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Grocery  advertisers  who  use  the  Trib¬ 
une  reach  Metropolitan  Chicago’s 
largest  food-buying  audience. 

Daily  Tribune  families  have  an  aver¬ 
age  grocery  bill  of  $17  million  a  week 
— $5  million  more  than  any  other 
I  newspaper’s  audience, 
f  Dollar  for  dollar  of  your  advertising 
budget,  the  Tribune  will  deliver  more 
sales  for  you  in  the  important  Chicago 
market. 

MORE  READERS. ..MORE  ADVERTISING 
...MORE  RESULTS— 
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DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 
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ANOTHER 


INSTALLATION 
READY  TO  GO! 


Custom-built  for  the  Bloomington,  Indiana 
Herald -Telephone 


SCOTT  press  units  serve  the  needs  of  newspaper  publishers 
of  every  size  . . .  lar»e.  inediuin.  small . . .  with  hlaek  and  white 
and  color  equipment  that  meets  every  demand  for  hi{;h  speed, 
dvjHmdublv  newspaper  printing. 

Every  SCOTT  installation  is  huilt  to  suit  the  exact  needs 
of  each  user,  with  full  iindcrstantling  of  to<lay*s  r(M]uirements 
for  flexible  color,  made  available  t‘conomic(dly.  If  you  plan 
modernization  of  existing  pressroom  facilities,  hy  all  means 
let  a  SCOTT  engineer  help  you  decide  on  the  best  way  to 
solve  your  problem. 


Herald -Telephone  obtains 
flexibility  of  color  with 
SCOTT  equipment 

3-unit  Press  and  3/2  ratio  Foldes,  designed 
to  print  up  to  48  pages.  Equipped  with 
single  reverse  drive  and  color  plate  cylin¬ 
der  which  permits  spot  or  multi-color  up 
to  4  pages  on  straight  runs  12-upl  or  8  pages 
in  collect  runs. 


SCOTT 


WALTER  SCOTT  &  CO. 


EXECUTIVE  &  SALES  OFFICE: 
501  FIFTH  AVE.,  NEW  YORK  17 


f  SCOTT  I 


presses 


BUII.DKRS  or  PRKSSROOM  AND  RKKLROOM  MACHINKRV  AND  KQUIPMINT  SINCK  1878 


Q.  Who  runs  harder  than  the  candidate? 


A.  The  men  who  cover  him, 


Here  is  UPi's  hard-running  team  of  political  reporters  ^  :  :t 
andiphotograqjhers  covering  the  1960  presid€af\tfeil  race. 

Veteran  campaigrrers  ail,  has  been  on  the  White 
House  run  19  years;  Tlieis  has  reported  frorniVltehingtow 
18  years,  tahr  17  years,  Ouffee  and  Goldsmith  13  years, 
and  Spivak  nine  j^ars.  Photc^apher  Canceltare  has  been 
shooting  the  Washington  scene  for  22  yeacsuand  T^-ehck  12: 

They're  dividing  their  time  between  the  leading 
canchdatesv  With  Lyle  C.  Wilranj  OPTs  Washington  bureau 
chief  for  27  years  giving  additional  clarity  to  the  Issues, 
they're.runntng  hard,  forrUPl;SUbsprtbers  everywhere. 
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DEPTH 

or 

PENETRATION 

reaches 
iiA  the  heart 


What  is  it  that  makes  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR 
effective— beyond  the  ordinary  degree  of 
effectiveness?  The  answer  is  simple: 
depth  of  penetration. 

The  MONITOR,  because  of  its  unique 
position  with  its  readers,  offers  you  more 
than  coverage  of  this  market.  It  penetrates 
beyond  the  mere  surface  interests  of  the 
men,  women,  and  youth  in  these  homes 
and  reaches  the  very  heart  of  their  buying 
impulses.  It  causes  these  readers,  time 
and  again,  to  go  to  their  local  retailers  and 
ask  by  brand  name  for  merchandise  they 
have  seen  nationally  advertised  in  this 
great  daily  newspaper. 

Give  your  business  the  stimulus  of  a 
program  of  MONITOR  advertising— tailor- 
made  proposal  submitted  on  request. 

THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


Christian 
Science 
.  Monitor 

Do//.  /Vcv.p. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  ATenue 
CHICAGO:  333  N.  Michigan  Avenae 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.  C.  2:  Connaught  Houae^ 
163/4  Strand 


9-11 — Mid-Atlantic  Circulation  Managers  Association,  Pc  nsett  H:-. 
Greenville,  S.  C. 

9-11— Ohio  Circulation  Managers  Association,  Pick-Fort  Hayas 
Columbus,  Ohio. 

9-1 1— California  Circulation  Managers  Association,  flamingo  Hotal, 
Rosa,  Calif. 

11- IA— New  England  Associated  Press  News  Executives  Assoc' stion,  EmJ 

Slope  Inn,  North  Conway,  N.  H.  1 

1 2-  1 5— Southern  Regional  Workshop,  National  Nawspaper  PromotioaAa 
ciation,  Phoenix  Hotel,  Lexington,  Ky, 

13- 14— World  Newspaper  Forum,  Los  Angeles. 

13-14— Advertising  Media  Credit  Executives  Association,  Sheraton  To, 
Hotel,  Chicago. 

13-14— Interstate  Editorial  Association  convention,  Sioux  Falls  S.  D. 

1 3-  IS— Pennsylvania  Newspaper  Publishers  Association,  Penn  Harris  Hi 
Harrisburg,  Pa. 

14—  California  Newspaper  Advertising  Executives  Association,  Lsoi 
Cafe,  San  Francisco. 

14-1^— Northwest  Daily  Press  Association,  Hotel  Normandy,  Mlnnsta 
Minn. 

14- IS— Missouri  Press  Association,  convention.  Statler-Hilton  HoW, 
Louis,  Mo. 

14-1^— Kdichlgan  UPl  Editors,  Sheraton-Cadlllac  Hotel  and  Cobol 
Detroit. 

14- 16 — Inter  American  Press  Association,  Hotel  Tequendama, 
Columbia. 

15—  Pennsylvania  AP,  Penn  Harris  Hotel,  Harrisburg. 

IS-l^-South  Carolina  AP  News  Council,  Charleston. 

15- 22 — National  Newspaper  Week. 

16- 17 — Advertising  Managers  Bureau,  Naw  York  State  Dailies,  HoWl 
cuse,  Syracuse,  N.  Y. 

16-18— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16- 19— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Si 
Hilton,  Detroit. 

17—  New  England  Newspapers  Advertising  Bureau,  Statler-HiltoA  h 
Boston. 

17- 18 — New  York  State  Associated  Press  Association,  Sheraton-Teii 
Hotel,  Albany. 

18-  New  England  Daily  Newspaper  Association,  Sheraton-Plau  i 
Boston,  Mass. 

19- 21— Audit  Bureau  of  Circulations,  Biltmore  Hotel,  New  York  C^ 

21 — Oregon-Washington  Associated  Press  Members,  Portland,  0i 

21- 22— Nebraska  AP,  Strategic  Air  Command,  Omaha. 

22- 23— North  Dakota  AP  newspapen.  Devils  Lake,  N.  D. 

23- 2^— National  Neivspaper  Promotion  Association,  Central  Region,  x 
too  Towers  Hotel,  Chicago. 

25— Connecticut  AP  Circuit  annual  Fall  meeting.  Now  Haven  Re 
Building. 

25-26— Iowa  AP  Managing  Editors  dinner,  Des  Moines  Club,  and  me 
Holiday  Inn  South,  Des  Moines. 

29-30 — Illinois  Mechanical  Conference,  St.  Nicholas  Hotel,  Sprlngf« 
29-30 — Ohio  Associated  Press  Society,  Middletown. 

NOVEMBER 

3-5— Public  Relations  Society  of  America,  13th  National  Conferanes  i 
rad  Hilton  Hotel,  Chicago. 

10-12— Pacific  Northwast  Newspaper  Advertising  Executives  Associ 
Wenatchee,  Wash. 

10— 12— National  Editorial  Association,  75th  Diamond  Jubilee  meetie 
Advisory  Council  Sessions,  Leamington  Hotel,  Minneapolis,  Mins. 

1 1 —  California  Newspaper  Advertising  Executives  Association,  L« 
Cafe,  San  Francisco. 

12—  Florida  AP  Association,  Yankee  Clipper  Hotel,  Fort  Lauderdale 

13— 16— Association  of  National  Advertisers,  Homestead,  Hot  Sprina 

14—  National  Association  of  Real  Estate  Editors,  Hotel  Adolphus,  j 
Texas. 

14-16— Southern  Newspaper  Publishers  Association.  Boca  Raton,  Fie 
14-19— Associated  Press  Managing  Editors  Association,  Williamsbri 

16- 19— National  Conference  of  Editorial  Writers,  Hotel  Jeffersoe 
mond,  Va. 

17- 18 — Freedom  of  Information  Conference,  third  annual.  School  ofJ/' 
Ism,  University  of  Missouri,  Columbia. 
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Stroudsburg,  Pa.)  Second  class  mail  privileges  authorised  at  East  Straw 
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tents  Copyrighted  1960  by  the  Editor  ft  Publisher  Co..  Inc.  Annual  * 
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EDITOR  at  PUBLISHER  for  Octobers, 


2 


With  pride  and  enthusiasm  we  introduce 
a  new  symbol  of  service  to  you: 


and  announce  our  distribution  of  the  illustrious 


(  HK  A<J<)  DAILY  MOWS  KORIOKi.N  SIORVK’IO 


This  introduces  The  Sun-Times  — 
Daily  News  Syndicate,  an  expansion 
of  The  Chicago  Sun-Times  Syndicate  to 
provide  the  world’s  newspapers  with 
still  greater  scope  and  depth  of  news 
and  feature  coverage. 

Concurrently,  we  undertake  distri¬ 
bution  of  the  Chicago  Daily  News  For¬ 
eign  Service,  hitherto  distributed  by  an¬ 
other  syndicate  and  now  appearing  in 
59  newspapers. 

The  Daily  News  Foreign  Service 
traces  its  distinguished  record  back  to 
1898  as  the  first  world-wide  news  gath¬ 
ering  service  ever  established  by  an 
American  newspaper. 

We  intend  to  enhance  that  record. 
Basil  L.  Walters,  editor  of  the 
Chicago  Daily  News  and  director  of  its 
Foreign  News  Service,  will  continue  to 


direct  the  large  staff  of  foreign  corre¬ 
spondents. 

They  will  keep  readers  of  subscrib¬ 
ing  newspapers  fully  abreast  of  the 
fast-moving  changes  in  world  news  cen¬ 
ters,  with  particular  attention  to  such 
areas  as  Africa,  Cuba,  and  Central  and 
South  America. 

Our  new  operation  launches  a  new 
era  of  growth  for  one  of  the  na¬ 
tion’s  most  successful,  fastest-growing 
syndicates. 

Both  its  growth  and  its  success  stem 
from  an  abiding  determination  to  serve 
the  world’s  newspapers  with  only  the 
finest  in  syndicated  fare. 

We  undertake  our  new  responsibil¬ 
ities  with  enthusiasm  and  confidence  of 
further  mutual  growth  based  on  solid 
service  to  you. 

Robert  A.  Cooper, 
General  Manager 


On  hand  to  serve  you  .  .  . 


An  augmented  staff  including 


W.  M.  THOMPSON 

Editor 


IRWIN  D.  SMITH 

Managing  Editor 


FRED  W.  DINGMAN 


Sales  Manager 

PHIL  V.  BESSEY 

Eastern  Sales 
Representative 

LEE  LOWDON 

Southern  Sales 
Representative 

CARL  E.  RIBLET,  JR. 
Western  Sales 
Representative 

ELIZABETH  CARR 

Office  Manager 

DOROTHY 

Sales 

PORTUGAIS 

Service 
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WHF.N  A  PiFCF.  of  drawing  board  paper  got  too  diity  toj 
Jerry  Davies,  London  (Ont.)  Free  Press  copy  sen 
supervisor,  entered  it  in  the  Western  Fair  art  exhibit  and 
a  prize.  The  wrapping  paper,  on  which  Mr.  Davies  haiji 
pencils  and  crayons,  wiped  his  glue  brush,  figured  mathenil 
questions  and  tested  spelling,  hung  in  the  sedate  art  gal 
beside  paintings  by  such  prominent  Canadian  painters  as  1 
Peel.  Mr.  Davies  retrieved  it  from  the  waste  basket,  mo^ 
and  framed  it  and  entitled  it  “Fallout.”  A  panel  of  judges  o 
it  as  one  of  the  top  11  winners.  “My  scratch  pads  are  m 
money!”  exclaimed  “abstract  artist”  Davies. 

— When  a  local  political  candidate  with  given  name  of 
failed  to  reply  to  a  political  forum  invitation,  Tom  Astle,  i 
city  editor,  Billings  (Mont.)  Gazette,  headed  the  story: 
Epistle  From  Paul.”  .  .  .  Sunday  Editor  Norman  Shavin’s  i 
about  “The  Atlanta  Century”  Sunday  Civil  War  page  ii 
Atlanta  Journal-Constitution  was  read  by  Reuben  M.  M« 
press  attache,  American  Embassy,  Oslo,  Norway,  who  pros 
subscribed  and  ordered  all  back  copies. 


^  Everywhere, 

men  to  whom 

market  information  is  top  news 
read  The  Wall  Street  Journal 


m  WALL  STBEET  JOURNAL 


pMshul  at: 

NEW  YORK 
WASNINOTON,  D.C 
CHICOPEE  FAUS,  MASS. 

CHICAGO 
CLEVHANO 
DALLAS 
SAN  FRANOSCO 


— Hriped  friends  of  Ralph  Schoenslein,  Newhouse  Newm 
humor  columnist,  celebrate  publication  of  his  hrst  book,  ' 
Block"  (Random  House),  the  amusing  story  of  his  city  boyl 
in  the  spacious  cooperati\«  of  Judge  and  Mrs.  Irwin  Davidsi 
Park  Avenue.  Saw  newspaper  publisher  Ted  Newhouse, 
publisher  Bennett  Cerf,  Broadway  columnist  Gndy  Adams  aar 
husband,  Joey,  the  comedian,  and  Bill  Donoghue,  who’s  haal 
public  relations  for  the  New  York  World’s  Fair  1964-1965,  a 
with  Paul  Schoenstein,  /Veic  York  Journal-American  ussistanlf 
aging  editor,  Ralph’s  father,  and  many  more. 

— Helped  nearly  150  grandfathers  who  are  active  mctrop 
newspapermen  celebrate  their  induction  into  the  Old  Gran 
Club  by  B.  C.  Ohlandt,  executive  vicepresident  of  Nationd 
tillers,  in  the  Old  Grand-Dad  Corner  at  Sardi’s  East.  Jack  Gl 
popular  publicity  chief  for  National,  gave  each  grandfall 
certiflcate  of  membership.  Among  many  friends  there  was  M 
Davis,  New  York  World-TeJegram  &  Sun. 

— E  &  P  Librarian  Janet  Haslett  and  I  chatted  with  E| 
Brother,  chief  of  the  /Veto  York  Daily  News  Information  Bw 
and  News  Librarian  Bernard  Reddington  at  an  open  house  j 
in  the  newspaper’s  38th  floor  dining  room  to  mark  compleia 
the  Information  Bureau’s  new  quarters  off  the  groundfloor  I 

— Much  later,  on  the  same  evening,  chatted  with  Mrs.  JI 
Medill  Patterson,  widow  of  the  founder  of  the  New  yorIi.| 
News,  and  "Dream  Street"  columnist  Robert  Sylvester  of  thed 
paper  at  the  unveiling  of  a  handsome  painting  of  the  late  D( 
Walker,  for  many  years  a  News  Broadway  columnist,  in  a  a 
of  the  Barberry  Room  dedicated  to  Mr.  Walker. 

—Saw  Michael  MacDougall,  McOure  Syndicate  columniili 
onstrate  his  fascinating  and  amazing  ability  to  expose  card  C 
at  dinner  of  the  National  Cartoonists  Society  at  the  I..amlM| 

— Giatted  with  George  Matthew  Adams,  dean  of  columnij 
his  initiation  into  our  Deadline  Qub,  the  New  York  Profefl 
Chapter  of  .Sigma  Delta  Chi.  Now  in  his  83rd  year,  Mr.  J 
still  writes  his  daily  inspirational  column,  “Today’s  Talk,"  iq 
years  old.  He  has  operated  his  own  syndicate  for  53  years.  ^ 

— Sudden  thought:  Wonder  if  I’m  Mr.  Wrigley’s  best  cIr 
gum  customer?  (I  buy  and  distribute  nearly  S5  worth  of  a 
mint  and  Juicy  Fruit  in  18-8tick  packs  weekly  to  the  two  N 
football  teams  of  Metro  Athletic  Oub,  of  which  I’m  managj 


that  Kansas  C5ty  Kansas  ...  a  >170, 000, 000-plus  retai 
market  .  .  .  has  its  own  set  of  habits  .  .  .  and  one  o< 
the  most  pleasant  of  these  is 


The  Kansas  City  Kansan 


the  only  newspaper  to  offer  190,000  Wyandotte  County 
residents  complete  coverage  of  their  home  town  and 
home  county.  For  your  share  of  thi.s  market,  use 


The  Kansas  City  Kansan 


— Welcome  letter  from  an  old  friend.  Editor  Brodie  S.  Gl 
Charlotte  News,  about  another  old  friend:  “Dick  Young  pU 
retire  on  Dec.  31  after  a  career  of  40  years  as  a  Oty 
porter.  He  began  the  assignment  on  Jan.  1,  1920.  I  woflj 
he  hasn’t  established  a  national  record?"  Dick’s  son,  Riclq 
Young  Jr.,  is  managing  editor  of  the  News.  Has  anyone  else  I 
four  decades  for  one  paper  at  a  city  hall? 

EDITOR  ac  PUBLISHER  for  October  8, 
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AUDIENCE  REACTION 
BY  YOUNG  NEW  JERSEY! 

Last  year  the  Star-Ledger  topped  the  million  line  mark 
in  retail  food  advertising  carrying  49%  of  all  the  linage 
from  the  corporate  food  chains  — A  &  P,  Acme,  Food 
Fair,  Grand  Union  and  Safeway.  These  five  supermarket 
giants  accounted  for  80%  of  the  total  of  "BIG  TOWN'S" 
6-county  grocery  volume! 

And  again,  for  the  first  eight  months  of  1960  the 
Star-Ledger  gained  99,067  lines  in  retail  food  linage. 

We'd  like  to  tell  you  more  about  this  big  expanding 
$859  million  food  market  and  how  you  can  share  in  it  . 
even  on  a  limited  budget. 

Nrwark 

Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 


REPRESENTED  NATIONALLY  BY  MOLONEY,  REGAN  AND  SCHMITT 


t 


editorial 


ASNE  Intervention 

^T^he  American  Society  of  Newspaper  Editors’  l)oard  of  directors  is 

to  be  commended  for  deciding  to  intervene  in  an  ap|)eal  from  a 
Georgia  court  ruling  forbidding  the  taking  of  pliotographs  on  side¬ 
walks  or  streets  adjacent  to  a  courthouse.  Tlte  Supreme  Court  of 
Georgia  upheld  such  a  ruling  by  Judge  Durwcxxl  T.  Pye  of  the 
Superior  Court  of  Fulton  County.  The  Atlanta  Newspajx;rs  and  the 
Georgia  Press  .\ssociation  are  appealing  to  the  Supreme  Court  of 
the  United  States  and  ASNE  will  file  a  brief. 

Judge  Pye’s  ruling  has  been  commented  u|>on  many  times  in  these 
columns.  We  reprint  it  here  as  a  remintler  to  news|)a|>er  editors  every¬ 
where  of  how  serious  this  could  be  as  a  precedent.  Judge  Pye  said: 

“No  photograph  of  any  party  to  any  trial,  or  of  any  defendant, 
prosecutor,  attorney,  witness,  juror,  spectator,  or  other  participant, 
in  or  at  any  trial,  shall  be  taken  in  any  place  in  tlie  courthouse 
building,  on  the  courthouse  steps,  or  on  the  adjacent  sidewalks  and 
public  streets.”  He  also  said  that  no  recording  may  be  made  of 
anything  “done  or  said  by  any  such  [lersons  at  any  such  place,”  anti  that 
the  rule  shall  be  effective  until  the  trial  “shall  have  been  completed 
and  all  {persons  in  attendance  thereon  shall  have  retired  from  the 
courthouse  and  adjacent  sidewalks  and  public  streets,  and  thereafter 
shall  have  dispersed.” 

No  one  disputes  the  authority  of  a  jutlge  to  control  such  things 
in  his  courtroom  and  in  the  courthouse  but  we  certainly  do  dispute 
extension  of  such  authority  to  public  areas  outside  of  the  courthouse. 

Strike  Funds 

^T^he  American  Newspaper  Guihl,  the  International  Typographical 
I'nion,  and  other  unions  in  the  newspaper  business,  have  in  the 
past  levied  special  assessments  against  their  members  to  build  strike 
funds  to  be  used  in  case  of  a  strike  against  a  newspaper. 

The  International  Printing  Pressmen  and  Assistants’  Union  is  the 
last  one  to  do  so  having  decided  at  its  convention  in  New  York  last 
week  that  it  would  collect  a  million  dollars  from  its  members  for 
a  strike  fund. 

These  are  the  same  unions  which  have  attacked  newspajjer  pub¬ 
lishers  for  carrying  strike  insurance  designed  to  pay  for  maintenance 
costs  during  a  suspension  caused  by  a  strike  by  one  of  these  unions. 

In  the  logic  of  union  leaders  it  is  apparently  all  right  lor  them 
to  carry  insurance  in  the  fonn  of  a  strike  fund  to  protect  their 
treasuries  in  the  event  of  a  strike  hut  it  is  not  alright  for  new’spa{x.*r 
managements  to  do  the  same  thing.  They  sell  their  mendiers  on  their 
obligation  to  contribute  to  a  kitty  for  their  mutual  protection  but 
when  a  publisher  builds  his  own  kitty  through  insurance  he  is 
accused  of  playing  dirty  pool.  What’s  the  difference? 

Shorthand  for  Reporters 

"O  EPORTERs  of  the  St.  Petersburg  (Fla.)  Times  have  been  experi- 
menting  with  a  form  of  shorthand  or  sjieed  writing  and  have 
been  so  successful  that  editors  elsewhere  may  find  it  worthwhile  to 
expose  their  staffs  to  similar  training.  Nineteen  reixn  iers  and  writers 
signed  up  for  the  first  course.  Several  of  them  reixjrt  they  can  now 
take  120  words  dictation  per  minute.  Two  more  courses  are  l>eing 
planned  for  others  this  Winter.  This  can  be  a  tremendous  asset  to  a 
reporter  and  to  a  newspaper  in  accurately  recording  important  quotes 
and  details  on  a  difficult  assignment. 


For  God  hath  not  givfn  us  tlw 
fear;  hut  of  power,  and  of  lore, 
a  sound  mind. — 2  Timothy,  I;  7. 
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|New  York’s  Gov.  Nelson  A.  Michigan 
■  Vice  President  Nixon,  disagreed  with 
Rockeffer,  campaigning  in  party’s 
ninee  today.  —  Indianapolis  (Ind.) 


State  and  federal  health  officials  were 
Iconferenco  today  to  determine  whether 
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aed.  —  Minneapolis  (Minn.)  Star. 
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ADVERTISING  RATES 


Brief  comments  on  two  points  about  ad¬ 
vertising  rates: 

First,  those  newspapers  which  charge 
for  ROP  color  on  a  flat  rate  for  each  color 
should  cover  all  their  additional  expenses 
for  handling  color,  regardless  of  the  size 
of  the  advertisement.  It  seems  to  me  such 
newspapers  might  weil  cut  down  the  min¬ 
imum  size  of  space  for  which  they  will 
accept  color  IF  they  are  convinced  such 
cut  will  result  in  more  frequent  use  of 
color  advertising  by  the  advertiser. 

A  charge  for  color  as  a  percent  of  the 
black-and-white  rate,  if  applied  by  a  news¬ 
paper  to  all  advertisers  and  if  a  variety 
of  advertising  rates  are  earned  by  adver¬ 
tisers,  it  seems  to  me  is  far  less  practical 
than  a  flat  rate. 

Second,  a  flat  rate  for  black-and-white 
national  or  general  advertising  seems  more 
practical  for  both  publication,  agency  and 
advertiser  for  the  great  majority  of  news¬ 
papers.  Metropolitan  newspapers  with  a 
greater  variety  of  local  rates  may  well  find 
a  veiriety  of  rates  for  national  advertising 
valuable  to  publication,  agency  and  adver¬ 
tiser  and  I  have  no  criticism  of  them  for 
offering  discounts  for  a  variety  of  rates  in 
national  as  well  as  local  advertising. 

Talbot  Patrick 

Editor  and  Publisher, 

Rock  Hill  (S.C.)  Evening  Herald 


COLOR  OPPORTUNITY 


Your  article  about  an  agency  seeking 
to  get  newspapers  to  lower  the  prevailing 
l.OOO-line  size  on  ROP  color  (Aug.  13, 
page  17),  was  of  great  interest. 

In  our  case,  we  do  not  care  what  size 
ad  you  wish  to  run  in  one  or  two  colors. 
We  merely  charge  a  flat  $35  for  one  color 
and  black  or  a  flat  $50  for  two  colors  and 
black.  There  are  many  other  small  news¬ 
papers  that  do  the  same. 

We’d  welcome  the  opportunity  to  serve 
Y&R  and  its  client.  By  breaking  down  his 
24,000-line  schedule  to  such  small  ads  he 
can  easily  afford  to  use  the  smaller  news¬ 
papers  and  get  the  full  effects  of  his  ideas 
as  well. 

V.  J.  Miller 

Business  Manager 

Tulare  (Calif.)  Advance  Register 
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HOLDING  FOR  RELEASE 

I  was  taken  aback  by  your  editorial  on 
news  releases  (Sept.  3).  Particularly  does 
it  seem  poor  advice  for  your  young  readers 
(the  older  ones  should  know  better)  since 
it  is  diametrically  opposed  to  the  histori¬ 
cal  position  of  American  newspapering  to 
get  the  news  first  for  the  reader’s  benefit. 

The  release  system  has  many  abuses 
and  to  condone  any  aspect  of  it  that  limits 
the  initiative  of  honest  reporters  is  rep¬ 
rehensible  for  a  publication  that  suppos¬ 
edly  represents  the  free  press.  E  &  P 
expresses  concern  for  “honoring”  the  re- 
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lease  date  but  doesn’t  give  a  thought  to 
“dishonoring”  the  obligation  a  paper  has 
to  its  reader.  I  was  frankly  amazed  that 
this  could  still  be  a  problem  for  profes¬ 
sional  journalists. 

By  any  standards,  it  seems  clear  that 
a  reporter  would  not  accept  the  conditions 
under  which  the  invitation  was  issued — or 
if  the  conditions  remained,  he  would  not 
accept  the  invitation;  and  would  get  the 
story  elsewhere  just  as  in  the  case  of  a 
closed  meeting. 

It  is  bad  practice  for  a  publication  to 
accept  a  release  for  a  date  beyond  its 
next  issue.  Observance  of  an  extremely 
advanced  release  date  tends  to  break  down 
the  initiative  of  reporters  and  an  editorial 
staff  that  lacks  enterprise  is  of  no  value. 

H.  M.  Dennis 

Colts  Neck,  N.  J. 

*  *  * 

Your  editorial  (Sept.  3)  struck  a  re¬ 
sponsive  chord  in  many  quarters  in  Holly¬ 
wood.  For  as  in  the  automotive  industry, 
one  of  the  most  perplexing  industry-press 
problems  we  face  is  the  complicated  one 
of  handling  release  dates  for  motion  pic¬ 
tures. 

We  want  important  members  of  the 
national  press  to  see  our  product  weeks 
if  not  months  ahead  of  release  schedules. 
Yet,  in  order  not  to  alienate  some  news¬ 
papers  and  some  weekly  or  monthly  pub¬ 
lications,  we  must  ask  correspondents  to 
withhold  reviews  until  later  deadline  dates. 

The  Hollywood  motion  picture  industry 
through  the  offices  of  the  Press  Section 
of  the  Producers  Association  has  never 
quite  solved  our  dilemma. 

Jerry  Wald 

Beverly  Hills,  Calif. 
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Members  of  our  newsroom  staff  and  I  have 
long  looked  upon  The  New  York  Times 
as  a  newspaperman’s  bible.  Its  splendid 
presentation  of  the  news,  its  know-how  in 
handling  important  stories  at  home  and 
abroad,  and  its  meaningful  reporting 
make  it  must  reading  for  us  every  day.” 


Every  Saturday  Since  1884 


Editor  &  Publislier 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Paul  J.  Randall,  teacher  ot  an  occupational  education  class  at  Springville  Sister  Mary  Evarista  ot  St.  Francis  de  Salas  parochial  school,  Buffalo, 

Junior  High  School  in  suburban  Buffalo,  uses  newspaper  food  ads  for  fosters  early  development  of  the  daily  reading  habit.  She  ties  textbook 

arithmetic  lessons  and  in  teaching  consumer  purchasing.  lessons  to  events  in  each  morning's  Courier-Express. 


lt\CHER'S  PET  PROJECT 


College  Credit  Asked  In  Newspaper  Course 


By  Waiter  Froelich 

Buffau),  N.  Y. 

Fifty  teachers  from  area 
Mtuols  watched  and  listened  in- 
1«itly  (Oct.  1)  while  a  Sister 
of  the  Grey  Nuns  of  the  Sacred 
Heart  demonstrated  how  to 
«ake  effective  use  of  newspa¬ 
pers  as  a  classroom  teaching 
lid. 

The  Sister  told  fellow  teach- 
in  that  the  time  has  passed 
lAen  a  stuffy  “19th  Century- 
Ub”  attitude  caused  teachers  “to 
bok  down  their  noses’’  at  news- 
h^iers  as  an  educational  tool, 
f  Bapidly  changing  times  and 
the  increasing  importance  of 
^ism  in  the  classroom  make 
w  of  newspapers  imperative 
nr  supplementing  textbooks 
^  other  traditional  teaching 
BMerials,  she  declared. 

'  Momina  Papers  Supplied 

The  demonstration  and  talk 
given  by  Sister  Vincent 
Paul,  an  English  teacher  at 
ilfYouville  Ck)llege  here.  About 
percent  of  the  graduates  of 
Catholic  women’s  college 
me  teachers. 

For  the  demonstration,  Sister 
nt  used  copies  of  that 
ng's  Buffalo  Courier-Ex- 
fumished  by  the  newspa- 
to  all  participants. 

In  the  audience  were  also  sev- 
senior  education  students 
area  colleges.  Sister  Vin- 
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cent  said  she  believes  use  of 
newspapers  as  a  teaching  aid 
should  be  taught  more  vigorous¬ 
ly  in  teachers’  colleges.  Many  of 
these  colleges  do  not  now  show 
their  students  how  to  utilize 
newspapers  in  classroom  work. 

The  Sister  arranged  the  dem¬ 
onstration  and  talk  to  test  in¬ 
terest  in  such  sessions  among 
area  teachers. 

Because  of  the  highly  favor¬ 
able  response  and  several  re¬ 
quests  for  repeat  sessions,  the 
Sister  is  tentatively  planning  a 
course  of  six  weekly  non-credit 
sessions  on  “The  Newspaper  in 
the  Classroom’’  to  be  given  this 
winter  as  part  of  the  college’s 
adult  education  prog^ram. 

Suggests  Credit  Course 

Also,  if  continued  interest 
w'arrants,  the  Sister  said  she 
will  seek  approval  of  the  State 
Education  Department  for  es¬ 
tablishing  a  credit  course  on 
the  same  topic.  This  course 
would  be  included  in  the  col¬ 
lege’s  1961-62  adult  education 
curriculum  with  credit  toward 
advanced  education  degrees. 

If  the  course  materializes  it 
will  probably  be  one  of  the  first 
of  its  kind  in  the  world. 

Sister  Vincent  was  one  of  two 
Buffalo  area  teachers  sponsored 
by  the  (Courier-Express  at  a 
two- week  newspaper  workshop 
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at  Syracuse  University  last 
Summer. 

That  worieshop  was  one  in 
the  annual  series  for  teachers 
launched  at  several  universities 
in  1958  under  the  joint  auspices 
of  the  National  Council  for 
Social  Studies  and  the  Inter¬ 
national  Circulation  Managers 
Association. 

Sister  Vincent  was  selected 
because  of  her  consistent  imagi¬ 
native  use  of  newspapers  in  her 
teaching.  Earlier  in  her  20- 
year  teaching  career  she  had 
attended  Journalism  wordeshops 
at  Columbia  University  and  at 
the  Catholic  University  of 
America  from  which  she  holds 
a  master’s  degree  in  English. 


S!st*r  Vincont  d*  Paul  damon- 
stratas  how  to  usa  nawspapars  in 
tha  classroom. 


The  Sister  said  her  proposals 
mean  in  no  way  that  newspa¬ 
pers  should  supplant  or  become 
substitutes  for  other  teaching 
materials.  But,  she  said,  news¬ 
papers,  being  printed  records 
of  what  happened  in  the  world 
and  in  the  community  in  the 
past  24  hours,  must  be  integral 
parts  of  the  classroom  unless 
teachers  want  to  isolate  their 
teaching  within  the  walls  of 
their  school  buildings. 

The  Sister’s  work  represents 
the  latest  in  a  series  of  efforts 
by  the  Courier-Express  in  the 
last  year  to  expand  the  use  of 
newspapers  in  area  classrooms. 

Demonstrations  on  TV 

Last  spring  two  teachers  gave 
a  series  of  demonstrations  on 
classroom  newspaper  use  at 
Station  WNED-TV  here,  the 
community  -  owned  educational 
station.  One  of  these  teachers 
had  been  sponsored  by  the 
(k)urier-Express  to  the  Syracuse 
University  workshop  in  1959. 

Also  last  Spring,  the  Courier- 
Express  published  a  picture 
story  in  its  Sunday  magazine 
on  how  newspapers  are  used 
at  nearby  Griffith  Institute  and 
Springville  Central  High  School. 

That  article  traced  the  five 
copies  of  the  paper  from  the 
time  they  are  delivered  early 
each  morning  by  the  newspaper 
boy  to  the  principal’s  office  to 

(Continued  on  page  74) 


NAEA  Hires  Counsel 
To  Build  Ad  Volume 


The  manajfement  firm  of 
Booz,  Allen  and  Hamilton  has 
been  retained  by  the  Newspaper 
Advertising  Executives  Associa¬ 
tion  to  develop  a  plan  for  mak¬ 
ing  newspaper  advertising  more 
attractive  to  advertisers. 

Directors  of  NAEA,  meeting 
in  New  Yoric  Oct.  5,  unanimous¬ 
ly  approved  the  project  recom¬ 
mended  by  a  special  committee 
of  which  Dean  Wilhelm  of  the 
South  Bend  Tribune  is  chair¬ 
man. 

NAEA  President  Russell  W. 
Young  of  the  Seattle  Times  em¬ 
phasized  that  the  project  will 
not  be  concerned  with  promotion 
or  selling  activities.  The  plan  is 
to  be  ready  for  consideration 
early  next  year. 

Booz,  Allen  and  Hamilton  has 
been  responsible  for  bringing 
several  executives  into  key 
newspaper  positions  in  the  last 
few  years.  Among  them  have 
been  Charles  T.  Lipscomb  Jr., 
President  of  the  Bureau  of  Ad¬ 
vertising,  and  Charles  H.  Ting- 
ley,  Managing  Director  of  the 
ANPA  Research  Institute. 

“For  many  months,”  Mr. 
Young  said,  “The  Directors  of 
NAEA  have  been  discussing 
specific  ways  of  enhancing 
newspapers’  No.  1  position  in 
the  field  of  advertising.  A  com¬ 
mittee  was  appointed  to  investi¬ 
gate  the  possibility  of  an  ana¬ 
lytical  professional  approach  to 
the  problem  through  a  manage¬ 
ment  consultant.” 

The  assignment  to  the  man¬ 
agement  firm  envisions  “prac¬ 
tical  and  constructive  measures 
to  boost  advertising  volume  by 
making  the  medium  even  more 
attractive  to  the  advertiser.” 

On  the  committee  with  Mr. 
Wilhelm  were:  Felix  Tomei, 
Chicago  Tribune;  Edward  Dier- 
ker,  Dayton  News;  Frank  Gate- 
wood,  Washington  Post;  Law¬ 
rence  Gerrety,  Painesville  Tele¬ 
graph;  Herbert  Wyman,  To¬ 
ledo  Blade;  Charles  Lord,  Indi¬ 
anapolis  Sta/r  and  News;  and 
Vance  Stickell,  Los  Angeles 
Times. 


Media  CompuriM>nH 

General  areas  in  which  news 
paper  management  seeks  advice 
of  research  were  presented  this 
week  before  the  Sixth  Annual 
Conference  of  the  Advertising 
Research  Foundation  in  N.  Y. 
by  Robert  K.  Drew,  vicepresi¬ 
dent,  Mtlwau/cee  (Wis.)  Journal. 

Mr.  Drew  also  discussed  prob¬ 
lems  which  newspaper  manage¬ 


ment  faces  in  its  research  pro¬ 
gram. 

Pointing  out  that  newspaper 
management  knows  what  is 
needed  for  a  better,  more  com¬ 
petitive  presentation  of  its 
medium,  Mr.  Drew  said  what  is 
vitally  necessary  now  is  a  clari¬ 
fication  of  what  is  precisely 
wanted  for  a  more  effective  use 
of  the  newspaper  medium. 

Public  Reaction  Study 

He  said  management  feels  the 
need  to  study  further  the  public 
reaction  to  all  advertising  and 
to  seek  better  control  of  that 
which  is  offensive,  negative  and 
irritating,  “eliminating  the  last 
traces  of  deception  or  dishon¬ 
esty.” 

“Management  believes  that  all 
advertisers  gain  as  the  medium 
employed  upholds  dignity,  good 
taste  and  trustworthiness,”  Mr. 
Drew  said.  “Relatively  simple 
research  might  establish  the 
real  value  of  reasonable  re¬ 
straint  in  advertising.  It  might 
document  the  real  danger  to 
the  advertiser  who  avoids  it.” 

Touching  on  comparable 
media  costs,  Mr.  Drew  said  the 


average  newspaperman  is  be¬ 
wildered  by  most  of  the  media 
cost  comparisons  tossed  around. 
“He  can  admire  the  favorable 
return  per  dollar  achieved  by 
much  advertising  in  most  media, 
but  he  can’t  admire  most  of  the 
criteria  used  to  support  the 
media  placement. 

“Here  is  the  important  re¬ 
search  challenge  for  all  of  us,” 
Mr.  Drew  said.  “Someone  must 
negotiate  or  determine  better 
ground  rules  than  any  which 
simply  serve  a  purpose.  We  need 
properly  set  specifications  of 
terminology  when  talking  in 
terms  of  comparable  cost,  audi¬ 
ence,  coverage,  reader-viewer, 
circulation-exposure.  While  new 
yardsticks  might  be  continually 
introduced  (some  made  of 
rubber),  those  involving  serious 
inter-media  values  should  be 
isolated  and  then  strictly  ad¬ 
hered  to  .  .  .  What  we  ask  is 
simply  the  criteria  for  evalu¬ 
ating  comparative  media  selec¬ 
tion  and  cost.” 

Mr.  Drew  said  another  area 
in  which  newspapers  seek  prog¬ 
ress  is  the  use  of  its  forces  and 
facilities  to  aid  the  national 
advertiser  in  his  total  marketing 
problem. 

“Most  certainly  one  of  our 
goals  must  be  an  exploration  of 
our  firm  belief  in  the  ‘definitely 
wanted’  characteristic  of  news¬ 
paper  advertising,”  he  con¬ 
tinued.  ‘“There  is  a  substantial 


Portland  Circulation 
Off  20%  with  Strike 


Portland,  Ore. 

Circulation  figures  published 
this  week  in  Post  Office  state¬ 
ments  showed  the  Oregon  Jour¬ 
nal  and  Oregonian  off  approxi¬ 
mately  20  percent  from  a  year 
ago,  after  nearly  11  months  of 
a  strike  condition. 

The  losses  were  regarded  as 
“quite  modest”  in  the  face  of 
a  subscription-killing  campaign 
conducted  by  the  800  members 
of  the  10  unions  which  walked 
out  last  Nov.  10. 

The  two  dailies,  which  have 
continued  to  publish  with  newly- 
trained  help  in  all  departments, 
gave  their  current  daily  averagre 
sales  as  follows: 

Oregon  Journal  —  146,511, 
as  compared  with  185,654  in  the 
October,  1959,  statement  re¬ 
quired  by  the  Post  Office.  Sun¬ 
day  —  166,018,  as  compared 
with  207,867. 

Oregonian  —  201,697  daily, 
as  compared  with  242,697  a  year 
ago.  Sunday  —  257,496,  as  com¬ 
pared  with  306,048. 

For  several  months  the  news¬ 
papers  issued  joint  editions 
from  the  Oregonian  plant,  but 


separate  publication  was  re¬ 
sumed  in  April. 

The  unions  have  engaged  in 
door-to-door  canvassing  through¬ 
out  the  city  of  Portland  and  in 
many  suburban  areas,  asking 
for  cancellation  of  subscrip¬ 
tions.  Radio  and  television  an¬ 
nouncements  have  been  part  of 
the  effort. 

Harry  C.  McLain,  vicepresi¬ 
dent  in  charge  of  sales  for  the 
Journal,  termed  the  published 
figures  “a  great  victory  —  when 
you  consider  the  union  mem¬ 
bers’  campaign  using  every  pos¬ 
sible  device  and  pressure  to 
force  cancellation  hy  subscrib¬ 
ers.” 

Plans  to  step  up  the  twice-a- 
week  Portland  Reporter  to  a 
six-day  paper  next  month  have 
been  going  forward,  but  as  yet 
the  Securities  and  Exchange 
Commission  has  failed  to  an¬ 
nounce  a  decision  on  the  pub¬ 
lishing  company’s  application 
for  a  public  stock  issue.  Several 
local  unions  are  behind  the  ven¬ 
ture.  Publisher  Robert  Webb 
said  an  early  goal  is  50,000  cir¬ 
culation. 


body  of  evidence  to  suoport  (% 
belief.  Proper  resean  ii  in  tkn 
area  may  establish  a  seai. 
exclusive  and  extremely  import- 
ant  advertising  value  for  prin 
media — and  newspapers  in  pif. ' 
ticular. 

Most  Important  (Utal 

“I  believe  the  most  importiit 
goal  for  all  of  us  should  be  tk 
extension  of  customary  audiem 
or  readership  research  closer  to 
the  final  objective  of  advertia^ 
results.  There  is  so  very  mirt 
to  be  done  in  tracing  adi^L 
tising  beyond  circulation-still, 
ence  figures — to  the  prospe 
reached,  to  the  impact  inada^ae 
to  the  results  achieved. 
strike  to  find  answers  to  tk 
more  pertinent  questions  wU 
perplex  the  advertiser.” 

T^e  Milwaukee  Journal  ezi» 
tive  said  that  newspapers  tj( 
welcome  responsible  researdhi 
the  trade  impact  of  varks 
media.  “Perhaps,”  he  .said,  ‘V 
have  been  out-promot  i  in  th 
area.  As  a  matter  of  fact, » 
have  been  far  to^  uncoinpeUfa 
in  trade  surveys  for  media  pnl- 
erence.  We  believe  complete  n 
sponsible  research  will  point  c 
a  firm  demand  for  our  medim.' 


Editorial  Staff 
Changes  in  Akron 

Akron, 

Marion  Geyer,  Akron  Beatf 
Journal  fashion  reporter  and; 
member  of  the  women’s  stsi 
since  1933,  has  announced  k 
retirement.  She  has  been  s» 
ceeded  by  Nancy  Yockey,  fora? 
New  York  advertising  a(f«c 
staffer  and  the  daughter  i 
Harry  Yockey,  editor  of  ts 
Dover  (O.)  Reporter. 

Other  Beacon  Journal  chanji 
include  appointment  of  ki 
Arthur  of  Akron  to  succea 
Marilyn  Belden  Isham,  whon 
signed  to  make  her  home : 
Chicago,  and  John  Flynn  3 
Beckley,  W.  Va.,  to  succeed  Di 
Plath  in  the  sports  departmeS 
Mr.  Plath  joined  the  public  k 
lations  department  of  Gems 
Tire  and  Rubber  Co.  Rote 
Kotzbauer,  city  hall  repwta 
has  succeeded  Clyde  Mann ) 
politics  reporter  and  Bruce  I 
Intire  has  become  city  hall  b 
porter.  Mr.  Mann  resigned  i 
join  the  public  relations  sUfi 
the  Ohio  Savings  and  Loan.b 
sociation  at  Columbus. 


Ad  Director  Moves 

Houston,  T« 
Robert  H.  Lampee,  advertal 
director  of  the  Detroit  (Mi« 
Times  for  the  past  year,  i 
coming  here  Oct.  16  as  vicepW 
dent-advertising  for  the 
ton  Post. 
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The  current  United  Nations 
General  Assembly  session  has 
created  problems  of  news  cover- 
jge  which  have  produced  at 
least  one  unusual  solution:  an 
FM  radio  system  set  up  by 


BABY  RADIO  —  Aline  Mosby,  a 
UPl  Moscow  staffer,  dictates  from 
outside  the  Russian  mansion  in 
Glen  Cove,  N.Y.  into  the  New 
York  newsroom  vie  FM  radio  while 
Fred  Ferguson  waits  turn.  Battery 
wes  placed  on  carriage  to  make 
car-radio  outfit  portable. 

United  Press  International.  The 
agency  ripped  out  four,  two- 
way  automobile  FM  stations, 
put  the  batteries  into  baby  car¬ 
riages,  plastic  buckets  and 
what-have-you.  Correspondents 
scattered  over  New  York  and 
environs  radioed  their  copy  to 
the  newsroom  in  Manhattan. 

With  powerful  batteries,  long- 
range  communication  and  un¬ 
garbled  sending  and  receiving, 
FM  radio  apparently  proved  to 
be  an  improvement  over  walkie- 
talkie  coverage  which  has  been 
uaed  for  many  years. 

William  Sexton,  Day  Bureau 
manager  for  UPI  who  heads  the 
“Sununit  Desk,”  praised  “the 
•peed  of  communication,  the 
mobility  of  coverage  and,  above 
all,  the  economy  of  manpower 
I  gained  when  using  this  radio 
•ystem.” 
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The  Story  behind  the  use  of 
FM  began  several  days  before 
•orld  leaders  were  due  to  arrive 
in  New  York.  A  communications 
wnpany  was  called  in  by  New 
York  police  to  set  up  the  radio 
*<1  of  the  security  system. 
Sooeone  in  the  business  tipped 
off  UPI  that  this  could  also  be 
excellent  method  of  news 
wrerage. 


Recalling  planning  sessions 
at  the  time,  Mr.  Sexton  said: 

“We  were  faced  with  a  unique 
problem  of  coverage.  The  last 
time  Khrushchev  was  here  he 
had  a  program.  You  could  look 
at  a  map  of  New  York  and 
know  that  according  to  the  pre¬ 
pared  schedule  he  would  be  at 
a  certain  point  at  a  particular 
time.  This  time,  19  more  heads 
of  state  would  be  here  and  they 
would  be  racing  all  over  the  city 
at  any  time  of  the  day  or  night. 

“Mobile  communications  was 
the  answer.” 

In  the  first  few  days  of  use, 
UPI  situated  the  main  receiv¬ 
ing  station  on  the  13th  floor 
of  the  New  York  Daily  News 
Building  on  42nd  Street.  Later 
it  was  switched  to  a  roof-top 
location  in  mid-Manhattan, 
which  provided  a  much  longer 
range.  Copy  was  received  direct¬ 
ly  in  UPI’s  newsroom  in  the 
News  building. 

On  Sept.  19,  when  Cuban 
Premier  Fidel  Castro  arrived, 
UPI  had  an  FM  unit  in  a  car  at 
Idlewild  Airport.  As  the  Pre¬ 
mier  and  his  party  made  their 
way  past  pro-Castro  demonstra¬ 
tors,  radio-equipped  reporters 
were  right  with  them. 

When  Premier  Castro  tried 
to  get  out  of  his  car,  police 
blocked  his  path.  UPI  reporters 
described  the  incident  in  broad¬ 
casts  to  the  news  desk  and 
stories  went  right  on  the  wires. 

The  radio  system  proved  in¬ 
valuable  again  a  few  days  later 
during  Premier  Khrushchev’s 
balcony  “press  conference.”  UPI 
had  set  up  a  radio  unit  behind 
the  security  barricade  at  the 
Russian  Embassy  on  Park  Ave¬ 
nue.  When  Mr.  Khrushchev 
came  out  on  the  balcony  and  be¬ 
gan  shouting  back  answers  to 
questions  yelled  out  by  report¬ 
ers,  UPI  newsmen  dictated  ques¬ 
tions  and  answers  into  their 
radio  units  located  under  the 
balcony.  The  agency  had  400 
words  going  out  over  its  tele¬ 
printers  before  the  conference 
ended. 


Better  Questions 

The  questions  the  Soviet 
chairman  fielded  were  thrown 
mostly  by  reporters  whose  nor¬ 
mal  coverage  is  the  police  beat 
and  the  local  scene.  By  the  time 
a  second  balcony  conference 
came  around,  UPI  was  ready 
for  it  with  another  use  of  its 
radio  system.  Information  gath¬ 
ered  from  over  the  world  was 
relayed  to  its  reporters  who 
used  it  as  the  basis  for  ques¬ 
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"BUCKET  BRIGADE"  was  fitia 
many  people  applied  to  newsmen 
like  UPl's  Thomas  Zumbo,  shown 
here  rediophoning  story  from  mid¬ 
dle  of  sfreef  in  front  of  UN  head¬ 
quarters.  The  bucket  contains  radio 
battory. 


NEWS  FROM  EVERYWHERE  dur- 
ing  visiting  heeds-of-stete  story  is 
received  by  William  Sexton,  day 
bureau  manager  at  UPI.  In  back¬ 
ground  is  Willis  Buttorfield,  a  rap- 
resentative  of  Aeronautical  Elec¬ 
tronics,  Inc.,  which  installed  equip¬ 
ment. 

tions  dealing  with  global  mat¬ 
ters. 

A  UPI  reporter,  for  example, 
asked  Mr.  Khrushchev  if  there 
was  a  better  chance  for  a  sum¬ 
mit  meeting  now  that  some  of 
the  neutral  nations  of  the  world 
were  pressing  for  it.  The 
startled  Premier  asked  the  re¬ 
porter,  “Did  your  President  tell 
you  to  ask  me  that?”  “No,”  the 
reporter  replied.  “Mr.  Nasser 
has  just  pressed  for  such  a 
meeting  in  a  speech  to  the  Gen¬ 
eral  Assembly.” 

The  Premier  rewarded  the 
reporter,  who  had  just  been  in¬ 
formed  of  the  Egyptian  leader’s 
speech  via  radio,  with  an  icy 
stare  and  refused  to  answer  the 
question. 

At  the  Russian  delegation 
mansion  in  Glen  Cove,  UPI  re¬ 


porters  operated  29  miles  out¬ 
side  New  York  with  a  small 
portable  unit.  Newsmen  were 
stationed  outside  the  mansion 
gates  but  in  case  they  were  in¬ 
vited  inside  by  the  unpredictable 
Premier  they  placed  the  radio 
battery  in  a  stripped  down  baby 
carriage,  for  the  ultimate  in 
mobility.  When  Mr.  Khrush¬ 
chev  held  a  driveway  press  con¬ 
ference  a  reporting  team  dic¬ 
tated  copy  on  the  spot.  Recep¬ 
tion  was  clear  and  copy  went 
out  on  circuits  within  60  sec¬ 
onds  after  the  Premier’s  an¬ 
swers  to  questions. 

“We  were  getting  copy  on 
the  wire  while  many  reporters 
were  still  scrambling  for  tele¬ 
phones,”  Mr.  Sexton  remarked, 
summing  up  his  praise  of  the 
FM  system. 

• 

Series  Pix 
Wired  from 
Moving  Van 

Associated  Press  Wirephoto 
pictures  from  Forbes  Field, 
Pittsburgh,  bore  the  sending 
point  code  letters  “VAN.”  'They 
stood  for  the  huge  moving  van 
AP  rented  and  parked  outside 
the  field  at  first  base.  Lines  were 
hooked  into  its  picture  network 
for  immediate  transmission. 

Bob  Tieken  of  AP  Photos  in 
New  York,  field  captain  of  the 
photo  squad,  said  the  van  pro¬ 
vided  excellent  space  for  photo¬ 
processing  and  transmitting  fa¬ 
cilities  and  was  easier  to  reach 
by  photographers  with  exposed 
film  than  the  regular  photo 
quarters  offered  under  the 
stands. 

Advantages  of  a  moving  van, 
he  said,  were  learned  during  the 
1969  All-Star  game  at  Forbes 
Field,  when  a  flash  flood  washed 
out  photo  rooms  under  the 
stands  hours  before  game  time. 
The  van  then  was  hastily 
acquired  and  it  provided  untold 
advantages  in  speed  and  accessi¬ 
bility. 

Crew  Members 

In  the  photo  crew  were  Pat 
McDonald  of  the  New  York 
photo  desk  and  Bill  Achatz, 
Philadelphia  photo  editor;  Pho¬ 
tographers  Murray  Becker,  John 
Rooney  and  Harry  Harris  of 
New  York;  Preston  Stroup  of 
Detroit;  Charles  Knoblock  of 
Chicago;  Paul  Vathis  of  Harris¬ 
burg  and  Walter  Stein  of  Pitts¬ 
burgh. 

The  darkroom  crew;  Ed  Nit- 
toly,  Joe  Novak,  Emil  Strollo 
and  Tom  Cottrell  of  New  York 
and  Norman  Knaubusch  of  Chi¬ 
cago. 
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Saginaw  Has  Modern  Plant  with  Innovations 


Saginaw,  Mich. 

“DATELINE:  TOMORROW” 
has  been  the  guideline  in  plan¬ 
ning  the  new  home  of  the  Sagi- 
naw  News,  dedicated  only  a  few 
days  ago  and  designed  to  fill 
the  needs  of  this  newspaper 
for  years  to  come. 

The  building  itself  is  hand¬ 
some,  grey  granite  on  one  front, 
green  porcelainized  steel,  glass 
and  aluminum  on  the  other.  The 
beautiful  block-long  facade  is 
made  more  attractive  by  a 
comer  park  soon  to  be  adorned 
with  trees,  shrubs,  flowers  and 
greenery,  with  the  building’s 
entrance  off  this  downtown 
beauty  spot. 

Draw  on  Many  Ideas 

Planning  ideas  came  from 
everywhere  along  the  line — 
from  the  top  echelon  of  Booth 
Newspapers  all  the  way  to  re¬ 
porters,  advertising  salesmen, 
printers,  press  helpers  and 
mailroom  boys. 

The  result  is  a  building  where 
every  department  can  see  space 
for  at  least  the  doubling  of  its 
present  day  activities — a  for¬ 
ward-looking  attitude  emphati¬ 
cally  declaring  the  confidence  of 
Booth  Newspapers  and  the  Sagi¬ 


THE  SAGINAW  NEWS  ...  its  handsome  new  home.  Landscaped  plaia 
obscured  by  construction  contractor's  protective  fence. 


naw  News  in  the  great  growth 
potential  of  Saginaw. 

The  building’s  three  floors 
plus  basement  and  penthouse, 
provide  well  over  100,000  square 
feet  of  floor  space.  It  is  steel 
and  concrete  construction 
throughout,  additionally  fire¬ 
proofed  and  sprinkleriz^.  The 
first  floor  houses  business  ad¬ 
ministration,  accounting,  classi¬ 
fied  advertising  and  circulation 
departments,  the  pressroom  and 
mailing  room. 

The  second  floor  houses  the 
editor’s  domain,  newsroom  and 


auxiliaries,  such  as  photo  de¬ 
partment  and  library.  On  this 
floor  also  there  is  an  employe 
lunchroom  that  some  day  might 
become  a  cafeteria,  and  a  first 
aid  room.  This  floor  also  has 
several  thousand  square  feet  of 
“unassigned”  space,  ready  for 
any  use  that  growth  or  develop¬ 
ment  of  new  processes  may  sug¬ 
gest. 

Mechanical  un  Top 

ihe  third  floor  offers  an  in¬ 
novation  in  newspaper  planning 
—  composing  and  stereotype 


rooms  on  the  top  floor,  each  witt 
ample  expansion  space  for  vir¬ 
tual  doubling  of  equipment  aad 
output.  These  two  mechanial 
divisions  have  company  on  that 
big  floor,  designed  to  provide  i 
straight-line  flow  from  advert* 
ing  copy  desks  to  the  printen 
hands.  The  general  advertiiiej 
and  local  display  departmeelt 
both  have  their  spacious  qoit- 
ters  at  the  front  end  of  the 
floor,  along  with  the  adjaeotj 
advertising  art-layout  depiit- 
ment.  Copy  flows  swiftlj 
through  the  dispatch  depart 
ment  to  the  composing  room  m 
the  hands  of  the  advertisiif 
markup  men,  the  typesettn 
and  the  printers  who  assemiilt 
the  displays. 

The  composing  room  eijaif 
ment  includes  28  typesetthi 
machines,  a  mixture  of  Lii» 
types  and  Intertypes;  two  hd- 
lows  and  six  Monotypes.  TW 
stereotype  department  haa  : 
duplicate  setup  of  rolling  ra 
chines  and  casting  boxes  (aide- 
matics,  of  course),  and  an  amr 
of  scorchers,  routers  and  fr 
like,  with  special  equipment  D 
production  of  color  plates. 


The  penthouse  occupies  abot 
40%  of  the  roof  area,  houseit 
ventilating,  air  conditioning  i 
heating  equipment. 

(Continued  on  gage  7i) 


MAILING  ROOM  at  tfackt  of  newspapers  head  for  the  autoi 
bundlert. 
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MILLION  PLUS  —  An  expansion 
program  for  the  Royal  Oak 
(Mich.)  Daily  Tribune  will  cost 
more  than  $1,000,000,  says  Pub¬ 
lisher  Philip  M.  Miller.  About 
$800,000  will  go  for  new  press 
equipment  and  $300,000  for  a 
mechanical  annex  to  the  left  of 
the  Tribune  building  which  was 
erected  only  10  years  ago.  The 
Tribune  was  founded  Oct.  I,  1919 
as  a  six-page  weekly.  As  a  daily 
it's  nearing  the  50,000  mark. 


SAGINAW  NEWS  NEWSROOM  as  deadline  approaches  .  ,  .  reporters 
in  foreground,  copy  desks  in  left  background. 


OPEN  FOR  BUSINESS  —  Tfi* 
tptnking  new  plant  of  the  Idaho 
Falls  (Ida.)  Post-Register, 
main  street  in  town,  < 


,  on  the 
contains 

30,000  square  feet  of  space  and 
all  operations  for  20,000-circula¬ 
tion  daily  are  on  one  floor.  The 
paper  employs  100  fulltime  work¬ 
ers.  Near  the  new  plant  is  one  of 
the  finest  municipal  golf  courses 
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foot  powered  roller  conveyor 
and  a  14  foot  gravity  conveyor. 
A  third  Speedaumat  was  also 
added.  Papers  are  taken  from 
the  press  conveyor  and  placed 
on  the  powered  conveyor,  which 
delivers  them  to  the  mailing 
machines  and  counters.  Wire 
tiers  are  located  at  the  end  of 
the  conveyor,  and  the  tied  bun¬ 
dles  are  passed  to  the  gravity 
conveyor  for  delivery  to  the 
loading  dock.  Two  loading  bays 
with  separate  powered  doors 
provide  for  continuous  loading 
in  all  weather. 

Office  spaces  also  received  at¬ 
tention,  with  the  editorial  and 
business  offices  taking  on  a  well- 
lighted,  efficient,  modem  ap¬ 
pearance.  Still  to  come,  follow¬ 
ing  sale  of  the  old  press,  is  ex¬ 
pansion  and  modernization  of 
the  ad  department,  and  the  in¬ 
stallation  of  additional  photo 
dark  rooms. 

The  editorial  department  ex¬ 
pansion  included  a  greatly-en¬ 
larged  library  space,  five 
twinned-desk  positions  for  local 
and  area  reporters,  enlarged 
quarters  for  women’s  and  sports 
(lepartments,  an  interview  room, 
private  offices  for  the  managing 
The  mail  room  also  followed  editor  and  publisher’s  secretary, 
the  trend  toward  automation  and  separate  wire  service 
with  the  installation  of  an  18  printer  and  Wirephoto  rooms. 


Grand  Forks  Herald  Expands 


Grand  Forks,  N.  D. 

The  Grand  Forks  Herald  has 
completed  a  major  expansion 
and  remodeling  program.  Exist¬ 
ing  portions  of  the  Herald  build¬ 
ing  were  remodeled  and  a  new 
addition  was  added  which  near¬ 
ly  doubled  the  floor  space.  Sub¬ 
stantial 


additions  were  also 
made  to  the  Herald’s  mechani¬ 
cal  equipment,  with  the  major 
improvement  the  addition  of  a 
96-page  Scott  press. 

The  new  Herald  addition  in¬ 
cludes  two  floors  and  basement, 
and  measures  52  x  112  feet. 
The  original  Herald  building 
was  completed  in  1931  and  a 
added  in  1949.  All 


ADDITION  of  two  floors  and  basement  (right)  houses  a  six-unit  Scott 
press,  with  full  color  facilities,  at  the  Grand  Forks  (N.  Dak.)  Herald. 

been  installed  at  the  press  to  plate  conveyor,  which  delivers 
facilitate  bringing  paper  to  the  the  plates  to  the  drop.  All  sub¬ 
units  and  loading  it  into  the  sequent  operations  are  auto¬ 
matic  including  loading  of  the 
elevator  carriage,  lowering  to 
reels  and  tensions  is  one  of  the  both  press  drive  motors,  have  the  press  level,  and  discharge 

to  a  press  conveyor. 

Roller  (lonveyor 


wuig  was 
buildings  are  of  fire  proof  con- 
and  the  offices  are 


struction, 
air-conditioned. 

The  pre.ss  room,  housing  six 
units  of  Scott  press  equipped  for  reels.  All  plant  electrical 
[full  color  and  complete  with  trols,  including  controls 


hi^lights  of  the  new  addition,  been  installed  in  a  force  venti- 
Trrenty-five  feet  high,  67  feet  lated  electrical  room.  The  room 
long,  and  25  feet  wide,  the  press  is  kept  slightly  pressurized  to 
room  allows  adequate  working  eliminate  dust  seepage,  and 
space  around  all  units  and  at  filtered  air  is  supplied  for  ven- 
both  ends  of  the  press.  Glass  tilation. 
block  windows  20  feet  high  pro-  Composing 


es  atxss 
ousesai 
ning  ui 


...  ...  space  is 

fide  pleasant  natural  lighting  more  than  doubled,  and  a  “T” 
JH  diminate  the  glare  of  direct  shaped  layout  has  been  devised 
sunlight;.  Clear  panels  permit  to  provide  for  a  smooth  work 
“Wewalk  superintendents”  to  flow.  New  equipment  added  in- 
lee  the  press  in  operation.  A  eludes  the  world’s  first  Inter- 
spectators  balcony  provides  a  type  Monarch,  high  speed  auto- 
suntage  point  where  plant  visi-  matic  linecasting  machine,  two 
firs  and  guided  tours  may  ad  frames,  a  Model  G  ad  ma- 
^utch  the  operation  of  the  press  chine,  a  bench  saw,  and  a  TTS 
*  complete  safety.  Other  fea-  perforator.  With  the  additions 
fires  of  the  press  room  include  the  Herald  has  11  linecasting 
•4  all  steel  non-skid  floor,  and  machines.  Composing  room 
Uitutomatic  plate  delivery  sys-  lighting  was  completely  revised 


ADDITION  to  tha  plant  of  tha  Laka  Walat  (Fla.)  Daily  Highlaitdar 
will  houta  all  ofRcat.  Tha  peasant  building  will  ba  utad  for  production 
and  for  storage  of  newsprint. 


Front-page  play  given  to  an  intriguing  story — of  a  small  town 
agog  over  a  king  coming  to  a  wedding,  the  disappearance  of 
the  bride-to-be,  and  the  suspicion  that  her  royal  fiancee 
wasn’t  so  noble  after  cdl— prompted  E&P  to  ask  the  well- 
known  prize-winning  editor  to  describe  .  .  . 
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Problems  of  a  Small-Town  Fairy  Tale 


By  Franoele  H.  Armstrong 

Editor,  Henderson  (Ky.)  Gleaner  &  Journal 


How  does  the  editor  of  a  small 
town  daily  newspaper  react  to 
the  news  that  a  King  may  be 
coming  to  town  to  attend  a  wed¬ 
ding? 

This  editor  reacted  unen¬ 
thusiastically  from  the  start, 
probably  because  I  never  be¬ 
lieved  that  King  Baudouin  of 
Belgium  would  come  to  a  private 
wedding  in  Henderson,  Ken¬ 
tucky,  even  though  one  of  his 
legal  advisors  was  reported  to 
be  married  here  on  Sept.  15. 

The  first  that  I  heard  of  it 
was  when  a  friend  told  me  the 
story  was  going  to  break  soon 
regarding  the  nuptials  of  a  Miss 
Lutgarde  De  Beusscher  (who 
had  come  to  Henderson  to  live 
with  her  sister,  Mrs.  Edward 
Brown),  and  Count  Jacques  des 
Ormes,  reported  legal  advisor 
to  the  King  of  Belgium.  The 
Gleaner  &  Journal  was  promised 


possession  of  our  society  editor, 
Melicent  B.  Quinn,  and  she  han¬ 
dled  it  up  to  the  time  of  Miss 
De  Beusscher’s  disappearance. 


advisor  to  King  Baudouin  of 
Belgium. 

On  Tuesday  afternoon  I  asked 
the  Associated  Press  to  check 


Mrs.  Quinn  was  organizing  on  the  identity  of  Count  Jacques 


all  of  her  resources  to  cover 
the  events  that  were  to  take 
place  when  the  Princess  de 
Croy  de  Momenrency  and  her 
husband  and  the  Count  were 
due  to  arrive  in  Henderson. 
There  had  been  a  scramble 
among  the  society  group  for 
promised  invitations  to  the 
wedding  and  the  social  set  was 
in  a  high  pitch  of  excitement. 


des  Ormes.  On  Thursday  I  re¬ 
ceived  a  wire  that  he  was  un¬ 
known  at  court  and  was  not 
listed  in  the  telephone  directory 
or  in  the  Social  Register. 

This  news  I  reported  to  the 
people  who  had  been  close  to 
Miss  De  Beusscher  and  they 
said  they  believed  that  the  Count 
did  exist  and  that  the  palace 
was  protecting  him  due  to  some 


Event  Fade  Like  a  Dream.' 
The  story  was  a  complete  ex¬ 
pose  indicating  that  there  wu 
neither  Count  nor  Princess 
that  Miss  De  Beusscher  hai 
fabricated  her  love  affair.  li 
face  of  the  publication  of  thi 
story,  I  ran  my  editorial,  titU 
“The  Fairy  Tale  —  (To  be  Coa 
tinned).”  I  set  forth  the  knowi 
facts  and  urged  the  people  d 
Henderson  to  be  charitable  aid 
patient. 


Wide  RespunMr 


On  Saturday  the  24th  of  probable  misunderstanding  be- 


September  I  received  a  call 
early  in  the  evening  from  our 
society  editor  who  had  heard 
that  Miss  De  Beusscher  had  de¬ 
parted  the  previous  day,  desti¬ 
nation  unknown.  She  said  she 
felt  it  was  no  longer  in  the 
realm  of  social  notes  and  I  took 


The  publication  of  the  edh 
torial  brought  more  teleplmt 
commentaries  than  anything  w 
have  ever  published.  Apparently 


the  first  release  of  this  news  over.  I  spent  the  evening  try- 


and  we  did  nothing  more  pend¬ 
ing  word  from  the  bride-to-be. 

About  the  end  of  the  second 
week  in  August  we  learned  that 
a  New  York  newspaper  had 
queried  Evansville,  Indiana,  nine 
miles  from  Henderson,  reg^ard- 
ing  the  possibility  of  King 
Baudouin  coming  to  Henderson. 
We  knew  then  it  would  be  hope¬ 
less  to  try  to  wait  for  the  news 
to  be  released  but  we  kept  our 
promise. 


Upset  by  Publicity 


As  soon  as  the  Evansville 
newspapers  had  heard  of  the 


ing  to  track  down  the  authen¬ 
ticity  of  the  story  regarding 
Miss  De  Beusscher’s  departure. 

By  the  end  of  the  evening  I 
had  come  up  with  the  simple 
story  that  she  had  left  Hender¬ 
son  the  previous  day  leaving  a 
note  to  her  sister  saying  that 
she  had  gone  to  Brussels  to  be 
with  the  Count  who  was  re¬ 
ported  to  be  suffering  from  a 
wound  incurred  in  the  fighting  mind 
in  the  Belgian  Congo. 

A  local  girl  was  said  to  have 
heard  from  Miss  De  Beusscher 
before  her  departure  but  this 
girl  was  out  of  reach  on  that 


tween  Miss  De  Beusscher  and 
the  Count. 

I  then  called  and  asked  AP  the  people  in  the  town,  raaij 
to  check  on  the  Princess  de  of  whom  we  did  not  know,  ay- 
Croy  de  Momenrency  and  the  peared  grateful  for  the  stall 
answer  to  that  call  was  a  tele-  the  local  newspaper  had  taka 
gram  saying  she  could  not  be  Some  felt  that  the  big  city  treat 
located  and  asking  us  for  fur¬ 
ther  information. 

In  the  meantime  the  lines 
were  drawn  up  locally.  Many 
people  felt  that  some  of  the  located  in  a  hotel  in  Washinf 
social  set  had  unnecessarily  em¬ 
barrassed  themselves  by  at¬ 
tempting  to  get  in  on  the 
royalty  act,  while  others  felt 
that  the  local  people  were  mere¬ 
ly  being  hospitable  and  had 
been  literally  “taken”  by  a 
young  lady  with  a  fanciful 


ment  of  the  story  was  end 
and  perhaps  unjust. 

Saturday  afternoon,  the  Prmlr' 
reported  that  the  girl  had  bwr 


To  Exploit  or  Not 


fairy-tale  story  of  a  commoner  evening.  One  of  the  ladies  who 


The  story  of  the  Belgian  girl 
and  her  imaginary  Count  be¬ 
came  the  biggest  news  in  the 
community.  Ours  was  the  task 


about  to  marry  a  Count  with 
the  King  as  best  man,  they  sent 
a  reporter  to  see  Miss  DeBeus- 
scher  and  her  sister.  The  story 
appeared  in  such  a  form  that 
Miss  De  Beusscher  and  her  sis¬ 
ter  (and  all  of  the  people  in¬ 
volved  in  the  wedding  plans) 


was  to  have  given  a  party  for  of  determining  whether  to  ex- 


the  Princess  and  Count  said 
that  Miss  De  Beusscher  had 
fiown  to  Washington  to  meet  the 
Princess  and  had  been  flown 
from  Washington  to  Brussels  to 


ploit  the  story  as  a  big  city 
newspaper  would  or  try  to  take 
some  cognizance  of  the  embar¬ 
rassment  which  was  being  felt 
by  the  people  who  had  spent 


ton  and  she  still  insisted  theieli 
was  a  Count 

Another  wire  story  contaiad 
an  interview  by  the  womai'i 
editor  of  the  Washington  Stt- 
ning  Star  in  which  Miss  De 
Beusscher  was  quoted  as  s»f 
ing  there  is  a  Count  and  tks 
she  was  planning  to  go  backti 
Belgium  soon. 

This  is  about  all  there  ia  tiK 
the  story  at  this  writing.  Tm 
local  paper  has  refused  to  enlat 
into  the  sensationalism  of  lift 
city  handling  of  the  story. 

There  is  some  thinking  I 
that  perhaps  the  person 
as  Count  Jacques  des  0 
had  misled  Miss  De  BeusackV 


into  thinking  that  he  wasiff’^'.® 


royalty,  and  that  her  disappw 


be  at  the  Count’s  side  during  money  on  parties  and  clothes.  ®i^ce  was  due  to  her  leaminfl^n 


his  illness.  This  was  what  we  We  decided  in  favor  of  gpving  vras  not  a  real  Count. 


were  upset  and  clamped  down  carried  in  the  paper  the  next  the  girl  the  benefit  of  the  doubt  People  here  who  know 


on  any  further  publicity  even  vrhich  was  Sunday, 

though  some  parties  were  al-  Rumors 

ready  being  held. 

Our  paper  carried  a  small  By  Monday  morning  this  little 
notice  about  the  parties  on  the  Ohio  River  town  was  bursting 
day  following  the  publishing  of  with  rumors,  most  of  them  hav 


and  protecting  the  feelings  of  De  Beusscher  and  her 


the  Evansville  story  but  car¬ 
ried  nothing  about  the  projected 
visit  of  King  Baudouin. 

The  story  had  been  in  the 


ing  to  do  with  the  report  that 
the  wedding  was  off  and  that 
there  never  had  really  been  a 
Count  Jacques  des  Ormes,  legal 


the  local  people  and  wrote  an 
editorial  which  was  to  have  ap¬ 
peared  on  Oct.  2. 

However,  on  Friday  after¬ 
noon,  Sept.  30,  the  Evansville 
Press  carried  a  story  which  was 
headed  “Love  Story  of  the  Cmn- 
moner  and  the  Count.  Hender¬ 
son  Watches  Glittering  Social 


Mrs.  Brown,  feel  that  they 

too  much  about  the  affain  iff*  * 


Sts 

Jan 


Belgium  to  have  been  makat 
up  the  stories.  We  continual 
hold  to  the  viewpoint  that 
De  Beusscher  and  her  siilff 
and  their  friends  deserve  eW^P**** 
consideration  pending  furtiiff”j^ 
development  of  the  story. 
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jX)MPA<:T^  PAPER  SURVIVES 

One  Morning  Daily 
Now  in  Middletown 
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Middibtown,  N.  Y. 
After  four  years  and  two 
months  of  prize-winning  com¬ 
petitive  journalism,  Middletown 
became  a  one-newspaper  town 
again  this  week. 

A  25,000  population  city  in 
the  heart  of  a  large  rural-indus¬ 
trial  zone  called  the  Goldenarea 
for  promotional  purposes,  Mid¬ 
dletown  lost  its  evening  news¬ 
paper,  the  Times  Herald,  a  109- 
year-old  product  of  consolida¬ 
tions. 

Pr<K'€‘SR  Is  Proven 

Of  some  solace  to  those  who 
have  been  watching  Middle¬ 
town’s  noble  experiment  in 
competition  was  the  fact  that 
the  remaining  paper  will  be  the 
Daily  Record,  published  morn¬ 
ings  (Monday  -  Saturday)  in 
compact  (five-column)  format 
by  a  cold-type  process.  The 
masthead  carries  the  names  of 
both  the  Times  Herald  and  the 
Record,  but  the  latter’s  logotype 
predominates. 

The  amalgamation  was  the 
culmination  of  transactions 
chich  brought  Ottaway  News- 
?apers-Radio,  Inc.  here  a  year 
iRo  with  the  purchase  of  the 
'imes  Herald  from  the  R.  J. 
'orp.,  headed  by  Ralph  McI 
Ingersoll,  onetime  publisher  of 
in  New  York. 

In  April,  the  Ottaway  groun 
Required  the  Record,  which  had 
en  established  from  scratch 
in  July,  1956,  with  a  declared 
purpose  of  demonstrating  tha^ 
vo  newspapers  could  flourish 
fn  a  community  of  this  size  and 
ilso  showing  how  new  offset 
Methods  of  printing  could  be 
[feasible  for  daily  publication  of 
siiable  (48  pages  and  over) 
ewspaper.  The  Varitype  proc- 
i  of  setting  text  copy  is  used. 
David  Bemste’n  and  Harry 
Ifilligan,  who  built  up  the  Daily 
cord  with  financial  assistance 
from  J.  M.  Kaplan,  an  indus- 
Jist-philanthropist,  moved  on 
Binghamton  and  lx)ught  the 
oming  Sun,  then,  a  few 
onths  ago,  acquired  the  Endi- 
vK  Bulletin  from  the  Ottaway 
nization  and  combined  it 
the  Sun  for  an  area  mom- 
;  newspaper. 

Not  Erunomically  Feasible 

Junes  H.  Ottaway,  president 
fhe  group  which  publishes 
iies  in  Pennsylvania,  New 
and  Connecticut,  said  this 
that  a  study  of  both 
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Middletown  papers  indicated 
that  two  independent  dailies  was 
not  economically  feasible  here. 

The  combined  operation,  he 
said,  should  result  in  a  circula¬ 
tion  exceeding  23,000.  The 
Times  Herald  building,  com¬ 
pleted  less  than  three  years  ago, 
will  be  converted  for  commercial 
printing. 

The  Port  Jervis  Union-Ga¬ 
zette,  purchased  by  Ottaway 
a  year  ago,  has  recently  been 
moved  into  the  Record  plant.  It 
is  not  affected  by  the  consolida¬ 
tion.  Port  Jervis  is  some  20 
miles  from  Middletown. 

An  editorial  in  the  first  edi¬ 
tion  of  the  combined  paper  told 
how  the  Times  Herald,  which 
was  founded  on  Thanksgiving 
Day  in  1851,  had  survived  a 
century  of  changes  and  mergers 
and  “was  secure  and  profitable 
as  the  lone  newspaper  here’’ 
until  the  Daily  Record  appeared. 

“Today,”  it  continued,  “there 
is  again  one  newspaper  in 
Middletown  .  .  .  Any  merger, 
however  necessary  it  is  because 
of  economies,  is  a  sad  occur¬ 
rence  ...  A  single  healthy 
newspaper  will  be  able  to  bring 
to  its  readers  the  best  qualities, 
the  best  ideas  of  both  papers. 

“Some  newspapers  without 
competitors  are  undistinguished; 
some  are  great.  What  makes 
the  difference?  A  good  news¬ 
paper  whether  in  competition 
or  not  must  want  to  .serve.  It 
must  want  to  search  out  all 
the  important  news,  not  just 
the  news  that  presents  itself. 
It  must  want  to  help  advertisers 
sell  s^ace  at  so  much  an  inch. 
It  must  want  to  perform  these 
and  all  tasks  connected  with 
publishing  a  daily  newspaper 
in  a  spirit  of  service.” 

Some  of  Staff  Retained 

Mr.  Ottaway  said  some  Times 
Herald  employees  will  be  taken 
over  to  the  consolidated  paper 
and  severance  will  be  paid,  ac¬ 
cording  to  years  of  service,  to 
those  who  are  not  retained. 

Ownership  of  the  Times 
Herald  Record  is  in  the  name  of 
Orange  County  Publications, 
Inc. 

William  C.  Lundquest,  who 
was  moved  here  from  Platts¬ 
burgh  to  be  general  manager  of 
the  Record,  remains  in  that 
capacity.  P.  Philip  Blake  is  as¬ 
sistant  general  manager. 

A.  N.  Romm  has  been  named 
editor  and  Robert  S.  Van  Fleet, 
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managing  editor.  William  E. 
Duke  is  city  editor. 

Howard  J.  Brown,  general 
manager  of  the  Times  Herald, 
has  been  given  a  new  assign¬ 
ment  in  the  Ottaway  organiza¬ 
tion.  Edward  P.  Dougherty, 
editor  of  the  Times  Herald,  is 
now  on  the  executive  staff  of 
the  Port  Jervis  and  Middletown 
papers.  City  Editor  E.  Nevin 
Carman  also  has  new  duties. 

Other  Times  Herald  executives 
who  remain  with  the  combined 


paper  are:  Frank  Sposato,  ad¬ 
vertising;  Laurence  Tewksbury, 
classified  advertising  manager; 
Walter  A.  Boyle,  circulation. 
George  W.  Sherrill,  mechanical 
superintendent,  is  manager  of 
the  Times  Herald  printing  serv¬ 
ices. 

The  carrier  price  of  the  morn¬ 
ing  paper  will  be  42  cents  a 
week,  the  same  as  for  the  six- 
day  evening  paper.  'The  Record 
previously  charged  35  cents  a 
week  for  five  issues. 


MISMANAGEMENT  CHARGED 

Newhouse  Sues  to  See 
Books  in  Springfield 


Boston,  Mass. 

As  the  owner  since  June  of 
74  shares  of  common  stock  of 
the  Republican  Company,  S.  I. 
Newhouse  has  begun  action  in 
Federal  Court  here  to  examine 
the  property  and  the  records 
of  the  Springffield  company. 

In  the  suit,  filed  by  Newark 
Morning  Ledger  Co.,  a  New¬ 
house  company  which  owns  the 
stock,  it  is  charged  that  the 
officers  and  majority  voting 
trustees  are  full-time  salaried 
employees  of  the  Republican 
Company  and  its  subsidiaries 
and  that  they  put  their  per¬ 
sonal  interests  in  a  pension  fund 
ahead  of  the  company’s  welfare. 

Defendants  are  the  Republi¬ 
can  Co.,  the  Republican  Publish¬ 
ing  Co.,  Sprin^eld  Union  Pub¬ 
lishing  Co.,  Charles  R.  Meyrick, 
president;  Sidney  R.  Cook, 
treasurer;  and  Mary  E.  Gal¬ 
lagher,  clerk,  of  the  Republican 
Co. 

The  Ledger  complaint  asserts 
that  the  defendants  have  arbi¬ 
trarily  refused  to  permit  its 
agents  to  examine  the  property 
and  records  although  the  L^ger 
and  the  beneficial  stockholders 
of  80  shares  own  154  shares  out 
of  a  total  of  177  shares  of  out¬ 
standing  common. 

Since  at  least  1952,  the  com¬ 
plaint  states,  the  board  of  direc¬ 
tors  of  Republican  Co.  has  con¬ 
sisted  of  11  individuals,  of  which 
seven  —  the  three  individual  de¬ 
fendants  and  the  majority  vot¬ 
ing  trustees  —  are  full-time 
salaried  employees.  The  minor¬ 
ity  directors,  it  is  asserted,  have 
not  been  able  to  properly  repre¬ 
sent  the  stockholders  bemuse  of 
the  control  exercised  by  the  de¬ 
fendants. 

$20  Million  in  Funds 

In  specific  allegations,  the 
Newhouse  cfnnplaint  says  the 
net  worth  of  pension  funds  es¬ 
tablished  by  the  newspaper  pub¬ 
lishing  companies  excels  $20,- 


000,000  or  far  more  than  the 
value  of  the  companies. 

The  Springfield  Union  Em¬ 
ployees  Beneficial  Fund  and 
the  Springfield  Republican- 
Daily  News  Employees  Bene¬ 
ficial  Fund  are  described  as 
trusts  whose  assets  result  from 
contributions  made  annually  by 
the  Republican  Co.  and  sub¬ 
sidiaries. 

The  individual  defendants  are 
beneficiaries  to  a  substantial  ex¬ 
tent  of  the  pension  trust  and 
the  trustees  are  among  the  ma¬ 
jority  directors  of  the  Republi¬ 
can  Co.,  it  is  stated.  The  plain¬ 
tiff  further  claims  that  the  com¬ 
pany  has  no  control  over  the 
appointment  of  the  trustees. 

As  the  result  of  the  policy 
of  the  majority  directors  to  sub¬ 
ordinate  the  interests  of  the 
company  and  its  stockholders 
to  the  interests  of  the  pension 
funds  and  their  own  individual 
interest,  it  is  alleged,  the  assets 
of  the  funds  have  been  increased 
to  an  amount  in  excess  of  all 
reasonable  requirements  for  the 
payment  of  proper  pensions. 

The  complaint  also  asserts 
that  income  tax  deficiencies 
amounting  to  several  million 
dollars  have  been  assessed 
against  the  company  and  its 
subsidiaries  by  the  Internal 
Revenue  Service  and  the  Com¬ 
monwealth  of  Massachusetts. 
Improper  management  is 
charged  in  the  complaint. 

A  further  allegation  in  this 
regard  is  that  the  present  ad¬ 
ministration  has  allowed  the 
newspapers’  plant  to  become  ob¬ 
solete  and  to  deteriorate.  The 
newspapers  should  have  earned 
substantial  profits  but  the  com¬ 
pany  has  been  obligated  to  bor¬ 
row  substantial  amounts  of 
money,  it  is  claimed. 

The  Newhouse  company  pur¬ 
chased  the  Republican  stock 
from  a  group  of  descendants  of 
Samuel  Bowles,  founder  of  the 
Republican. 
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CAMELS  FOLLOW  SALEM 


R.  J.  Reynolds  Getting  10%  Color  Discount 


were  telling  newspaper  repre¬ 
sentatives  then  was  that  if  a 
paper  with  four-color  avail- 


Camel  cigarets  has  now  be-  200  Sunday  newspapers.  The  dependent  &  Star-Newn;  Rock-  Citing;  News  figures  for  1951, 
come  the  second  brand  taking  copy  is  800-lines.  Sports  pages  ford  (Ill.)  Star  &  Register-  Mr.  Herman  said  that  all  go- 

part  in  R.  J.  Reynolds  Tobacco  are  specified.  Republic;  Albany  (N.  Y.)  eral  advertisers  used  5,531,7JJ 

Company’s  plan  to  get  a  10%  This  week  the  third  four-color  Times-Union;  Jersey  City  lines  as  compared  with  21,^ 
volume  discount  on  full-page  full-page  ROP  Camel  ad  ap-  (N.  J.)  Journal;  Canton  (Ohio)  411  lines  placed  by  retail  ad- 
four-color  ROP  advertising  in  peared.  The  campaign  started  Repository;  Corpus  Christi  vertisers.  Salem  cigarets,  ii 
newspapers.  Sept.  19.  It  is  expected  to  run  (Texas)  Caller-Times;  Madi-  1959,  using  38,238  lines  in  tkt 

Salem  cigarets  started  the  seven  ads  as  did  the  Salem  son  Wisconsin  State  Journal  News  and  108,772  in  all  thuf 
ball  rolling  last  June.  In  three  drive.  Counting  the  seven  Salem  and  Capital  Times;  and  New  Detroit  newspapers,  was  one  ol 
months,  seven  insertions  were  ads,  there  have  to  date  been  10  Haven  (Conn.)  Journal-Courier  11  general  advertisers  vanf 
run.  At  the  time,  Mark  Byrne,  ads  in  20  weeks.  &  Register.  between  100,000  and  199,9)9 

vicepresident  and  media  director  Mr.  Byrne  is  not  saying  now  „  p.  .L  lines  last  year  in  Detroit.  Tie 

of  Idle  William  Esty  Co.,  Inc.,  whether  before  the  year  ends  earst  a»  age  other  cigaret  on  the  list  wu 

Reynolds’  agency,  said  that  all  there  will  be  more  than  14  ads  Nine  of  the  15  Hearst  papers  Kent.  It  placed  35,050  lines  n 

but  four  of  a  target  list  of  65  in  ROP  color. 'There  may  be.  The  accept  four-color.  Through  the  News,  and  104,409  in  al 

papers  had  accepted  the  con-  papers  signing  up  now  promise  Hearst  Advertising  Service  a  three  papers, 
tinuity  and  volume  discount  the  discount  for  52  weeks  after  package  was  made  that  met  the  On  the  other  hand,  amonj 
proposition  offered.  the  date  signed.  requirements  set  for  Reynolds  retailers  there  are  four  stow 

What  Esty  media  executives  Salem  is  not  currently  using  by  the  agency  to  permit  the  that  place  over  1,000,000  liu 

newspaper  ROP  color,  nor  is  io%  cut.  The  nine  are  now  annually  in  the  three  Detnit 
Winston,  which  ran  a  two-color  getting  Camel  copy.  papers,  10  retail  advertisa 

campaign  last  May.  Cavalier  is  A  few  Scripps- Howard  news-  placed  between  500,000  aif 

ability  had  a  rate  of  under  $10  not  in  newspapers  at  all.  Salem  papers  qualified.  Others  did  not.  999,000  lines, 
a  thousand  they  would  be  con-  used  eight  four-color  pages  in  On  behalf  of  those  accepting  “The  average  general  rtlt 

60  newspapers  during  the  last  the  proposition,  this  statement  campaign  in  a  single  daily  nw 
quarter  of  1959.  was  made  by  one  newspaper  about  1500  lines,”  Mr.  Hennn 

“Our  agency  has  been  very  representative  who  did  not  wish  continued.  “That  is  not  laip 

successful  in  working  out  this  his  name  used :  enough  for  volume  or  ofta 

discount  plan,  Howard  Gray,  “Generally  speaking,  the  more  enough  for  frequency  discouitL 
Reynolds  advertising  manager,  color  ads  published  in  a  single  Jjj  all  but  rare  instances,  dif 
Now  the  list  of  61  accepting  Editor  &  Publisher.  Asked  i«aue  of  a  newspaper  the  more  counts  are  not  justified  for 
newspapers  has  grown  to  102  about  the  success  achieved  by  profit  a  publisher  can  make,  eral  advertisers  on  either  a  v«l- 

reaching  about  25,000,000,  ac-  Salem  in  its  past  use  of  ROP  With  one  color  ad  in  an  issue,  ume  and/or  frequency  liasit. 

cording  to  Mr.  Byrne.  Latest  to  color,  Mr.  Gray  countered  by  a  publisher  can  lose  money;  with  “Graduated  rates  don’t  f«r, 
join  the  group  was  added  this  -saying,  the  fact  that  we  are  two,  the  picture  improves;  add  hov«!  ■spekinv  low. 

week,  the  Greenville  (S.  C.)  using  ROP  for  Camel  should  more  and  you  begin  to  make  a  thouLnd.  NatunllT 

nswer  that  question.  ,  tn  n  \  o  t  costs  per  thousand  vary  witi| 

Edging  into  N.Y.  The  Washington  (D.  C.)  Post,  paper’s  size  and  local  preH 

of  the  papere  getting  the  j^^g  advertita! 

New  York’s  market  was  out  copy,  has  had  a  frequency  dis-  interested  in  costs  pel 

count.  If  they  “fit  market  strat-  of  the  color  picture  when  the  count  since  January  1959 
egy,  they  are  added,”  he  said.  Salem  ads  started.  Now,  Mr. 

There  has  been  one  change  Byrne  pointed  out,  Reynolds  is 

since  the  original  offer.  Now  edging  into  it  with  its  discount-  a  point  made  by  one  of  the 

the  10%  is  expected  for  14  full  plan  by  using  the  Newhouse  papers  refusing  to  accept  the 

pages  for  52  weeks,  instead  of  newspapers  in  Newark  and  Long  proposition  was  that  “no  news- 

26,  according  to  Mr.  Byrne.  That  Island,  the  Ledger,  the  Press  paper  these  days  is  able  to 

doesn’t  seem  to  bother  the  ma-  and  Star-Journal.  The  seven 

major  New  York  dailies  are 
now  receiving  the  same  copy, 
but  in  black  and  white. 

When  the  proposition  was 


sidered  for  a  color  campaign 
provided  they  would  give  a  10% 
discount  for  14  full  pages  in 
26  weeks. 


Lint  Has  Grown 


News-Piedmont.  'The  list  may 
grow  some  more.  Mr.  Byrne 
said  that  newspapers  now  come 
to  him  offering  to  give  the  dis- 


Won’t  Be  Bossed 


jority  of  newspapers,  whose 
representatives  still  come  knock¬ 
ing  at  the  Esty  door. 

The  number  of  newspaper’s 


lower  rates  by  discounts  or  any 
other  way  and  still  make  a 
profit.”  The  main  objection  of 
this  paper  was  its  unwillingness 


thousand,  not  phony  disco<iib| 
from  kited  open  and  low  volmi 
rates. 

“Discounts  hurt  small  adre-l 
tisers — our  life  blood.  Thoussue] 
of  these  small  buyers  caniiit| 
buy  'TV  or  radio.  Discounts  hw 
all  papers’  total  revenues  Ifl 
forcing  many  small  advirtiseij 
into  co-op  ads  at  retail  raUi' 
The  Esty  agency  is  makinf 


to  be  dictated  to  by  an  ad  agency  (ireful  check  of  all  copy  repiJ 


refusing  has  grown,  too.  Among  originally  broached  by  Esty,  the  or  advertiser.  One  who  would  Ruction  in  the  camnaiCT  W 
those  which  have  been  offered  newspapers  were  chosen  on  a  talk  for  publication  was  Lawr-  vicenre^ident  ii 

the  same  proposition,  but  have  “selective  market  basis.”  The  -  -j - j;  K  .  P 


BoA 


H 


turned  it  down  since  last  June  papers  were  generally  of  large 


ence  T.  Herman,  advertising  di-  production,  has  fwl 


are  the  Fort  Worth  (Texas) 
Star-Telegram,  the  Memphis 
(Tenn.)  Commercial-Appeal; 
the  Oklahoma  City  Oklahoman 
&  Times;  and  the  Knoxville 
(Tenn.)  News-Sentinel  &  Jour- 
naL  The  original  hold-outs,  and 
still  off  the  list,  are  the  Buffalo 


circulation,  but  not  in  every 
case.  Now  quite  a  few  papers 
under  100,000  circulation  are  on 
the  list.  If  a  paper  can  print 
in  four  colors,  if  the  regular 
ROP  rate  figures  under  $10  per 
thousand,  and  if  a  10%  dis¬ 
count  will  be  granted  for  14 


(N.  Y.)  Evening  News,  Buffalo  full-page  ads,  it  is  given  con 


rector,  of  the  Detroit  News. 

“All  national  advertisers  need 
to  be  reminded  that  newspapers 
are  not  produced  by  one  giant 
printing  plant,”  he  said. 

“The  fact  is  that  every  daily 
among  the  1,755  in  the  country 
manufacture  each  day  an  en¬ 
tirely  different  product,  with 
different  problems,  and  they  just 


nished  newspapers  with  ratim 
he  applied  to  ROP  newspapaj 
ads  run  by  Salem  last  year. 

Out  of  the  seven  ads  run 
the  65  papers  in  ’59,  a  total 
3,817  ads  from  various  sound 
were  rated,  with  1,230  chissiii® 
“Very  good;”  1,615,  “good; 
721,  “fair;”  213  “poor,”  but*j 


xvvm/o,  x  xw  to  Uinereilt  piVUieillS,  UllU  JU2>V  A.  u\  ^  4.  A 

Courier-Express,  Baltimore  sideration  at  the  Esty  office,  Mr.  cannot  be  melded  into  one  pack,  ceptable  for  pajmient;  ana 


(Md.)  Sun,  Detroit  (Mich.) 
News,  and  Dayton  (Ohio)  News 
and  Journal-Herald. 


B  &  W  Campaign 


Reynolds,  through  Esty,  also 
has  a  black  and  white  campaign 
on  Camel  now  running  in  about 


Byrne  said.  “It  is  wrong  for  national  ad- 

“Of  course,  they  aren’t  always  vertisers  to  try  to  get  the  same 
put  on  the  list,”  he  added. 

Some  of  the  less  than  100,000 
circulation  newspapers  now 
carrying  the  Camel  ROP  color 
ads  are:  Little  Rock  Arkansas 
Gazette,  Pasadena  (Calif.)  In- 


not  acceptable  for  payment 
In  all  cases,  duplicate 
sheets  were  received  which  wH 
passed  for  payment. 

Mr.  Flanagan  said  simB* 
ratings  for  Salem’s  campiifl 
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discounts,  the  same  premiums, 
the  same  rates  from  different 
newspapers,”  Mr.  Herman  said. 

“We  have  other  much  more  valu¬ 
able  advantages  to  offer  them  this  year  should  be  ready  wi' 
than  this  ‘easy-to-buy’  idea.  the  next  two  weeks 
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Advertising 

SECTION 

Edited  by  Robert  B.  McIntyre 


BoA  shows  political  parties 


How  Ads  Win  Votes,  Influence  People 


d 

camp 
idy  witI 

er  8,  H 


By  Robert  B.  McIntyre 

The  Bureau  of  Advertising, 
.\NPA,  has  recommended  to 
both  the  Republican  and  Demo¬ 
cratic  parties  that  they  spend 
Jl, 100, 000  each  for  a  series  of 
five  1,000-line  ads  in  every  news¬ 
paper  in  every  city  and  state 
in  the  U.S.  for  five  weeks  before 
the  Nov.  8  elections. 

Details  b^ind  the  18-minute 
slide  presentation,  “How  to  Win 
Votes  and  Influence  People,” 
staged  in  Washington  last  Aug. 
30  before  key  Republicans,  and 
on  Aug.  31  before  top  Demo¬ 
cratic  leaders,  were  told  to 
Editor  &  Publisher  by  Edward 
A.  Falasca,  creative  vicepresi¬ 
dent  at  the  Bureau. 

(In  New  York,  Carroll  P. 
Newton  of  Campaign  Associ¬ 
ates,  agency  for  the  GOP,  un- 
1  veiled  before  the  New  York 
Chapter  of  the  American  Asso- 
Iciation  of  Newspaper  Repre- 
[sentatives  a  32-page  preprinted 
roto  section  entitled,  “Meet 
j  Richard  Nixon.”  Financing  of 
[the  section,  to  run  in  newspa¬ 
pers,  will  be  made  on  state  and 
[local  levels  of  the  Republican 
[party.) 

Identical  Presentations 

He  emphasized  that  both 
presentations  were  identical, 
with  the  exception  of  specific 
states  named  in  that  portion  of 
the  presentation  dealing  with 
the  media  proposal. 

“That’s  because  each  national 
committee  chairman  considered 
different  states  as  being  criti¬ 
cal  areas,”  Mr.  Falasca  ex¬ 
plained.  “Accordingly  we 
showed  how  newspapers  could 
he  used  by  each  party  in  each 
«f  the  states  indicate  by  the 
party  chairman  in  advance  of 
wr  presentation.” 

The  differences  in  the  num¬ 
ber  of  states  considered  “criti- 
cil’’  in  winning  the  Election 
f«  each  party  are  interesting, 
b  the  presentation  made  to  key 
lepublicans,  22  states  are  cited 
•s  being  the  ones  that  “could 
■*ke  the  difference  this  year.” 
^  Democrats  consider  24 
“•tea  as  being  vital  to  victory. 

The  Bureau  presentation  to 
•he  Republicans  pointed  out 
•hat  the  22  states  account  for 
of  the  U.S.  population  and 
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have  349  electoral  votes — 65% 
of  the  total  electoral  votes.  The 
24  states  cited  by  the  Demo¬ 
crats  account  for  79%  of  total 
U.S.  population  and  have  387 
electoral  votes  —  72%  of  the 
total. 

Both  presentations,  made  by 
Charles  T.  Lipscomb  Jr.,  Bureau 
president,  and  John  P.  Kauff¬ 
man,  Bureau  sales  vicepresi¬ 
dent,  supplied  breakdowns  of 
cities  by  size,  number  of  news¬ 
papers,  and  the  cost  in  each 
category  based  on  the  22  states 
that  interest  the  Republicans 
and  the  24  states  concerning  the 
Democrats. 

Total  newspaper  circulation  in 
the  cities  in  the  Republican’s  22 
states  is  43,600,000.  These  news¬ 
papers  are  read  by  more  than 
82,000,000  men  and  women  in 
these  cities  the  presentation  to 
the  Republicans  pointed  out. 

“Both  men  and  women  will 
be  interested  in  politics  from 
now  to  November  and,  based  on 
ad  readership  studies,  close  to 
25,000,000  men  and  women,  in 
these  22  key  states,  would  see 
every  ad  you  run. 

‘“The  series  of  five  ads  would 
be  seen  by  more  than  55,000,000 


different  people.  You’ll  be  hit¬ 
ting  a  lot  of  voters.”  the  presen¬ 
tation  added. 

In  the  Democratic  presenta¬ 
tion  of  like  information,  total 
newspaper  circulation  is  46,500,- 
000.  Papers  are  read  by  88,000,- 
000  men  and  women.  And  the 
ads  will  be  read  by  26,000,000 
men  and  women.  The  Democrats’ 
series  of  five  ads  would  be  seen 
by  some  60,000,000  people. 

'The  Bureau  pointed  out  to  the 
Republican  leaders  that  in  addi¬ 
tion  to  the  22  states  they  are 
interested  in  there  are  also  28 
other  states  to  be  considered  in 
planning  strategy. 

“We  want  to  recommend  that 
you  make  full  use  of  the  deci¬ 
sion-making,  vote-getting  power 
of  advertising  in  the  daily  news¬ 
papers  in  the  entire  U.  S.,”  the 
presentation  t  o  Republicans 
went  on.  “So,  in  every  news¬ 
paper,  in  every  city,  in  every 
one  of  these  28  other  states, 
you  can  buy  three  1,000-line  ads 
for  only  $192,000.  One  of  these 
ads  to  be  run  in  each  of  the 
three  weeks  leading  up  to  Elec¬ 
tion  Day  .  .  .  Every  week  for 
five  weeks  before  the  election 
you  would  have  a  1,000-line  ad 
running  in  every  newspaper  in 
every  city  in  22  key  states.  In 


BoA  Issues  Accumulative 
Ad  Readership  Yardstick 


A  new,  simplified  method  for 
determining  the  accumulative 
readership  reached  by  a  given 
number  of  newspaper  ads  has 
been  made  available  by  the  Bu¬ 
reau  of  Advertising,  ANPA. 

The  four-page  device,  just 
published  by  the  Bureau’s  re¬ 
search  department,  indicates  the 
measurements  in  two  different 
ways: 

1)  a  table  showing  what  per¬ 
centage  of  the  readers  is  reached 
by  campaigns  of  one  to  13  in¬ 
sertions  and  the  number  of  times 
they  are  reached,  on  the  aver¬ 
age;  and  2)  a  chart  of  ad-noting 
curves  in  the  nature  of  a  slide 
rule,  for  “do-it-yourself”  meas¬ 
urements  of  the  rate  at  which 
new  readers  are  accumulated. 
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'Hie  chart  indicates,  for  ex¬ 
ample,  that  if  a  series  of  six  ads 
comes  up  with  an  average  not¬ 
ing  score  per  ad  of  20%  of  the 
readers,  then  the  series  of  six 
will  deliver  an  accumulative 
audience  of  55%.  The  progres¬ 
sion  would  run  as  follows:  one 
ad,  20% ;  two  ads,  30% ;  three 
ads,  38%;  four  a^,  45%;  five 
ads,  50%;  six  ads,  56%.  ’The 
table  shows  also  that  the  aver¬ 
age  impressions  per  noter  would 
progress  from  one  impression 
for  a  single  ad  to  2.2  impres¬ 
sions  for  the  series  of  six. 

All  figures  in  the  study  are 
based  on  a  special  analysis  of 
noting  scores  developed  by  Dan¬ 
iel  Starch  and  St^  for  the 
Bureau. 


addition,  for  three  weeks  before 
Election  Day,  you  would  have 
a  1,000-line  ad  running  every 
week  in  every  newspaper,  in 
every  city,  in  all  the  other  28 
states  in  the  nation.” 

For  the  Democrats,  the  Bureau 
pointed  out  that  they  could  buy 
three  1,000-line  ads  in  every 
paper,  every  city,  in  every  one 
of  the  26  other  states  for  only 
$150,000. 

“All  voting  is  local.  All  news¬ 
papers  are  local,”  the  presenta¬ 
tion  to  both  parties  noted.  “We 
recommend  that  you  budget  $1,- 
100,000  of  your  national  funds 
for  this  completely  national 
campaign.” 

The  Democrats’  campaign  is 
being  handled  by  Guild,  Bascom 
&  Bonfigli,  Inc.,  with  Miss  Reg¬ 
gie  Schuebel,  GB&B  vicepresi¬ 
dent,  in  charge  of  handling 
Democratic  National  Committee 
advertising  out  of  Washington. 

Campaign  Associates  handles 
advertising  for  the  National  Re¬ 
publican  Committee  and  is  an 
offshoot  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  which  han¬ 
dled  the  GOP  account  during 
the  1948,  1952,  and  1966  Presi¬ 
dential  campaigns.  CA  is  headed 
up  by  Carroll  P.  Newton,  a  vice- 
president  at  BBDO. 

“’The  newspaper  industry’s 
National  Sales  Force  program 
has  taught  us  many  things,”  Mr. 
Falasca  told  EDITOR  &  PUB- 
USHER.  “One  of  which  is  that 
it’s  necessary  when  making  a 
presentation  to  come  up  with 
new  significant  research.  Clients 
look  favorably  on  the  media  in¬ 
terested  enough  in  their  prob¬ 
lems  to  do  special  research.  ’That 
is  why  our  research  department, 
headed  by  Leo  Bogart,  is  a  key 
part  of  the  program.” 

He  said  that  this  lesson  was 
applied  to  the  political  presenta¬ 
tions  shown  to  the  Republicans 
and  Democrats.  The  Bureau 
commissioned  The  Bisbing  Re¬ 
search  Co.  of  Milwaukee  to  run 
a  survey  during  the  1960  Wis¬ 
consin  primary. 

The  findings,  first  used  in  the 
political  presentation,  showed 
that  601  voters  (a  probability 
sample  of  90%  of  Milwaukee 
households)  were  interviewed  by 
{Continued  on  page  20) 


17 


ilMIliHIIIUllllllK 


AD-lines 

By  Robert  B.  McIntyre 


What  ran  people  in  the  news¬ 
paper  business  do  to  correct  and 
improve  the  indigent  image  of 
advertising? 

Quite  a  bit,  according  to  Rob¬ 
ert  D.  Nelson,  marketing  man¬ 
ager,  Los  Angeles  (Calif.)  Times. 

*  *  * 

He  points  out  that  newspapers, 
through  their  combined  circula¬ 
tions  and  the  force  of  their  com¬ 
bined  sales  organizations,  reach 
millions  of  people  daily.  E^ch  ex¬ 
posure  to  subscriber  or  advertiser 
contributes  to  the  over-all  image 
of  advertising — good  or  bad. 

“Wliat  can  we  do?”  Mr.  Nel¬ 
son  says.  “We  can  make  sure  that 
for  each  page  of  advertising  and 
on  each  sales  contact  we  are  cre¬ 
ating  a  favorable  image  for  our 
industry.  Through  our  combined 
forces  we  can  spread  the  truth. 

“We  can  work  more  diligentlv 
than  ever  before  for  clean,  honest 
and  factual  advertising  in  our 
papers.  We  can  re-examine  our 
advertising  codes,  bring  them  tip 
to  date,  make  sure  they  are  atle- 
quate  and  enforce  them. 

“We  can.  should  and  must — by 
lesson  and  example — create  in 
our  sales  people  a  high  regard 
for  business  ethics  and  moral¬ 
ity  .  .  .”  Mr.  Nelson  savs. 

*  *  * 

What  Mr.  Nelson  advocates — 
a  return  to  ethics  in  business — is 
currently  being  studied  by  the 
Advertising  Council.  Convinced 
that  people  are  depressed  by  the 
“creeping  development  of  a  rut- 
tional  dishonor  system,’*  the 
Council  is  setting-up  an  Ameri¬ 
can  Round  Table  with  discussion 
by  leaders  in  various  fields  of 
national  life  who  will  examine 
current  attitudes  towards  ethics 
and  excellence. 

This  discussion,  planned  for 
sometime  next  January  under 
auspices  of  some  college  or  uni¬ 
versity,  may  form  the  foundation 
of  an  extensive  advertising  and 
PR  campaign  which  the  Council 
hopes  to  launch  next  spring  to 
encour^e  ethical  people  to  stand 
by  their  beliefs  and  worthy  ac¬ 
tions,  and  to  encourage  others 
who  may  have  slipped  to  upgrade 
their  standards  in  relations  with 
others. 

*  *  * 

Critics  of  advertising  can’t  say 
the  indust  rv  doesn’t  try  to  keep 
its  house  clean.  Only  this  week 
-ANA  and  4- A  formed  a  joint 
Committee  for  Improvement  of 
Advertising  Content,  and  the  As¬ 
sociation  of  Better  Business  Bu¬ 
reaus  announced  an  all-out  at¬ 
tack  on  false  and  deceptive  ad¬ 
vertising. 
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ADVERTISER-AGENCY  LEADERS— Auociafion  of  National  Adverfisars 
and  the  American  Association  of  Advertising  Agencies  this  week  formed 
a  joint  Committee  for  Improvement  of  Advertising  Content.  Shown  (left 
to  right)  are:  Peter  W.  Allport,  executive  vicepresident  of  ANA;  Donald 
S.  Frost,  vicepresident,  Bristol-Myers  Co.,  and  ANA  chairman;  Edward 
G.  Gerbic,  vicepresident,  Heublein,  Inc.,  and  co-chairman  of  the 
ANA-4-A  committee;  Robert  E.  Allen,  president,  Fuller  &  Smith  &  Ross. 
Inc.,  and  co-chairman  of  the  ANA-4-A  committee;  and  Frederic  R. 

Gamble,  president  of  the  4-A. 


ANA-4.A  TEAM  UP 

Joint  Group  To  Deal 
With  Objectionable  Ads 


with  the  advertiser  and  hk 
agency,  the  committer*  will 
release  details  on  specific  caiH. 

Members  of  the 
are;  for  ANA: 

Peter  W.  Allport,  “xecutiTf  ' 
vicepresident,  ANA  (ex  officio); 
David  F,  Beard,  general  duct, 
tor  of  advertising,  Reynold! 
Metals  Co.,  James  E.  Brnte, 
vicepresident  in  charge  of  mer 
chandising  and  advertisinf. 
Johnson  &  Johnson;  Ralston  H 
Coffin,  vicepresident  in  charge 
advertising  and  sales  promotioii 
Radio  Corporation  of  America: 
H.  F.  Griswold,  advertising  di- 1 
rector.  Dole  Corp;  Edward  B.| 
Rothman,  general  advertisat  | 
and  sales  promotion  manager  I 
Ford  Motor  Company;  Dongiis| 
L.  Smith,  advertising  and  raer 
chandising  director,  S.  C.  Job 
son  &  Son,  Inc.;  Samuel  Thnnt. 
vicepresident.  Lever  Brother? 
Company;  and  Ben  H.  Wells, 
vicepresident  in  charge  of  sales 
and  advertising,  Seven-Up  Ca 

For  4-A: 

Beatrice  Adams,  vicepre*- 1 
dent,  Gardner  Advertising  Cob- I 
pany;  Charles  F.  Adams,  o-l 
ecutive  vicepresident,  Mee-I 
Manus,  John  &  Adams,  Int 
David  F.  Bascom,  chairmao  <f 
the  board  and  creative  director 
Guild,  Bascom  &  Bonfigli,  lac. 
Robert  T.  Colwell,  vicepresideu. 
J.  Walter  Thompson  Company, 


Formation  of  a  joint  Com¬ 
mittee  for  Improvement  of  Ad¬ 
vertising  Content  to  deal  with 
the  small  percentage  of  national 
advertising  deemed  in  bad  taste, 
“manifestly  misleading”  or 
otherwise  likely  to  be  harmful 
to  advertising  as  a  whole,  was 
announced  this  week  by  the  As¬ 
sociation  of  National  Advertisers 
and  the  American  Association 
of  Advertising  Agencies. 

According  to  E.  G.  Gerbic, 
vicepresident  of  Heublein,  Inc., 
and  Robert  E.  Allen,  president 
of  Fuller  &  Smith  &  Ross,  Inc., 
co-chairmen  of  the  ANA-4- A 
committee,  the  new  group  will 
jointly  operate  the  Interchange 
of  Opinion  which  has  been  con¬ 
duct^  by  the  4-A  since  1946. 

Concerned  with  Taste 

The  Interchange  has  con¬ 
cerned  itself  with  advertising 
considered  to  be  in  bad  taste, 
“manifestly  misleading”  or 
otherwise  likely  to  be  harmful 
to  advertising  as  a  whole.  It 
will  not  duplicate  the  govern¬ 
ment  regulatory  bodies  or  Better 
Business  Bureaus  by  dealing 
with  validity  of  claims. 

The  Interchange  enables  ad¬ 
vertisers  and  agencies  to  bring 
advertising  deemed  objection¬ 
able  to  the  20-man  panel  of 
advertiser  and  agency  leaders. 

If  the  joint  ANA-4-A  com¬ 
mittee  agrees  that  the  advertis¬ 
ing  is  objectionable,  members’ 


votes  and  comments  are  sent 
concurrently  to  the  advertiser 
and  the  placing  agency  for 
whatever  action  they  may  wish 
to  take.  If  the  committee  fur¬ 
ther  agrees  that  the  problem  is 
"serious,”  the  advertiser  and  his 
agency  will  be  asked  to  take 
corrective  action  and  make  a 
reply.  Sources  of  the  criticisms 
are  not  identified. 

When  the  Interchange  was 
previously  conducted  by  4-A 
alone,  the  committee  was  made 
up  entirely  of  agency  people. 
Votes  and  comments  were  sent 
only  to  the  placing  ag^encies. 

Donald  S.  Frost,  vicepresident, 
Bristol-Myers  Co.  and  ANA 
chairman,  said  the  ANA  board 
believes  that  the  Interchange 
which  has  been  effectively  op¬ 
erated  by  the  4-A  “can  be  made 
an  even  more  effective  vehicle 
through  the  combined  participa¬ 
tion  of  the  advertiser  and 
agency.” 

Cooperation  Logical 

According  to  Harry  Harding, 
executive  vicepresident  of 
Young  &  Rubicam,  Inc.,  and 
4-A  chairman,  “The  more  closely 
that  agencies  and  advertisers 
w’ork  together  on  the  creation 
of  national  advertising,  the 
better  it  is  for  the  whole  of  ad¬ 
vertising.  Objectionable  adver¬ 
tising  has  been  a  key  problem, 
and  cooperation  on  it  is  logical.” 

So  as  to  work  in  confidence 


Robert  L.  Foreman,  execul;  | 
vicepresident  in  charge  of  cr»| 
tive  services.  Batten,  Bartitl 
Durstine  &  Osborn,  Inc.;  Fre 
eric  R.  Gamble,  president,  4-.1 
(ex  officio);  Earl  Hodgson, pits- 
dent,  Aubrey,  Finlay,  Marleyl 
Hodgson,  Inc.;  William  D.  1^. 
executive  vicepresident,  Ben*. 

&  Bowles,  Inc;  and  David  : 
Williams,  president,  Erwl 
Wasey,  Ruthrauff,  &  Ryan,  ht 

The  Interchange  of  Opir.' 
on  Objectionable  Advertisir 
was  created  by  4-A  in 
Originally  all  criticisms  r 
ceived  were  simply  passed  alo" 
to  the  placing  agency.  In  19? 
the  committee  began  to  evalua 
criticisms. 

In  the  following  five  yea; 
1955  through  1959,  260  crl‘ 
cisms  were  processed  by  t: 
4-A  committee.  In  the  case  t 
151  of  these  criticisms,  or  5* 
of  the  total,  a  majority  of 
committee  considered  the  t 
vertising  objectionable.  Of  t‘ 
151  total,  88  were  considered 
bad  taste;  44  w'ere  consider 
“manifestly  misleading,”  doe : 
verbal  or  visual  trickery  ia  t-- 
ad  itself;  and  19  were  con? 
ered  unfairly  derogatory. 

Asked  how  the  joint  ANA-4' 
committee  would  handle  an  r 
vertiser  who  refused  to  reetft 
any  of  his  ads  considered  objef' 
able,  Mr.  Frost  said  all  the  eef- 
mittee  can  do  is  “coax,  coax, 

— then  slug.” 


EDITOR  8C  PUBLISHER  for  October  8, 


FIRST  in  Cleveland 
in  TOBACCO 
ADVERTISING'^ 


TH  in  America  in  total  Advertising 


Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(ODD) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

Retail  Food 

581,935 

498,319 

1,080,254 

Retail  Drug 

92,487 

59,441 

151,928 

Automotive 

357,776 

368,264 

726,040 

Gas  Stations 

144,966 

161,669 

306,635 

Furniture,  Hsid.  Appliances 

121,723 

86,025 

207,748 

{Source,  Sales  Management  Survey  of  Buying  Power,  May  10,  I960) 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales 


HERE  IS  THE 
COMPACT  MARKET 
WITH  RETAIL  SALES 
LARGER  THAN  ANY 
ONE  OF  35 
ENTIRE  STATES 


^presented  by  Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta.  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magasine  Network. 
Western  Resort,  Travel  Representative:  The  Kennedy  Co.,  420  Lexington  Ave.,  N.  Y.  •  9801  Collins  Ave.,  Miami  Beach  54,  Fla.  *Source:  Media  Records 


Political  Ada 

(Continued  from  page  17) 


phone  on  the  nig'hts  of  March 
30-31,  and  during  the  day,  April 
1,  four  days  before  the  actual 
voting. 

The  study  was  made  not  to 
pick  a  winner,  but  to  assess 
voter  opinion,  and  response  to 
mass  media;  to  what  extent  dif¬ 
ferent  media  arouse  interest  in, 
and  get  coverage  of,  an  election. 

The  political  presentation  said 
that  practically  twice  the  num¬ 
ber  of  those  voters  moat  fa¬ 
miliar  with  the  primary  candi¬ 
dates  credited  newspapers  over 
TV. 

Then,  in  a  series  of  questions, 
voters  were  asked  to  give  their 
opinions  on  the  coverage  of  dif¬ 
ferent  mass  media  in  a  political 
campaign.  Some  of  the  ques¬ 
tions  and  how  media  fared, 
follow: 

“Comparing  magazines,  radio, 
TV  and  newspapers,  which  has 
paid  the  most  attention  to  the 
primary  campaign?”  55%  said 
newspapers;  27%  said  TV. 

“Which  gives  you  the  most 
information  about  what  a  candi¬ 
date  stands  for — radio,  newspa¬ 
pers,  TV  or  magazines?”  62% 
said  newspapers;  17%  said  TV. 

“Which  gives  you  the  best 
feeling  for  what  the  candidates 
are  really  like — radio,  newspa¬ 
pers,  TV  or  magazines?”  41% 
said  newspapers;  38%  said  TV, 
in  spite  of  the  fact  that  a  candi¬ 
date  appears  in  person  on  TV. 

“Which  is  best  to  help  the  un¬ 
decided  voter  make  up  his 
mind?”  43%  said  newspapers; 
80%  said  TV. 

“In  the  light  of  the  findings  of 
this  study,”  the  presentation 
went  on,  “and  our  knowledge  of 
mass  media,  we  would  like  to 
make  a  couple  of  specific  obser¬ 
vations.  First,  newspapers  exist 
to  inform  and  help  educate;  TV 
primarily  to  entertain.  Our  con¬ 
clusion  is,  political  advertising, 
or  any  advertising,  in  an  atmos¬ 


phere  of  news  and  information 
is  boimd  to  have  a  greater  effect 
than  advertising  in  the  atmos¬ 
phere  of  entertainment.” 

The  Bureau’s  political  presen¬ 
tation  developed  this  thought  in 
considerable  detail  and  closed 
with  the  specific  recommenda¬ 
tion  that  each  party  use  news¬ 
paper  advertising. 

According  to  Mr.  Falasca, 
about  200  key  Republicans  at¬ 
tended  the  presentation,  includ¬ 
ing  state  chairmen,  state  pub¬ 
licity  directors,  the  Republican 
National  Committee,  members 
of  the  Cabinet,  the  Senate  and 
House  of  Representatives.  For 
the  showing  to  the  Democratic 
party,  about  20  leading  Demo¬ 
cratic  planners  were  invited  to 
attend  by  Bob  Kennedy,  who 
was  also  on  hand. 

A  total  of  12  key  executives 
representing  the  advertising 
side  of  the  newspaper  industry 
attended  the  presentations.  They 
were:  Jack  Tarver,  president, 
Atlanta  (Ga.)  Journal  and  Con¬ 
stitution,  and  vice-chairman  of 
the  Bureau  board;  J.  Hale 
Steinman,  co-publisher  of  Lan¬ 
caster  Papers,  Inc.,  and  a  Bu¬ 
reau  director;  Don  U.  Bridge, 
general  manager,  Rochester 
(N.  Y.)  Times-Union,  and  a 
Bureau  director;  John  W. 
Sweeterman,  vicepresident  and 
general  manager,  Washington 
(D.  C.)  Post,  and  Bureau  direc¬ 
tor;  Crosby  Boyd,  executive 
vicepresident,  W  ashing  ton 
(D.  C.)  Star;  Ray  F.  Mack, 
business  manager,  Washington 
(D.  C.)  News;  Frederick  Chait, 
general  manager,  Philadelphia 
(Pa.)  Inquirer;  Stuart  S.  Tay¬ 
lor,  executive  vicepresident, 
Philadelphia  (Pa.)  Bulletin; 
Thomas  A.  Sinding  of  Johnson, 
Kent,  Gavin  &  Sinding,  newspa¬ 
per  representatives,  and  presi¬ 
dent  of  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives;  Mr.  Lipscomb;  Mr.  Kauff¬ 
man;  and  John  Holzapfel,  Bu¬ 
reau  account  executive. 

Mr.  Falasca  told  Editor  & 
Publisher  that  a  revised  pres¬ 


Now  available 

FULL  COLOR 

Black  and  3— black  and  2— full  page  units  only 
Tues.  Eve.-Wed.  Morn.  orThurs.  Eve.-Fri.  Morn. 


entation  script,  minus  the  media 
proposal,  and  a  set  of  slides 
have  been  sent  to  all  Bureau 
offices  in  cooperation  with  local 
newspapers. 

This  localized  version,  tailored 
to  fit  the  local  political  scene, 
is  suggested  for  lowing  to  both 
Republican  and  Democratic  lead¬ 
ers  within  a  newspaper’s  area. 

Mr.  Falasca  said  he  has  sup¬ 
plied  Bob  Pace,  secretary  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association,  with  150  cop¬ 
ies  of  the  presentation  script, 
minus  media  proposal,  for  use 
by  NAEA  at  the  state  level. 

“Bob  Pace  will  mail  two 
scripts  to  each  NAEA  state 
vicepresident  who  will  in  turn 
transmit  them  to  the  newspaper¬ 
men  assigned  to  cover  the  Re¬ 
publican  and  Democratic  state 
chairmen,”  Mr.  Falasca  said. 
“Should  any  of  these  chairmen 
wish  to  see  the  slide  presenta¬ 
tion,  or  to  have  it  shown  to  their 
staffs,  it  will  be  necessary  for 
the  NAEA  newspaper  assigned 
to  cover  the  particular  state 
chairman  to  borrow  the  slides 
from  the  nearest  Bureau  office.” 

The  basic  political  presenta¬ 
tion  in  slide  form  has  been  bor¬ 
rowed  from  Bureau  offices  for 
use  in  Maine,  North  Carolina, 
Oregon,  California,  New  York 
and  other  states. 

The  Bureau,  in  behalf  of  the 
entire  newspaper  industry, 
hasn’t  left  a  stone  imtumed  in 
its  efforts  to  sell  political  candi¬ 
dates  on  the  effectiveness  of 
newspaper  advertising  at  the 
local  level. 

For  example,  copies  of  the 
“How  To  Win  Votes  and  Influ¬ 
ence  People”  political  presenta¬ 
tion  have  been  put  into  booklet 
form  and  are  being  offered  to 
Bureau-member  newspapers  at 
three  for  a  dollar;  50  for  $12, 
plus  postage. 

“Orders  from  nearly  200  mem¬ 
ber  newspapers  for  over  3,000 
copies  have  put  our  booklet  po¬ 
litical  presentation  back  on  the 
press  for  a  second  printing,” 
Mr.  Falasca  said  this  week. 

Mr.  Lipscomb,  commenting  on 
the  political  presentation  and 
other  National  Sales  Force  pres¬ 
entations,  said: 

“If  this,  and  the  National 
Sales  Force  presentations,  which 
we  have  b^n  preparing  with 
the  AANR,  were  based  on  plati¬ 
tudes  or  generalities  on  why  our 
medium  is  better  than  other 
media,  the  advertiser  would  say, 
‘We’ve  heard  all  this  before.’ 


can  through  research  so  that «« 
can  tell  them  exactly  why  «« 
think  they  can  make  money 
through  newspaper  advertU- 
ing,”  Mr.  Lipscomb  said. 

“They  may  not  buy  our  idee 
in  all  cases,  but  they  know  it 
can  be  rewarding  to  look  at  our 
story.  We  penetrate  to  the  very 
top  executive  level  on  theae 
penetrations  through  meeting! 
arranged  by  newspaper  publidi. 
ers,  and  counteract  some  of  the 
television  and  radio  brainwash¬ 
ing  our  targets  have  been  ex¬ 
posed  to  over  the  years. 

“There  isn’t  a  newspaper 
group  to  whom  we  have  showB 
these  National  Sales  Force  pres¬ 
entations  that  hasn’t  felt  we  art 
on  the  right  track  and  that  this 
could  be  the  name  of  the  game.” 


Congressmen  Rate 
TV  As  Top  Medium 

Washingtob 

Members  of  Congress  report 
edly  regrard  TV  as  the  mo«t 
effective  medium  for  arousing 
public  interest  and  reaction. 

A  survey  of  Senate  and  Home 
members  by  TW  Guide  magazine 
finds  that  92%  of  members  seek¬ 
ing  re-election  will  increase  their 
use  of  TV  in  campaigning. 

One  of  the  questions  asked 
was  “Which  aroused  most  pubbe 
reaction  during  your  last  cam¬ 
paign?  Twenty-eight  percent  of 
the  legislators  rated  TV  as  the 
mass  medium  arousing  the  moot 
public  reaction.  Direct  mail  wu 
favored  by  9% ;  newspaper  ade, 
7%;  handbills  and  billboard! 
each  got  4% ;  and  radio,  3%.  But 
44%  of  the  lawmakers  still  re¬ 
gard  personal  appearances  u 
the  best  way  to  arouse  public 
interest. 

The  poll  had  the  approval  d 
both  the  Democratic  and  Re¬ 
publican  National  Committee! 
and  the  endorsement  of  the 
Senatorial  and  Congressionil 
campaign  committees. 


Top  TV  Advertiser 

Political  convention  adverts- 
ers  dominated  the  list  of  leadiag 
network  TV  advertisers  in  July 
1960,  the  Television  Bureau  d 
Advertising  reports.  Westing- 
house  Electric  Corp.,  whid 
sponsored  convention  coverage 
on  CBS-TV,  was  leading  com¬ 
pany  with  gross  time  billing! 
of  $5,831,551. 


Black  and  1  color  available  Mon.  thru 
Fri.  (minimum  size  1000  lines) 

The  Baltimore  Sunpapers 

National  Representatives: 

Cresmer  &  Woodward,  Inc.— New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  S,  Scott— Chicago,  Detroit 


Maybe  they  haven’t,  but  we  • 

have  found  that  special  resear^  Democrat  Agency  Movtt 

costing  $1,000,  $3,000,  maybe  ^  ^ 

$5,000  proves  to  be  the  heart  Miss  Reggie  Schuebel,  vi» 
of  the  presentation.  president  of  Guild,  Bascom  * 

“We  can  show  them  some-  Bonfigli,  who  handles  the  a^ 
thing  new  and  we  try  to  find  count  of  the  Democratic  Nath*- 
something  to  make  an  intelli-  al  Committee,  has  moved  hei 
gent  presentation.  We  tell  them  office  from  New  York  to  Room 
I  we  have  learned  as  much  as  we  206  1801  K.  St.,  WashingW-i 
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THORN  McBRIDE... 

Creating  Tidal  Waves  of  Excitement! 

"McBride,"  appearing  in  fifty-eight  newspapers  with 
a  total  circulation  of  over  3,861,279  !  Provide  your 
readers  with  THORN  McBRIDE,  the  underwater 
adventure  comic  strip.  For  complete  information, 
write,  or  phone,  or  wire  collect  —  Rembert  James, 
Editor,  The  Copley  News  Service,  940  Third  Avenue, 
San  Diego  12,  California,  BElmont  4-7111. 

SECOND  EXCITING  EPISODE  BEGINS  OCTOBER  311 


AD  CAMPAIGNS 


Studebaker- Packard  Corp.  this  D.  P.  Brother  &  Co.)  in  4,600 
week  will  launch  the  1961  Lark  dailies  and  weeklies, 
with  a  nationwide  ad  program  Ads  range  in  size  from  two 
(via  D’Arcy  Advertising  C!o.)  quarter-pages  in  smaller  mar- 
which  includes  2,100  daily  and  kets  to  two  full  pages  in  larger 
weekly  newspapers  on  the  media  markets. 

schedule.  Oldsmobile  said  its  increased 

The  newspaper  campaign  calls  use  of  print  media  is  due  to  the 
for  weekly  insertions  of  Lark  broadened  market  potential 
ads  ranging  in  size  from  1800  created  by  its  new  model,  the 
down  to  750  lines.  Opening  copy  F-85  —  a  smaller  version  of 
breaks  Oct.  10.  the  Oldsmobile. 

L.  E.  Minkel,  vicepresident  in  Advertising  for  the  ’61  line 
charge  of  marketing  for  Stude-  also  broke  in  magazines  and  on 
baker-Packard,  said  the  cam-  TV. 
paign,  embracing  TV,  maga¬ 
zines,  outdoor,  and  trade  publi-  Kings  Men  Sets 
cations,  is  built  around  the  Blanket  Ad  Drive 
themes.  Discover  Perform- 

ability,”  and  “You  Have  To  Kings  Men,  men’s  toiletries 

Drive  It  To  Believe  It.”  Ads  division  of  Helene  Curtis  Indus- 

feature  representative  testimon- 

ials  from  5,000  motorists  who 

drove  the  Lark  in  pre-introduc- 

tory  tests. 

Mr.  Minkel  said  the  TV  bud- 
get  is  “considerably  higher” 
than  in  the  past. 


FIRST  PRIZE  WENT  to  the  South  Bend  (Ind.)  Tribune  for  its  float  intW 
"Time  for  the  Lark"  parade  which  celebrated  Studebaker-Packardi 
success  and  community  economic  revival  since  1958. 


To  obtain  cash  rewards  of  can  Weekly  and  Family  Weekly, 
25  cents,  50  cents,  or  $1.00,  as  well  as  in  the  Philadelpl^ 
readers  are  asked  to  send  in  a  Inquirer,  Seattle  Times,  Atlank 
coupon  from  the  Tribune  ad-  Journal,  Louisville  Courier  and 
vertisement,  together  with  one,  the  Toledo  Blade. 
two  or  three  labels  from  Hell-  • 

man’s  Italian  dressing.  Adver-  Lmai?e  Up  in  Aug. 
tismg  agency  for  the  account  o''  i  .i. 

is  Dancer  -  Fitzgerald  -  Sample,  For  Small  Dailies 

CmcAfio 

srsu  c  I  s  August  was  a  good  month  for 

Uld  Sunny  Brook  Midwest  newspapers  in  the  “10,- 

Baek  in  Magazines  000”  and  “25,000”  circulatioii 

nij  c  Tx  1  j  ...  brackets.  They  experienced  gains 
Old  Sunny  Brook  advertising  advertising, 

which  has  for  years  depended  Figures  appearing  in  the  “Ad- 
exclusively  on  newspapers  and  vertising  Index”  compiled  by  the 
outdoor  will  be  back  in  maga-  p^g  association 

zine  media  in  the  Fall  ad  cam-  g^ow  local  display  advertisin* 
paipi  beriming  October.  “10,000”  group  increaaed 

Over  160  newspapers  with  5  5^^  ^ver  August  a  year  ago, 

full-page  four-color  and  1,000-  ^^ile  classified  rose  6%,  nation- 
line  ads  two-color  and  black  and  7  5^^  and  total  advertising 
white  will  be  used.  5  National  automotive  to 

Also  on  the  schedule  are  30-  32.5%  but  non-automothe 

sheet  posters  and  painted  bulle-  national  was  down  4.9%. 

,  .  .  „  ^  markets.  Newspapers  in  the  “25,000' 

tries,  IS  going  all  out  with  four-  i  , 

color,  full-page  newspaper  ads  Other  Camnaimm  to 

to  present  its  Christmas  story  Campaigns  .  .  .  Their  clarified  rose  5.8%,  ns 

this  year.  Newspapers,  for  the  23rd  automotive  1.5%,  non- 

In  addition  to  insertions  in  straight  year,  will  again  serve  automotive  national  8.4%,  toto 

Tfets  IVeefc,  Parade  and  the  First  as  foundation  for  promoting  ^tionaJ  K8%  and  total  ^vo- 

3  Markets  Group,  Kings  Men  Idaho  Potatoes  as  the  Idaho 
holiday  ads  will  run  in  200  ma-  Potato  and  Onion  Commission 
jor  newspapers  across  the  U.  S.  launches  its  fall  campaign  in  * 

The  ads  (see  cut)  will  blanket  73  markets  across  the  country.  New  Business  Section 
the  nation  during  the  important  Newspapers  get  the  bulk  of  the  a  J  Offioo 

pre-Christmas  selling  period  over  $500,000  advertising  allo- 

starting  Dec.  11.  cation  handled  jointly  by  Cline  Andrew  E.  Morgan  has  been 

Advertising  Service,  Boise,  and  appointed  manager,  new  busi- 
Readers  Offered  $1  Botsford,  Constantine  &  Card-  ness,  for  the  New  York  Jound- 

fW,  fVil  Portland.  American.  _  _  __  _  ^ 


4,600  Papers  (iet 
Ads  for  ’61  Olds 

This  week  Oldsmobile  broke 
its  newspaper  campaigrn  (via 


KinesAmeni 


Readers  of  the  Chicago  Trib-  pineapple  cream  and  carmel —  tising  sales  department  headei 
une’s  TV  Week  magazine  sup-  have  been  added  to  the  Jell-0  by  Perry  Rosenberg  was  aii- 
plement  are  being  offered  up  to  Instant  Pudding  product  line  by  nounced  by  Monroe  Gensler,  ad- 
$1.00  cash  for  trying  Heilman’s  the  Jell-0  division  of  General  vertising  director. 

Italian  dressing.  The  offer  was  Foods  Corp.  Mr.  Morgan,  36,  has  been » 

made  in  the  first  of  a  series  of  Advertising  support  for  the  member  of  the  newspaper’s  n- 
ads  Best  Foods  is  running  in  new  flavors  will  begin  in  mid-  tail  sales  staff  for  the  last  sii 
the  weekly  television  progpram  October  and  features  radio  spots  years.  Prior  to  1954  he  was  »• 
guide  to  boost  sales  of  its  new  and  newspaper  advertisements,  gaged  in  advertising  sales  f« 


WKSTCHSKTIilrti  MORNING  NEH’liPAPKH 

DAILY  TRADER 

55  Church  Sf.,  White  Plains,  N.  Y. 


Four-color  full-page  ads  will  the  Cleveland  Press  and  the 
appear  in  This  Week,  Ameri-  Worth  Press. 
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THE  ECONOMICS  OF  ADVERTISING 


$2'/4  MILLION 
DOCUMENTED  SAEES 
FOR  AN  ADVERTISING 
EXPENDITURE  OF  $4300 


In  all  successful  atlvcrtising  tlieic  must  be  a  message  of  public  interest.  ..a  suggested 
advantage  to  the  readec.that  will  promote  a  favorable  reaction. 

Daily  newspapers  pros  idu  an  interested  audience  for  advertisers ...  at  the  lowest  adver¬ 
tising  cost  of  anv  medium. 

An  interested  audience  plus  low-cost  coverage  makes  dailv  newspaper  advertising  the 
cheapest  and  most  eft'ective  form  of  advertising. 

Recently  a  member  of  the  CAAA*  placed  an  advertisement  for  a  large  financial  insti¬ 
tution  in  CDNPA  member  newspapers  at  a  cost  of  $4300. 

This  specific  advertisement  contained  a  coupon  and  invited  interested  newspaper 
readers  to  fill  in  such  coupon  and  send  an  accompanying  cheque  subscribing 
to  the  securities  being  advertised. 

The  advertisement  in  question  produced  coupons  with  cheques  attached. 


CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  Unirersit^'  Ave., Toronto  I,  /.  //.  MoedonaUt  Ccooral  Ahna^cr 
^Thcscfacts  arc  vouched for  bj  the  Canadian  Association  of  Advertising  Agencies 


Your  readers 
and  your 
advertisers 
are  reading 
Vance 
Packard's 
new 

best  seller 

THE 

WASTE 

MAKERS 

I  The  N.Y.  Times 
tells  why: 

“Forcing  consumership  to 
match  production  has  be¬ 
come  a  national  goal  .  .  . 
The  documentation  Pack- 
!  ard  offers  and  the  force- 
I  fulness  with  which  he 
makes  his  points  make  his 
book  fascinating  if  some- 
I  what  morbid  reading.  He 
methodically  unveils  the 
appalling  record  of  artifici¬ 
ally  induced  wastefulness, 
the  engineering  of  acceler¬ 
ated  obsolescence,  the 
flooding  of  stores  with 
i  shoddy  merchandise  for 
which  increasingly  men¬ 
dacious  claims  are  made, 
the  con  -  game  of  style 
I  change  in  more  and  more 
consumer  goods,  and  the 
domination  of  short¬ 
sighted  greed,  as  a  guiding 
principle.” — A.  C.  Spec- 
i  TORSKY,  N.Y.  Times  Book 
Review. 

Perhaps  you  had 
better  read  it, 
too!  $4.50 

David  McKay  Compaiiy,  lac, 

Ilf  W.  «mi  St.,  N«w  York  18.  N.  Y. 


125,000Color 
Lines  Run  in 
First4Months 

The  Wisconsin  Rapids  (Wis.) 
Tribune  lays  claim  to  some  kind 
of  record  in  racking-up  more 
than  125,000  lines  of  color  ad¬ 
vertising  in  the  first  four  months 
of  availability.  And,  according 
to  Advertising  Director  Richard 
A.  Davis,  it’s  still  going  strong. 

The  Tribune  (9,500  Circ.)  be¬ 
gan  printing  on  a  new  Goss 
Universal  32Upage  press  in  its 
new  plant  Feb.  22,  and  intro¬ 
duced  its  color  facilities  in  a 
76-page  Open  House  and  com¬ 
munity  Decade  of  Progress  spe¬ 
cial  edition  May  20, 

The  9,051  column  inches  of 
color  advertising  published 
through  Sept.  14  includes  sev¬ 
eral  two-  and  three-color  ads  for 
both  local  and  national  accounts. 
One  innovation  was  the  applica¬ 
tion  of  color  to  a  political  ad, 
while  three  have  featured 
scented  inks.  The  Tribune 
charges  $60  over  the  black  and 
white  rate  for  one  color,  $80 
for  two  colors  and  $100  for 
three  with  minimums  of  1000 
lines  for  one  color  and  a  full 
(9  Col.)  page  for  two  or  more. 

The  new  $600,000  Tribune 
building  is  color  -  harmonized 
throughout  in  yellow  and  vari¬ 
ous  shades  of  brown  and  rust. 
All  metal  desks  and  other  office 
funiture  are  done  in  a  bamboo 
yellow  with  Consoweld  walnut 
surfaces. 

16-Sided  Building 

Uniisual  in  concept  and  de¬ 
sign,  the  plant  is  virtually  two 
buildingrs.  One  structure  is  vir¬ 
tually  round  (16-sided)  and 
houses  the  editorial,  advertis¬ 
ing,  administrative  and  business 
offices  of  both  the  Tribune  and 
radio  station  WFHR.  A  radio 
studio  is  in  the  center  on  the 
ground  floor  and  a  sky-lighted 
sales  presentation  and  confer¬ 
ence  room  is  located  above  it. 

The  other  building,  of  heavier 
construction,  is  a  rectangular, 
windowless  affair  which  con¬ 
tains  the  mechanical  and  photo- 
gpi^phic  departments,  newsprint 
storage  and  a  “break”  room,  A 
bridgre  connects  the  two  with 
heating  and  air  -  conditioning 
equipment  located  in  a  third- 
story  penthouse. 

Another  feature  of  the  media 
center  is  the  landscaping,  com¬ 
plete  to  the  parking  lot. 

Nearly  5,000  Wisconsin  Rap¬ 
ids  area  residents  toured  the 
building  in  two  afternoons  and 
an  evening  of  the  Open  House 
weekend  and  Publisher  William 


Huffman  Jr.,  entertained  Wis¬ 
consin  newspaper  and  radio  ex¬ 
ecutives  in  July.  The  recent 
Wisconsin  Newspaper  Advertis¬ 
ing  Executives  Association  con¬ 
vention  wound  up  its  progrram 
with  a  tour  of  the  premises. 

Prior  to  the  sale  of  color,  a 
“Colorama”  clinic  was  conducted 
by  Appleton  (Wis.)  Post-Cres¬ 
cent  personnel  to  acquaint  the 
Tribune  staff  and  about  60  local 
retailers  with  the  mechanics 
and  effectiveness  of  color  adver¬ 
tising. 

‘Pol  of  (Jold* 

“Furniture  and  food  dealers 
have  been  the  principal  users,” 
Mr.  Davis  said,  “but  we  have 
had  clothing,  drug,  department, 
and  jewelry  stores,  two  auto 
dealers,  a  dairy,  two  restau¬ 
rants,  a  dry  cleaner  and  a  nurs¬ 
ery  try  it  with  practically  all 
finding  out  that  there  is  a  ‘pot 
of  gold’  at  the  end  of  the  rain¬ 
bow.  One  pizza  house  reported 
that  it  increased  its  business 
for  the  week  by  $1,000.” 

“A  bank,”  Mr.  Davis,  “be¬ 
lieves  it  has  found  the  answer 
to  getting  the  reader’s  attention 
and  is  embarked  on  a  series  of 
monthly  full  -  pagfe  two  -  color 
ads.”  The  Tribune  has  no  staff 
artist  and  has  relied  on  three 
basic  mat  services  to  meet  illus¬ 
trative  material  demands. 

“We  have  enjoyed  consider¬ 
able  national  space  that  other¬ 
wise  would  not  have  been  placed 
with  us,  and  we  have  employed 
color  in  promotional  ads  and 
editorial  features  whenever  we 
could  coordinate  them,”  Mr. 
Davis  said,  “with  reader  reac¬ 
tion  particularly  grratifying.” 

• 

Socrates  Award 
Winners  Annonnced 

Boston 

Winners  of  the  Socrates  High 
Awards  for  1960  in  recogpiition 
of  consistently  outstanding 
quality  of  newspaper  advertis¬ 
ing  by  companies  in  banking, 
public  utilities  and  transporta¬ 
tion,  and  by  food,  furniture  and 
retail  stores,  were  announced 
last  week  by  Vincent  Edwards 
&  Co.,  publishers  of  trade  maga¬ 
zines  and  syndicate  services. 

The  winners  are:  Banking: 
Seattle,  Wash.,  First  National 
Bank;  Public  Utilities:  Phila¬ 
delphia  Electric  Co.;  Trans¬ 
portation:  Atlantic  Coast  Line 
Railroad,  Jacksonville,  Fla.; 
Food:  Super  Valu  Stores,  Min¬ 
neapolis;  Retail:  Burdine’s;  Mi¬ 
ami,  Fla.;  and  Furniture:  Wil¬ 
liam  E.  Miller  Furniture  Co., 
Washingfton,  D.  C. 

The  Socrates  Awards,  now  in 
their  43rd  year,  are  presented 
each  October. 
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Discounts  Offered  I 

Under  New  Ad  Rate  I 

Des  Moines,  Iu,  I 
A  new  general  advert  i  sing  ntt 
schedule  offering  substantai 
discounts  on  both  bulk  Iini|t 
contracts  and  frequency  iniqi. 
tions  of  full  pages  was  ». 
nounced  here  by  William  I, 
Smith,  advertising  director  d 
the  Des  Moines  Register  aid 
Tribune. 

“In  addition  to  discounts  ii 
ROP,  we  have  made  availaik 
for  the  first  time,  discounts  a 
rotogravure  and  color  comic  i4 
vertising,”  Mr.  Smith  said.  TV 
new  rate  schedule  is  effectm 
Jan.  1. 

The  Des  Moines  ncwspaptn 
have  a  statewide  circulatioi  a 
Iowa  of  359,097  combined  dsil; 
and  525,072  on  Sunday.  Umkr 
the  new  rate  structure,  the  dsil; 
combination  minimum  net  oil- 
line  will  be  $2.67  and  Sundg 
net  milline  will  be  $2.03. 

• 

European  N.  Y.  Trib 
Opens  Back  Page  Adi 

The  European  Edition  of  tie 
New  York  Herald  Triburu  lia 
announced  that  advertising  ei 
now  be  accepted  on  the  bad 
page  in  blocks  up  to  half-psfi 
size,  at  a  premium  of  20c  a  lio 
The  back  pagre,  previously  i 
voted  to  comics,  has  not  bn 
available  up  to  now  for  adw 
tising. 

The  Art  Buchwald  colum 
will  now  be  anchored  on  tU 
page  four  times  a  week. 

The  comics  (Li’l  Abner,  Po*i 
Peanuts,  Penny,  Buz  Sawya 
B.  C.,  Blondie,  Miss  Peach  ad 
others)  have  been  moved  to  tb 
inside  back  page. 

McCann-Marschalk 
Gets  Fanta  Beverage 

Atlanta,  Gi 
The  Coca-Cola  '(k)mpany  In 
appointed  McCann-Marschiii 
Company  to  handle  advertisia 
for  the  Fanta  Beverage  Cos 
pany,  recently  created  divisii 
of  Coca-Cola  Company  orgu 
ized  to  handle  marketing  i 
Fanta,  a  full  line  of  flavored  sel 
drinks  now  being  made  availabi 
to  bottlers  of  Coca-Cola. 

• 

Sheldon  To  Coordinate 
Gulf  Oil  Advertising 

Pittsburgh,  P» 
Paul  W.  Sheldon  has  bei 
appointed  advertising  co-ordiJ* 
tor  for  all  domestic  and  int* 
national  advertising,  media  « 
search,  and  advertising  plaiuui 
for  the  Gulf  Oil  Corp. 

Mr.  Sheldon,  in  this  new  ft* 
tion  established  by  the  Compsd 
will  report  to  the  Gulf  execute 
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PONTIAC  the  Car. . . 
PONTIAC  the  Community... 
Pace-Setters  for  Sixty -One! 


As  more  and  more  motorists  turn  to  Pontiac  cars,  the  Pontiac  community  responds 
with  a  growing  population,  greater  employment,  and  increased  spending.  For  1961, 
every  signpost  indicates  that  the  trend  will  continue.  With  America’s  favorite 
medium-price  car  pointing  the  way,  1961  will  be  better  than  ever  in  Pontiac. 


THE  PONTIAC  PRESS 

Pontiac,  Michigan— Circulation  60,439— Publisher’s  Statement,  March  1960 

REPRESENTED  BY 

Scolaro,  Meeker  and  Scott,  Doyle  &  Hawley, 

New  York,  Chicago,  Philadelphia,  Detroit  Los  Angeles  &  San  Francisco 


AD  AGENCIE.S 


Lever  Names  Agencies 
For  4  New  Products 


Johnstone,  secretary  and  treas¬ 
urer.  The  new  staff  comprises 
all  members  of  both  prior  apren- 
cies. 


Announcement  of  four  new 
products  and  the  advertising 
agfencies  to  which  they  have  been 
assigned,  was  made  this  week  by 
Samuel  Thurm,  advertising  vice- 
president  of  Lever  Brothers 
Company.  Food,  beauty  and 
laundry  products  are  repre¬ 
sented. 

Assigned  to  Sullivan,  Stauffer, 
Colwell  and  Bayles,  Inc.  is 
Summer  County,  a  premium 
priced  margarine.  To  Ogilvy, 
Benson  and  Mather,  Inc.  goes 
Vim,  a  low  sudsing  laundry  de¬ 
tergent  in  tablet  form.  The  pre¬ 
measured  tablets  eliminate  need 
for  measuring.  J.  Walter  Thomp¬ 
son  Company  has  been  assigned 
two  of  the  new  products,  one  a 
beauty  aid  for  better  hair 
grooming  and  the  other  another 
food  product.  The  first  Starlight 
Shampoo,  offers  a  shampoo  and 
conditioner  in  novel  puff  form. 
The  shampoo  puff  releases 
enough  suds  for  two  thorough 
shampooings.  The  separate  con¬ 
ditioner  puff  for  use  after  sham¬ 
pooing  tames  the  hair  and  makes 
it  completely  manageable. 

The  new  food  product  assigned 
to  Thompson  is  Mrs.  Butter- 
worth’s  Syrup,  a  blend  of  cane 
and  maple  syrups  with  a  butter 
content.  It  is  packed  in  a  bottle 
shaped  like  Mrs.  Butterworth, 
and  requires  no  refrigeration. 

The  four  products  are  now  in 
test  markets.  National  distribu¬ 
tion  will  begin  as  the  tests  are 
completed. 


Bozell  &  Jacobs,  Inc.,  a  national 
advertising  and  public  relations 
agency,  to  handle  a  program  of 
newspaper,  magazine  and  other 
media  advertising  for  the  pro¬ 
motion  of  Alaska’s  tourist  in¬ 
dustry.  The  firm’s  Seattle  office 
will  supervise  the  account. 

Lee  A.  Johnson,  division  di¬ 
rector,  said  that  B&J,  which  has 
offices  in  Seattle  and  12  other 
major  cities  coast  to  coast,  will 
prepare  and  place  the  State’s 
tourist  advertising  and  “other¬ 
wise  assist  in  outlining  plans 
for  the  most  effective  presenta¬ 
tion  of  Alaska’s  scenic  and 
recreational  assets.” 

B&J  is  also  representing  the 
Alaska  Travel  Promotion  As¬ 
sociation,  an  organization  com¬ 
prised  of  transportation  com¬ 
panies,  hotels  and  motels,  res¬ 
taurants,  and  other  members  in¬ 
terested  in  promoting  the  Alaska 
travel  industry,  and  the  Fair¬ 
banks,  Alaska,  Chamber  of  Com¬ 
merce. 


Kudner’s  Rohrabaugh 
Gives  Up  Top  Title 

Kudner  Agency,  Inc.,  has  put 
into  effect  the  second  phase  of 
the  executive  advancement  plan 
it  initiated  last  year,  announcing 
that  C.  M.  Rohrabaugh,  chair¬ 
man  of  the  board  and  chief 
executive  officer,  has  relin¬ 
quished  his  title  as  chief  execu¬ 
tive  officer  but,  at  the  request 
of  the  board  of  directors,  will 
continue  as  chairman.  Charles 
R.  Hook,  Jr.,  president,  will  as¬ 
sume  the  additional  duties  of 
chief  executive  officer. 

It  was  also  announced  that 
Robert  Betts,  vicepresident  and 
copy  chief,  has  been  elected  sen¬ 
ior  vicepresident,  and  a  member 
of  the  board  of  directors,  and 
the  executive  committee. 


Agency  Exec. 
Asks  Defense 
Of  Industry 


Bozell  &  Jacobs 
Gets  Alaska  Tours 


The  Division  of  Tourism  and 
Economic  Development  of  the 
State  of  Alaska  has  announced 
the  signing  of  a  contract  with 


Los  Angeles  Agencies 
Merge;  Boost  Billings 

Los  ANGEa.ES 

Managements  of  two  local  ad 
agencies  announced  this  week 
that  they  had  joined  forces  to 
form  a  new  agency  with  billings 
in  excess  of  $214  million. 

Involved  in  the  combination 
are  Guerin,  Johnstone,  Jeffries 
Inc.  and  Gage/Booth  and  West. 
The  new  agency  will  be  known 
as  Guerin,  Johnstone,  Gage  Inc. 
It  opens  for  business  with 
capitalized  billings  estimated  at 
between  $214  million  and  $3 
million. 

Officers  of  the  agency  are  Paul 
Guerin,  president;  Raymond  B. 
Gage,  vicepresident;  and  Jack 


Paul  Smith  Joins 
Grant  Advertising 

Effective  Oct.  17,  Paul  R. 
Smith  will  join  Grant  Adver¬ 
tising,  Inc.,  as  executive  vice- 
president  in  charge  of  all  crea¬ 
tive  services,  with  headquarters 
in  New  York. 

Mr.  Smith  recently  resigpied  as 
an  officer  and  director  of 


MoNTUu, 

The  president  of  a  promiiMR 
Canadian  advertising  agener 
said  here  critics  of  advertiiaf 
who  had  declared  “open  seaa*’ 
on  the  arts  of  persuasion  we? 
selling  democracy  short. 

“You  are  aware  that  durie 
recent  years  it  has  become  quite 
fashionable  for  certain  jounu. 
ists,  ix)liticians,  social  sda- 
tists  and  even  clergymen  to  a; 
tack  advertising,”  said  Wane 
Reynolds,  head  of  Ronalt 
Reynolds  &  Co.,  Toronto. 

“These  diatribes  origima 
from  persons  who  profess  thei 
selves  to  be  genuinely  conceniK 
that  advertising  is  threateninl 
to  take  away  our  ability 
think  for  ourselves — in  other! 
words,  they  say,  we  are  btirj 
subtly  deprived  of  our  liberty 


Fletcher  Richards,  Calkins  & 
Holden,  Inc.  where  he  has  been 
a  partner  and  vice-chairman  of 
the  board  as  well  as  supervisor 
of  creative  activities  since  Calk¬ 
ins  and  Holden,  of  which  he  was 
president,  merged  with  Fletcher 
Richards  in  1959. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 


specialists  In  the  design  of 
newspaper  and  similar  type  plants 


Casiw  Cwritr  Fwt 
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PKMic  HwaM  Men 
W.  B.  SaanSm 
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JWT  Elects  Reeves 
Exec  Vicepresident 

Election  of  Georgye  C.  Reeves, 
manager  of  the  Chicagyo  office 
of  the  J.  Walter  Thompson  Com¬ 
pany,  as  executive  vicepresident, 
was  announced  by  Norman  H. 
Strouse,  president,  following  a 
meeting  of  the  board  of  directors 
of  the  agency  last  week. 

Other  action  taken  by  the 
board  included  the  election  of 
Wallace  Elton  and  Dan  Sey¬ 
mour,  New  York,  both  vicepresi¬ 
dents  and  directors,  to  the  execu¬ 
tive  committee  of  the  agency 
and  William  D.  Laurie,  Jr.,  now 
nuinager  of  the  Detroit  office,  to 
the  board  of  directors. 


4-A  Conference  Set 


The  Eastern  Annual  Confer¬ 
ence  of  the  American  Associa¬ 
tion  of  Advertising  Agyencies  will 
be  held  this  year  Nov.  2  and  3 
at  the  Hotel  Biltmore  in  New 
York  City  and  will  be  made  up 
of  seven  specialized  sessions,  as 
well  as  a  general  luncheon. 


Self  Condemnation 

“Yet  these  self-styled  ‘chic 
pions  of  freedom’  condtE 
themselves  out  of  their  on 
mouth  and  pens  by  betrayia 
an  undemocratic  contempt  fi 
the  public  and  a  belief  tld 
people  are  a  malleable,  sh«y! 
ish  mass,  incapable  of  self-dT 
termination.” 

Mr.  Reynolds,  addressing 
meeting  of  the  National  Dairj 
Council  of  Canada  Sept, 
said  the  beliefs  of  these  critkj 
also  implied  an  eventual  thw^ 
to  the  traditional  freedom 
the  press. 

“While  no  responsible  adw 
tiser  or  advertising  agency 
would  dare  to  suggest  that  la 
interests  influence  the  freeda 
of  the  press,  the  critics  of  a 
vertising  would  presumaWy 
pleased  to  see  his  freedom  ( 
appear.  Logically,  these  attacifl 
would  result  in  legislation  esrV 
ing  the  freedom  to  adverta! 
which,  in  turn,  would  resiit 
enormous  losses  or  revenue 
advertising  media.” 

Mr.  Reynolds  said  the  curia 
situation,  “which  may  be  4 
scribed  as  ‘open  season’  on  ti 
arts  of  persuasion,”  does 
call  for  thinned-skinned  drfaj 
siveness  on  the  part  of  ad«j 
tising  people,  rather  it  calls  t 
greater  determination  to 
public  imderstanding  of 
vital  role  these  arts  play 
our  free  economy. 

He  said  he  believed  thil 
was  a  growing  responsibility^ 
all  businessmen  in  Canadt 
draw  increasing  public 
tion  to  the  ethics  of  indiviw 
responsibility  on  which  our  cin 
ization  rests. 
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TheyVe  han  esting  dollars 

...in  newspaper-reading  New  England 


*  *^4r'*%*  V  ? 
^  4-%?^ 


If  the  political  candidates  are  anxious  to  woo  the  farm  vote,  they  can 
start  right  here  in  New  England.  They’ll  discover  that  there’s  more 
to  the  healthy  Yankee  economy  than  shoes  and  ships  and  electronics 
plants,  as  important  as  those  factors  may  be. 

For  instance,  the  $80-million  potato  industry  begins  its  1960  harvest 
in  Maine  with  the  proverbial  festival,  crowns  a  “Potato  Queen”  and 
sends  the  farmers  in  Aroostook  County  off  to  the  bank,  thanks  to  a 
bumper  crop,  an  early  planting  season,  and  good  growing  weather. 

Farms  are  better  than  ever,  and  worth  more  than  ever,  in  New  Eng¬ 
land.  According  to  the  U.S.  Department  of  Commerce,  the  average 
dollar  value  of  New  England  farms  has  increased  64%  in  the  past  five 
years.  Connecticut  and  Massachusetts  farm  land  and  building  dollar 
value  has  increased  82%.  New  Hampshire  and  Vermont  averages  are 
up  56%.  The  average  Connecticut  farm  comprises  106.7  acres,  and  is 
worth  $43,387.  New  Hampshire’s  annual  total  farm  income  has  aver¬ 
aged  $77-million! 

At  the  14th  annual  Farmers’  Field  Day  in  Sutton,  Mass,  over  13,000 
visited  exhibits  covering  150  acres,  including  a  display  of  180,000  honey 
bees.  Up  in  Vermont,  they  expect  the  fall’s  crop  of  apples  to  be  the 
biggest  on  record  .  .  .  exceeding  a  million  bushels. 

Sum  it  all  up  and  what  does  it  mean?  A  pantry  full  of  groceries  and  a 
bulging  bank  account  for  New  England  farmers  .  .  .  who  buy  a  healthy 
.share  of  the  area’s  goods  and  services,  advertised,  of  course,  in  those 
fine  New  England  newspapers.  Tell  them  about  what  you  have  to  offer 
by  advertising  in  the  papers  listed  below. 


This  eanpaign  spoasorad  by  thasa  nawspapar  laadarsi 

M4IMf — Bangor  Daily  News  (M). 

vfRMONT — Barre  Times-Argus  (E),  Bennington  Banner  (E), 
Burlington  Free  Press  (M),  Rutland  Herald  (M). 

M4SS4CHUSfTTS — Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 


HVM  H4MPSHIRE — Concord  Monitor-Patriot  (E). 

RHODE  ISL4ND— Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water- 
bury  Republican  &  American  (M&E),  Waterbury  Republican 
(M&S). 


ADVERTISING  PROMOTION 

Tells  Papers  To  Aid 
Stores  with  Ideas 


Cleveland 

Retail  selling  and  advertising 
will  have  their  most  productive 
results  in  history  during  the 
next  10  years  if  retailers  and 
newspapers  develop  more  crea¬ 
tive  ideas,  services,  and  selling 
methods  for  moving  merchan¬ 
dise,  according  to  Joseph  Guillo- 
zet,  local  retail  advertising  and 
sales  consultant. 

Addressing  some  200  Ohio 
newspaper  advertising  execu¬ 
tives  attending  the  first  annual 
advertising  clinic  of  the  Adver¬ 
tising  Executives  Association  of 
Ohio  Daily  Newspapers,  Mr. 
Guillozet  said  that  constantly- 
changing  buying  and  selling 
trends,  especially  in  the  sales 
areas  of  food,  autos,  general 
merchandising  and  wearing  ap¬ 
parel,  will  require  greater  crea¬ 
tive  attention  and  promotion. 

He  described  newspapers  as 
being  “a  powerful  advertising 
medium,”  and  said  they  must 
work  closely  with  retailers  in 
developing  expanded  markets 


and  new  sales  approaches  and 
services  to  help  keep  America’s 
economy  strong. 

Officers  Elected 

Edward  F.  Dierker  of  the 
Dayton  Journal  Herald  and 
News,  was  elected  president  of 
the  Association,  succeeding  Rob¬ 
ert  Pifer  of  the  Sandusky  Regis¬ 
ter,  Other  officers  elected:  Scott 
Penrod,  Ashland  Times-Gazette, 
vicepresident;  P.  0.  Nichols, 
Athens  Messenger,  secretary; 
and  Paul  Heim,  Springfield 
News  and  Sun,  treasurer. 

The  AEA  was  formerly  organ¬ 
ized  with  adoption  of  a  consti¬ 
tution  and  by-laws,  and  will  hold 
spring  and  fall  meetings  an¬ 
nually. 

Idea  Seggion  Offerg 
Jewelry  Store  Aidg 

A  total  of  116  ideas  for  help¬ 
ing  jewelry  stores  to  increase 
business  were  turned  up  at  a 
retail  panel  session  sponsored  by 


Newspaper  Ad-Space  Promotion  for 

$1  a  day? 

Yep  —  for  a  little  less  than  $1  a 
day  you  can  send  regular  copies  of 
your  own  ad-promoting  monthly  news¬ 
letter  to  100  local  advertisers. 

Get  complete  details  by  mailing  the 
coupon  below  —  today ! 


To:  BREAK-THRU,  77  North  Washington  Street.  Boston  14,  Mass. 

SEND  US  SAMPLES  of  your  monthly  ad-space  promotion  news-  | 
letter  —  and  tell  us  how  we  can  use  it  as  our  exclusive  mailing  ■ 
piece  to  advertisers  in  our  trade  area.  Include  complete  price  ' 
data  —  without  obligation. 

I 

Name  _ _  „  _  _  _  _ _ _ _ 

Paper  _ ' 

Address  _  _  _ _ _  ^  _  _ _ i 


the  marketing  department  of 
Batten,  Barton,  Durstine  &  0»- 
bom,  Inc. 

Copies  of  the  report  may  be 
obtained  by  writing  to  Louis 
Kruh,  Marketing  Department, 
BBDO,  383  Madison  Ave.,  New 
York  17,  N.  Y.  There  is  a  $1.00 
charge  per  report. 

BO  AC  Oflferg  Travel 
.Agentg  Ad  Aggigtance 

Publication  of  a  new  handbook 
containing  material  designed  to 
assist  travel  agents  in  preparing 
their  newspaper,  magazine,  TV 
and  radio  advertising  and  sales 
promotion,  is  announced  by  Alan 
Greaves,  advertising  manager, 
U.S.A.,  for  British  Overseas 
Airways  Corporation. 

Professional  advertising  ex¬ 
perts  have  prepared  a  wide 
assortment  of  travel  agent  ad¬ 
vertisements  and  promotional 
materials  which  BOAC  has  as¬ 
sembled  in  the  handbook. 

Layouts  and  copy  of  60  speci¬ 
men  ads  are  shown  over  sizes 
ranging  from  14  to  100  lines. 
These  ads  sell  visits  and  tours  to 
Britain,  Europe,  the  Caribbean 
and  the  Orient.  Many  contain  il¬ 
lustrations  of  destination  spots 
and  BOAC’s  Rolls-Royce  707 
jets  and  jet-prop  Britannia  air¬ 
liners.  A  travel  agent  wishing  to 
use  any  of  this  material  may 
order  mats  of  complete  ads,  il¬ 
lustrations  and  logos  from 
BOAC  by  mailing  a  provided 
business  reply  card  to  the  air¬ 
line’s  advertising  department  in 
New  York. 

Copies  of  the  handbook  may 
be  had  by  travel  agents  from 
BOAC’s  headquarters  at  530, 
Fifth  Avenue,  New  York  36, 
New  York,  or  from  any  BOAC 
sales  office  in  the  U.S.A. 

• 

Merchandiging  Award 
Winnerg  Announced 

Kansas  City,  Mo. 

James  M.  Duncan,  advertising 
promotion  manager  of  the 
Mobile  (Ala.)  Press-Register, 
has  won  the  1960  Real-Kill 
“Outstanding  Merchandising 
Award,”  an  annual  award  made 
by  Real-Kill  Insecticides  here. 

Mr.  Duncan  will  receive  his 
choice  of  several  merchandise 
prizes,  including  a  stereo  set, 
refrigerator,  freezer,  TV  set, 
luggage  or  a  camera. 

Warren  Abrams,  national  ad¬ 
vertising  manag^er  of  the  Louis¬ 
ville  (Ky.)  Courier-Journal, 
was  runner-up  in  the  competi¬ 
tion.  He  will  also  have  his  choice 
of  a  selection  of  merchandise 
prizes.  More  than  120  metro¬ 
politan  newspapers  were  en¬ 
tered. 

Personalized,  leather-bound 
dictionaries  were  awarded  to  18 
other  winners. 


Digplay  Ad 
Accounting 
Guide  Book 


All  steps  involved  in  handling 
a  display  advertisement,  from 
the  insertion  order  to  recording 
payment  of  the  bill,  are  de¬ 
scribed  in  the  new  Display  Ad¬ 
vertising  Accounting  Methods 
and  Procedures  Manual,  just 
issued  by  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers. 

The  239-page  handbook  is  the 
result  of  two  years  of  researdi 
by  a  committee  of  27  members, 
M  by  Charles  M.  Hupp,  secre¬ 
tary-treasurer  of  the  New  York 
Herald  Tribune,  with  the  tech¬ 
nical  assistance  of  William  M. 
Layman,  CPA,  of  M.  S.  Kuhns 
&  Company,  (Chicago. 

Over  250  forms  employed  by 
INCFO  members  in  connection 
with  display  advertising  are  re¬ 
produced  in  the  volume.  In 
addition  to  the  forms,  descrip¬ 
tions  and  flow-charts,  the  hand¬ 
book  incorporates  the  punched 
card  billing  and  accounting 
manual  of  the  Houston  (Tex.) 
Post;  one  on  the  operation  ot 
the  latter’s  service  or  dispatch 
department,  and  the  manual  of 
the  planning  and  dispatch  de¬ 
partment  of  the  Milwauket 
(Wis.)  Journal.  It  also  repro¬ 
duces  in  full  the  manual  on  dis¬ 
play  advertising  accounting  em¬ 
ployed  by  the  Cleveland  (Ohio) 
Plain  Dealer.  Other  systems 
drawn  on  the  committee  include 
those  of  the  Jamestown  (N.  Y.) 
Post-Journal;  the  Rockford 
(Ill.)  Star  and  Register-Repub¬ 
lic,  and  the  Royal  Oak  (Mich.) 
Tribune. 

The  maniukl  is  the  third  of  a 
series  devoted  to  accounting  iot 
newspaper  revenue  in  all  its 
forms ;  its  predecessors  dealt, 
respectively,  with  circulation 
and  classified  advertising. 

Copies  of  the  new  manual, 
priced  at  $26,  are  obtainabk 
from  the  Institute,  P.  O.  ^ 
289,  Bowling  Green  Station, 
New  York  4,  N.  Y. 

Details  fur  Annual  Meeting 

Advertising  rate  structures, 
deferred  compensation  plane, 
tax  depreciation,  insurance,  ex¬ 
cessive  overtime  costs  and  fr 
nancing  expansion  are  among 
the  topics  for  consideration  at 
the  13th  annual  meeting  of  the 
Institute,  Oct.  16-19  in  tie 
Statler  Hilton  Hotel,  Detroit 

Four  general  sessions  hats 
been  scheduled,  plus  sevs^ 
group  meetings  and  a  “Trad^ 
Post”  session  on  a  cross-sectiea 
of  controllership  problems. 
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AN  EDITORIAL 


Kennedy  Won't  Do 

SEN.  KENNEDY  criticized  President  Eisenhower  for 
not  apologizins:  to  Khrushchev-  for  the  flight  of 
the  U-2  spy  plane  over  Russia,  The  .senator  said  if  he 
had  been  in  Ike’s  place  he  would  have  expressed  his 
regrets,  and  thus  prevented  the  break-up  of  the  sum¬ 
mit  conference. 

Sen.  Kennedy  is  intelligent  enough  to  know  that 
Khrushchev  has  scores,  if  not  hundreds,  of  spies  in 
every  state  in  the  union.  In  fact,  the  Soviet  Union 
doubtle.ss  has  more  spies  actively  working  throughout 
the  world  than  all  the  rest  of  the  nations  together.* 
Russian  planes  have  frequently  flown  over  Alaska. 
Recently  they  flew  over  our  base  in  Greenland.  Rus¬ 
sian  U-boats  are  constantly  nosing  around  our  shores, 
both  in  the  Atlantic  and  Pacific.  A  few  weeks  ago,  a 
Ru.ssian  naval  vessel  disguised  itself  as  a  fishing  boat 
and  lay  off  shore  at  Cape  Canaveral  to  watch  the 
launchings  of  our  missiles. 

It  would  have  lieen  a  ridiculous  and  humiliating 
folly  for  our  president  to  apologize  to  Khrushchev  for 
one  American  spy. 

ON  .Tuly  25,  1957,  Sen.  Kennedy  put  his  foot  in  his 
mouth  on  another  international  affair.  He  said 
from  the  senate  floor  that  France  should  grant  in¬ 
dependence  to  Algiers.  France  has  owned  Algiers  more 
than  100  years,  a  longer  time  than  the  United  States 
has  owned  Alaska  or  Hawaii. 

The  French  people  angrily  denounced  Sen.  Ken¬ 
nedy  for  his  interference  in  their  domestic  affairs. 

As  a  partial  solution  of  our  farm  problems.  Sen. 
Kennedy  has  announced  that  we  should  give  away 
to  needy  nations  our  surplus  wheat  and  other  com¬ 
modities.  Canada,  Australia  and  the  Argentine  have 
large  wheat  crops  to  .sell  on  the  world  market.  If  we 
gave  away  all  our  surplus  wheat,  we  would  greatly 
offend  and  injure  those  friendly  countries. 

Sen.  Kennedy’s  weakness  is  not  confined  to  for¬ 
eign  affairs.  He  advocates  the  abolishment  or  curtail¬ 
ment  of  depletion  allowances  in  the  oil  and  gas  indus¬ 
tries.  Apparently  he  does  not  realize  that  this 
allowance  is, necessary  to  partially  offset  the  cost  of 


drilling  dry  holes  and  the  cost  of  recovering  drilling 
expenses. 

TO  obtain  the  support  of  the  union  labor  vote,  Sen. 

Kennedy  has  surrendered  to  practically  every 
demand  made  by  the  labor  bosses.  He  has  promised 
to  seek  rep^l  of  vital  parts  of  the  Taft-Hartley  law 
and  a  nullification  of  key  provisions  in  the  Landrum- 
r.riffin  bill.  He  also  has  promised  to  support  national 
legislation  to  outlaw  the  right-to-work  laws,  which 
exist  in  20  states.  He  would  side-track  state’s  rights 
and  concentrate  power  in  Washington. 

He  has  promised  100  percent  of  parity  foi  the 
farmers,  which  would  inevitably  greatly  increase  sur¬ 
plus  farm  commodities.  This  would  harm  instead  of 
improve  the  farm  problem. 

The  senator  advocates  a  vast  increase  in  federal 
expenditures  for  socialized  medicine,  increased  un¬ 
employment  compensation,  public  school  building  and 
many  other  causes  which  would  necessitate  a  drastic 
increase  in  federal  taxes.  'The  national  government 
does  not  have  a  dollar  of  its  own.  but  has  to  depend 
on  taking  the  money  away  from  its  citizens  through 
taxes. 

This  last  year,  Oklahoma  sent  to  Washington  $918 
million  in  taxes  paid  to  the  federal  government. 
If  one  half  this  money  could  have  been  kept  in  Okla¬ 
homa,  we  could  have  spent  nearly  $500  million  on 
schools,  highways,  and  other  benefits'  for  the  state. 

We  were  keenly  disa^inted  that  Sen.  Lyndon 
Johnson  accepted  the  position  as  Kennedy’s  running 
mate.  We  feel  sure  Sen.  Johnson  does  not  advocate 
abolishing  the  depletion  allowance,  the  increasing  of 
subsidies  to  the  farmers  to  100  percent  of  parity,  nor 
the  tie-up  of  the  national  administration  with  Walter 
Reuther  and  the  other  top  labor  leaders. 

We  do  not  believe  Sen.  Johnson  would  desire  to 
sabotage  the  Taft-Hartley  law  and  the  Landrum- 
Griffin  bill.  The  tops  of  the  Democratic  ticket  are 
mismated. 

Both  Vice-President  Nixon  and  Henry  Cabot  Lodge 
have  repeatedly  stood  their  ground  with  Khrushchev 
and  told  him  where  to  head  in.  They  are  not  going  to 
assume  a  posture  where  he  can  kick  them  in  the  pants. 

We  believe  that  the  majority  of  Oklahoma  voters 
will  turn  down  the  Kennedy  ticket  and  support  Nixon 
and  Lodge. 
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PROMOTION 


Supplement  Kits  Aid  In  Sunday  Sales  Pitch 


By  Georjje  Wilt 

The  timeliness  and  freshness 
of  fast-breaking  news  that  is 
the  daily  newspaper’s  greatest 
advantage  can  present  quite  a 
headache  to  the  promotion  de¬ 
partment.  It’s  the  next  thing  to 
impossibility  to  get  up  house 
ads,  newsstand  posters  and  ra¬ 
dio  spots  in  time  to  use  them 
to  sell  a  few  extra  copies  of  the 
next  day’s  paper. 

The  Sunday  paper,  however, 
is  a  different  story.  With  many 
sections  prepared  well  in  ad¬ 
vance,  the  Sunday  package  pre¬ 
sents  a  wealth  of  opportunities 
for  circulation  promotion,  and 
most  promotion  managers  are 
quick  to  take  advantage  of  them. 
And  when  Sunday  or  weekend 
features  are  ready  for  publica¬ 
tion  a  week  or  more  in  advance, 
most  papers  leave  no  promotion 
stones  unturned.  This  is  one  of 
the  distinct  advantages  of  the 
Sunday  magazines  —  American 
Weekly,  This  Week,  Parade,  and 
Family  Weekly. 

Advance  Bulletins 

Three  of  the  four  magazines 
—  American  Weekly,  This  Week 
and  Parade  —  start  the  flow 
of  information  to  their  newspa¬ 
pers  with  a  Feature  Bulletin  or 
booking  sheet  circulated  three 
to  four  weeks  ahead  of  publica¬ 
tion,  and  some  times  even 
earlier.  The  advance  bulletins 
not  only  keep  editors,  promo¬ 
tion  and  circulation  managers 
informed  about  what’s  coming 
up  so  they  can  make  promotion 
plans,  but  supplies  the  neces¬ 
sary  material  for  promotion  in 
color  supplements,  pre-date  edi¬ 
tions  that  have  early  closings. 

This  Week  magazine  also 
sends  out  two  additional  weekly 
sheets  well  in  advance  —  one 
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World's  first  fully 
integrated  black  and  white 
and  R.O.P.  color 
high-speed  press  unit! 


furnishing  local  angles  when 
they  are  available,  and  the  other 
with  suggested  streamers  for 
the  comics  section. 

Promotion  Packets 

Biggest  boon  of  all,  though, 
is  the  complete  promotion  kits 
furnished  to  all  the  magazines’ 
newspapers.  American  Weekly, 
Parade  and  Family  Weekly 
send  out  their  packets  every 
week,  containing  promotion  ma¬ 
terial  for  one  single  issue.  This 
Week’s  kit  goes  out  monthly,  in 
a  specially  designed  folder,  with 
cover  art  based  on  one  or  more 
features. 

“We  send  from  one  to  ten 
kits  to  each  of  our  42  papers,’’ 
said  Ed  Boylan,  managfer  of 
newspaper  services  for  This 
Week,  who  writes  copy  for  the 
packet  and  ramrods  the  produc¬ 
tion  through  some  dozen  or  more 
individual  suppliers  —  art 
studios,  typographers,  engrav¬ 
ers,  stereotypers,  etc.  Contain¬ 
ing  proofs  and  mats  or  plastics 
on  as  many  as  30  ads  for  a 
month,  ranging  in  size  from  one 
j  to  five  columns,  plus  copy  for 
radio  and  television  spots,  read- 
j  ers,  and  other  copy,  the  monthly 
;  kit  is  in  the  hands  of  the  pro¬ 
motion  manager  a  week  to  ten 
'  days  before  the  first  issue  of 
,  the  month.  Slides  or  tel-ops  for 
television  and  continuous  tone 
prints  of  illustrations  are  sent 
out  separately  to  promotion  de¬ 
partments.  According  to  Boylan, 
the  entire  package  is  produced 
in  a  week  or  less,  with  engfrav- 
ings  ganged  on  a  single  flat, 
and  all  suppliers  working 
against  almost  impossible  dead¬ 
lines. 


packets  include  material  for 
promoting  one  issue,  with  proofs 
and  mats  of  ads  in  various  sizes 
promoting  one  or  more  feature, 
and  an  “omnibus”  ad  listing  all 
of  the  major  features  of  an  edi¬ 
tion. 

The  Parade  kit  includes  a 
page  of  suggested  banner  head¬ 
lines,  a  by-lined  feature  column, 
“On  Parade,”  written  by  public 
relations  a  s  i  s  t  a  n  t  Barbara 
Heckerthom,  and  radio  spots  of 
varying  lengfth.  “Many  of  our 
papers  use  the  radio  spots  for 
in-paper  promotion,  too,”  ex¬ 
plained  Ezra  Dolan,  Parade 
public  relations  director. 

“Also,”  Mr.  Dolan  added, 
“when  one  of  our  papers  does  a 
particularly  good  promotion,  we 
reproduce  it  and  send  it  along 
as  an  inspiration  to  others.”  He 
illustrated  his  remarks  by  show¬ 
ing  us  a  folder  reprinting  four 
two-column-full  ads  prepared  by 
Dave  Henes  of  the  Detroit 
(Mich.)  Free  Press,  and  dis¬ 
tributed  in  the  kit  to  other 
Parade  newspapers. 

“We  also  distribute  TV  slides 
to  about  half  of  our  65  papers,” 
Dolan  commented,  “and  we  aug¬ 
ment  this  program  by  adding 
5  or  6  animated  television  films 
on  Parade  of  an  institutional 
nature  each  year.” 

Expanded  Package 

In  addition  to  house  ad  mats, 
radio  copy  and  TV  art,  Ameri¬ 
can  Weekly’s  package  includes 
a  banner  for  the  front  page  of 
Puck — The  Comic  Weekly  de¬ 
voted  to  an  American  Weekly 
Feature,  for  use  by  Hearst  pa¬ 
pers,  and  a  newsletter,  ‘“The 
Round  Table”  loaded  with  ideas 
from  various  papers  in  the 
Hearst  organization. 

“During  the  year,”  explained 
Sumner  Collins,  promotion  di¬ 


rector  for  Hearst  Newspaper*, 
and  master  mind  of  the  Ameri¬ 
can  Weekly  package,  “when  spe¬ 
cial  issues  or  outstanding,  cir¬ 
culation-getting  features  come 
along,  we  greatly  expand  our 
regular  package.  We  supjrfy 
larger  ads  in  addition  to  the 
regular  ones,  and  include  new* 
stories,  layouts  for  display 
cards,  truck  posters,  and  carrier 
solicitation  material.  We  have 
also  furnished  distributing  pa¬ 
pers  with  radio  transcriptions." 

In  addition  to  specific  promo¬ 
tions  for  each  week’s  issues,  all 
four  magazines  furnish  a  com¬ 
plete,  all-out  program  to  news¬ 
papers  that  add  a  supplement 
to  their  Sunday  package,  includ¬ 
ing  material  specifically  pre¬ 
pared  for  the  new  market. 

All  of  the  supplements  re¬ 
port  that  the  promotional  ma¬ 
terial  they  send  out  is  used  by 
almost  all  outlets.  According  to 
conservative  estimates  furnished 
them  by  outside  measurinf 
sources,  papers  use  up  to  a  mil¬ 
lion  lines  a  year  of  material 
from  the  promotion  packages. 

*  *  « 

20TH  ANNIVERSARY  - 
John  Van  Doom  sends  along 
two  pieces  marking  the  20fii 
birthday  of  Newsday.  The  first 
is  a  32-page  copy  of  that  pa¬ 
per’s  maiden  edition  in  a  4-page 
promotion  cover.  The  nost^gk 
story  on  page  two  tells  that 
Roosevelt  was  losing  strength 
in  Nassau  County,  that  yon 
could  buy  an  eigdit-room  house 
in  Hempstead  for  $4,750,  U.  S. 
had  traded  50  destroyers  for 
British  bases,  and  you  could  buy 
a  year-old  Bluick  for  $725.  In¬ 
side  back  cover  compares  in¬ 
terior  and  exterior  pictures  of 
the  newspaper’s  plant,  and  the 
back  pag^e  carries  an  editorial 
on  Newsday’s  growth  signed  by 
Publisher  Alicia  Patterson. 

The  second  piece  from  Newt- 
day  is  a  gold  and  turquoise 
Kromekote-covered  booklet  sa¬ 
luting  19  charter  members  of 
the  paper’s  staff. 

*  *  * 

FACTS  ABOUT  MONT¬ 
REAL  —  The  Montreal  Star’t 
spiral-bound  market  data  booh 
contains  88  pages  packed  with 
population,  sales  and  other  data 
about  the  Montreal  market 
area,  profusely  illustrated  with 
dramatic  photos,  including  an 
aerial  shot  made  from  20,000 
feet  and  showing  the  entire 
island,  pix  of  new  buildings  on 
the  city’s  skyline,  maps  ani 
charts.  Data  is  furnished  oa 
appliance,  furniture,  food  and 

(Continued  on  page  32) 


S&H  Green  Stamps  are  no  substitute  for 
advertising.  They  are  something  to  be  advertised, 


Stamps  are  a  little  like  a  choice  sirloin  at  79c  a 
pound.  Both  appeal  to  thrifty  housewives. 
Merchants  know  that  they  must  constantly  remind 
their  customers  of  these  attractions! 


Whether  it’s  wide  aisles,  parking  lots,  air- 
conditioning,  weekend  specials  on  prices  or  trading 
stamps,  it’s  important  that  a  merchant  let  the 
public  know  about  them.  And  newspaper 
advertising  is  an  extremely  effective  way  to  do  it. 


This  message  is  presented  for  your  information  by 


The  Sperry  and  Hutchinson  Company 
114  Fifth  Avenue,  New  York  11,  New  York 


Shown  abovo  —  Rocont  SAH  Oroon 
Stamp  ads  published  in  weekly 
newspapers  throughout  the  country 


S&H  pioneered  64  years  ago  in  the  movement  to  give 
trading  stamps  to  consumers  as  a  discount  for 
paying  cash.  S&H  Green  Stamps  are  currently 
being  saved  by  25  million  families. 


Promotion  Kits 

(Continued  from  page  30) 

automotive  outlets,  linage  and 
circulation,  and  services  offered 
by  the  Star. 

*  *  * 

“ANOTHER  FEATHER  IN 
OUR  CAP”  is  the  headline  on 
a  slick  folder  from  the  Newark 
(N.  J.)  Star-Ledger,  which  goes 
on  to  say,  “and  are  we  tickled!” 
Featured  on  the  cover  is  a 
clever  photo  of  a  hat  made  from 
a  folded  copy  of  the  front  page, 
and  adorned  with  three  pen- 
and-ink  feathers.  Inside  copy 
points  out  that  the  third  feather 
is  the  Star-Ledger's  1960  E&P 
Color  Award,  and  tips  the  hat 
to  Young  &  Rubicam  and  Tays- 
tee  Bakers.  The  winning  ad  is 
reproduced  in  full  color.  Molo¬ 
ney,  Regan  &  Schmitt’s  promo¬ 
tion  department  under  p.m.  Tom 
Craddock  turned  out  this  at¬ 
tractive  piece  for  the  Star- 
Ledger. 

*  *  « 

WE  BIT  and  mailed  a  reply 
card  tied  to  a  bag  of  two-cent 
pieces  in  a  recent  mailing  from 
the  Rockford  (Ill.)  Morning 
Star  &  Register-Republic,  and 
John  Stafford  came  back  with  a 
second  mailing,  enclosing  a  die- 
cut  mock-mahogany  plaque  and 
membership  card  certifying  that 
we  are  now  an  “honorary  citi¬ 
zen”  of  remarkable  Rockford. 
Tricky. 

*  *  * 

ROSE-COLORED  ROSES  are 
featured  on  a  unique  fold-out 
folder  promoting  the  Los  An¬ 
geles  (Calif.)  Mirror’s  “Rose 
Pictorial  Souvenir  Edition,” 
which  combines  the  features  of 
a  business  and  financial  fore¬ 
cast  and  a  souvenir  edition  of 
Southern  Cal’s  traditional  Tour¬ 
nament  of  Roses  and  Rose  Bowl 
football  game. 

«  *  « 

FALLOUT  SHELTER  —  The 
London  (Ont.)  Free  Press  con¬ 
structed  and  exhibited  a  model 
Canadian-Govemment-approved 
basement  fallout  shelter  at  the 
Western  Fair,  attracting  more 
than  300,000  visitors.  Civil  De¬ 
fense  officials  were  available 
during  the  fair  to  answer  ques¬ 
tions.  The  shelter  was  given  to 
the  winner  of  the  house,  in  a 
drawing  held  in  conjunction 
with  the  event. 

*  *  * 

NOWHERE  ELSE  —  The 
Connecticut  Daily  Newspapers 
Association  is  participating  in 
a  series  of  advertisements. 

Tone  of  the  ads  is  concerned 
with  the  phrase,  “You  Can’t 
Buy  Any  Media  At  Any  Price 
in  Connecticut  that  gives  you 
the  undisputed  coverage  in 
YOUR  OWN  AREA  that  your 


daily  newspaper  does.” 

Moving  briskly  from  that 
tack,  the  copy  notes: 

“Nowhere  will  you  find  a 
more  abundant  loyalty  than  a 
home-town  resident  exhibits  to¬ 
ward  his  home-town  newspaper. 
That  is  why,  in  its  own  circula¬ 
tion,  the  daily  newspaper  offers 
superior  coverage  when  com¬ 
pared  with  any  other  media.” 
m  *  * 

TOTAL  —  “Total  Promotion 
for  Total  Selling”  is  the  theme 
of  the  National  Newspaper  Pro¬ 
motion  Association’s  Central 
Region  Convention  Oct.  23-26, 
at  the  Sheraton-Towers  Hotel, 
Chicago. 

Arthur  J.  Keeney,  Region 
president  and  promotion  man¬ 
ager  of  the  Evansville  (Ind.) 
Printing  Corp.,  said  the  pro¬ 
gram  would  be  one  of  the  most 
informative  ever  presented  by 
the  region. 

A  highlight  of  the  program 
will  take  place  at  the  Tuesday 
luncheon  when  the  speaker  will 
be  Bill  Veeck,  president  of  the 
Chicago  White  Sox. 

A  departure  from  previous 
convention  formats  will  be  the 
day-long  “External”  promotion 
session  Tuesday.  J.  R.  Hudson, 
promotion  manager  of  the  Des 
Moines  (Iowa)  Register  and 
Tribune,  will  conduct  a  “How 
To”  workshop  —  How  to  con¬ 
duct  a  national  trade  paper 
campaign,  how  to  promote  a 
successful  carrier  trip,  how  to 
launch  a  new  TV  magazine  sec¬ 
tion. 

*  *  * 

SOUTHERN  —  “New  Pro¬ 
motion  Ideas  to  Stimulate  Sales 
in  the  Sixties”  is  the  theme  of 
the  Southern  Regional  work¬ 
shop  of  NNPA,  Oct.  12-15  at 
the  Phoenix  Hotel,  Lexington, 
Ky.  The  meeting  is  open  to  non¬ 
members  of  NNPA,  and  mem¬ 
bers  from  outside  the  southern 
region,  according  to  Ed  Temp- 
lin,  promotion  manager  of  the 
Lexington  (Ky.)  Herald-Leader, 
convention  chairman. 


EDITORIAL  WORKSHOP 


Woman’s  World 

Montgomesy,  Ala. 

The  Montgomery  Advertiser 
published  a  special  section,  “It’s 
A  Woman’s  World,”  featuring 
a  roster  of  officers,  aims  and 
achievements  for  150  clubs  in 
the  city.  The  section  was  com¬ 
piled  and  edited  by  Madera  A. 
Spencer,  society  and  women’s 
page  editor. 

• 

Guild  Certified 

Washington 
The  NLRB  has  certified  Local 
32  of  the  Newspaper  Guild  of 
Greater  Boston  to  represent 
employees  of  the  Haverhill  Ga¬ 
zette  Co.  An  election  produced 
and  8-6  verdict  for  the  union. 


By  Roy  H.  Copperud 


Partners  in  Crime — I 


(One  in  a  series  dealing  with  the  widely  publicized 
criticisms  of  American  English  by  Henry  George 
Strauss,  Baron  Conesford.) 

Henry  George  Strauss,  Baron  Conesford,  has  at¬ 
tracted  considerable  attention  in  this  country  with  hU 
criticisms  of  the  way  Americans  use  the  English  lan¬ 
guage.  When  he  stiffened  the  charge  from  “tampering" 
to  “murder,”  as  he  ultimately  did,  the  time  arrived  for 
us  to  demur,  if  only  in  the  name  of  patriotism. 

Lord  Conesford’s  case  against  us  was  so  weak,  how¬ 
ever,  that  it  is  easy  to  find  solider  grounds  than  patri¬ 
otism  for  a  defense.  It  was  evident,  although  he  denied 
it,  that  his  lordship  hates  change  —  the  lifeblood  of  lan¬ 
guage  —  or  such  change,  at  least,  as  he  does  not  deign 
to  approve. 

He  has  a  faulty  grasp  of  American  idiom,  which  often 
sends  him  down  the  wrong  alley  when  he  attempts  to 
assigfn  meanings  to  the  expressions  he  denounces.  He 
is  more  than  a  little  the  purist.  This  is  his  own  busi¬ 
ness,  until  he  tries  to  enforce  the  purist’s  deadening 
restrictions  on  his  neighbors.  Some  of  his  criticisms  are 
inconsistent.  Generally,  his  attacks  on  American  English 
have  been  a  mixture  of  pedantry  and  prejudice. 

No  one  would  quarrel  with  the  standards  of  simplicity, 
clarity,  and  vigor  that  Lord  Conesford  sets  for  expres¬ 
sion.  There  is  plenty  of  raw  material  around  for  criti¬ 
cism  on  the  basis  of  such  standards,  but  his  judgments 
on  American  usage  often  ring  hollow.  Lord  Conesford 
is  on  safer  ground  when  he  turns  from  Americanisms 
and  belabors  instead  the  truly  ignorant  misuse  of  words, 
the  anesthetic  quality  of  officialese,  and  pretentiousness 
generally. 

But  it  is  doubtful  whether  the  baron  made  his  charge 
against  us  stick  on  these  grounds,  either.  His  case  was 
sadly  damaged  by  the  chief  witnesses  he  called:  Sir 
Arthur  Quiller-Couch,  H.  W.  Fowler,  and  Sir  Henry 
Gowers.  'These  men  have  made  names  for  themselves  as 
perceptive  critics  of  usage.  But  they  are  all  Englishmen, 
and  they  obtained  the  wealth  of  horrible  examples  mi 
which  they  practiced  their  craft  entirely  from  news¬ 
papers,  magazines,  and  books  that  were  published  in 
England. 

His  lordship  not  only  failed  to  offer  evidence  that  all 
the  blame  for  ignorance  and  pretentiousness  in  the  use 
of  English  can  justifiably  be  shifted  to  Americans,  but 
in  fact  cited  misuses  that  were  under  fire  in  England 
more  than  a  quarter-century  ago.  Lord  Conesford  may 
have  to  sacrifice  the  self-righteousness  of  the  prosecutor 
and  endure  instead  the  disgrace  of  the  convict^  partner 
in  crime. 

In  accusing  Americans  of  corrupting  the  language, 
Lord  Conesford  was  indulging  in  an  age-old  sport  of  s 
testy  kind  of  Briton.  Many  thoughtful  and  informed 
men  among  his  compatriots  agree,  however,  that  Ameri¬ 
cans  have  enriched  and  invigorated  English,  and  even  our 
critic  has  made  some  concessions  in  this  direction. 

The  alacrity  with  which  Americanisms  are  adopted 
in  England  tells  its  own  story  of  admiration  and  ap¬ 
proval,  but  it  chagrins  certain  self-appointed  custodian* 
of  English,  who  think  they  ought  to  have  a  veto  power 
over  any  imported  changes.  It  may  be  said,  to  the  credit 
of  the  English,  that  they  have  produced  more  distin¬ 
guished  critics  of  usage  than  Americans  have.  It  is  an 
open  question,  however,  whether  this  indicates  greater 
sensitivity  to  the  niceties  of  expression,  or  merely  the 
presence  of  more  raw  material  in  British  writings  for 
such  critics  to  work  on. 
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EDITOR  8C  PUBLISHER  (or  Octobers, 


A  French  word  that  means  the  same  thing  in  English: 
quality  or  state  of  being  precise;  accuracy;  definite¬ 
ness.  It’s  a  precise  description  of  an  Air  France  pilot. 
Exacting.  Accurate.  Definite.  An  alert  mind  guiding 
skilled  hands  to  precise  action.  Everyone  expects  it. 
Everyone  who’s  ever  flown  Air  France  finds  it.  They 


find  something  else,  too.  The  same  quality  of  preci¬ 
sion  in  everything.  Food  that  is  prepared  in  the  great 
French  tradition.  Service  that  is  accurate,  and  atten¬ 
tive  to  every  detail.  Atmosphere  that  is  friendly,  en¬ 
joyable,  and  authentically  French.  Precisely  what 
you  want ...  precisely  what  you  get...ei;ery  time! 


PHOTOGRAPHY 


Lensmen  Questioned  On  Knee  Action 


By  Bob  Warner 


During  recent  coverage  of  the  “Photographers,”  the  grim- 
UN  General  Assembly  we  were  faced  guard  answered  through 
tjreparing  to  leave  the  head-  clenched  teeth.  “Who  else  would 
quarters  building  one  evening,  fight  like  that?  But  we’ll  see 
As  we  approached  the  main  en-  about  this.”  He  then  angrily 
try- way,  the  doors  suddenly  stalked  off,  presumably  to  tele- 


3.  In  many  cases,  while  the  to  fight  and  happy  if  they  get 
l)icture  editor  may  have  a  pro-  a  photo.  The  glutton  continue* 
gressive  outlook,  the  photog-  to  hog  space  long  after  he  ha* 
I’apher  does  not.  If  a  camera-  taken  several  pictures.  He  i* 


faced  guard*^  answered  through  ”ian  does  not  trust  his  own  the  type  who  jumps  up  in  front 
clenched  teeth  “Who  else  would  judgment,  instead  of  concen-  of  his  colleagues,  obscures  their 
fight  Hke  that?  But  we’ll  see  trating  on  looking  out  for  good  view,  and  while  he  fires  hi, 
about  this.”  He  then  angrily  pictures  he  will  follow  the  camera  again  and  again  .shout, 
stalked  off,  presumably  to  tele-  movements  of  his  colleagues  and  to  his  anxious  buddies;  “Jur 


one  more  now 


to  be  an  immense  blob  of  hu-  U.S.  Marines, 
inanity  exploded  into  the  nor- 

mally  peaceful  lobby  of  the  Elbons  &  Knees 

world  forum.  We  saw  many  other  examples 

Cuba’s  Premier,  Fidel  Castro,  of  this  type  of  behavior,  both 
was  making  his  dramatic  switch  inside  and  outside  the  UN,  dur- 


ElboHs  &  Knees 


burst  open  and  what  appeared  phone  Mr.  Hammarskjold  or  the  shoot  whatever  they  do.  In  this  one  more  uow  .  .  .  One  more 

S  Marines.  provides  safe,  albeit  .  .  .  One  more. 

unimaginative  coverage,  and  This  type  of  photographer 
ElboHs  &  Knees  becomes  one  more  individual  who  makes  it  difficult  for  his  col. 

,,,  ,  contributes  to  the  overcrowding  leagues  to  do  anything  but  get 

M  e  saw  many  other  examples  in  there  and  fight  for  their  shS 


was  making  his  dramatic  switch  inside  and  outside  the  UN,  dur-  ®  ^  • 
in  New  York  hotel  accommoda-  ing  the  opening  of  the  Assembly  ,  Although  they  were  ques¬ 
tions  with  a  stopover  at  the  and  the  visit  from  16  heads  of  tioned  individually,  at  different 
UN  for  a  pow-wow  with  Mr.  state.  At  every  opportunity  dur-  times  and  places,  several  photog- 
Hammarskjold.  ing  the  next  10  days  we  stopped  I’aphers  offer^  the  same  gen- 

The  wild,  formless  mass  ac-  individual  photographers  and  eral  illustration  of  the  pack 


ONE  WEEK'S  COVEKACE 


Hammarskjold.  ing  the  next  10  days  we  stopped 

The  wild,  formless  mass  ac-  individual  photographers  and 
companying  his  wanderings  con-  asked  them  what  they  thought 
sisted  of  an  outer  ring  of  photog-  ^ii  ^i^i^  .  dhows-and-knees 


times  and  places,  several  photog-  pictures  carried  in  a 

raphers  offered  the  same  gen-  single  week  by  the  Milwaulu, 
eral  illustration  of  the  pack  (Wis.)  Journal  were  displayii 
psychology:  i"  Journal’s  promotioi 

,  ,  on  on  V.  4.  window.  The  photo  departmeat 

A  group  of  20  or  30  photog-  ^ 

i-aphers  are  bimched  up  in  a 

smaU  area,  firing  away  at  a  « 


sisted  of  an  outer  ring  of  photog-  this  elbows-and-kn^s  A  group  of  20  or  30  photog-  8  x  10  prints  d 

graphers  desperately  trying  to  coverage;  this  constant  fight-  raphers  are  bimched  up  in  a  going  through  the 

fight  their  way  close  to  the  space  and  position  among  small  area,  firing  away  at  a 

Premier  for  pictures.  The  inner  photographers  and  between  cam-  subject.  One  cameraman  sud-  ♦  *  * 

ring  was  composed  of  Cuban  and  eramen  and  various  officials,  denly  drifts  away  from  the 

UN  security  men  who  were  just  much  of  it  is  really  neces-  group  to  a  larger  area  nearby  IN  tHE  BANK 

os  desnpratAlv  trvino-  tn  sary  ?  How  much  is  the  fault  where  he  has  spotted  some  un- 

Mr.  Castro  into  an  elevator  in  photographers  and  what  part  usual  aspect  of  the  story.  A  Dade  Federal  Savings  and 
one  piece.  it  is  due  to  circumstances  few  minutes  later,  a  couple  of  Loan  Asswiation  was  happy  to 

beyond  their  control  ?  other  cameramen  see  what  the  inount  a  display  of  40  picture 

Leaping  Lensmen  With  rare  excentions  camera-  first  one  has  done  and  they  rush  of  Hurricane  Donna  made  by 

^  exceptions  camera-  location  A  few  (Fla.)  Herald  photof- 

As  the  mass  moved  toward  uien  Consistently  made  the  fol-  to  nis  location,  a  lew  .  ' 

AS  the  mass  mov^  toward  oftentimes  usin^  more  spot  the  drift  and  suddenly  raphers.  Thousands  of  person, 

the  elevators  the  lobby  re-  there  is  a  aeneral  panic.  Like  visited  the  lobby  exhibit  whkk 


Leaping  Lensmen 


usual  aspect  of  the  story.  A  Dade  Federal  Savings  and 
few  minutes  later,  a  couple  of  Loan  Association  was  happy  to 
other  cameramen  see  what  the  mount  a  display  of  40  picture 


the  elevators  the  lobby  re-  'owing  points,  oltentimes  usin^ 
sounded  with  the  shouts  of  pho-  similar  language  and  illustra 
tographers;  flashbulbs  popped  f'ons: 

like  fireflies  in  a  black  cloud;  1.  Most  of  the  rough  stuf 
many  photographers  kept  leap-  could  be  cut  out  and  is  not  a 


nilar  language  and  illustra-  th®re  is  a  general  panic.  Like 
„jg.  a  hive  of  bees,  all  the  remain- 

l.Most  of  the  roush  stuff  i"? 


a  hive  of  bees,  all  the  remain-  "’*11  now  go  on  toi^  of  fiw 
ing  photographers  dash  over  to  branch  banks.  The  display  w« 
join  their  buddies  and  within  a  suggested  by  Pat  Murphy,  Pub- 

r  .....  1?*  c* _ TNj;i. _ xi...  IT _ IJ 


ing  in  the  air  and  firing  their  necessary  or  “natural”  hazanl 
cameras  in  the  Premier’s  gen-  of  the  trade. 


eral  direction.  ,  ,  , 

Security  guards  held  the  Bad  Judgment 

glassy-eyed  Cuban  leader  by  2.  Picture  editors  are  the 
each  arm  and  propelled  him  people  most  responsible  for  the 


urn  ne  cut  out  a.m  ...  not  n  fgw  minutes  they  are  all  bunched 
cessary  or  natural  hazanl  shouting  at  one  an- 

t  e  trade.  other  to  get  out  of  the  way. 

Bad  Judgment  pushing  and  shoving  to  gain 

space  in  which  to  operate  their 
2.  Picture  editors  are  the  equipment. 


lie  Service  Editor  of  the  Heruld. 


ASNE  IN  PHO'TO  CASE 

If  the  Supreme  Court  of  the 
United  States  accepts  the  CMe 


each  arm  and  propelled  him  people  most  responsible  for  the  T>i,ntn«rranhpr«»  whose  nicture  review,  the  American  Society 
toward  an  elevator  Like  an  pushing  and  shoving  photog-  freedom  to  Newspaper  Editors  plane  to 


electron  surrounded  by  its  par-  raphers  must  put  up  with  on 
tides  the  mass  surged  forward  the  job.  Too  many  picture  edi- 


as  photographers  flung  them- 


rapnera  must  put  up  w,tn  on  pictures  to  the 

the  job.  Too  many  picture  edi- 

tors  e.xert  great  pressure  on  imagination  to  come 


file  a  brief  arguing  against  the 
validity  of  a  Georgia  ruling  thet 
forbids  the  taking  of  nein- 


selves  into  the  fray  and  tried  photographers  to  come  up  with  .  .  .  nhotos  do  not  Pictures  on  sidewalks  or  puNk 

to  fight  their  way  into  the  the  same  picture  featured  by  ,  . .  >  ^  onernte  <5ur-  streets  adjacent  to  a  courthou* 

elevator.  Security  guards  tight-  every  other  paper  in  town.  A  _ The  ASNE  board  of  directio 


ened  their  ring  but  in  this  case  photographer  may  come  back 
they  were  only  about  equal  in  with  a  photo  which  is  as  good.  No  Space 

number  to  the  enemy.  Both  if  not  better  than  anything  else 

sides  pushed,  shoved,  clawed  and  shot  by  the  competition,  but  There  are  some 


need  the  pack  to  operate  suc¬ 
cessfully. 


voted  almost  unanimously  to  a- 
tervene  in  the  case.  Jacob  S 
of  Northwestern  University, 
has  been  associated  with 


tore  at  each  other  and  it  is  a  if  he  has  an  editor  who  glances  "’**®**  ^  story  takes  within  Moss  Committee  on  govern 

tribute  to  the  fighting  ability  at  opposition  editions  and  ex-  ^  confined  area  which  simply  information,  has  agreeii  to 
of  both  factions  that  to  this  claims,  “Why  didn’t  we  have  afford  an  opportunity  paj-g  brief, 

day  it  still  remains  unclear  just  the  same  shot?”  the  photog-  working  in-  ^ 

who  made  it  into  the  elevator  rapher  will  soon  stop  taking  dividually.  This  is  a  tough  prop-  ^  c  i 

and  who  did  not.  “different”  pictures.  Instead,  usition  and  in  some  cases  noth-  ror  lJ6auty  S  9ake 


and  who  did  not. 

The  doors  finally  swung  shut, 
however,  and  photographers  on 


he  will  be  forced  to  do  what  *"8  ^  done  about  it. 

most  cameramen  do:  bunch  up  However,  most  of  the  photog- 


Carlsbad,  N. 

however,  and  photograph“ers  on  **’ost  cameramen  do:  bunch  up  However,  most  of  the  photog-  Carlsbad  Current-Ar. 

the  run  scrambled  in  different  wjth  the  rest  of  the  gang,  travel  raphers  we  talked  with  telieved  g^g  a  special  28 

directions  for  elevators,  escala-  with  the  pack  and  always  come  that  even  here  the  pushing  and  g<jition  in  saluting  Ca 

tors  and  anything  else  pointed  back  with  the  same  shot  as  his  shoving  would  be  eased  sigmfi-  Moore  of  Carlsbad,  the  1 

heaven-ward  toward  Mr.  Ham-  buddies.  It  is  this  travelling  or  cantly  if  photographers  only  co-  Miss  New  Mexico.  Of  the  3,i 

marskjold’s  sanctum.  photographing  in  a  pack  which  operated  with  one  another.  The  display  inches  in  the  issue,  i 


irskjold’s  sanctum.  photographing  in  a  pack  which  operated  with  one  another.  The  display  inches  in  the  issue, 

A  bystander  asked  one  of  the  causes  photographers  to  work  same  photographers,  however,  featured  Miss  New  Mexico. 


•security  guards:  “Who  were  all 
those  people  trying  to  get  in 
the  elevator  with  Castro?” 


under  crowded  conditions  and  to  pointed  out  that  there  are  too  Colvert,  C-A  advertising  i 
have  to  fight  for  space  in  which  many  picture  gluttons  around:  ager,  took  every  picture  of 
to  operate.  the  cameramen  who  are  willing  New  Mexico  in  the  issue. 
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GRAPHIC 


Sfr**t. 


SCAN-A-GRAVEr  ILLUSTRATOR  and  POLAROID”  LAND  PICTURES 


Now  you  can  get  pictures  of  press  camera  quality  in  only  60  seconds 
with  Polaroid  4x5  Land  Film  Holder  or  Polaroid  Pathfinder  Land 
Camera  —  make  low-cost,  top  quality  engravings  in  minutes,  either  same 
size  or  enlarged,  on  Fairchild  Scan-A-Graver,  Provide  your  readers  with 
last-minute  news  pictures  never  before  possible  .  .  .  increase  space  sales 
through  greater  use  of  timely  low-cost  pictures  in  local  advertising.  Use 
this  combination  for  unbeatable  convenience,  speed,  quality,  economy 
—  and  profit. 


FAIRCHILD’S  SCAN-A-GRAVER  ILLUSTRATOR 


POLAROID  4X5  LAND  FILM  HOLDER  INSTANTLY  ADAPTS  YOUR 
4X5  PRESS  CAMERA  FOR  60  SECOND  PICTURES! 

Interchangeable  with  regular  4x5  film  holders.  Just  slide  it 
in.  Leave  holder  in  camera.  Film  packet  after  film  packet  can 
be  inserted  and  exposed  without  removing  the  holder.  This 
means  you  can  shoot  pictures  as  fast  as  you  wish.  Develop¬ 
ment  takes  place  inside  the  packet  —  outside  the  holder. 


POLAROID  PATHFINDER  PRODUCES  SHARP,  CLEAR  3V*  X  AVe 
PICTURES  OF  PROFESSIONAL  QUALITY  IN  60  SECONDS! 

The  ideal  press  camera  for  weeklies  and  smaller  dailies 
.  . .  provides  all  the  pictures  you  want  for  news,  features 
and  illustrated  ads. 


/X, 


If  Division  of  foirchil 


/i/i  /f  BQUIPM£HT 

foirthild  Comoro  and  Instrumoni  Corp. 


I 

■  SCAN-A-GRAVER®.  SCAN-A-SIZER 

Electronic  Engraving  Machines 

■ 


i  Fairchild  Graphic  Equipment,  Depf.  FGE-39 
I  Fairchild  Drive,  Plainview,  L  I.,  N.  Y. 

I  Please  send  me  o  free  copy  of  "New  Scon-A-Grover  llluslrolor, 
I  More  Versolile  Than  Ever  Before." 


I  Company. 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Go.; 
Chicago,  III.}  los  Angeles,  Colif.}  Toronto,  Ont. 
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San  Francisco.  Sketch  of  17-story 
cooperative  apartments  commis¬ 
sioned  for  the  city  redeveiopment 
agency's  ten  and  one-haif  acre  Western 
Addition.  Architect:  Oonaid  Powers 
Smith,  AiA,  San  Francisco,  Caiifornia. 


URBAN  RENEWAL  for  America 

...and  concrete  is  given 


Slums  are  dramatic  in  their  need  for  rebuilding.  But  per¬ 
ceiving  eyes  see  signs  of  the  same  depressing  decay  in 
“better”  neighborhoods,  and  in  business  and  industrial 
areas  of  America’s  cities. 

The  need  to  reclaim  the  nation’s  worn-out  cities  even 
now  is  a  pressing  problem.  Add  the  necessity  to  accom¬ 
modate  55  million  more  people  in  the  next  15  years  and 
urban  renewed  becomes  urgent  renewal,  deserving  of  the 
active  interest  and  energies  of  all  public-spirited  Americans. 

Much  is  now  being  done.  Urban  renewal  and  develop¬ 
ment  programs  are  now  under  way  in  45  of  our  50  states. 
Cities  claiming  half  of  the  nation’s  total  urban  population 


are  restoring  and  reconstructing,  tearing  down  and  build¬ 
ing  anew,  safeguarding  property  values  and  preventinf 
the  further  spread  of  blight. 

Firetrap  slum  houses  replaced  with  multi-story  modern 
apartments— this  is  urban  renewal.  So  are  widened  streeti, 
new  public  buildings,  schools  and  civic  centers.  Urban  re¬ 
newal  means  expressways  to  end  traffic  congestion,  and 
everything  from  new  sidewalks  to  water  mains  and  betUr 
sewers.  Parks,  recreation  centers,  playgrounds  are  in  the 
master  planning,  too. 

In  such  total  renewal,  of  course,  concrete  earns  a  vital 
role.  Its  strength,  resistance  to  time’s  erosion,  and  potential 


PORTLAND  CEMENT  ASSOCIATION 

A  national  organization  to  improve  and  extend  the  uses  of  Portland  cement  and  co 
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has  become  urgent  renewal 

a  vital  new  role 

for  dramatic  beauty,  make  it  a  material  favored  by  plan¬ 
ners  and  builders. 

Support  of  urban  renewal  is  a  responsibility  recognized 
by  the  74  progressive  (and  competing)  member  companies 
of  the  Portland  Cement  Association.  Through  engineers 
and  specialists  in  34  nationwide  offices  of  this  nonprofit 
organization,  the  cement  industry  is  cooperating  with  city 
planners,  providing  architects,  engineers  and  contractors 
with  up-to-date  technical  information  and  design  aids, 
cost-saving  data,  and  research  findings. 

Such  assistance  is  helping  to  ensure  that  our  renewed 
cities  will  have  a  long,  bright  future. 


Headquarters:  33  W.  Grand  Ave.,  Chicago  10,  III. 


EDUCATION 


J-School’s 
Scholarship 
Fund  Raised 


Norman,  Okla. 

The  McMahon  Foundation, 
Lawton,  Okla.,  has  increased  its 
scholarships  in  the  University 
of  Oklahoma  journalism  school 
from  $7,000  to  $10,000  annually. 
Dr.  Fayette  Copeland,  O.  U. 
journalism  director,  said  the 
supplementary  check  arrived  in 
time  to  benefit  students  who  be¬ 
gan  their  new  semester  this 
week. 

With  this  increase,  the  0.  U. 
school  now  has  more  scholar¬ 
ships  for  undergraduates  than 
any  other  journalism  school  in 
the  United  States,  Dr.  Copeland 
said.  In  addition  to  the  $10,000 
annually  from  the  McMahon 
Foundation,  the  school  has  $3,- 
000  from  other  sources  contrib¬ 
uted  through  the  years. 

The  McMahon  grants  to  stu¬ 
dents  are  $350  each  for  each  se¬ 
mester,  with  the  exception  that 
each  senior  winner  receives  $400 
a  semester.  These  grants  are 
awarded  to  young  men  who  spe¬ 
cialize  in  economics  as  a  back¬ 
ground  for  their  journalism  cur¬ 
ricula.  Scholarships  from  other 
.sources  are  available  for  women 
students. 

McMahon  scholarships  were 
established  in  1949.  The  Mc¬ 
Mahon  Foundation  was  formed 
in  1940  by  Eugene  Davis  Mc¬ 
Mahon,  former  editor  and  man¬ 
ager  of  the  Lawton  News,  and 
his  mother,  Mrs.  Eugene  P. 
McMahon,  as  a  memorial  to 
Eugene  P.  McMahon.  After 
Eugene  Dania  McMahon  died  in 
1945,  the  work  was  carried  on 
as  a  memorial  to  both  men. 


Wilcox  Is  Chairman 
Of  UCLA  J-Faculty 

Los  Angeles 

Walter  Wilcox,  a  former  man¬ 
ager  and  editor  of  the  Ely 
(Nev.)  Daily  Times  and  Record 
and  owner  of  the  weekly  Caribou 
County  Sun  in  Idaho,  has  been 
named  chairman  of  the  Depart¬ 
ment  of  Journalism  at  the  Uni¬ 
versity  of  California,  Los  An¬ 
geles.  He  succeeds  Robert  E.  G. 
Harris. 

Other  appointments  at  the 
school  are:  William  S.  Caldwell, 
formerly  with  the  Minneapolis 
(Minn.)  Star  and  Tribune — to 
assistant  professor  of  journal¬ 
ism;  and  Jack  Lyle,  former 
reporter  for  the  Leandro 
(Calif.)  Morning  News  —  to 
assistant  professor. 


Lindstrom  Writes 
Of  J-Migration 

Ann  Arbor 

“The  Fading  American  News¬ 
paper,”  a  critical  appraisal  of 
American  journalism  by  Carl  E. 
Lindstrom,  will  be  published 
Oct.  21  during  Newspaper  Week. 

Mr.  Lindstrom,  former  Uni¬ 
versity  of  Michigan  professor 
of  journalism,  was  executive 
editor  of  the  Hartford  (Conn.) 
Times  for  many  years.  He  left 
U-M  last  spring  to  devote  his 
time  to  travel  and  writing. 

In  the  book,  published  by 
Doubleday  &  Co.,  Inc.,  Mr.  Lind¬ 
strom  says  various  newspaper 
fimctions  and  services  have 
migrated  to  other  communica¬ 
tions  media  which  are  often 
better  equipped  to  perform  them. 
Trained  and  talented  journalists 
also  are  migrating  to  other 
fields,  he  explains,  and  the  news¬ 
papers  are  losing  readers  to  the 
competing  media,  which  are 
providing  information  and  serv¬ 
ices  once  monopolized  by  news¬ 
papers. 

Mr.  Lindstrom  says  the  hope 
for  the  future  lies  in  the  con¬ 
tinuing  success  of  the  few  good 
U.  S.  newspapers  and  in  the 
coming  generation  of  journalists 
being  trained  in  college  jour¬ 
nalism  departments. 


Fellows  from  Abroad  Arnold  Joins 

Ann  Arbo:i  t  - 

Two  journalists,  from  South  Ivp  flCUltV 
Africa  and  Italy,  have  joined  J 

the  University  of  Michigan  as  A  J-  C 

recipients  of  University  of  At  Syracuse 

Michigan-University  Press  Club  •' 

of  Michigan  foreign  journalism  Syracuse,  NY 

fellowships.  They  are  Theodore  Edmund  C.  Arnold,  authoriti 
Sello  Ntoampe  from  Basu^  newspaper  typography  ud 
land.  South  Afr^a,  and  Giu-  design,  has  joined  the  faculty  (rf 
seppe  Roberto  Gervaso  from  gchool  of  Journalism  of 
Torino,  Italy.  Svracuse  University. 


»rmo,  iiaiy.  Syracuse  University. 

-  Dr.  Wesley  C.  Clark,  deanol 

‘■•■XXTi  school,  said  Mr.  Arnold  wi 

1-1  1 1  |-|  oil  hold  the  title  of  Professor  u 

-■--•-tl'-i-i-  well  as  being  head  of  tkt 

ii  T  -1  Graphic  Arts  department,  sik- 

11^41  T  ao-f-oxl  ceeding  Prof.  Laurance  E 

^  dUVo  Siegfried,  who  reached  retii*- 

ment  age  three  years  ago.  Dr. 
Chapel  Hill,  N.  C.  Siegfried  is  scheduled  to  tead 
Newspapermen  and  public  of-  two  advanced  courses  in  Typof 


Travel  Awards  Posted 
For  2  Journalists 

The  Catherwood  Foundation 
of  Bryn  Mawr,  Pa.,  has  estab¬ 
lished  the  Columbia-Catherwood 
Awards,  for  international  jour¬ 
nalism.  The  awards,  which  will 
be  given  initially  to  one  French 
and  one  American  journalist 
each  year,  will  be  administered 
by  Columbia  University  with 
the  cooperation  of  the  Institut 
Francais  de  Presse  of  the  Uni¬ 
versity  of  Paris. 

Each  award  winner  will  travel 
to  the  other  side  of  the  Atlantic 
where  he  will  be  expected  to 
explain  his  country’s  point  of 
view  through  public  appearances 
and  articles  during  a  period  of 
two  to  four  weeks.  The  winners 
will  receive,  in  addition  to 
plaques  and  certificates,  a  grant 
of  approximately  $2,000  to  cover 
expenses. 

The  first  awards  will  be  pre¬ 
sented  early  next  year. 

The  Catherwood  Foundation 
was  incorporated  in  1947  by 
Cummins  Catherwood,  Bryn 
Mawr  financier  and  philanthro¬ 
pist,  and  members  of  his  family. 
It  has  sponsored  art  exhibits, 
research  projects,  fellowships 
and  scholarships,  and  interna¬ 
tional  exchanges  of  professors 
and  artists. 


ficials  will  speak  at  the  dedica-  raphy. 

tion  of  Howell  Hall,  remodeled  Dean  Clark  said  Mr.  .4molft 
and  newly-equipped  headquar-  appointment  is  part  of  the  plu 
ters  of  the  School  of  Journalism  to  secure  outstanding  experts  to 
of  the  University  of  North  staff  the  Newhouse  Commiai- 
Carolina  here  Oct.  21.  cations  Center,  made  possibit 

Theme  of  the  dedication  will  by  the  generosity  of  Mr.  ak 
be  “Responsibility.”  The  dedi-  Mrs.  S.  I.  Newhouse. 
catory  address  will  be  given  by  It  is  expected  that  Mr.  AmoU 
Gordon  Gray,  Special  Assistant  will  direct  one  or  more  clinia 
to  President  Eisenhower  for  in  typography  at  Syracuse  for 
National  Security  Affairs  and  newsmen  and  magazine  editon 
controlling  owner  of  the  Wins-  Mr.  Arnold  will  serve  as  1 
ton-Salem  Journal  and  the  Twin  consultant  for  Mergenthals 
City  Sentinel.  His  topic  will  be  Linotype  Company  and  will  cos- 
“Responsibilities  of  Ownership.”  tinue  to  conduct  his  one^ 

Dr.  Norval  Neil  Luxon,  Dean  newspaper  m^ 

..e  4.i,„  o_i _ 1  T _ _ 111  which  have  taken  him  into  41 


of  the  School  of  Journalism,  will  .. 

states  while  director  of  trs« 

. ,  '  . ,  relations  for  Linotype.  He  hit 

program  are  ^ee^ 


William  D.  Snider,  associate  edi- 


tor,  Gree^boro  Daily  News  ^  newspaperman  with  owr 
“Responsibility  of  the  Alumni;”  35  years  experience,  Mr.  Amsli 
^hley  B  ^trell,  president  of  jg  co-publisher  of  thi 

the  North  Carolina  PreM  As-  prankenmuth  (Mich.)  Nm 
sociation,  and  publisher.  Wash-  During  World  War  II  he  to 
ington  Daily  News,  “Responsi-  decorated  for  his  work  as  i 
bility  of  the  Press  Association;  combat  correspondent;  be 
Holt  McPhearwn,  editor.  High  ggj-ved  with  Stars  &  Stripes.  Hi 
Point  Enterprise  and  president  jg  ^  graduate  of  the  School  d 
of  the  School  of  Journalism  Journalism  at  Michigan  State 
Foundation  of  North  Carolina,  University. 

Inc.,  “Responsibility  of  the  Jour-  Hjg  book  “Functional  News- 
nalism  Foundation;”  Governor  paper  Design”  is  considered  tin 
Luther  H.  Hodgfes,  “Responsi-  definitive  work  in  the  fidi 
bility  of  State  Government  for  Harper  &  Brothers  publishk 
Professional  Education,”  and  bis  “Profitable  Newspaper  Ad- 
Thomas  E.  Smith,  senior  from  vertising”  (May,  1960)  and  be 
Spartanburg,  S.  C.,  “Responsi-  has  completed  a  third,  “Featoe 
bility  of  the  Students.”  Photos  That  Sell,”  published  in 

Mark  Ethridge,  publisher,  June  1960  by  Morgan  &  Mom 
Louisville  (Ky.)  Courier-Journal  g^n. 
and  Louisville  Times,  will  dis-  • 

cS;  Or.  Nixon  in  Quito 

tis,  director,  American  Press  Journalism  classes  at  the  ne* 
Institute,  Columbia  University,  International  Center  for  HigbR 
will  speak  on  “Responsibility  Education  in  Journalism  i> 
for  Raising  Standards.”  Quito,  Ecuador,  begin  Oct.  U 

Clifton  Daniel,  assistant  man-  Dr.  ELaymond  B.  Nixon,  prof* 
aging  editor.  New  York  Times,  sor  of  journalism  at  the  Urn- 
a  1933  grraduate  of  the  School  versity  of  Minnesota,  has  be* 
of  Journalism,  will  give  the  eve-  invited  to  conduct  the  first  ^ 
ning  address,  “Responsibilities  inars  at  the  Latin  Amerie* 
of  the  Reporter  and  the  Editor.”  Center. 
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;-  “ResPon^bilities  of  the 
lisher.”  J.  Montgomery  Cur-  ^ 

director.  American  Press  Journalism  classes  at  the  ne* 


Quito,  Ecuador,  begin  Oct.  U 
Dr.  liaymond  B.  Nixon,  prwfei- 
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NOTICE  TO  EDtTORS— For  more  than  30  years.  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 
has  sponsored  advertising  messages  on  national  health  and  safety,  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
liccause  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 
ments.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series,  health  and  safetv. 


STRESS:  HOW  DOES  IT 
AFFECT  YOUR  BODY? 

Stress — physical,  mental  or  emotional 
—can  be  either  good  or  bad  for  you. 

In  fact,  a  normal  amount  of  stress  is 
actually  a  good  thing.  For  example,  if 
you  get  “keyed-up”  over  an  interesting 
or  challenging  job,  you  may  do  your 
work  more  effectively. 

But  prolonged  or  intense  stress — 
caused  by  too  much  work  or  worry  or 
anxiety — can  threaten  health. 

That’s  because  continued  stress  up¬ 
sets  some  of  the  body’s  chemical  proc¬ 
esses.  In  particular,  severe  or  persistent 
stress  causes  ovcractivity  of  certain 
glands  that  produce  hormones. 

If  this  glandular  overactivity  is  con¬ 
tinually  triggered  by  stress,  it  may  up¬ 
set  almost  every  system  of  the  body. 


When  tense  and  upset,  try  physical 
activity.  It  helps  relieve  tenseness  so 
that  you  can  come  back  and  tackle  irri¬ 
tating  problems  more  calmly. 

Talk  out  your  troubles — with  your 
clergyman  or  family  doctor  or  with  an 
understanding  friend.  Getting  things 
“off  your  chest”  prevents  a  lot  of  un¬ 
necessary  emotional  stewing. 

Have  regular  medical  check-ups.  If 
you  keep  physically  fit,  you'll  have 
more  zest  for  living  and  be  able  to  take 
stress  and  handle  tensions  more  easily. 


And  this  may  lead  to  illness. 

If  you  find  that  it’s  difficult  to  relax 
or  “take  things  easy”  or  get  a  good 
night’s  sleep,  chances  are  you’re  under 
too  much  stress.  And  it’s  up  to  you  to 
learn  how  to  handle  your  tensions. 
Here  are  some  ways  to  help  you: 

When  your  work  load  seems  over¬ 
whelming,  remember  that  some  things 
can  almost  always  be  set  aside  until 
later.  Concentrate  on  one  particular 
job.  That  way  your  work  will  go  faster 
and  you’ll  be  under  less  strain. 


THE  LIGHT 
THAT 
NEVER  FAILS 


Metropolitan  Life 
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A  MUTUAL  COMPANY,  1  MADISON  AVE.,  N.  Y.  10,  N.  Y. 


for  ideas  to  boost  circulatioi  ( 


.1,; 


economically 


Gimmicks,  contests  and  new  edito¬ 
rial  features  will  sell  more  papers.  But  what's 
the  use,  unless  you  can  raise  profits  proportion¬ 
ately?  That’s  where  Goss  fits  in  your  picture. 

When  building  presses  and  equipment  to  meet 
individual  needs,  Goss  must  consider  the  entire 
operation.  So  we  have  gained  experience  in  every 
phase  of  plant  production.  More  experience  than 
any  other  because  Goss  is  the  perennial  leader. 
And  broader  experience  than  any  other  because 
Goss  works  with  papers  of  every  size,  helping  to 
hold  production  costs  down. 

A  different  technique,  a  newer  method,  or  a 
better  flow  pattern  may  be  all  you  need.  Or,  if 
new  equipment  is  called  for,  you’ll  get  an  unbiased 
recommendation  from  the  manufacturer  of  the 
only  complete  line  of  newspaper  presses. 

We’re  confident  we  have  some  ideas  that  will 
be  valuable  to  you  in  planning,  equipping  or 
coordinating  your  plant  operation  for  easier, 
faster,  more  economical  production. 

Get  in  touch  with  Goss. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


l!n 


PANY 


CHICAGO  50,  ILLINOIS 

Specialists  in  newspaper,  magazine  and  roto  presses 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

The  leader  in  graphic  arts... engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide 


FAIRCHILD 


news 


Qyde  E.  Brown,  director  of  new 
pi^luhing  activities  of  Fairchild 
Publications,  and  Morton  Stark, 
who  has  been  appointed  editor  of 
a  new  weekly  newspaper  which 
Fairchild  will  launch  in  the  drug 
store  field  in  1%1,  will  attend  the 
convention  of  National  Wholesale 
Druggists  Assn,  in  Miami,  Oct. 
15-20,  and  the  convention  of  the 
National  Assn,  of  Retail  Druggists 
in  Denver,  Oct.  23-27. 


In  line  with  Fairchild  Publica¬ 
tions  coverage  of  the  campaigns 
of  the  Presidential  candidates, 
John  T.  Norman,  chief  of  Fair¬ 
child’s  Washington  bureau,  has 
spent  the  past  several  days  travel¬ 
ing  with  Vice-President  Richard 
Nixon  through  Richmond,  Colum¬ 
bia,  Charlotte  and  the  New  Jersey 


Miss  Janet  Skrivseth,  who  joined 
the  Milwaukee  bureau  of  Fairchild 
Publications  Aug.  29,  has  just 
become  acting  manager  of  the 
bureau.  She  succeeds  Jules  K. 
Joseph,  who  has  resigned.  Miss 
Skrivseth  was  a  Fairchild  corres¬ 
pondent  in  Green  Bay,  Wis.,  and 
northeastern  Wisconsin  for  five 
years  before  joining  the  Mil¬ 
waukee  bureau. 


Nat  Snyderman,  news  editor  of 
ELECTRONIC  NEWS,  will  be  in 
Chicago  during  the  week  of  Oct.  9 
to  assist  members  of  Fairchild’s 
Chicago  bureau  in  covering  the 
National  Electronics  Convention. 
He  will  also  visit  area  firms. 


Herbert  James,  editor  of  D.\ILY 
NEWS  record’s  industrial  tex¬ 
tiles  section,  has  been  assigned  to 
cover  two  New  Orleans  conven¬ 
tions  next  week:  the  Tarpaulin 
Manufacturers  Assn.,  Oct.  10-11, 
and  the  Canvas  Goods  Manufac¬ 
turers  Assn,  at  the  Roosevelt  Ho¬ 
tel,  Oct.  12-14. 


hibli$h9n  of 


Ed  Murray  Takes 
ME  Job  in  Phoenix 


Phoenix,  Arizona 

J.  Edward  Murray,  man¬ 
aging  editor  of  the  Los  An¬ 
geles  Mirror  for  12  years,  has 
become  managing  editor  of  the 
Arizona  Republic  here. 

Orien  Fifer  Jr.,  who  came  to 
the  Republic  as  managing  edi¬ 
tor  in  1952  after  10  years  as 
assistant  managing  editor  of  the 
Indianapolis  News,  will  take  on 
a  new  assignment  of  day  man¬ 
aging  editor. 

Eugene  C.  Pulliam,  publisher, 
in  announcing  the  staff  changes, 
said  Mr.  Fifer  is  taking  the 
advice  of  his  physician  to  slow 
down. 

Mr.  Murray,  45,  has  been  a 
newspaperman  for  22  years  as 
a  United  Press  reporter  and  bu¬ 
reau  manager,  as  a  war  and 
foreign  correspondent  in  Eu¬ 
rope,  and  then  as  managing  edi¬ 
tor  of  the  Mirror.  He  was  born 
on  a  homestead  near  Buffalo, 
S.  D.,  and  graduated  as  a  Phi 
Beta  Kappa  from  the  University 
of  Nebraska  in  1938,  majoring 
in  philosophy  and  journalism. 


Gannett  Appoints 
General  Manager 


WOMEN’S  WEAR  DAILY  has 
just  inaugurated  a  new  Fashion 
Selling  page  to  aid  retailers.  Con¬ 
tents  range  from  fundamentals  of 
selling  to  hot-from-the  market  tips 
on  merchandising  style. 


Rochester,  N.  Y. 

Appointment  of  George  A. 
Ohlman  of  Saratoga  Springs 
to  succeed  Leon  L.  Turner  as 
general  manager  of  the  Malone 
(N.  Y.)  Evening  Telegram  next 
Feb.  1  was  announced  this  week 
by  Paul  Miller,  president  of 
Gannett  Co.,  Inc. 

Mr.  Ohlman,  36,  is  assistant 
managing  editor  of  the  Sara- 
togian.  He  will  move  to  Malone 
Dec.  1  to  act  as  assistant  to  Mr. 
Turner  for  two  months  before 
assuming  the  general  manager¬ 
ship  of  the  Evening  Telegram. 
Both  newspapers  are  members 
of  the  Gannett  Group. 

Mr.  Turner,  77,  has  been 
manager  of  the  Evening  Tele¬ 
gram  since  it  joined  the  Gannett 
Group  on  May  29,  1929.  He  has 
been  a  part  owner  of  the  news¬ 
paper  since  1919  and  a  news¬ 
paperman  for  54  years.  His  re¬ 
tirement  plans  are  indefinite. 


Fishbein  to  SRA 


FAIRCHILD 
Publications,  Inc. 

7  last  12ili  St.,  N«w  York,  N.  Y. 


Doily  Mw$  Record,  Sup«rmork*t  N,ws, 
Wswsn't  W«or  Doily,  Eloctronic  Nows, 
FwrniUiHigi  Doily,  Diroctorios, 
Woor,  FootwMr  Nawi.  Books. 


personal 


BOTH  ANIVERSARY  of  the  day  he  started  to  work  on  the  New  OiImm 
(La.)  Timas-Picayune  at  the  a9e  of  17  found  John  F.  Tims,  at  ri9kl, 
now  president  of  the  publishing  company,  receiving  a  testimeiMl 
plaque  from  Neville  Levy,  left,  president  of  International  House.  Tie 
citation  notes  Mr.  Tims’  "energy,  vision,  leadership,  sound  counsel 
valued  contribution  to  the  progress  of  Louisiana  and  New  OHmm 
during  a  half  century  of  hard  work." 


Gerald  Noonan  Fills 
Managing  Editor  Post 


Hyannis,  Mass. 

Appointment  of  Gerald  D. 
Noonan  as  managing  editor  of 
the  Cape  Cod  Standard-Times 
was  announced  this  week  by 
John  H.  Rogers,  editor.  The 
managing  editorship  previously 
had  been  combined  with  the 
duties  of  editor. 

Mr.  Noonan  is  a  native  of 
Lynn  and  attended  public 
schools  in  that  city.  He  is  a 
Navy  veteran  of  World  War  11. 
His  career  as  a  newspaperman, 
mostly  in  New  England,  began 
while  he  was  an  undergraduate 
in  the  Suffolk  University  School 
of  Journalism  at  Boston. 


sia  (N.  M.)  Daily  Press,  su^ 
ceeding  Harold  Creswell— re- 
sigfned  to  enter  private  busineo. 
New  city  editor — Norm  New¬ 
comer,  formerly  sports  editw 
and  general  reporter. 


Vincent  Burke,  former  re¬ 
porter,  Cleveland  (Ohio)  Nem 
— to  advertising  manager  for 
Lampl  Fashions  of  Cleveland. 


Bob  D.  Coluns — to  adver¬ 
tising  manager  of  the  Galhtf 
(N.  M.)  Daily  Independent,  sw- 
ceeding  Loren  Taylor.  Mr.  0)1- 
lins  was  formerly  with  the 
Columbus  (Nebr.)  Daily  TeU~ 
gram. 


J.  Hart  Snyder,  staff  writer, 
Asheville  (N.  C.)  Citizen-Times 
for  14  years — ^to  editorial  staff, 
Lynchburg  (Va.)  News, 


Loren  King,  former  reporter 
and  wire  editor,  CarUbai 
(N.  M).  Current-Argus — now 

editing  Kansas-Oklahoma  Oil 
Reporter,  Wichita,  Kans. 


Chicago 

Justin  M.  Fishbein,  former 
reporter  for  the  Chicago  Sun- 
Times  for  10  years,  has  been 
named  Director  of  News  Serv¬ 
ice  at  Science  Research  Associ¬ 
ates.  The  company  serves  educa¬ 
tion,  industry  and  government 
by  furnishing  publications,  tests 
and  research  services.  Mr.  Fish¬ 
bein,  33,  received  a  bachelor  of 
arts  degree  in  social  relations 
from  Harvard  University  in 
1949. 


Jim  Lamb,  Albuquerque 
(N.  M.)  Journal  reporter  for 
past  five  years — ^to  Associated 
Press,  Philadelphia,  Pa. 


Sally  Ross  —  to  reporter, 
Santa  Fe  (N.  M.)  New  Mexican. 


William  W.  Worley— sw- 
ceeds  Calvin  Jones  as  advw- 
tising  manager  of  Granit 
(N.  M.)  Daily  Beacon.  Mr. 
Jones  resigned  to  join  Jnckm 
(Miss.)  State  Times. 


Bill  Magill — to  city  editor 
and  reporter.  Las  Vegas  (N.  M.) 
Daily  Optic.  MRS.  Eugene  Akin 
— to  business  manager.  W.  H. 
Parmer — to  mechanical  super¬ 
intendent. 


Marshall  Stinnett — advw- 
tising  department.  Las  Crueu 
(N.  M.)  Sun-News — to  adver 
tising  staff,  Portales  (N.  M.) 
News-Tribune. 


Bill  Southard  —  from  city 
editor  to  managing  editor,  Arte- 


Art  Gatts,  former  sports  edi¬ 
tor,  Hobbs  (N.  M.)  News-S» 
— now  sports  and  news  reporttfi 
Hobbs  (N.  M.)  Flare. 


EDITOR  8C  publisher  for  October  8,  19d0 


ir 


Ft 

T( 


J( 


app 

nati 

em 

Nor 

M 


corr 

heat 

trar 

and 

Fra 

land 

land 

Afri 


seve 

Mar 

Afri 

ville 

A 

Pari 


nain 

wHl 

succ 

agei 

new 

Pres 


Gai 

.468 


T1 
Trot 
the . 
annt 
Wal 
man 
here 
M 
apn 
son 
of  p 
Hel 
ing 
and 
editt 
said. 

M 
Plaii 
first 
new! 
ated 
lege 
jour 
He  ' 
Stat 
lege, 
to  P 
as  a 
athlt 
In 
thej 
ance 
fw  i 
Di 
serv( 
man' 
onel. 


EDI 


42 


mention 

Four  UPI  Men 
To  New  Posts 


London 

Joseph  W.  Grigg  has  been 
appointed  United  Press  Inter¬ 
national  news  manager  for  west¬ 
ern  continental  Europe  and 
North  Africa. 

Mr.  Grigg,  formerly  chief 
correspondent  for  Europe  with 
headquarters  in  London,  will 
transfer  to  the  Paris  bureau 
and  supervise  news  coverage  for 
Prance,  Belgium,  the  Nether¬ 
lands,  Luxembourg,  Switzer¬ 
land,  Spain,  Portugal  and  North 
Africa. 

WiLBi'R  G.  Landrey,  for 
several  years  UPI  Mid-East 
Manager,  becomes  manager  for 
Africa.  He  is  now  in  Leopold¬ 
ville  supervising  the  Congo  staff. 

Arthur  L.  Higbee,  former 
Paris  bureau  manager,  has  been 
named  UPI  Mid-East  manager 
with  headquarters  in  Cairo.  His 
successor  as  Paris  bureau  man¬ 
ager  will  be  Paul  Eve,  former 
news  editor  of  British  United 
Press  in  London. 


N.Y.  Publishers  Couner- 

„  I  r»  1  Tvnes  and  Tyler  Morning  Tele- 

Eilect  rrank  Baker  graph,  succeeding  Jack  Hud- 

Lake  Placid,  N.  Y.  operating  own  adver- 

Frank  S.  Baker,  general  irmn-  tising  agency  in  Tyler, 
agrer  of  the  Yonkers  Herald  *  *  ♦ 

Statesman  in  the  Westchester  Fenton  and  Job  Rend- 

Group,  w^  elect^  president  of  ^ 

the  New  York  State  Pubhshere  ^  ^  Leader- 

Association  at  the  annual  m^t-  ^  relations 

ing  here  Sept.  27.  He  succeeds  ^ 

Fritz  S.  Updike,  Rome  Sentinel.  *  *  * 

Lynn  N.  Bitner,  general  man¬ 
ager  of  the  Gannett  News-  Promotion  Research 

papers,  is  the  new  vicepresident  c  •  ai  _  j 

knd  William  J.  Kemble”  general  Supervisor  Named 

manager  of  the  Lockport  Union-  Ft.  Smith,  Ark. 

Sun  and  Journal,  is  secretary-  Henry  S.  Dunn  has  been 
treasurer.  named  to  head  a  new  promotion 


Promotion  Research 


manager  of  the  Lockport  Union-  FT.  Smith,  Ark. 

Sun  and  Journal,  is  secretary-  Henry  S.  Dunn  has  been 
treasurer.  named  to  head  a  new  promotion 

*  *  •  and  research  department  for  the 

Carroll  C.  Gewin,  copy  desk.  Southwest  American  and  Fort 
Long  Beach  (Calif.)  Independ-  Smith  Record  here. 


ent,  Press-Telegram  —  to  city 
editor.  Garden  Grove  (Calif.) 


Other  changes  announced  by 
Fred  W.  Smith,  advertising  di- 


Daily  News,  succeeding  James  rector  were: 

L.  Cooper,  named  news  editor.  Doyle  Rainwater  —  to  retail 
ON  TARGET-— Dflv®  Mill#r,  nqkt,  Hal  Schultz,  nevrs  editor  of  advertising  manager.  He  comes 
manaaing  editor  of  the  Columbus  Daily  News— to  assistant  city  from  the  Okmulgee  (Okla.) 

r*  ' *u*"/*':  Fitzgirald,  for-  Times  where  he  was  advertising 

tronie  dot  of  light  onto  the  target  mgrly  of  Pasadena  (Calif.)  In-  manaeer  since  1969 
image  on  a  trainer  that  simulates  devendent _ to  staff  nhotoirra- 

flight  of  an  SS-IO  missile.  M-Sgt.  ^  pftotogra-  g  ^  Millard— to  national 

Milton  Bannister  guides  the  editor  P  »  >  ^  advertising  representative.  Mr. 


in  this  training  eiercise  at  Fort 
Banning. 

Farming  Editor 

Arkadelphia,  Ark. 


Bob  McGunnin — to  Carlsbad 


manager  since  1969. 

C.  W.  Millard — to  national 
advertising  representative.  Mr. 
Millard  started  with  the  South¬ 
west  American  and  Fort  Smith 


Gaimett  Daily  Names 
.4sBociate  Editor 

Plainfield,  N.  J. 
The  appointment  of  Paul  H. 
Troth  Jr.  as  associate  editor  of 
the  Plainfield  Courier-News  was 
announced  last  week  by  A. 
Wallace  Zimmerman,  general 
manager  of  the  Gannett  paper 
here. 

Mr.  Troth  will  assist  Man¬ 
aging  Editor  Eugene  F.  Hamp- 
son  by  taking  over  the  duties 
of  producing  the  editorial  page. 
He  has  the  assignment  of  adapt¬ 
ing  new  techniques  to  the  page 
and  maintaining  a  hard  hitting 
editorial  policy,  Mr.  Zimmerman 
said. 

Mr.  Troth,  a  native  of  the 
Plainfield  area,  is  assuming  his 
first  full  time  position  in  the 
newspaper  business.  He  gradu¬ 
ated  from  Michigan  State  Col¬ 
lege  in  1930  after  majoring  in 
journalism  and  commercial  art. 
He  was  editor  of  the  Michigan 
State  News  while  attending  col¬ 
lege.  After  graduation  he  came 
to  Plainfield’s  Wardlaw  School, 
u  an  instructor  in  English  and 
sthletics  coach. 

In  1934,  he  joined  the  staff  of 
the  Eastern  Underwriter,  insur- 
snee  journal,  and  later  worked 
fw  insurance  companies. 

During  World  War  2,  he 
served  with  the  Airborne  Com- 
siand,  rising  to  lieutenant  col¬ 
onel. 


Richard  Bailey  has  resigned  police  reporter,  Wichita  Falls 
as  editor  of  the  Daily  Siftings  (Tex.)  Times  —  to  Roswell 
Herald  to  Wome  the  Plant-t<v  (n.  M.)  Daily  Record  as  re- 
Prosper  editor  of  the  Memphis  porter. 


/ -VT  nr  \  ^  AllVA  X'  OIIXXMX 

(N  M.)  Current-Awns  as  farm  ^imes  Record  as  a  classified  ad- 
editor  and  church  ^itor.  vertising  salesman,  later  be- 

T.......  A  t  coming  an  account  executive  in 

James  A.  Collins,  former  au.. 


poTir  rep^rterr^^Aita  department. 

(Tex.)  Times  —  to  Roswell  * 

(N.  M.)  Daily  Record  as  re-  Pine  Bluff  Commercial 


(Tenn.)  Commercial  Appeal.  He 
was  graduated  at  the  Arkansas 
State  College  in  June,  1959. 

«  V  V 

L.  Rawlings  Keefe — from  as¬ 
sistant  manager  of  general  ad- 


Up8  Atkinson,  Stroud 


Bill  Dunn,  day  copy  desk, 
Omaha  (Neb.)  World-Herald — 
resigned  to  enter  law  school. 


day  copy  desk.  Pine  Bluff,  Ark. 

World-Herald —  Two  promotions  within  the 

r  law  school.  news  department  of  the  Pine 
*  Bluff  Commercial  have  been  an- 

JORDAN,  South  nounced  by  publisher  E.  W. 


sistant  manager  of  general  ad-  Forrest  D.  Jordan,  South  nounced  by  publisher  E.  W. 
vertising  to  manager  of  general  Bend  (Ind.)  Tribune — ^to  copy  Freeman  Jr.  Jimmy  Atkinson, 
advertising,  Nor/offc-Portsmouf A  desk.  Long  Beach  (Calif.)  In-  who  joined  the  staff  in  1952,  has 
Virginian-Pilot,  succeeding  dependent,  Press-Telegram.  been  named  managing  editor. 
Stanley  H.  Leonard,  retired.  •  ♦  *  jog  Stroud,  a  member  of  the 

*  *  •  E.  C.  Whitham,  sports  editor,  staff  since  June  1,  1959,  has 

Bob  Stern _ from  copy  desk  booster  (Ohio)  Daily  Record —  been  named  editor  of  the  edi- 

to  assistant  to  executive  news  ^  county  desk,  Ashland  (Ohio)  torial  page,  a  newly  created  posi- 
r  \  Times-Gazette.  tion.  Gordon  N.  Freeman,  who 


editor,  Winston-Salem  (N.  C.) 
Journal. 


tion.  Gordon  N.  Freeman,  who 
retired  October  1,  has  supervised 
the  editorial  page  as  well  as 


«  *  *  Don  E.  Schultz,  former  ad-  the  editorial  page  as  well  as 

TfM  Hdammaat  ofaflF  vettising  manager  of  Drilling  handling  the  managing  editor’s 

writer  to  sports  editor.  Long-  magazin^to  advertising  man-  duties. 

view  (Tex.)  News  and  Journal.  ■  -  i 


Bob  Tooiey — ^to  editor,  weekly 
Hot  Springs  (N.  M.)  Herald, 
succeeding  his  father,  Paul 
Tooley,  who  remains  publisher 
and  advertising  director. 

*  «  * 

Edward  D.  Corboy — from  as¬ 
sistant  manager  of  the  Western 
division  of  g^eneral  display  ad¬ 
vertising  division  to  assistant  to 
the  director  of  sales,  Chicago 
(Ill.)  Tribune. 

*  *  « 

Scott  P.  Schaffer,  adver¬ 
tising  manager,  Bisbee  (Ariz.) 
Daily  Review,  retired  after  41 
years  with  the  publishing  Arm. 


“SEW  SIMPLE 

with  Eunice  Farmer 


ONCE-A-WEEK  qiMsHoa  oad  aaswer  fcotar*  oa  a  bUlioa  dollor 
hobby,  SEW  SIMfLE  is  os  practical  os  a  coodto  aarf  thread.  It's  profot- 
sioaal  help  ea  spocMc  probloois,  aad  the  weasoa  love  it.  (Aad  it  attracts 
sow  ADVERTISING.) 

Starts  tha  Waak  of  Oet.  23 

May  wo  sood  saoipios? 
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’  Bloom  t»f  Reuters 

To  Succeed  Davies 

X-^  J  '>ndox 

,  The  Board  of  Directors  of  the 

^  _j|L  £  ^  F-^  -  %  *  i  Press  Association  has  announced 

k  i  1 V  At'  ■  ^  request,  Reuters  ii 

Ja  '  ^  ^  W  releasing  G.  Cromarty  Bloom, 

-<•  ‘  assistant  };eneral  manager 

klOO^'  manager  of  Reuters’  com- 

mercial  services  subsidiary 
Comtelburo,  to  succeed  Cdward 
Davies  as  general  manager  of 
the  Press  Association,  Britain’s 
“^  ■'  domestic  news  agency. 

\  k  Bloom,  50,  has  been  with 

\D-'/*  ''  ',  -'^m  Reuters  since  1034,  sen  ing  in 

executive  appointments  the 
Far 

and  for  was 

Latis. 

America  based  in  Buenos  Airetj 

CAUGHT  OFF  BASE— A  surprise  testimonial  on  his  40th  anniversary  He  will  join  the^  Press  .4ssoci|J 
with  the  Hartford  (Conn.)  Times  tales  Arthur  B.  McGinley,  spoAs  editor  tion  early’  in  1961  as  joint  gen*' 
and  columnist,  away  from  his  typewriter.  From  left:  Publisher  David  R.  eral  manager  with  Mr.  Davild 
Daniel,  Mrs.  McGinley,  the  guest  of  honor.  Managing  Editor  Richard  until  the  latter’s  retiremeil 
J.  Hartford  and  News  Editor  William  F.  Shea.  ("Good  Afternoon"  is  gj^j-jy  1962  at  the  agt‘  of  ^ 
title  of  McGinley  daily  column  in  which  he  plants  himself  in  "Perltins  ^  ^  ' 

Pastures"  for  entertaining  satire.)  Walton  A.  Cole,  general  maaj 

ager  of  Reuters,  has  announce! 

c  and  public  relations  de-  telligencer.  Until  he  was  ap-  that  the  following  administn^ 
ments  of  United  Airlines  in  pointed  manager  of  the  San  tjyg  changes  in  Reuters  will  be 
ago  and  New  York.  He  Francisco  office  of  HAS,  Mr.  uiade: 
kI  has  in  Chicago  12  years  Peters  ser\’ed  on  the  national  ef„„rt  TTndf.rhill 
as  a  staff  member  of  the  sales  representative  staffs  in  .  ^anairer  will 

i  sr„„p  he  now  heads.  New  Yoric  and  Chicago  for  the  ,T  'Comtelbur. 

r.  Pete^  sta^d  his  career  Pacific  Coast  Hearst  newspa-  Hammond  and  M.  E 

.  ^«lson  wiU  be  joint  manageu 

J.  Turner,  chief  accountaffl 
becomes  an  assistant  genen 
manager  and  is  succeeded  b 
N.  L.  Judah,  the  .secretary,  wh 
becomes  secretary  and  chief  ai 
countant. 

Gerald  Long,  chief  corn 
spondent  in  Germany,  becom 
an  assistant  general  inanagi 
based  in  London,  specializing  i 
European  affairs. 


Peters  Retires 
After  30  Years 


assist 


WE'D  HAVE  BEEN  IN  A) 
I  REAL  STEW  WITHOVT 

't^EditorffPuUisher/ 1 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  . . 

Address  . 

City .  Zone  State . 

Company  . 

Mai/  check  to 

Editor  &  Publisher 

1475  IROADWAY  NEW  YORK  36,  N.  Y. 

16.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


r  .  m*  proiessor  oi  journalism  » 

Eastern  Manager  University’s  School  d 

Edwin  C.  Kennedy,  adver-  Public  Relations  and  Communi- 
tising  director  of  the  American  cations,  will  present  the  first  of 
Weekly,  has  announced  the  ap-  a  series  of  lecture-seminars  be- 
pointment  of  Joseph  R.  Sheehan  fore  the  International  Center 
as  Eastern  advertising  manager,  for  Higher  Education  in  Jour 
For  the  past  two  and  one-half  nalism  Oct.  17  at  the  Univer 
years  Mr.  Sheehan  has  been  sity  of  Strassburg  in  Fran«- 
New  England  manager  with  Dr.  White  helped  organize  the 
headquarters  in  Boston.  Center  in  1956. 
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Official  U.  S.  Navy  Photograph 


Power  for  a  fighting  fish 


The  atomic  submarine  U.  S.  S.  Triton,  whose  underwater 
global  voyage  recently  made  naval  history,  is  equipped  with 
Anaconda  nuclear  reactor  cable  which  provides  for  the 
critical  functions  of  power  supply,  position  indication  and 
temperature  control.  Developed  in  cooperation  with  United 
States  Navy  engineers,  similar  cable  serves  aboard  all  of 
the  nuclear  submarines  thus  far  built  in  this  country.  In 
addition,  uranium  serves  as  the  life-power  of  these  man¬ 
made  fishes — power  enough  to  propel  the  Triton  approxi¬ 
mately  60,000  miles  without  refueling!  Today,  Anaconda 
is  the  nation’s  largest  producer  of  uranium  oxide  concen¬ 
trate,  from  which  this  super-fuel  is  made. 

But  nuclear  energy  has  other  vitally  important  applica¬ 
tions,  notably  for  peaceful  purposes.  Uranium  concentrate, 
product  of  Anaconda’s  uranium  ore-processing,  is  com¬ 
pressed  into  tiny  ceramic  pellets,  each  not  much  larger  than 
an  aspirin  tablet.  The  energy  from  one  such  pellet  could  run 
a  TV  set  for  almost  a  year.  Two  dozen  would  furnish  as 
much  electricity  as  an  average  home  would  use  in  three 


years.  And  it’s  happening  now!  At  Shippingport.  Pennsyl¬ 
vania,  the  Duquesne  Light  Company’s  remarkable  power 
generating  plant  utilizes  a  million  of  these  pellets  in  a  pace¬ 
setting  operation  which  creates  a  bright  pattern  for  the 
future.  In  the  meantime,  uranium  makes  life  safer  for  most 
of  us  through  radioisotopes  which  contribute  much  towards 
better  products,  better  health,  and  which  may  help  to  pro-, 
vide  better  food. 

Through  its  millions  of  tons  of  uranium  ore  reserves, 
through  new  copper  sources  such  as  the  new  El  Salvador 
Mine  in  Chile,  and  through  constant  product  research  and 
development.  Anaconda  serves  the  nation  in  peace — and  in 
the  pursuit  of  peace. 


AnacondA 


gRCULATION 

Higher  Price 
To  Readers 
Inevitable 

Chicago 

Need  for  grater  teamwork 
between  the  advertising  and 
circulation  departments  of  news¬ 
papers  was  stressed  in  a  panel 
discussion  dealing  with  rate  in¬ 
creases  at  the  Fall  meeting  of 
Central  States  circulators  here 
last  week. 

Harold  E.  Swanson,  general 
advertising  manager  of  the  Rock 
Island  (Ill.)  Argus  and  Moline 
(Ill.)  Dispatch,  dealt  with  ad¬ 
vertising  rate  increases  in  re¬ 
lation  to  total  circulation.  He 
said  that,  as  far  as  the  papers 
he  served  were  concerned,  the 
national  rate  had  increased  per¬ 
centagewise  at  the  same  rate 
as  has  total  circulation  gained 
over  the  last  30  years. 

He  warned  circulators  that 
circulation  rates  will  undoubt¬ 


edly  have  to  go  still  higher  be¬ 
cause  advertising  rates  are 
approaching  a  peak  in  relation 
to  cost  per  thousand  readers 
reached.  He  also  pointed  out 
that  more  and  more  newspapers 
are  adopting  bulk  and  continuity 
discounts  for  national  adver¬ 
tisers,  thus  actually  reducing  the 
amount  of  net  revenue. 

William  H.  Klusmeier,  Rock¬ 
ford  (Ill.)  Morning  St^r  and 
Register-Republic,  .  discussed 
raising  circulation  rates.  “After 
all,”  he  said,  “the  advertiser 
can  stand  just  so  much,  particu¬ 
larly  with  today’s  competing 
media.  Then  it  becomes  neces¬ 
sary  to  pass  along  further  rate 
increases  to  the  readers.” 

He  said  circulation  generally 
has  trailed  advertising  in  raising 
rates  for  many  years.  Tradition¬ 
ally,  the  ad  rate  has  been  based 
on  the  amount  of  circulation  by 
a  given  paper,  he  said,  and  as 
circulation  rose,  advertising 
rates  went  along  with  it.  Over 
the  years,  newspapers  have  been 
trapped  by  their  own  history, 
dating  back  to  the  “penny 
press.”  Today,  however,  pub¬ 
lishers  realize  they  can  count 
on  circulation  revenue  to  help 
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No  Theft  Loss — All  Net  Paid — Meets  ABC  Requirements 


•  Fool-Proof 

•  Vondol- Proof 
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WRITE  FOR  DETAILS 


NewsVend  sells  your  newspapers  24 
hours  a  day,  one  of  a  time.  It's  the 
only  proven,  dependable  automatic 
vending  machine  that  COLLECTS  FOR 
EVERY  SINGLE  COPY!  Costs  you  less 
than  27c  a  day  through  a  new,  easy 
lease  plan.  Manufactured  by  United 
Sound  &  Signal  Co.,  well-known 
vending  specialists. 


Disfrihufod  by 

James  F.  Jae  &  Associates  Newspaper  Enterprise  Assn. 

7  North  Brentwood  Bi«d.  1200  West  Third  Street 

St.  Louis  5,  Missouri  Clevelond  13.  Ohio 


rising  costs,  he  stated. 

Mr.  Klusmeier  told  how  he 
advocated  a  price  increase  for 
the  Rockford  Newspapers  in 
1957,  going  to  10  cents  a  single 
copy  and  raising  home  delivery 
rates  five  cents  a  week.  This  in¬ 
crease  was  put  into  effect  ahead 
of  the  1967-58  recession,  he 
noted,  and  the  loss  in  circula¬ 
tion  was  less  than  6%. 

It  took  approximately  three 
years  to  regain  the  loss,  he  said, 
but  this  past  Spring  total  cir¬ 
culation  exceeded  that  of  1967 
before  the  price  increase.  “Now, 
what  does  this  do?”  he  asked. 
“It  puts  more  revenue  in  the 
cash  register,  from  the  very  be¬ 
ginning  and  I  am  happy  to 
say  that  the  first  year  of  our 
raise  we  increased  our  circu¬ 
lation  revenue  over  10%. ” 

• 

Salute  to  Boys 
In  2  TV  Shows 

In  an  unprecedented  move, 
ABC-TV’s  “Queen  for  a  Day” 
will  devote  two  full  half-hour 
shows  to  the  newspaperboys  of 
the  United  States,  Canada  and 
19  other  countries  of  the  free 
world.  The  program’s  second 
annual  salute,  highlighted  by 
emcee  Jack  Bailey’s  crowning 
of  a  1960-61  newspaperboy  as 
“King  for  a  Day,”  will  be  tele¬ 
cast  Thursday  arid  Friday,  Oct. 
IS-IU  (12:30-1  PM,  Local 
Time). 

To  this  year’s  winner  of  the 
King  title  will  go  a  “once  in  a 
lifetime  trip”  arranged  by  the 
Queen  staff  as  the  ultimate  in 
both  excitement  and  education 
for  an  American  youth.  The 
I  tour  will  begin  with  a  visit  to 
'  Alaska,  the  49th  state,  followed 
by  a  trip  to  the  50th  state  of 
Hawaii.  The  “king,”  accom¬ 
panied  by  his  newspaper  super¬ 
visor,  will  then  m^e  stops  at 
American  shrines  of  Liberty 
en-route  to  the  inauguration  of 
the  35th  president  of  the  United 
States. 

• 

Dallas  News  Hikes 
Subscription  Price 

Dallas,  Tex. 
For  the  first  time  in  9  %  years, 
i  the  Dallas  Morning  News  in- 
j  creased  its  subscription  price 
■  five  cents  a  week,  effective  Oct. 

!  1.  With  the  new  rates,  cost  of 
the  News  will  be  the  same 
I  throughout  the  entire  state. 

The  new  subscription  prices 
are  45c  a  week  and  $1.96  a 
j  month  for  the  daily  and  Sunday; 

'  40c  a  week  and  $1.75  a  month 
!  for  the  daily  only;  and  20c  per 
copy  and  85c  a  month  for  the 
Sunday  only. 


NEA  to  Service 
Vending  Machine 

CLKVELAMI 

Newspaper  Enterprise  A*, 
sociation  has  arrang^  to  serve 
as  exclusive  sales  agent  for 
NewsVend  machines,  which  pro¬ 
vide  unattended,  24-hour  di»- 
pensing  of  newspapers. 

NEA  will  collaborate  with 
James  F.  Jae  Associates,  St 
Louis,  manufacturer’s  represent¬ 
ative,  in  marketing  NewsVeni 
The  machines  are  produced  by 
United  Soimd  &  Signal  Co, 
Columbia,  Pa. 

NEA  recently  entered  the  cir¬ 
culation  field  with  PermaTube, 
a  plastic  motor  route  tube  whidt 
is  being  used  by  more  than  70 
newspapers.  NEA  and  Jae  are 
associated  in  marketing  of  Per¬ 
maTube. 

The  NewsVend  marketing 
jtrogram  will  be  under  general 
direction  of  NEA’s  vicepresident 
and  sales  manager,  William  E 
Borglund.  He  said  the  initial 
objective  will  be  to  inform  pub¬ 
lishers  about  the  advantages  of 
coin-controlled  vending. 

“The  best  test,”  he  said,  “« 
to  place  one  NewsVend  on  the 
street  in  front  of  the  newspaper 
office  and  see  how  it  frees  cleri¬ 
cal  employes  for  productive 
work  instead  of  minding  the 
counter  for  single  copy  sales.” 
• 

NBA  Again  Aids 
In  ‘Boy’  Plans 

In  cooperation  with  the  Newfr 
paperboy  Day  Committee  of 
ICMA,  Newspaper  Boys  of 
America,  Indianapolis,  again 
will  aid  in  the  promotion  of  In¬ 
ternational  Newspaperboy  Day, 
Oct.  15,  it  is  announced  by 
Maurice  G.  Lipson,  president 
For  the  tenth  time,  NBA  is 
sponsoring  an  international  con- 
t^t  for  the  best  attributes  from 
newspapers  to  their  own  carrier- 
salesmen  on  Newspaperboy  Day. 
Three  prizes,  with  a  total  val« 
of  $150  are  offered  by  NBA  to 
circulation  managers.  Entries 
for  the  contest  must  be  mailed 
by  Oct.  24,  to  NBA,  912  East 
21st,  Indianapolis  2,  Ind. 

In  cooperation  with  ICMA, 
NBA  is  producing  and  distrib¬ 
uting  to  all  ICMA  members,  s 
36-page  Idea  Kit  to  aid  circula¬ 
tion  managers  in  promoting  and 
publicizing  Newspaperboy  Day. 
• 

20c  on  Sunday 

Spartanburg,  S.  C. 
The  price  of  the  Sunday  Her¬ 
ald-Journal  has  been  raised 
from  15c  to  20c.  Home  delivery 
price  for  a  daily  edition  and 
Sunday  goes  to  45c. 
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It  says,**UNivAC^is  spelled  with  a  capital  U** 


Yes  . . .  the  news  is  getting  around  that  the 
word  “Univac”  is  a  registered  trademark, 
used  to  designate  the  world-famous  elec¬ 
tronic  data-processing  systems  made  only  by 
Remington  Rand. 


So  when  you  mention  our  Univac  Compu¬ 
ters  in  print,  won’t  you  please  use  the  word 
“Univac”  as  an  adjective,  not  a  noun? 

And  please . . .  with  a  capital  U.  Thanks. 


JKtuuL  ~UnMM^€tn. 

DIVISION  OF  SPERRY  RAND  CORPORATION 
The  FIRST  Name  in  Electronic  Data  Processing 


-ir 
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THE 

CHARACTER 

OF 

TOMORROW 


why  the  Fotosetter  belongs  to  the  future 


When  any  method  of  photographic  typesetting  is  so  far  ahead  that  it 
wins  80  percent  of  the  market,  it  must  be  due  to  basic  advantages.  So 
it  is  with  the  Fotosetter. 

Typographers,  publishers  and  printers  choose  the  Fotosetter  because 
it  alone  employs  the  circulating  matrix  principle.  This  permits  several 
important  operating  benefits— among  them  unlimited  mixing,  unlimited 
pi  and  still-image  exposure  with  ample  light  for  all  standard  photographic 
films  and  papers. 

The  circulating  matrix,  keystone  of  machine  composition,  is  timeless. 
By  its  very  nature,  it  provides  more  versatility  than  any  closed  system. 
It’s  what  puts  a  continuing  future  in  the  Fotosetter — why  you  should 
go  Fotosetter  today  because  the  Fotomat  is  the  character  of  tomorrow. 


INTERTYPE  COMPANY  364  Furman  Street,  Brooklyn  1,  New  York 


A  Division  of  Harris  Intertype  Corporation 


Fotosetter  and  Fotomat  are  registered  trademarks. 
Set  in  Fotosetter  News  Gothic  and  Century  Expanded. 
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Trend  to  Automatic  Plate 
Machinery  Told  at  Parley 


P(M*TLAND,  Ore. 

A  “new  trends”  session  of  the 
Pacific  Newspaper  Mechanical 
Conference  here  last  week  heard 
that  Wood  Supermatic  plate- 
casting'  machines  are  in  opera¬ 
tion  on  two  newspapers  and  14 
more  are  on  order. 

Peter  Romano  of  Wood  News¬ 
paper  Machinery  Company  de¬ 
scribed  the  installations  at  the 
Omaha  (Nebr.)  World-Herald 
and  Garden  City  (N.  Y.)  News- 
day.  He  said  the  automated 
stereotype  machine  produces  3% 
finishe<l  plates,  or  better,  per 
minute.  TTie  Milwaukee  (Wis.) 
Journal  has  ordered  four. 

Incorporated  in  the  construc¬ 
tion  of  the  Supermatic  is  a  pre¬ 
cision  milling  machine,  identical 
in  design  to  the  model  in  the 
Wood  Heavy  Duty  Shaver. 

Other  features  include  push- 
'  button  operation  of  an  electrical 
control  panel  which  activates 
the  completely  automatic  plate¬ 
casting  cycle  and  also  permits 
the  operator  to  determine  the 
number  of  plates  to  be  cast  from 
each  mat  by  merely  pre-setting 
a  dial  counter. 

Every  phase  of  plate-making, 
from  the  pouring  of  metal  to 
milling  and  cooling  of  finished 
plates,  becomes  one  continuous, 
controlled  operation. 

A  tilting  casting  box,  sloping 
{  toward  the  operator  at  an  angle 
of  20°,  permits  faster,  easier 
and  more  accurate  setting  of 
mats  into  the  clips.  When  mat 
and  pouring  sheet  have  been 
locked  in  position,  the  operator 
pushes  the  “start”  button  on  the 
electrical  control  panel  and  cast¬ 
ing,  shaving,  tail  severing  and 
ejecting,  milling  of  plate,  cool¬ 
ing  and  drying  of  finished  plates 
follow  in  proper  sequence.  The 


finished  plate  is  then  discharged 
onto  the  pressroom  conveyor, 
ready  for  printing. 

Push  button  production  of  any 
desired  number  of  plates  at  the 
rate  of  three  per  minute  is  pos¬ 
sible  with  the  M.A.N.  caster 
finisher,  reported  Woodson 
Homer,  R.  Hoe  &  Co.  The  Hoe 
organization  is  the  agent  for 
this  German  plate-maker  in  this 
country. 

This  machine,  Mr.  Homer 
said,  has  a  10-ton  metal  box  ca¬ 
pacity.  Savings  are  afforded  by 
smaller  turnover  of  metal  and 
the  lower  casting  temperatures 
provided,  he  said. 

Installation  of  an  automatic 
machine  touched  off  the  stereo¬ 
typers’  strike  at  Portland  news¬ 
papers  about  a  year  ago. 

Ink  Tests  Told 

Progress  toward  cheaper 
newspaper  inks  was  indicated  in 
the  reports  of  two  experts  in 
this  field.  Both  thought  the  de¬ 
velopment  of  a  full  water-based 
ink  would  meet  with  delays. 

Progress  in  preliminary  tests 
of  “a  water-type  ink”  were  re¬ 
ported,  however,  by  Vince  Pam- 
pinin,  California  Ink  Company. 
The  tests  began  at  the  San 
Francisco  Chronicle  and  are 
being  continued  at  the  San 
Rafael  (Calif.)  Independent- 
Journal. 

Two  months  of  test  at  the 
Independent-Journal  show  mini¬ 
mum  mist,  less  penetration  and 
a  better  inking  product,  Mr. 
Pampinin  said.  The  industry’s 
problems  in  developing  a  fully 
water-based  ink  were  described 
by  Andrew  Cottril,  Morrill  Ink 
Co.  Newsprint  is  tremendously 
sensitive  to  water.  Laboratory 
work  on  water-based  ink  is 


EVERYTHING'S  PACIFIC— Frank  Mack.  laR,  of  Victoria  Press  Ltd., 
newly  elected  Northwest  vicepresident,  and  Harry  Davidson  of  the 
San  Francisco  News-Call  Bulletin,  new  president  of  the  Pacific  News¬ 
paper  Mechanical  Conference. 
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Plant  *  Equipment 

ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


SPEAKING  OF  COLD  TYPE— Don  ScoH,  left,  of  the  Spokane  (Wash.) 
Spokesman-Review  and  Chronicle,  exchan9es  notes  about  the  photo¬ 
composition  program  with  Ernest  Loebner  of  Eureka  (Calif.)  Newspapers, 
Inc.  at  the  Pacific  Northwest  Newspaper  Mechanical  Conference. 


under  way  in  his  organization 
but  there  is  no  timetable  on 
results,  he  declared. 

DC-powered  presses  are  gain¬ 
ing  in  favor  over  AC  (alter¬ 
nating  current)  equipment,  ac¬ 
cording  to  Robert  Griebel  of 
Cutler-Hammer  Co. 

Silicon  rectifiers  can  convert 
AC  to  DC  current  readily,  he  re¬ 
ported  in  urging  special  studies 
in  advance  of  press  installations. 

Mail  room  clinic  reports  in¬ 
cluded  the  Los  Angeles  Times 
automation  program  and  the 
San  Francisco  Chronicle  Chron- 
Tum  and  Chron-Tumer  develop¬ 
ments  reported  recently  in  E&P. 

The  Times’  equipment  line  en¬ 
tails  human  help  only  at  the 
sorting  dock  in  the  movement  of 
newspapers  from  press  to  load¬ 
ing  dock.  It  has  proven  its  re¬ 
liability  in  three  months  of 
operation,  said  James  Grider, 
assistant  production  manager. 
Performance  exceeds  that  ob¬ 
tained  by  manual  operation  he 
declared. 

The  present  plan  is  to  turn 
over  the  features  developed  at 
the  Times  to  the  ANPA  Re¬ 
search  Institute,  Mr.  Grider 
said. 

RCA  has  new  composing  room 
devices  in  development  stages 
but  these  cannot  now  be  de¬ 
scribed,  reported  Robert  Schmidt 
of  that  company’s  Newspaper 
Automation  Equipment  Division. 

Mergenthaler  Linotype  Com¬ 
pany  has  delivered  more  than 
3200  Comets  in  nine  years.  A 
Comet  300  operating  at  the 
Hayward  (Calif.)  Review  is 
producing  more  than  13  lines 
per  minute,  advised  Rene  Leach 
of  Linotype. 

Linotype  and  Intertype  Cor¬ 


poration  have  both  provided 
new  machines  which  have  con¬ 
tributed  substantially  to  news¬ 
paper  composing  rooms,  the 
chairman  commented  following 
a  presentation  by  Sheridan 
Skogan  of  Intertype. 

For  Drying  Mats 

Auto-Vac,  a  pre-dryer  of 
stereo  mats  just  produced  by 
Sta-Hi  Corporation,  was  on  dis¬ 
play  for  the  first  time  in  the 
conference  exhibit  halls. 

This  equipment  provides  depth 
retention  and  was  developed  to 
meet  a  need  in  the  mat  process¬ 
ing  cycle,  Vernon  Spitaleri  of 
Sta-Hi  said. 

Auto- Vac  rejects  dried  mats 
and  automatically  feeds  others 
from  a  stack  awaiting  drying. 
The  machine  has  an  adju^ble 
timer  which  can  be  set  to  meet 
each  niat’s  specific  requirements. 

For  regular  use,  the  Mat-trol 
dial  is  set  for  the  amount  of 
shrinkage  desired,  a  button  is 
pressed  and  the  machine  goes 
into  action. 

The  heating  application  is 
from  12  quartz  infra-red  tube 
lamps,  each  capable  of  more  than 
10,000  hours  of  operation,  Sta- 
Hi  engineers  reported.  The  heat 
is  applied  uniformly  to  both 
sides  of  the  mat. 

Operation  of  the  Tri-Q  toaster 
whi^  uses  infra-red  lights  and 
a  blower  system  was  presented 
in  slides  shown  by  L.  H.  Satres 
of  Tri-Q,  Inc. 

Packless  mats  have  been 
shrunk  one  inch  in  a  two-minute 
cycle  in  the  toaster,  Mr.  Satres 
said.  The  drying  times  for  the 
packless  variety  runs  from  1% 
to  2^  minutes  in  the  toaster 
(Continued  on  page  50) 
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Pacific  Parley 

(Continued  from  page  49) 


and  from  2  to  2 ‘/a  minutes  in 
the  Tri-Q  former.  Standard 
mats  are  processed  in  shorter 
time. 

The  toaster  is  the  outgrrowth 
of  a  pre-drier  Charles  Burdett 
built  and  tested  in  the  Long 
Bea^h  (Calif.)  Independent, 
Press-Telegram  plant  last  year. 
A  revised  model  has  been  in  use 
a.t  the  San  Diego  (Calif.)  Union- 
Tribune  since  April. 

The  San  Diego  papers  have 
been  using  two  machines  since 
May.  These  enabled  the  U-T 
to  go  to  packless  mats  and  to 
handle  its  entire  production  on 
the  Tri-Q  machines. 

The  value  of  this  type  of 
development  was  shown  in  the 
report  of  F.  J.  Stanczak,  ANPA 
Research  Institute.  Moisture 
content  has  a  definite  effect  on 
mat  molding  qualities  and  even 
effect  stereo  plate  levels,  depth 
retention  and  printing  quality, 
he  said. 

Mat  Splicing 

A  mat  splicing  method  devised 
by  the  San  Diego  (Calif.) 
Union-Tribune  provides  a  short 
cut  for  direct  ca.sting  and  is  a 


boon  to  newspapers. 

The  basic  of  the  U-T  method 
is  provision  for  a  3/1 6th  inch 
grove  in  splicing.  Overlap  is 
eliminated  and  marking  tape  is 
applied  until  adhesives  are  set. 

The  adhesive  requires  three 
hours  to  set,  but  time  is  being 
saved  by  registering  color  mats 
in  advance  of  the  black  and 
white,  advised  L.  A.  Alexander. 

Another  method  which  holds 
great  promise  is  now  being  de¬ 
veloped  in  San  Diego,  Mr.  Alex¬ 
ander  reported.  He  declined  to 
elaborate  at  this  time. 

The  Riverside  Press-Enter¬ 
prise  reported  it  was  testing  a 
method  involving  the  flat-casting 
of  the  editorial  portion  of  the 
black  and  white  cylinder. 

• 

Off  Main  Street 

The  Atlantic  (la.)  News- 
Telegraph  has  completed  a  re¬ 
modeling  program  which  in¬ 
cluded  installation  of  a  16-page 
tubular  press  and  auxiliary 
stereotyping  equipment.  The 
newspaper  plant  also  has  been 
moved  into  a  new  building, 
marking  the  first  time  since  its 
founding  in  1871  that  the  paper 
has  not  been  printed  on  At¬ 
lantic’s  Main  Street.  The  new 
plant  is  across  from  the  City 
Hall. 


Linotype  Sales 
Agents  Assiped 

Joseph  W.  Agee  has  assumed 
the  duties  of  manager  of  the 
Los  Angeles  Agency  of  Mergen- 
thaler  Linotype  Company.  He 
moves  from  the  Midwest  to  the 
West  Coast  to  take  over  his 
new  job. 

Mr.  Agee  has  worked  for  the 
Cincinnati  Times  -  Star,  Lan¬ 
caster  Fairfield  Times,  Green¬ 
field  Daily  Times  and  the  prize¬ 
winning  Hilltop  Record  of  Co¬ 
lumbus,  all  in  Ohio.  He  had  also 
done  sales  and  administrative 
work  with  commercial  printing 
establishments  before  joining 
Linotyx)e  in  1949. 

He  succeeds  Ray  G.  Burgoon, 
who  has  been  appointed  Man¬ 
ager  of  Sales  Promotion  for  the 
West  with  headquarters  in  San 
Francisco. 

Ralph  P.  Smith,  production 
engineer  for  Linotype’s  New 
York  Agency,  now  represents 
the  company  in  Connecticut  and 
western  Massachusetts. 

Jack  R.  Crush,  an  experienced 
newspaper  production  man,  has 
assumed  the  duties  of  Linotyx)e 
production  engineer  in  western 
Pennsylvania,  northern  West 
Virginia  and  eastern  Maryland. 

Robert  Penney,  production 
engineer,  now  represents  Lino¬ 
type  in  the  District  of  Columbia, 
eastern  Maryland  and  Dela¬ 
ware. 

He  formerly  covered  the  Con¬ 
necticut  and  western  Massa¬ 
chusetts  territory  and  succeeds 
Robert  Yeomans,  who  has  been 
appointed  manager  of  the  Bos¬ 
ton  Agency,  succeeding  Jack 

.AJKESCO' 

STEEL  AND  ALUMINUM  j 
STEREOTYPE  CHASES 


Tin  Bast  Knmm  CHASES 
!■  Tin  SrapMc  Arts  IMastry. 
Ttie  Bnt  Ym  Cm  Buy! 


AMSCO  Stereotypa  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  CInice  in 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Censider  These  Features 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print. 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  leading  dealers,  coest-to-coast, 
handle  AMSCO  products. 


Huie,  who  has  been  promoted  to 
Linofllm  Sales  Manager,  with 
headquarters  in  Brooklyn. 

William  O’Connell,  who  has 
20  years  of  Linotype  experience, 
has  been  named  production  en¬ 
gineer  for  the  New  York  City 
suburban  area. 

Salesmen  have  been  assigned 
in  the  Mergenthaler  Press  Di¬ 
vision  as  follows: 

William  J.  Morganson — Ohio, 
Indiana,  Kentucky  and  Tennes¬ 
see. 

Frank  Auldridge — Delaware, 
Maryland,  District  of  Columbia, 
Virginia  and  West  Virginia. 

Raymond  Thompson  —  New 
England. 

John  Gross — South  Carolina, 
Tennessee,  Mississippi,  Ala¬ 
bama,  Georgia  and  Florida. 

Offset  Plate*  Metal 
Reused  Many  Times 

An  offset  plate  process,  which 
saves  metal  through  multiple  re¬ 
use,  has  been  introduce  by 
Printing  Developments  Incorpo¬ 
rated,  a  subsidiary  of  Time  Inc. 

Known  as  M-R-X  (Metal  Re¬ 
use  X-Times),  the  process  has 
been  field-test^.  It  was  demon¬ 
strated  this  week  at  the  annual 
convention  of  the  National  Aa- 
sociation  of  Photo  -  Lithogra¬ 
phers  in  Chicago. 

M-R-X  features  a  pre-treated 
metal  plate  and  special  chemi¬ 
cals  which  make  it  possible  to 
use  plates  over  and  over  again. 
Metal  is  saved  by  application  of 
an  M-R-X  Image  Remover  and 
Metal  Conditioner  which  remove 
the  old  image  and  recondition 
the  plate  for  additional  use. 
There  is  little  wear  on  the  metaL 

Field  -  testing  has  indicated 
that  material  cost  savings  range 
from  31%  to  58%  for  M-R-X 
plates  —  based  on  four-time  re¬ 
use  of  metal.  A  plate  can  usually 
be  completely  processed  in  less 
time  than  required  for  a  pre¬ 
sensitized  plate. 

• 

Suppliers  Move 

Kansas  City,  Mo. 

Inland  Newspaper  Supply  (3o. 
(now  Inland  Newspaper  Ma¬ 
chinery  Corp.)  has  occupied  its 
new  one-floor  building  at  1720 
Cherry,  near  the  Kansas  Citu 
I  Star  plant.  In  addition  to  a 
large  display  area  for  equip- 
i  ment,  the  new  building  will  con¬ 
tain  a  complete  machine  shop 
for  rebuilding  work. 

• 

Plant  in  Armory 

Ogden,  Utah 

The  Ogden  Standard-Exam¬ 
iner  will  move  into  its  new  plant 
at  441  23rd  Street  about  Feb.  1, 
said  A.  L.  Glasmann,  publisher. 
The  new  plant  will  be  located  in 
the  old  National  Guard  Armory. 


-fcrf 1  cl  _ 

The  Pharos  of  Alexandria  Light  Mouse  —  guided  ninth 
century  ships  to  safety.  Later  destroyed, 
it  could  never  be  duplicated.  Imperial, 
with  type  metal  Plus  and  Service  Plans, 
offers  an  unduplicated  guide  for  today’s 
printing  production  executives.  Write 
for  details. 


Imperial  type  metal  company 

Chicago  50  *  Naw  York  7  •  Philadalphia  34 
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there  are  PLUS  factors 


in  the 


color  king 


W  First  web  offset  perfecting  newspaper  and  magazine  press 
in  the  low-priced  field  designed  and  precision  built  for  the 
production  of  quality  monotone  and  natural  color  printing... 

llic 

color  king  brings  to  publishers  the 

full  concept  of  cold  type  economies 


+ 

+ 


Increased  profits  through  a  broader  range  of  quality 
printed  products 

The  exciting  and  endless  new  field  of  color  for  even  the 
smallest  newspapers  and  magazines 

-  Write  for  colorful  bulletin  ivitli  questions 


-ir  j  •  1.  Vi;/*  and  answers  on  the  COLOR  KING 

watch  tor  demonstration  dates  W  press  and  the  com  type  process. 


It’s  a  product  of 

**y**»'‘.  WASTE  KING  CORPORATION 

'*•••"**  TECHNICAL  PRODUCTS  DIVISION 

5550  HARBOR  STREET,  LOS  ANGELES  22,  CALIFORNIA  •  RAYMOND  3-9601 


Address  all  communications  to— 

GRAPHIC  ARTS  SALES  DEPARTMENT 

ORVILLE  DUTRO  DIRECTOR  OF  SALES 

3424  Wilshirt  Blvd.,  Los  Angoles  5,  California  •  DUnkirh  1-3701 


IN  PRODUCTION  —  Don  Nyi.. 
gor,  a  stereofypar  who  i 
Bachelor  of  Science  Degree  i 
Arizona  State  University  end  h 
came  an  advertising  salesam  ' 
now  assistant  production  mettey 
of  the  Arizona  Republic  u 
Phoenii  Gazette.  He  has  beeevH 
these  newspapers  since  1941 


Star  Quadder  Orders  In  Four  Years  Have  Totalled 


Southern  Daily 
Orders  Offset  Press 

Southern  Newspapers  Intb 
ordered  a  new  two  unit  Ga 
Suburban  Web  Offset  nev 
paper  press  to  be  installed : 
West  Point,  Ga.,  in  the  VaHt 
Times  News. 

West  Point  is  located  on  t: 
Georpria-Alabama  border  adi 
cent  to  Lanette,  Ala.  The  Vaiir 
Times  News,  a  daily  papi 
serves  both  communities. 

The  new  press  is  schedni 
for  installation  late  this  y« 
It  will  consist  of  two  lie 
mounted  units  with  a  combii 
tion  half  and  quarter  pi 
folder. 


More  than  $1,350,000.00  has  been  investe<l  in  Star 
Quadders  by  users,  in  the  |>ast  four  years  alone.  In  the 
■same  period  of  time,  these  purchasers  have  increased  their 
profits  on  “white  space”  comiX)sition  by  .substantially 
more  than  $1^350,000. 

A  tremendous  of  these  Star  Qtiaikler  orders  are 
rei)eat  oeders.  Q|)erators,  machihists  and  owners  alike 
know  of  the  easy  o|)eration,  low  maintenance  and  higher 
profits  realizetl  through  the  us^  of  Star  Quadders. 

Three  different  Quadder  models,  each  designed  for  a  six;- 
cific  purix)se,  have  also  added  to  Star  i)oi)ularity.  These 
Quadders  are  fully  describefl  and  illustrated  in  folders 
which  are  yours  without  obligation.  Write  for  full  infor¬ 
mation  today. 


IN  SUPER  JOB  — 

Adrian,  in  fbe  shop  sine*  W* 
has  been  named  superinfeaW* 


■  RANCH;  1327  BROADWAY,  KANSAS  CITY,  MO.  AfiENCIES;  CHICAGO  e 
MINNEAPOLIS  e  LOS  ANGELES  e  DENVER  e  SO.  ACTON,  MASS,  e 
STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  AGENTS  OVEHSEAS. 


The  stereotype  department  d*' 
Detroit  (Mich.)  News.  Ha  J; 
ceeds  Charles  M.  Kirk,  wba 
Aug.  1 1  at  the  age  of  Sf- 
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Portability  of  this  full  transistorized  transmitter  opens  up  new  possibilities  for  fast  photo  news 
coverage.  Weight  is  down  to  40  lbs. 

Scanning  time  for  print  is  5  minutes.  Compatibility  with  any  type  of  recorder  can  be 

specified. 

NEC  has  been  producing  phototelegraph  equipment  for  30  years,  and  over  500  of  its  transmitters 
are  now  in  use.  Inquiries  are  welcomed  and  descriptive  literature  will  be  sent  on  request. 

Communications  Systems  /  Electronics 

Nii^n  Electric  Co^  Ltd.  Tokyo,  Jopon 


Hrst  truly  portable  Phototelegraph  Transmitter 


lightweight 

through  use  of  transistors,  printed  circuit, 
and  aluminum  alloy  in  mechanical  parts. 


Easy  to  operate 

no  tone  adjustment 


Summary  of  feotures: 


High  quality  picture 

with  use  of  high  frequency  mechanical  chopper 


Staiidby_  eenerator 

equipment  installed  at  that  time  Meets  First  Test 

represented  an  investment  of 

approximately  $675,000.  Future  .  Reno,  Nev. 

long-range  plans  contemplate  , ,  During  a  24^our  ^wer 
the  publication  of  a  morning  blackout  Aug.  21-22,  as  the  re- 
and  Sunday  newspaper  in  addi-  a  Sierra  Nevada  Forest 

tion  to  the  Progress,  which  pub-  ^re,  the  Reno  Evening  Gazette 
lishes  afternoons.  Publisher  ^be  Nevada  State  Journal 

John  W.  Gentry  announced.  were  able  to  continue  publica¬ 
tion  because  of  standby  gener- 
•  ator  equipment  installed  in  the 

DACA9V«*h  BaIIaui  basement  of  their  new  building. 

nesearcn  reiiow  n 

Sun  Chemical  Corporation  has  test  of  the  equipment,  that  the 
awarded  its  1960-61  scholarship  two  generators  carried  the 
for  pioneering  scientific  research  building  power  load  including 
in  printing  inks  to  Ray  D.  Hoff-  press,  composing,  elevators, 
man,  a  research  student  at  lighting,  heating  and  air  con- 
Lehigh  University,  Bethlehem,  ditioning. 

Pa.  He  is  engaged  in  research  Although  the  Journal  does 
Present  press  capacity  is  on  the  viscous  elastic  properties  not  publish  Monday,  it  got  out 
ges.  of  printing  inks.  an  extra  edition. 


Morning-Sunday 
Paper  in  Future 


TWO-IN-ONE— In  preparatiMfc 
full  production  of  the  Chleiia 
Daily  Newt  and  Sun-Titnet  in  4 
letter's  plant  next  year,  WilliaoJ. 
Taney  has  been  named  produditi 
manager  of  the  Newspaper  Dei. 
sion  of  Reid  Enterprises,  Inc.  K 
was  formerly  Ph^  of  the  S-T. 


3  Given  New  Posts 
For  Fieid  Papers 

ClIICA- 

Three  new  appointments  ; 
the  production  department,  ef 
fective  Oct.  1,  were  announr^ 
by  Hy  Shannon,  vict  i-rcaides: 
production  of  the  newspaper  D; 
vision.  Field  Enterprises,  Inc. 


Illustrating  ease  of  Ludlow 
spacing.  Justified  line  in  stick 
ready  for  casting  shown  above 


is  easiiy  and  readily  accomplished 


News.  His  career  with  the  Dail; 
News  dates  back  to  1943. 

Mr.  Morang  was  employed  s 
the  production  administrate 


With  the  Ludlow,  the  printer  obtains  all  the  values  of  hand  spac¬ 
ing  that  go  to  make  a  good  job  of  composition.  Ludlow  spaces 
are  the  easiest  units  to  get  at  and  to  handle,  as  the  "ears"  of  the 
flat,  ample-sized  space  matrices  extend  beyond  those  of  letter 
matrices.  The  line  is  quickly  and  easily  spaced  out,  and  the  com¬ 
positor  can  readily  determine  visually  if  the  spacing  is  correct 
between  words  and  letters.  Even  thin  spaces  are  quickly  inserted 
or  removed,  and  letterspacing  is  an  easy  operation.  There  is  also 
no  "spacing  tight  to  lift,"  as  a  turn  of  the  screw  tightens  the  line 
for  casting.  Efficiency  in  spacing  is  one  of  the  reasons  why  Ludlow 
composition  goes  up  so  readily,  without  lost  motion. 


depailment  of  the  Sun-Tifflp 
and  has  been  with  the  nef^ 
paper  since  1947. 

Mr.  Shannon  said:  “These 
pointments  will  permit  raw 


efficient  administration  of  tk 
mechanical  operations  in  thete 
newspapers  when  they  ^ 
printed  in  the  Sun-Times  plant 


Chiisley  to  Texas 

Beckley,  W.  Vi 
William  A.  Chrisley,  fore# 
mechanical  superintendent  <i 
the  Beckley  Newspapers 
ration,  has  assumed  a  new  p<* 


as  industrial  manager  with  tk 
Newspaper  Printing  Corpora 
tion  of  EH  Paso,  Tex. 
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Ludlow  Typograph  Company  2032ciybotirn/ 


kvenue,  Chicago  14 


S«l  ill  mombors  of  fh«  Ludlow  Tompo  family 


design 
for  savings 


Rome,  New  York 


^  time  you  take  a  close  look  ot  your  remelting  operation, 


the.NOLAN  man  to  call.  He's  worked  on  remelt  systems 
^^nging  in  size  from  less  thon  one  ton  to  70  tons  —  and 
^  chances  ore  he's  already  come  up  with  the  right  answer 
^ooproblem  similar  to  yours.  His  suggestions,- yours 

cost  or  obligation,  could  prove  invaluable  in 
'^'^your  planning.  A  letter  or  phone  call  will  bring  him  to  you. 


TIME  RUNS  ON — George  W.  Price,  left,  receives  a  gold  watch  from 
Joseph  B.  Ridder,  publisher  of  the  San  Jose  (Calif.)  Mercury  and 
News,  to  mark  his  80th  birthday  and  71st  year  in  the  printing  trade. 
At  the  M-N  for  55  years  Mr.  Price  still  works  a  full  shift  every  week 
at  the  keyboard. 


NOLAN  REMELTER  and  MELTEVATOR- ANOTHER  PERFECT  TEAM! 


The  standard  of  leading  newspapers  the  world  over! 
NOLAN's  unique  engineering  service 
adopts  performance-proved  basic 
design  to  your  specific  needs —  ^ 

at  no  more  than  you  pay  for  "off  jHiBK  «- 
the  shelf"  equipment. 


‘Color  Plant’ 
Plan  Revealed 


Santa  Monica,  Calif. 

Redondo  Beach,  Cauf.  A  plant  expansion  has  been 
Plans  for  an  auxiliary  plant  provided  to  meet  the  production 
to  house  press,  stereotyping  and  demands  of  the  building  erected 
circulation  departments  are  an-  late  in  1954  by  the  Santa  Moni- 
nounced  by  the  Daily  Breeze,  ca  Outlook. 
serving  R^ondo  Beach  and  a  An  extension  of  the  second 
dozen  adjacent  South  Bay  Com-  floor  provides  for  a  new  office 
monities,  for  outside  sales  personnel  and 

The  expansion  will  include  in-  a  new  employes’  lunch  room, 
stallation  of  a  press  with  capa-  The  old  lunch  room  has  been 
bilities  of  providing  either  single  converted  into  a  conference 
or  multiple  color  on  any  page  room. 

and  with  double  the  present  Equipment  additions  include 
press  production  capacity.  a  new  Monarch  linecasting  ma- 

The  investment  involved  will  chine  for  teletype  line  casting, 
exceed  $500,000,  according  to  The  expanded  Outlook  mechani- 
James  S.  Copley,  chairman  of  cal  facilities  enable  the  home 
corporation.  The  Copley  Press  edition  to  close  at  1:50  p.m. 
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Mat  Pre-Dryer 

.  .  .  for  pr«c!i!on  pro-shrinking  and 
pro-drying  of  hi-shrink  and  packloss 
sforoo  mats. 

.  .  .  foaturos  oxclusivo  now  Mat-Trol 
Dial.  You  sot  dial  indicator  for  tho 
amount  of  pro-shrinkago  dasirod  and 
tho  Auto-Vac  automatically  procassos 
oach  mat  uniformly. 

Writo  for  litoraturo  giving  dotailod 
information  and  spocincations. 


for  full  Information  on  NOLAN’S  "design  for  savings" 
...  a  modern  remelt  installation  for  your  paper's  needs. 


LiRofilm  in  Ark. 

The  Standard  Register  in 
Feyetteville  became  the  first 
newspaper  plant  to  install  the 
Unofilm  System  of  photocompo¬ 
sition  in  the  state  of  Arkansas. 

One  keyboard  and  one  photo- 
ffnphic  unit  have  been  installed 
snd  are  in  use. 
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CORPORATION 

23S  W.  Washington  Blvd. 
VVhittior,  California 


I 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


Keyboard  Bodoni 
Variations  Shown 

Bodoni  type  was  designed  by 
a  contemporary  of  Binjamii 
Franklin.  Yet  it  is  still  “the” 
Modem  Roman  and  the  head- 
letter  for  some  of  the  moet 
modemly-styled  newspai)€r8  of 
the  world. 

To  show  the  effectiveness  of 
this  face,  and  to  demonstrate 
how  a  complete  headline  sched¬ 
ule  can  be  created  from  only 
four  fonts  of  matrices,  a  new 
brochure,  “Headlines  from  the 
Keyboard  (Bodoni  edition)’’  u 
now  available  from  Mergen- 
thaler  Linotype  Company,  New 
York. 

The  folder  shows  42  basic 
headline  forms  in  1-,  2-  and  3- 
column  measure.  All  are  key¬ 
boarded  from  main  maerazinee, 
using  only  four  fonts. 


Philadelphia  3 

Lanston  Industries,  Inc.,  A  ^ 

manufacturer  of  graphic  arts 
equipment,  exists  to  expand 
its  manufacturing  and  market- 

ing  potential.  ^  1 

At  a  plant  tour  for  the 

in  Monotype  House  last  week,  ^ 

Carl  C.  Sorensen,  president, 
the  68-year-old  com- 
pany’s  growth  strategy. 

Lanston  moved  to  Monotype  *  ^  . 

House  several  months  after 
being  located  in  a  multi-story’^ 

also  in  Philadelphia,  * 

On  One  Level 

The  new  G  Street  plant,  all 

on  one  level,  permits  Lanston  "NEBITYPE"  typesetting  noachine  is  now  being  marketed  in  the  United 

to  place  its  various  manufac-  States  by  Lanston  Industries,  Inc.  The  machine,  built  by  Societa  Cograf, 

turing  operations  in  a  logical  S.pA.  of  Turin,  Italy,  includes  the  typesetter  (left)  and  matrices  cabinet.  Wood  Flong  Corporation  of 

sequence.  The  Nebitype  offers  typesetting  in  6  to  72  point  typo  in  42  ems  length.  jioQgjpjj  Fallsr  N.  Y^  manufac- 

The  purchase  last  year  of  turers  of  stereotype  mats,  has 

Unitronics,  Inc.,  Mr.  Sorensen  tional  sales  from  its  Nebitype  double  typesetting  keyboard  appointed  Jason  R.  Smith,  of 
said,  has  added  electronic  equip-  typesetting  machine.  Lanston  there  is  a  single  keyboard  with  Atlanta,  Georgia,  as  sales  and 
ment  to  Lanston’s  already  exist-  gained  marketing  rights  in  the  a  standard  typewriter  arrange-  service  representative  for  south¬ 
ing  line  of  photo-mechanical  United  States  for  this  machine  ment,  including  two  alphabets,  eastern  United  States.  Mr. 
equipment.  when  it  and  Societa  Nebiola,  one  lower  and  one  upper  case.  Smith  was  general  manager  of 

Mr.  Sorensen,  who  was  s.p.A.,  Turin,  Italy,  acquired  with  figures  and  punctuation  Atlanta  Matrix  and  Electrotype 
elated  Liston’s  p^Ment^^in  joint  ownership  of  Societa  marks.  The  compact  pneumatic  Co.  in  Atlanta.  William  A. 

1  j  i.-  -jj.  Cograf,  S.p.A.,  also  of  Turin.  keyboard  has  only  120  keys  Wetherell,  who  has  represented 
During  the  plant  tour,  Lan-  from  which  seven  or  eight  al-  Wood  Flong  for  33  years,  is  re- 
ston  showed  its  new  Monomatic  phabets  of  type  can  be  obtained,  tiring, 
line.  The  Monomatic,  similar  to  The  Monomatic  keyboard  in- 
Lanston’s  famed  Monotype,  fur-  eludes  other  basic  improve- 
ther  simplifies  typesetting  and  ments — a  unit  control  plate, 
casting  operations  with  new  de-  which  controls  the  unit  value 
sigfn  features.  characters  set  the  key- 

board;  an  easy-to-read 

Monomatic  Caster  scale;  an  automatic  device 

As  fundamental  as  the  Mono-  letter  spacing;  and  an 
type  line  was  in  the  past  to  the  counter. 

printing  industry,  Lanston,  fol-  The  Monomatic  is  designed 
lowing  several  years  of  re-  for  typesetting  of  any  printed  ^ 

search,  development  and  engi-  material  from  simple  straight 

neering,  introduced  the  Mono-  copy  to  tabular  and  complex  Aa 

matic  keyboard  and  the  Mono-  composition,  including  the  most  B  V 

matic  caster  in  late  1959.  technical  chemical  and  mathe-  k  M 

In  place  of  the  Monotype’s  matical  formulae. 


You  can  count  on  it.. 

MORE  READERS... 
MORE  REVENUE 

^cUaijfi^ 


NEWSPAPER 

ROLLERS 


UwM  wft  lynlhalk  rollara  work  Iratant 
magic. ..in  appaaranc*,  in  pulling 
powar...in  prid*  your  community 
tokn  in  it*  n*w*pap«r. 

Typo  comps  up  door,  roodobl*,  invit¬ 
ing.  Holftonos  sparkle.  Ads  look  bettor, 
pull  better  .  .  .  and  ore  easier  to  sell. 
Wont  ods  come  dean  and  dear , . .  win 
new  readers,  bring  new  buyers. 

OX  brings  your  newspaper  up  to  high 
quality  standards.  And  cut  composirtg 
room  costs.  Whatever  the  weather, 
they  run  fast  ond  cooil  Why  wait? 


C  C  Designed  for  better 

ROLLER  GRINDER  newspaper  printing! 

•  Grinds  rubber  rollers  *  Polishes  smoothly 

•  Applies  powder  •  Practical  operation 

Have  year  rollers  when  yoe  need  them! 


Gut  down  cost- 
step  up  quaUfy- 

^Ib£\L5! 


Write 


CUniNG  HIS  CAREER 

nearly  60  years  in  the  printtaf 
trade,  Lisle  T.  Horton  recently  t»- 
tired  from  the  position  of  mediae 
ical  superintendent  of  the  Eastw 
(Pa.)  Express.  He  served  his  af* 
prenttceship  in  Wilkes-Barre,  Pa 
and  worked  at  Easton  nearly  tP 
years. 


Grinding  facilities 
at  all  four  plants. 


collect 


PHONE  UNION  4-7*77 
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Frank  Gannett  Estate 
Set  at  $5.6  Million 


RocHBSTfai,  N.  Y,  Ii 
Frank  Gannett  left  a  $5,628,-  25,( 
787  estate  before  taxes.  Of  that  moi 
amount  $2,109,530  went  to  the  pan 
Frank  E.  Gannett  Newspaper  fan 
Foundation  Inc.  als( 

Value  of  the  property  in  New  val' 
York  State  is  revealed  in  the  the 
state  tax  appraisal  filed  this  fou 
week.  waj 

Mr.  Gannett  was  the  founder  tax 
and  president  emeritus  of  The 
Gannett  Ck>.,  Inc.  He  died  Dec. 

3, 19B7,  at  the  age  of  81.  j 

The  New  York  State  tax  was  the 
fixed  at  $26,330.  The  federal  apj 
tax  was  $176,058.  In  addition,  ins 
Florida  levied  a  $425  tax  on  the 
$131,020  property  in  that  state. 

Mr.  Gannett’s  widow,  Caroline 
W.  Gannett,  and  Lincoln  Ro¬ 
chester  Trust  Co.  are  executors. 

Mrs.  Gannett  received  $2,806,- 
945  including  $186,804  in  jointly 
owned  property.  Her  share  also 
included  more  than  8,000  shares 
of  Gannett  Co.,  Inc.  Class  A 
common  stock. 

The  gross  estate  in  New  York 
State  ^fore  deduction  of  debts 
and  expenses,  totaled  $5,813,700. 
Stocks  and  bonds  were  listed  at 
$5,329,455.  Bank  accounts  and 
money  owed  the  estate  totaled 
$150,133.  Insurance,  all  payable 
to  the  estate,  was  $131,241. 

Among  stocks  were  16,931 
shares  of  Gannett  Co.,  Inc. 
cnnmon  stock  valued  in  the  tax 
appraisal  at  $4,779,300,  and 
1475  shares  of  the  company’s 
convertible  preferred  class  B 
stock,  listed  at  $129,250. 

Other  stocks  included  2,448 
shares  of  Bell  Aircraft  Corp., 
an>raised  at  $42,534;  200  shares 
of  E.  I.  duPont  de  Nemours  & 

Co.,  $36,087  ;  504  shares  of  Cen¬ 
tral  Trust  Co.,  $24,696;  and 
680  shares  of  General  Motors 
Corp.,  $22,246. 

Family  Home 

The  $186,804  in  jointly  owned 
property  included  the  home  at 
196  Sandringham  road,  Bright¬ 
on,  valued  at  $86,600  and  prop¬ 
erty  on  Gannett  Hill,  Town  of 
Sooth  Bristol,  appraised  at  $22,- 
760.  Mr.  Gannett  was  bom  in  a 
farmhouse  on  Gannett  Hill. 

The  Gannett  Newspaper 
Foundation,  which  received  the 
residuary  estate  after  distri¬ 
butions  to  Mrs.  Gannett  and 
other  beneficiaries,  was  created 
by  Mr.  Gannett  in  1935.  Before 
bia  death  he  had  given  the  foun¬ 
dation  more  than  30,000  shares 
of  Glass  A  common  stock  of 
Gannett  Co.,  Inc.,  totaling  $743,- 
227  in  value  at  the  times  given,  I 
the  tax  appraisal  shows. 
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In  1935,  Mr.  Gannett  placed 
25,000  shares  of  Class  A  com¬ 
mon  stock  of  the  Gannett  com¬ 
pany  in  trust  for  the  benefit  of 
family  members,  the  appraisal 
also  shows.  That  trust  was 
valued  at  $1,062,500.  Neither 
the  stock  transferred  to  the 
foundation  nor  the  family  trust 
was  included  in  the  estate  for 
tax  purposes. 

$1,000,000  Insurance 

Another  item  not  included  in 
the  estate,  but  shown  in  the  tax 
appraisal,  was  $1,030,027  life 
insurance  owned  by  and  paid  to 
the  Gannett  Co.,  Inc. 


The  Florida  property  included 
a  winter  home  at  Miami  Beach. 

The  will  provided  a  $200,000 
bequest  for  his  daughter,  Sarah 
G.  McAdam  of  Greenwich,  Conn. 

Dixon  Gannett  of  Dearborn, 
Mich.,  his  adopted  son,  received 
$100,000  plac^  in  trust  under 
the  will. 

Personal  Gifts 

Six  grandchildren  were  gpven 
$5,000  each.  They  are:  Charles 
V,  McAdam  III,  Frank  G,  Kyrie, 
Brooks  W.  and  Katherine  W. 
McAdam,  all  of  Greenwich, 
Conn.,  and  Frank  E.  Gannett 
II  of  Dearborn.  A  sister-in-law, 
Mrs.  Melvin  C.  Gannett  of  Ft. 
Lauderdale,  Fla.,  received 
$5,000. 

Florence  K.  Messman,  225 
Castlebar  Rd.,  his  secretary,  was 
bequeathed  $5,000. 


Governor  Covers 
The  World  Series 

Harrisburg,  Pa. 

Pennsylvania  Gov.  David  L. 
Lawrence,  former  Mayor  of 
Pittsburgh,  turned  sportswriter 
for  the  World  Series.  He  covered 
the  Pittsburgh  games  with  the 
New  York  Yankees  for  the 
Harrisburg  (Pa.)  Patriot,  Eve¬ 
ning  News  and  the  Sunday 
Patriot-News. 

He  personally  attended  games 
played  in  Pitteburgh  and  will 
write  his  comments  on  the  New 
York  games  from  the  front  of  a 
TV  receiver. 

The  coverage  was  arranged 
by  A1  Claric,  executive  sports 
e^tor  of  the  Newhouse  news¬ 
papers  here.  The  Governor’s 
column  was  made  available  to 
all  other  newspapers  in  Penn¬ 
sylvania  who  request  it. 


Complete  Pressroom  for  Sole 


— Available  in  1961 


Line  A 

15  He*  super-speed,  heovy-pattem,  reHer-bearieq,  verHcol-type  units. 

3  single-delivery  folders— Serial  Nos.  2601—2404—2599  (desi9Mted  1A,  2A. 
3A). 

15  Cline  two-arm  reels. 

4  200-li.p.  Relianee  drive  motors  (DC)  and  Cutler-Hammer  eoetrols. 

3  Cntler-HamnMr  coeveyors. 


1 5  Hoe  super-speed,  heavy-pattern,  vertical-type  units. 

3  Felders  (2  single,  1  donble-delivery)- Serial  Nos.  2424—2427—2428  (desig¬ 
nated  1.  2.  3). 

15  Cline  two-orm  reels. 

4  150-h.p.  Reliance  drive  motors  (DC)  and  Cutler-Hammer  controls. 

3  Cutler-Hammer  conveyors. 


1 5  Hoe  Super-speed,  heavy-pottem,  vertical-type  units. 

3  single-delivery  friders — Serial  Not.  2423 — 2424 — 2425  (designated  4,  5,  4). 
1 5  Cline  two-arm  reels. 

4  150-h.p.  Reliaace  drive  motors  (DC)  and  Cutler-Hammer  controls. 

3  Cutler-Hammer  conveyors. 


1 5  Hoe  super-speed,  heavy-pottem,  vertical-type  units. 

3  balloon  doable  formers— Serial  Nos.  2432—2433—2434  (designated  7,  8.  9). 
1 5  Cline  two-orm  reels. 

4  150-h.p.  Reliance  drive  motors  (DC)  and  Cutler-Hammer  controls. 

3  Cutler-Hammer  conveyors. 

These  presses  are  presently  printing  from  a  60”  roll  with  23-9/16”  cutoff. 
They  have  complete  electrical  control  systems,  including  10-h.p.  inch  motors 
and  miscellaneous  auxiliary  items.  Control  system  permits  each  line  to 
operate  in  5-unit  groups. 

Equipment  may  be  inspected  at 

THE  CHICAGO  DAILY  NEWS  BUILDING 

400  Wesi  Madison  Street.  Cbieago,  III. 

For  further  detoiis,  contact 
I.  S.  Finn,  Parehasing  Agent 
Chicago  Sun-Times  and  Daily  News 

401  North  Wabash  Ave.,  Chicago  1 1 ,  III. 
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TEAMING  UP  on  the  production  line,  these  employees  help  turn  out  modem  crossbar  dial  switching  equipment  at  Weste* 
Electric’s  new  manufacturing  plant  in  Columbus,  Ohio.  PriKluction  began  here  in  April,  1960,  and  in  September,  1960,  tk» 
Columbus  Works  — with  nearly  4,000  employees  on  the  payroll  — shipped  its  8,000th  frame  of  crossbar  equipment 


WESTERN 


ANC 


COLUMBUS,  OHIO 


Today  a  little  more  than  a  year  old,  Western  Electric's  new  manufacturing  plant  in  Columbus 
is  already  an  important  producer  of  dial  telephone  switching  equipment  for  the  Bell  System. 


Western  Electric  has  disco\  erecl  Columbus!  And  its  new 
located  on  a  250-acre  tract  at  the  eastern  edge  of 
the  cit\’  attests  to  the  importance  of  that  discovery.  For 
4is  is  a  major  plant  with  1.6  million  stpiare  fc*et  of  space 
ind  a  total  of  almost  37  acres  under  roof. 

The  people  of  Columbus  bring  to  us  many  highly- 
developed  skills  and  talents  to  help  us  make  dial  telephone 
switching  ecpiipment  for  the  Bell  System.  And  Columbus 
-a  widely  recognized  educational  and  cultural  center— 
afiords  our  employees  the  fullest  opportunity  to  advance 
in  their  work  and  in  their  aesthetic,  social  and  civic  lives. 

Columbus,  too,  is  benefiting  from  our  discovery  — 
through  the  many  jobs  our  work  here  creates,  the  payrolls 
Ispent  with  local  merchants,  the  taxes  we  pay,  and  the 
manv  ways  we  and  our  employees  have  become  an  in¬ 
tegral  part  of  the  community. 

Columbus  is  enjoying  a  dynamic  period  of  economic 
vitality  and  industrial  growth.  W'e  at  \Vc*stem  Electric  are 
honored  to  be  one  of  its  new  neighbors— and  were  looking 
fonvard  to  manv  rewarding  years  of  progress  together. 


Besides  Columbus,  Western  Electric  has  12  other  prin¬ 
cipal  manufacturing  locations,  where  we  also  make 
hundreds  of  different  telephone  products  for  the  Bell 
System  and  a  variety  of  other  products  for  the  Gov¬ 
ernment,  principally  for  national  defense.  Last  year 
we  purchased  over  a  billion  dollars'  worth  of  raw 
materials,  products  and  services  from  our  more  than 
35,000  suppliers  located  in  every  State  of  the  Union. 
Of  these,  90%  are  "small  businesses."  The  things 
we  make  and  buy  are  distributed  to  the  Bell  tele¬ 
phone  companies  through  Western  Electric  distribu¬ 
tion  centers  in  32  cities. 


W.E.  RESIDENT  PURCHASING  AGENT, 
Donald  L.  Stone  (right),  discusses  hydraulic  Multi¬ 
press  ready  for  uehvery  to  W.E.  with  Edwin  L. 
Fouse,  Vic'e  President,  Denison  Engineering  Div., 
.\inerican  Brake  Shoe  Co.  .  .  .  just  one  of  our  more 
than  2,(XK)  suppliers  throughout  the  State  of  Ohio. 


MANUFACTURING  AND  SUPPLY  UNIT  OF  THE  BELL  SYSTEM 


CHAMBER  OF  COMMERCE  (Columbus  Area) 
president,  Paul  L.  Jones,  sums  up  the  community’s 
attitude  toward  W.E.’s  new  Columbus  plant:  “We 
consider  Western  Electric  one  of  our  most  valuable 
industrial  citizens.  Its  important  economic,  social, 
and  civic  contributions  toour  area  are  most  welcome.” 


pW  WORKS  of  the  Western  Electric  Company  in  Columbus, 
^Batiun-wide  competition,  was  named  one  of  the  top  ten  plants 
•ft  in  1959.  The  citation  reads,  in  part:  “A  progressive  example  of 
Ji^ative  design.  Western  Electric’s  huge  plant  is  a  marvel  of 

WOMg  for  the  present  and  future _ It  meets  the  challenge  of 

Pawling  a  dynamic  working  environment  for  a  giant  workforce.” 


UNITED  APPEAL  FUND  Executive  Director, 
Robert  C.  Hicks  (right),  presents  plaque  to  W.E. 
United  Appeal  committee  members,  Dorothy  Neely 
and  Jack  CJibbons,  in  recognition  of  the  third  con¬ 
secutive  year  that  Western’s  Columbus  employees 
have  had  over  90%  participation  in  the  U.A.  drive. 


AFTERMATH  OF  STRIKE 


in  the 


2  Win  Severance 
Judgment  in  Test 


upon  the  notice  given 
letter  of  May  5.” 

The  severance  pay  clause  said 
the  severance  became  due  upon 
the  employee’s  retirement  or 
upon  dismissal. 

In  the  Moffat  case,  severance 
pay  was  claimed  from  March  23, 
1956,  when  the  former  Lima 


SNPA  Panel 
On  Outlook 
For  South 


Lima,  Ohio  the  News  in  Common  Pleas  News  Publishing  Corp.  was  dis-  Southern  scholars,  industml- 

The  Lima  News  has  been  Court.  solved  by  Freedom  Newspapers,  lists,  and  editors  will  add^ 

ordered  to  pay  two  former  em-  The  judges  in  the  unanimous  a  California  corporation  which  the  57th  annual  convention  d 

ployees  severance  claims  total-  decisions  found  that  both  men  had  purchased  the  News  in  the  Southern  Newspaper  Pub. 

ing  $11,107.91.  were  entitled  to  collect  from  February  of  that  year.  Ushers  Association  at  Boa 

Decisions  handed  down  by  a  the  News  as  they  were  both  The  court  foimd  that  after  Raton,  Florida,  Nov.  14-16,  a 

three-judge  court  awarded  Ray-  dismissed  from  their  jobs  “with-  the  old  corporation  was  dis-  different  aspects  of  the  speea] 

mond  D.  Harrod,  a  printer  at  out  cause.”  solved  a  new  partnei^hip  was  program  theme  of  “Whtfi 

the  News  for  more  than  30  They  ruled  that  Mr.  Harrod’s  formed.  Assets  of  the  corpora-  Ahead  for  the  South.” 
years,  a  $6,667.91  judgment,  dismissal  came  on  May  5,  1957,  tion  were  transferred  to  the  Hugh  B.  Patterson,  Jr.,  pnii.| 

and  Richard  F.  Moffat,  a  former  when  the  News  sent  him  a  letter  partnership,  but  no  acceptance  dent  of  the  association  and 

reporter  for  18  %  years,  a  $4,440  ordering  him  to  cease  striking  of  any  liabilities  under  the  bar-  Usher  of  the  Arkansas 

judgment.  Both  men  now  work  or  be  replaced.  The  letter,  gaining  contract  were  ever  as-  said  the  editors  and  publishen 

for  the  Lima  Citizen.  coupled  with  the  actual  replace-  sumed  by  the  individual  part-  attending  the  convention  wonla 

The  two  suits  were,  in  effect,  ment  of  Mr.  Harrod,  resulted  in  ners,  the  judges  said.  be  given  a  deep  new  look  at  tla 

“tesrt  cases”  for  103  other  sever-  his  discharge,  the  court  said.  Attorneys  for  both  Harrod  opportunities  for  the  growth  ail 

ance  pay  actions  pending  ag^ainst  The  court  ruled  that  the  dis-  ^.nd  Moffat  contended  at  the  development  of  the  South,  bj 

solution  of  the  former  Lima  trials  of  the  cases  that  sonie  some  of  her  own  best  authoritiet 

News  Corporation  on  March  23,  $405,000  which  had  been  held  in  The  special  program  speaka 

1956  was  a  discharge  of  Mr.  severance  pay  funds  by  the  Hr.  Walter  PrescN 


STATEMENT  REQUIRED  BY  THE  Upon  the  dissolution  of  former  publishing  company  dis-  Webb,  former  president  of  tb 

ACT  OP  AUGUST  24,  1912,  AS  the  Corporation,  his  severance  appeared  from  the  books  of  the  American  Historical  Assoca 
i2i«  became  immediately  due,  the  partnership  which  assumed  as-  tion.  University  of  Texas;  Dt 
AND  JUNE  11.  I960  (74  stait.  2^)  court  Said.  sets  of  the  old  corporation.  jgg  B.  Frantz,  chairman  of  ta 

ahowinK  ^  ownership.  manaKement.  News  attorneys  have  Said  Department  of  History,  Univen 

ljshS*  "rra  “Wtoto®  4tS  ^"‘*‘**'  ^'*‘™‘  **  they  will  appeal  the  decisions,  jty  of  Texas;  Arthur  V.  Wiei* 

“i.  ^0  stroudrfmPK.  Harrod  claimed  severance  •  president  of  the  Tennessee  Coi 

1.  The  names  and  addresses  of  the  under  terms  of  an  agreement  Recreation  Story  Division  of  Umti 

^hsiw,  editor,  manaaing  editor,  and  between  the  News  and  the  Inter-  la  States  Steel  Corporation,  Bus 

1  e  managers  are.  national  Typographical  Union  of  ing^m;  Raymond  Rebsanw 

which  he  was  a  member.  Washington  chairman  of  Urban  Progress 

Mr.  Moffat  sought  severance  A  new  nation-wide  annual  board  member  of  Action,  Iis^ 

under  terms  of  a  contract  be-  awards  program  for  reporting  Little  Rock;  Frank  R.  AhlgiJ 
tween  the  News  and  Local  No.  in  the  field  of  physical  recrea-  editor  of  the  Memphis  Cowswj 
166,  American  Newspaper  Guild,  tion  was  announced  at  the  42nd  eial  Appeal;  and  Dr.  Frai 


Srayi^New  s'^’n^'y’.  The  contracts  contained  pro-  Nation^  Porter  Gr^am,  former  p« 

i:.  Robert  u.  ^wn.  15  nrovidinc  that  orenloveps  here  this  week  by  Mansfield  D.  dent  of  Umvereity  of  Not 


Publisher  and  Eklitor,  Robert  U.  Brown, 

15  Sunnybrae  Place,  Bronxville,  N.Y. 

Executive  Editor,  Jerome  H.  Walker, 

32  Orchard  Avenue.  Rye,  N.  Y. 

General  Manager,  James  W.  Brown, 

Jr.,  Fanton  Hill  Rd.,  Weston,  Conn. 

2.  TTje  owner  is: 

The  Elditor  &  Publisher  Co.,  Inc., 

1476  Broadway,  New  York  36,  N.  Y. 

15  visions  providing  that  employees  -  i-  j  tt  -i.  j  xt  *; 

w.  ten.®7“"*p!S:ton-  Hiii  were  to  receive  one  week’s  pay  Spra^e,  vicepi^ident  of  Amer-  Carolina  and  United  Nab 
at  their  highest  weekly  wage,  loan  Machine  &  Foundry  Com-  Representative  for  India 
Brown»  1S60  Midland  Ave.,  Bronxville  -  _  •  au  /  •  nanv  Pakistan, 

8.  N.  Y.;  Mrt.  Charlotte  Brown  every  SIX  months  of  service  m.  ^ 

S^OTs.c/o  Itobert  u.  Bronx-  with  the  newspaper.  Sponsored  by  AMF,  the  A  panel  se^ion  will  be  ^ 

Tdie.  N.  Y.;  Mrs.  Helen  Brown  Young,  ,  ,  awards  are  designed  to  encour-  erated  by  Turner  Catleoj| 

M  r4rs;^tiiB^n^n^“r^4^6  the  seveTanre  pay  dau2"L  a^  honor  journaliste  ^  managing  editor  of  the  V 

Island  Circle,  Sarasota,  Florida:  Mrs.  .  ®  severance  pay  Clause  as  an  broadcasters  who  have  helped  York  Times  and  president 

te.  iJS^xvii^'N.’  Y.1  ten'T  •"ducement  for  employees  to  re-  better  understanding  of  the  American  Society  of  N«J 

Pew  Estate,  Riveriieiul,  Long  Island.  With  the  News  dunng  the  p^ogj^ams  in  the  field  of  physi-  paper  Editors.  In  additioB  i 

ju  years.  recreation.  They  will  be  ad-  the  special  program  theme,  thJ 

geei  and  oth^^urity  hof^s  wnh?g  plaintiffs  testified  they  ministered  in  cooperation  with  will  be  general  and  group 

or  hoidii^  1  percent  or  more  of  total  could  have  obtained  higher  the  National  Recreation  Asso-  sions  on  business,  advertiail 

!S?Sritie^aJ^!"^one°'^^“’  "  wages  then  they  were  receiving  elation.  and  production  method  chanf^ 

4.  Paragraphs  2  and  3  include,  in  News  during  the  war  jjr.  Sprague  said  the  Awards  in  the  newspaper  industry. 

years,  but  they  continued  to  of  $1,000  each  would  be  given  A  total  of  over  700  memba| 
company  as  trustee  or  in  any  other  work  at  the  paper  because  Of  annually  in  five  media  cate-  associates  and  suppliers, 

Jl’f  their  accrued  severance  pay.  gories.  The  first  awards  for  special  guests  have  made  nl 


person  or  corporation  for  whom  such 


ICA  Job  in  Nepal 

Syracuse,  N. 
Prof.  C.  Wesley  Brewster 


trustee  is  acting;  aleo  the  statements  The  court  noted  in  the  Har-  1960  are  to  be  presented  in  ervations  for  the  conventioa 
fulfL^i^rd^fc^tSthe^cii!  ^  that,  “In  anticipation  June,  1961,  National  Recreation 

cumstances  and  conditions  under  which  of  a  Strike,  the  partnership  Month.  • 

stockholders  and  security  holders  who  (Mpwsl  had  temnorarv  Derson-  • 

do  not  appear  upon  the  hooks  of  the  temporary  person 

company  as  trustees,  hold  stock  and  nel  ready  tO  aSSUme  part  of  the  1  11. 

sreuriries  in  a  capacity  other  than  that  oDeration  ”  Award  Deadline 

of  a  bona  fide  owner.  operation. 

5.  ■Hie  average  number  of  copies  of  The  opinion  Continued,  “It  is  The  American  Society  of 
^triS.  fhrJ^L\  Ae’mansV^X^^^  admitted  that  the  temporary  Planning  Officials  has  announced 
wise,  to  paid  subscribers  during  the  12  personnel  remained  Only  a  short  that  its  1961  Journalism  Award  the  School  of  Journal* 
vrns *20.M6*^'"*  ***  shown  above  but  the  Lima  News  con-  will  honor  a  newspaper  or  re-  Syracuse  University  has  I 

ROBERT  u.  BRO^,  tinned  to  be  published  in  its  porter  that  during  the  past  year  appointed  by  the  Intern^ 
j  ^^**^*'^  Editor,  complete  form  during  all  the  has  rendered  outstanding  public  Cooperation  Admin  istratioi; 
thia'^m  ^ay*  of  SepUmW,  *^960?  formal  period  of  the  strike.”  service  through  advancement  of  set  up  an  educational  matert 

Ariine  Demar,  Notary  Public  This,  the  court  added,  “leads  planning.  Deadline  for  nomina-  production  center  in  Nepal 
^firf  i^*New°York''count7.®®'®*'‘’’  to  an  inference  that  permanent  tions  to  ASPO,  1313  East  60th  fessor  Brewster  has 
Commisaion  Expires  March  30,  1961.  replacements  were  employed  and  St.,  Chicagfo,  is  January  15,  in  the  School’s  grraphic  aio 
_________________________  that  Harrod  was  discharged  1961.  partment  since  1944. 
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ALL  STUMPS  ARE  NOT  IN  FORESTS! 

All  adhesive  bandages  products  made  only  by  Johnson  &  Johnson  and 

is  always  followed  by  a  product  name  as — BAND- 
are  not  BAND-AID  AID  Adhesive  Bandages,  BAND-AID  Clear  Tape, 

BAND-AID  Sheer  Strips,  BAND-AID  Moleskin 
Adhesive,  etc. 

We  appreciate  your  mentioning  our  trademarks 
The  registered  trademark  BAND-AID  is  one  of  the  along  with  our  products  and  we  hope  you  will 

most  widely  known  in  the  world . . .  recognized  in  continue  to  do  so.  But  when  you  do,  won’t  you 

more  than  75  countries.  It  is  an  adjective  indicat-  please  use  both  correctly? 
ing  Johnson  &  Johnson  as  the  source  of  a  product 
and  is  never  the  name  of  a  product. 

It  is  vised  in  connection  with  a  whole  family  of 


1  Whether  it  jumps  to  make  a  discovery 

that’s  out  ot  this  world,  or  sits  down  tpiietlv 
to  spend  a  century  or  two  on  atomic  re¬ 
search,  steel  is  the  only  material  that  has 
the  strength  and  vi^or  to  keep  up  with  the 
reach  of  modern  man’s  mind. 

New  Stainless  Steels  developed  by  United 
States  Steel  withstand  the  vibration  and 
friction  of  unearthly  speeds.  New  USS 
Steel  Forgings  shape  atomic  reactors  and 


F  or  eign  Service  Added 
To  S-T-DN  Syndicate 

By  George  A.  Brandenburg 


TYPES  WITH  TEETH — Dr.  Burton  H.  Fern,  new  "Inside  You  and  Youn" 
health  columnist  for  King  Features  Syndicate,  paralyzed  from  the  nacf 
down  by  spinal  polio,  manages  to  type  with  a  stick  in  his  teeth.  Most 
of  his  daily  columns  are  dictated,  however,  in  his  Stratford,  Conn.,  home 
_ (E&P.  Sept.  10,  page  63). _ 


Chicago 

With  acquisition  of  the  Chi¬ 
cago  Daily  News  Forei^  Ser¬ 
vice,  Oct.  1,  the  Chicago  Sun- 
Times  Syndicate  became  the 
Sun-Times — Daily  News  Syndi¬ 
cate.  In  addition  to  handling  its 
other  features,  the  expanded 
syndicate  is  now  servicing  and 
syndicating  the  CND  Foreign 
Service  to  newspapers  in  U.S. 
and  Canada. 

“Through  the  friendly  cooper¬ 
ation  of  the  Register  and  Tri¬ 
bune  Syndicate,  arrangements 
were  made  for  our  syndicate  to 
take  over  the  distribution  of  the 
Daily  News  foreigpi  service 
which  is  now  being  used  by  59 
newspapers,”  said  Robert  A. 
Cooper,  general  manager  of  the 
S-T — DN  Syndicate. 

Walters  Is  Director 

“Basil  L.  Walters,  editor  of 
the  Daily  News  and  director  of 
the  Daily  News  Foreign  Service, 
will  continue  to  direct  the  large 
staff  of  foreign  correspondents 
of  this  long-established  foreign 
service.  We  have  had  the  com¬ 


on  the  business  side. 

“As  in  the  case  of  the  news¬ 
papers  themselves,  editorial 
supervision  will  remain  entirely 
separate  and  only  the  business 
area  will  be  integfrated  for 
greater  efficiency  and  service  to 
subscribers,”  said  Mr.  Field. 
“We  have,  of  course,  been  re¬ 
sponsible  for  the  Daily  News 
Foreign  Service  operations  for 
nearly  two  years,  and  in  that 
time  have  made  a  careful  study 
of  its  services  and  developments. 

Covering  the  World 

“We  have  drawn  heavily  on 
the  experience  of  Stuffy  Wal¬ 
ters,  long-time  editor  of  the  for¬ 
eign  service,  and  are  agreed  that 
one  major  assignment  facing  us 
now  is  to  keep  fully  abreast  of 
the  fast-moving  changes  in 
world  news  centers — with  our 
emphasis  and  manpower  ade¬ 
quate  in  every  situation.  This 
we  are  doing  and  will  continue 
to  do,  with  particular  attention 
to  such  areas  as  Africa,  Cuba, 
and  Central  and  South  America.” 

Mr.  Field  added  that  Field 


joined  the  S-T — DNS  sales  staff 
as  Southern  representative.  In 
addition,  Fred  Dingman  is  sales 
manager  and  Midwest  repre¬ 
sentative;  Phil  V,  Bessey  is 
Eastern  representative;  and 
Carl  Riblet  Jr.,  Western  sales 
representative. 

Earlier  this  year,  Irwin 
Smith,  formerly  Eastern  sales 
representative,  was  named  man¬ 
aging  editor  of  the  S-T  Syndi¬ 
cate.  William  M.  Thompson  is 
editor. 


Bonn;  Gerald  Robichaud,  Mexi¬ 
co  City;  William  H.  Stoneinaa, 
London;  George  Weller,  Cy¬ 
prus  ;  Washingfton  Bureau— 
Peter  Lisago,  William  McGaffin, 
James  McCartney;  Milt  Freud- 
enheim.  United  Nations;  Frank 
Flaherty,  Ottawa ;  Walt« 
Friedenberg,  New  Delhi;  Smitk 
Hempstone,  Kenya,  East  Af¬ 
rica;  Richard  Mowrer,  Madrid; 
Judy  Barden  (Mrs.  David 
Nichol),  Bonn;  and  Albert 
Ravenholt,  Far  East. 


plete  cooperation  of  John  and 
Gardner  Cowles,  along  with 
Bruce  Horton,  general  manager 
of  the  R&T  Syndicate,  and  Ken 
MacDonald,  editor  of  the  Des 
Moines  Register  and  Tribtine, 
in  this  transition.” 

Marshall  Field  Jr.,  publisher 
of  the  Sun-Times  and  Daily 
News  and  president  of  Field 
Enterprises,  Inc.,  told  E&P  that 
creation  of  the  Sun-Times — 
Daily  News  Syndicate  is  a  fur¬ 
ther  step  in  the  coordination  of 
the  Field  newspaper  operations 


AUSTRALIA'S 

Expanding  Wealth 
Otters  Opportunities 

Invaatlgate  tha  devaiopmenta 
that  ara  taking  placa  —  In- 
craaaad  population,  Induatrlal 
davalopmont,  high  standard 
of  living,  and  tha  mounting 
succaaaaa  of  ovar  800  U.  8. 
companlaa  that  ara  oparating 
and  hava  1600,000,000  Invaatad 
in  Auatralla. 

To  kaop  la  touch  with  markoling, 
advarfiting,  publlihing  aad  graphic 
•rti  la  Auatralla  road 


IHEWSPAPERNEWS 


PabHahaW  /ortalahtly  | 

\aaaal  Sabaoription  to  U.  S.  { 
IS  HaadHea  St.,  Sydaay,  Aastrallo  ‘ 
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Enterprises  resources  are  such 
that  the  Newspaper  Division 
plans  to  increase  the  scope  and 
depth  of  coverage  not  only  by 
the  Daily  News  Foreign  Service, 
but  through  the  entire  range  of 
offerings  of  the  expanded  syndi¬ 
cate. 

In  anticipation  of  this  ex¬ 
panded  move,  the  sales  and  ser¬ 
vice  staff  of  the  Sun-Times — 
Daily  News  Syndicate  has  been 
expanded,  according  to  Mr. 
Cooper,  who  announced : 

Expand  Sales  Staff 

Lee  Loudon,  formerly  of  Na¬ 
tional  Newspaper  Syndicate,  has 

Tf<^C0L0RI/IATIC* 

!  Greatest  money-maker 
\  ever  built  for  profitable 
\  newspaper  production! 


The  Daily  News  Foreign  Ser¬ 
vice  was  founded  in  July,  1898, 
by  Victor  F.  Lawson,  founder 
publisher  of  the  Chicago  Daily 
News.  The  Service  does  not  at¬ 
tempt  to  compete  with  the  As¬ 
sociated  Press  and  United  Press 
International  for  routine  cover¬ 
age  of  foreign  news.  The  Daily 
News  in  its  own  foreign  service 
specializes  in  explanatory  and 
background  stories. 

‘Make  It  Interesting' 

“We  have  a  slogan  in  our 
service  about  making  ‘significant 
news  interesting’  so  that  people 
will  read  it  and  become  informed 
I  about  what  is  going  on  all  over 
I  the  world,”  said  Mr.  Walters. 
“Our  correspondents  are  given 
wide  latitude  to  write  as  they 
please.  All  we  insist  upon  is 
gentlemanly  conduct,  honesty 
and  objectivity.  Correspondents 
are  particularly  cautioned 
against  allowing  editorial  com¬ 
ment  to  enter  their  dispatches.” 

CDNFS  maintains  offices  in 
Washington,  London,  Paris,  Ot¬ 
tawa  (Canada),  United  Nations, 
Cyprus,  Bonn,  Mexico  City  and 
Tokyo.  In  addition,  there  are 
several  correspondents  traveling 
throughout  the  world  on  special 
assignments.  Daily  News  For¬ 
eign  Service  staffers  include: 

Keyes  Beech,  Tokyo;  Paul 
Ghali,  Paris;  David  M.  Nichol, 


Leaves  KFS  Staff 

Gerald  Gartland,  sales  repre¬ 
sentative  for  King  Featawi 
Syndicate  the  past  six  yean, 
has  resigpied  to  enter  a  new  field 
of  business.  He  will  announce 
his  plans  later. 

*  *  * 

— Courtney  Dnnkel,  whi 
draws  “Footnotes”  for  tk 
Times-Mirror  Syndicate,  La 
Angeles,  sailed  recently  on  tk 
S.  S.  United  States  for  a  vaf» 
tion  in  Europe.  Mr.  Dinkei  ii 
also  the  editorial  cartoonist  fir 
the  York  (Pa.)  Dispatch. 

— Syndicated  columnist  Clla^ 
les  McHarry  (Chicago  Tribm» 
New  York  News  Syndieak) 
writes;  “I  don’t  know  whetkr 
cartoonist  Harold  Gray  is  awan 
of  it,  but  there’s  an  exotic  wk 
bills  herself  as  ‘Little  AwW 
Annie,  the  Comic  Stripper.’* 

— Gordon  Langley  Hall  h 
back  at  his  syndicate  headgs# 
ters  in  New  York  after  fin 
months  in  Europe  on  vari^ 
writing  assignments,  inclndlk 
Princess  Margaret’s  weddinfA 

— ^Through  error,  Jok 
Crosby’s  column  (New  Yi^ 
Herald  Tribune  Syndicate) 
headed  by  the  Meriden  (Ccmi 
Journal  one  day:  “View 
by’s  John.”  By  coincidencg^  * 
cartoon  appeared  next  to  it  •• 
the  Chic  Sale  subject. 
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gVNDK  AXES 

New  Weekly  Column 
About  ‘Science  Today’ 


National  distribution  of  a 
««Aly  column  that  does  in  the 
SM  of  science  what  the  ablest 
oamentutors  do  in  the  fields  of 
politics  and  international  af- 
f»in  was  announced  by  the  Al¬ 
burn  Bureau  (Box  6135,  Min- 
niapolis  24,  Minn.) 

The  column,  “Science  Today,” 
is  written  by  Prof.  James  A. 
Coieman,  chairman  of  the  De¬ 
partment  of  Physics  at  Ameri¬ 
can  International  College  in 
Springfield,  Mass.  It  is  issued 
for  weekend  release. 

Different  Approach 

According  to  Leo  Sondereg- 
ger,  director  of  the  Album  Bu¬ 
reau,  Prof.  Coleman’s  approach 
differs  radically  from  that  in 
most  columns  about  science. 

“He  is  mainly  interested,” 
said  Mr.  Sonderegger,  “in  ex¬ 
plaining  the  significance  of  var- 
kns  scientific  developments,  and 
their  present  or  potential  im¬ 
pact  on  society.  ‘Science  Today’ 
provides  a  discerning  expert’s 
week-to-week  commentary  on 


science  in  society,  just  as  the 
leading  political  colunuis  pro¬ 
vide  expert  comment  on  govern¬ 
ment  and  politics.” 

The  writer  of  “Science  To¬ 
day”  believes  that  although  the 
American  public  is  fairly  well 
informed  in  political  matters, 
“in  science  we  are  not  knowl¬ 
edgeable  at  all.”  He  is  convinced 
that  “we  have  far  too  many 
pseudo-scientists  flourishing  on 
the  ignorance  of  the  ill-in¬ 
formed”  and  thinks  it  is  “espe¬ 
cially  important  today,  because 
of  the  international  implica¬ 
tions,  that  the  American  public 
be  educated  and  influenced  on 
scientific  topics  by  those  truly 
competent  to  do  so.” 

Writes  For  layman 

Prof.  Coleman  has  had  no¬ 
table  success  in  making  difficult 
.scientific  matters  intelligible  to 
laymen.  His  book,  “Relativity 
for  the  Layman,”  undertakes  a 
task  that  has  baffled  numerous 
writers  —  that  of  explaining 
the  theory  of  relativity,  and 


describing  its  significance,  in  a 
way  that  makes  sense  to  the  un¬ 
trained  reader.  One  measure  of 
how  well  he  succeeds  is  to  be 
found  in  the  late  Albert  Ein¬ 
stein’s  comment  at  the  time  the 
book  was  published. 

Noting  “how  difficult  it  is  to 
give  to  the  layman  a  clear  idea 
about  the  essence  of  relativity 
theory,”  Mr.  Einstein  said, 
“Your  book  gives  a  really  clear 
idea  of  the  problem.  .  .”  Numer¬ 
ous  other  leading  scientists 
agreed  with  this  estimate. 
Among  them  was  Dr.  Harlow 
Shapley,  director  of  the  Harv¬ 
ard  College  Observatory,  who 
said  that  he  was  making  Cole¬ 
man’s  book  required  reading  for 
his  courses.  Dr.  Fred  L.  Whip¬ 
ple,  chairman  of  the  Depart¬ 
ment  of  Astronomy  at  Harvard, 
praised  the  book  as  having 
made  “a  very  fine  contribution 
to  the  understanding  of  science 
by  those  not  trained  in  a  speci¬ 
fic  field.” 

“Relativity  for  the  Layman” 
has  had  a  large  .sale  in  the 
United  States  and  has  been 
published  in  six  foreign  edi¬ 
tions.  At  present  its  author  is 
in  the  final  stages  of  work  on  a 
book  on  the  origrin  and  structure 
of  the  universe. 

Prof.  Coleman  has  had  wide 
experience  not  only  in  teaching 
at  the  college  level,  but  in  re¬ 


search  and  development.  He  has 
done  work  in  the  field  of  gfuided 
missiles,  and  from  time  to  time 
has  served  as  a  consultant  to 
the  Navy.  He  is  a  member  of 
the  American  Physical  Society, 
the  American  Astronomical  So¬ 
ciety,  and  the  American  Associ¬ 
ation  for  the  Advancement  of 
Science.  He  draws  upon  his 
varied  professional  background 
in  illuminating  scientific  mat¬ 
ters  for  readers  of  “Science  To¬ 
day.” 

«  *  « 

— Stan  Delaplane,  Pulitzer 
Prize  winning  columnist  for  San 
Francisco  Chronicle  Features, 
is  filing  his  “Postcards  from 
Delaplane”  from  New  York,  Rio, 
Brasilia  and  Bahia  for  the  next 
few  weeks.  He  is  accompanied 
by  Kevin  Keating,  who  is  pho¬ 
tographing  the  trip  for  a  spe¬ 
cial  feature,  “Delaplane’s  Pic¬ 
ture  Postcard.” 

— “W’innie  Winkle”  is  40  years 
old,  but  the  young  and  stylish 
gal  does  not  look  it.  The  strip 
appeared  first  on  Sept.  20,  1920, 
in  the  Chicago  Tribune  and  in 
the  New  York  Daily  News  the 
following  day.  The  News  gave 
a  luncheon  in  its  dining  room  in 
honor  of  the  strip’s  creator,  car¬ 
toonist  .Martin  (Mike)  Branner, 
on  the  anniversary.  (See  jmge 
66). 


For  “Little  Sandy  Sleighfoot  Comic” 

29  NEW  daily  strips  for  Nov.  21  thru  Christmas  Eve.  The  Advertising  Dep't.,  in  a  number  of 
newspapers  used  “Sandy"  as  an  ad  solicitor.  Some  sold  extra  full  page  ads  using  several 
strips  at  a  time.  Others  sold  blocks  around  a  strip  per  day.  A  highly  successful  Christmas 
appeal. 


IV  SORRV  THAT  #  MV  NAME  IS  OUOIN  eWEOVJNW  WOLVES  AND  I  fSUN6  SHOTS,  INK  TOR  H 
k  MV  P*Td  COME  TO  THE  NORTH  /WILL  FLY  THROUGH  DIPPING  LITTLE  GIRLS*  ^ 

IlFRlGHTENED  VDU,\  POLE  TO  TAKE  OVER  FBOmYtHE  SK^WmAD  I  PIGTAILS,  PAPER  CUPS  TDOSE 
YOUNSnWmJ  OLD  SANTA  CLMie.  y  OF  SANTA  AND  yON  TEACHERS,  AND  YOU 

REINOEER,ANO^mMKW|^I^ELP 


tOCa  SANDY,  SANTA  WON’T  ■ 
LET  VDU  HELP  IN  THE  WORK-^ 

^horih.’  wellyou  can  help 
BK)  me  SANTA'S  ^ 
B^CHRISTMAS  PLANS.  ■ 


inx  Ncvn  HUP  voae44eMv  J 
GtteeoYi  j - ^ - ^ 

JUST  WAIT  TILL 
SANTA  HEARS  ABOUT  YOUtj^ 


AFTER  HIM, MY  BLACK, 

BEAUTIFUL  WOLVES 


This  AD  IDEA  proved  biq  hit  in  Bridgeport, 
Conn.  SUNDAY  HERALD,  Pittsburgh,  SUN 
TELEGRAPH  Mansfield.  O..  NEWS-JOURNAL, 
Columbus,  Go.,  LEDGER-ENQUIRER 

TYPICAL  CLIENT  NEWSPAPERS 

"Little  Sandy  Sleighfoot”  story  is  widely  used 
by  public  and  parochial  schools.  Tha  NEW  plot 
this  year  intansifies  the  suspense  factor. 

Chicago,  SUN-TIMES 

Ottawa,  Ont.,  CITIZEN 

Manila.  P.I.,  MORNING-EVENING  NEWS 

Naw  York,  JOURNAL-AMERICAN 

Denvar,  POST 

Dayton.  JOURNAL-HERALD 
Lismore,  Australia,  NORTHERN-STAR 
Aberdean,  Scotland,  EVENING  EXPRESS 
Shafiald,  England,  STAR-TELEGRAPH 
Gary.  Ind.,  POST-TRIBUNE 
Anderson  S.C.,  INDEPENDENT 
Los  Angeles,  EXAMINER 
Ft.  Weyna,  JOURNAL-GAZEHE 
Bristol,  Conn.,  PRESS 
Kingston,  Jamaica,  DAILY  GLEANER 
etc.,  etc. 

A  HEART  WARMING  STORY  THAT  PUTS 
THE  REAL  CHRISTMAS  SPIRIT 
BACK  INTO  CHRISTMAS 


THE  HOPKINS  SYNDICATE.  INC. 


SUITE  440,  520  N.  MICHIGAN  AVENUE 
CHICAGO  11,  ILL  •  PHONE  SU  7-5287 
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SYNDICATES 


Color  Strips,  More 
Foreign  Sales  Seen 


By  Ray  Erwin 

What  will  be  the  new  trends 
and  formats  for  newspaper 
comics  in  syndicates  in  the  six¬ 
ties? 

A  panel  of  syndicate  execu¬ 
tives  and  editors  delved  into  the 
future  and  made  predictions  at 
the  season’s  first  National  Car¬ 
toonists  Society  Shoptalk  ses¬ 
sion. 

Here’s  what  three  panel 
members  and  two  special  guests 
had  to  say  on  the  subject: 

*  «  * 

250  Comics 

E.  B.  Thompson,  editor,  King 
Features  Syndicate: 

“There  are  now  250  U.  S. 
comic  strips  and  panels  which 
spread  humor  and  adventure 
around  the  world  and  at  the 
same  time  encourage  the  read¬ 
ing  habit.  High  costs  of  news¬ 
paper  production  are  causing  a 
fight  for  available  space,  but 
even  if  papers  become  smaller, 
there  will  still  be  room  for 
comics. 

“Strips  have  changed  and 
emphasis  is  on  humor  and  ar¬ 
tists  and  writers  have  more 
leeway  and  the  future  looks 
great.  Competition  is  keen  with 
the  average  newspaper  carry¬ 
ing  25  strips  and  panels  and  the 
smaller  ones  around  15.  There  is 
always  room  for  one  more  — 
one  more  better  comic.  You 
must  avoid  the  sheep  complex. 


You  must  come  up  with  variety, 
with  new  ideas.’’ 

*  «  * 

Foreign  Sales 

Ira  Emerich,  executive  vice- 
president,  Hall  Syndicate: 

“From  the  selling  end  of  the 
business,  I  can  tell  you  that  I 
think  you  U.  S.  cartoonists  are 
doing  the  finest  job  of  prop¬ 
aganda  outside  this  country  for 
this  country  without  attempting 
to  do  so. 

“Editors  Press  Service  rep¬ 
resents  as  sales  agents  abroad 
six  or  eight  syndicates  to  sell 
your  creations  to  1,650  news¬ 
papers  in  57  countries.  King 
does  a  tremendous  foreign  bus¬ 
iness.  Millions  of  foreigners, 
therefore,  read  our  comics  and 
see  in  their  background  our 
autos  and  household  appliances 
and  way  of  living  —  a  great 
propaganda  job. 

“Editors  Press  is  doing  an 
enormously  increased  business 
and  we  are  overcoming  the 
Latin  American  recession.  The 
U.  S.  is  far  ahead  in  this  respect 
and  comics  exported  by  Great 
Britain,  Italy,  France  and 
Spain  are  infinitesimal. 

“Newspaper  consolidation 
constitutes  a  real  problem  and 
the  number  of  one-newspaper 
cities  is  appalling.  A  cartoon¬ 
ist’s  work  is  not  missed  in  such 


Redskin  revenge  on  Reds! 

An  unarmed  weather  plane  was  wantonly  1 1  jia 

shot  down  over  Arctic  waters  by  the  Reds —  ■ 

killing  the  son  of  Col.  Warbow,  part 

Cheyenne  Indian  .  .  .  now  Terry’s  new 

commanding  officer.  Warbow  and  his  wife 

plot  their  own  deadly  tribal  vengeance — 

involving  Terry  Lee,  in  a  powerful  suspensa  IP 

sequence,  guaranteed  hair-raiser  for  the  millions  of  followers  of 

Teri^ 

by  George  Wunder  .  .  .  ace  air  adventure  strip  .  .  .  moving  with 
the  speed  of  jets  . . .  packing  thrills,  daring,  excitement,  romance! 
A  favorite  of  every  age  group,  men  and  women  ,  .  .  draws 
enthusiastic  readers  in  all  income  brackets  .  .  .  helps  sell 
newspapers!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  "New  York  News 

Mmm^  .V«avs  MuiUUmm,  YmrM 

sgnateute^  mne*  CMcmmo 


FOR  GOOD  COUNSEL  at  chairman  of  tha  Newspaper  Comics  CoeadI 
in  the  past  yaar,  Walter  Lister,  at  right,  receives  a  citation  from  kii 
successor  at  chairman,  William  Hill,  feature  editor  of  the  Washingtoi 
(D.C.)  Star.  Mr.  Lister  is  executive  editor  of  the  Philadelphia  (Pi.| 
Bulletin. 


a  city  unless  he  is  nationally 
famous. 

•  *  • 

Strips  in  Color 

“Tomorrow’s  dream  is  of  a 
newspaper  of  tremendous  color, 
resembling  a  daily  magazine 
and  thus  enabled  to  use  more 
features.  That  paper  will  have 
a  lot  of  color  and  undoubtedly 
strips  will  be  in  color. 

“A  larger  worldwide  market 
and  the  color  field  offer  some 
hope  for  overcoming  the  lim¬ 
ited  news  hole.  When  a  syndi¬ 
cate  sells  a  strip  or  panel,  usu¬ 
ally  another  syndicate  gets  a 
cancellation.  The  answer  is 
better  and  finer  comics,  the 
building  of  quality  beyond  com¬ 
petition.  Excellence  of  mate¬ 
rial  is  the  call  of  the  future.” 

*  *  * 

Improve  Quality 

Maurice  T.  (Moe)  Reilly,  ex- 
I  ecutive  vicepresident,  Chicago 
I  Tribune-New  York  News  Ssm- 
j  dicate; 

I  “I’m  hesitant  to  forecast.  As 
I  goes  the  newspaper,  so  goes  the 
I  syndicate.  A  succession  of 
mergers  has  meant  fewer  met- 
I  ropolitan  newspapers  and  the 
j  reduction  problem  continues  in 
that  field,  as  differentiated  from 
I  the  suburban  and  small  town 
1  papers. 

j  “If  we  cannot  increase  quan- 
[  titatively,  we  can  increase  qual- 
I  itatively  by  using  magazine 
I  techniques.  The  news  hole  is  not 
I  likely  to  increase  for  with  a 
!  narrowing  profit,  the  order  will 
I  be  to  increase  paid  space  and 
j  keep  down  unpaid  space. 

“This  means  a  terrific  fight 
i  for  survival  of  the  fittest.  In 
this  irksome  situation,  we 
should  work  to  improve  comics, 
I  to  have  better  editing,  better 
ideas  and  art  work. 

“I  am  not  pessimistic.  Small 


town  and  surburban  papers  an 
growing.  They  can  supply  inti¬ 
mate  news  the  big  papers  can¬ 
not  handle.  Our  new  market  u 
in  those  papers  and  in  tht 
foreign  papers  and  in  going  to 
color.  I  don’t  go  along  with  the 
idea  that  the  practice  of  read¬ 
ing  is  defunct.  People  still  read 
what  is  interesting  to  them.  Ifi 
a  basic  human  reaction  to  read. 

“Justification  for  a  syndicate 
is  to  help  newspaper  editors  and 
we  can  do  that  by  competitive^ 
welding  a  better  body  of  com- 


s^aicate  gets  a  Secondary  Rights 

The  answer  is 

iner  comics,  the  Harry  Welker,  editor.  New 
lality  beyond  com-  York  Herald  Tribune  Syndi- 
ellence  of  mate-  cate: 

il  of  the  future.”  “Where  there  is  no  newspa- 
*  *  per  competition,  an  editor  can 

ve  Quality  set  the  price  he  will  pay  for  i 

feature.  Prices  have  not  gone 
(Mm)  Redly,  ex-  relation  to  other  costa 

Therefore,  some  syndicates  look 
York  News  Syn-  secondary  rights  sales  - 

,  ,  ,  ,  .  perhaps  books,  television,  dolls, 

nt  to  forecast.  ^  merchandise.  One  case  was  the 
paper,  so  ^es  the  ‘Pganuts’  deal.  Others  may  be 
L  succession  of 

meant  fewer  met-  «Editors  put  in  one  comic  and 
vspapers  and  the  out  another.  The  job  of 

blem  continues  m  ^jje  syndicate  is  to  explore  soe 
lifferentiatM  from  ©ndary  areas  where  revenue  » 
and  small  town  lacking.” 

not  increase  quan-  .Syndicate  Mergers? 

can  increase  qual- 

using  magazine  Elmer  Roessner,  editown- 
le  news  hole  is  not  chief.  Bell  Syndicate: 
rease  for  with  a  “Shall  we  see  mergers  of  syn- 
ofit,  the  order  will  dicates  as  we  have  seen  nier 
e  paid  space  and  gers  of  newspapers?  There  u* 
ipaid  space.  200  syndicate.  Syndicates  iR 

IS  a  terrific  fight  very  democratic.  All  you  noid 
of  the  fittest.  In  to  establish  a  syndicate  U  • 
oe  situation,  we  mail  address  and  a  feature  b 
to  improve  comics,  sell. 

er  editing,  better  “There  is  a  tendency  to  mat* 
work.  as  costs  go  up  faster  than  i*- 

pessimistic.  Small  come  so  several  syndicates  hsR 

EDITOR  ac  PUBLISHER  for  October  8,  19« 


^r«nt  bill,  mail  operation  and 
sdlinf?  program. 

(Bell,  McClure,  North  Amer- 
jtui  Newspaper  Alliance,  Con- 
jglidated  News  Features,  Asso¬ 
ciated  Newspapers,  Women’s 
Sew8  Service  are  under  one 

ownership). 

“I  see  no  jfreat  change  and 
believe  the  syndicate  maricet 
,rill  continue  to  shrink  for  10 
yjjrs,  but  some  weeklies  are 
pwwing  into  dailies.  The  big 
hope  of  the  cartoon  and  of  the 
jpndicate  is  better  and  newer 
features  —  a  whole  lot  better. 
There’s  always  room  at  the  top. 

“I  look  for  great  work  to  be 
ptoduced.  It  will  come  and  then 
m  will  not  have  to  worry  about 
sales,  foreign  income  or  sec¬ 
ondary  rights.” 


syndicate 
O  entences 


Qurslions^Answers 
Jerry  Robinson,  Shoptalk 
chairman  of  the  National  Car¬ 
toonists  Society,  conducted  a 
brief  quest  ion-and-answer  ses- 
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Cartoonist  Dave  Breger  won¬ 
dered  whether  the  offbeat  or 
weird  cartoon  has  a  good  fu- 
tore. 

“If  it’s  good,  it  has  a  place,” 
replied  Mr.  Thompson.  “If  it 
has  a  gimmick,  it  always  will 
find  room.” 

Chairman  Robinson  brought 
up  the  loss  of  artist  talent  to 
other  fields. 

“Syndicates  have  a  contract¬ 
ing  market,  so  newspapers  must 
take  on  young  artists  or  stu¬ 
dents  as  staff  artists,”  answered 
Mr.  Reilly.  “The  strip  was  bom 
in  the  newspaper,  flourished 
there,  is  unique  to  the  newspa¬ 
per  and  has  improved  steadily 
and  is  the  newspaper’s  own.  It’s 
an  art  form,  not  filler,  as  some 
editors  claim.” 

Cartoonist  Mort  Walker 
(“Beetle  Bailey”)  recalled  a 
United  Feature  Syndicate  con¬ 
test  for  budding  cartoonists. 

"It  was  a  magnificent  idea, 
hot  did  you  see  the  work  of  the 
winners?”  laconically  asked  Mr. 
Emerich.  “A  fantastic  number 
of  comics  are  offered  and  they 
ill  get  careful  viewing.” 
Cartoonist  Bill  Nignante, 
^  drew  “Ozark  Ike,”  discon¬ 
tinued  last  year,  inquired  why 
syndicates  do  not  subsidize  car¬ 
toonists  in  whose  work  they  are 
interested  while  they  create  a 
MW  feature. 

“Syndicates  cannot  afford  to 
toe  talent  that  does  not  pro- 
lioce,”  explained  Sylvan  Byck, 
™oic3  editor,  King  Features 
Syndicate.  “Syndicates  are  anx- 
•ous  to  find  new  strips  that  are 
Wd.  Talent  does  not  go  undis- 
®»ered.” 

Tom  Gill,  School  for  Visual 
'rts,  urged  that  newspapers 
greater  interest  in  giving 
!'>®g  artists  a  chance  to  join 
^  staffs  and  enter  newspa- 
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— “Dick  Tracy,”  Chester 
Gould’s  comic  strip  character 
(Chicago  Trihune-New  York 
News  Syndicate),  was  named  for 
special  recognition  along  with 
the  10  best-hatted  men  in 
America  (a  list  including  Henry 
Cabot  Lodge  and  Lyndon  B. 
Johnson)  hy  Harry  Rolnick, 
chairman  of  the  hoard  of  the 
Byer- Rolnick  Hat  Corporation, 
for  “consistently  appearing  on 
American  newspaper  comics 
pages  wearing  a  good  looking 
hat  for  more  than  29  years.” 

“Dick  Tracy  is  seen  wearing 
a  hat  hy  millions  of  Americans 
every  day  and  that’s  a  lot  more 
than  many  famous  people  can 
say,”  declared  Mr.  Rolnick,  who 
added  that  the  famous  detective 
has  done  much  for  the  hat  in¬ 
dustry.  He  thinks,  however,  that 
it  may  he  time  for  a  change  in 
Tracy’s  hat  style.  The  hat  manu¬ 
facturer  designed  a  new  hat  for 
Dick  Tracy  and  sent  it  to  Ches¬ 
ter  Gould  in  Chicago,  winner 
last  April  of  the  National  Car¬ 
toonist  .Society’s  “Cartoonist  of 
the  Year”  trophy.  Mr.  Gould 
sent  Mr.  Rolnick  this  drawing: 


Corp.  who,  with  his  wife, 
Shirley,  doubles  in  brass  by 
writing  a  weekly  travel  column 
under  their  combined  by-lines, 
hit  the  jackpot  when  he  visited 
the  St.  Louis  PosuDitpateh  on 
his  most  recent  swing  through 
the  Midwest. 

Mr.  Sloane  sold  the  column 
to  the  Post-Dispatch  for  its 
Sunday  travel  section.  Then,  sit¬ 
ting  at  the  desk  of  Damon  Ker- 
by,  assistant  feature  editor,  he 
asked  him  what  he’d  done  on 
vacation. 

“We  went  camping  up  to  On¬ 
tario,”  replied  Mr.  Kerhy. 

“Went  camping?  Do  you  do 
much  camping?” 

“We’ve  camped  in  or  through 
46  states  in  the  last  seven 
years,”  answered  Mr.  Kerby. 

“Hold  right  still.”  said  Mr. 
Sloane,  reaching  for  his  pencil. 
“You  are  my  column  for,  let’s 
see,  the  week  of  Sept.  11.” 

And  it  worked  out  that  way. 


— Syndicated  column  heading 
in  the  Ogden  (Utah)  Standard- 
Examiner: 

Dear  Abby: 

Hefty  Wifey  Makes 
Happy  Hubby  ‘Beefy’ 

— Bob  Sloane,  sales  repre¬ 
sentative  for  General  Features 


per  work  instead  of  going  to 
advertising  agencies  or  tele¬ 
vision. 

In  connection  with  this  look 
into  the  future  of  newspaper 
comics,  there  was  an  exhibition 
of  originals  by  great  cartoonists 
of  the  past,  including  Outcault, 
Opper,  McKay,  Dorgan,  Fisher, 
deBeck,  Brigfgs,  Webster,  Her- 
riman  and  others,  all  from  the 
collection  of  Stephen  A.  Doug¬ 
las. 


Young  Readers 
Give  Tuition 


A  17-year-old  Stuart,  Va. 
high  school  graduate,  Margaret 
Ann  Amos,  was  awarded  a 
$250  college  scholarship  con¬ 
tributed  by  teen-agers  and  par¬ 
ents  who  read  the  syndicated 
daily  and  weekly  newspaper 
column,  “Under  21,”  written  by 
Dan  Halligan,  Box  66,  Kali- 
spell,  Mont. 

The  scholarship  was  the  re¬ 
sult  of  quarters  and  dollars 
contributed  by  the  column 
readers  and  Miss  Amos  was 
chosen  as  the  most  worthy  and 
needy  grraduate  from  the  more 
than  200  high  school  graduates 
who  submitted  applications. 
She  intends  to  b^me  a  home 
economics  teacher. 

Another  offer  from  “Under 
21,”  separate  free  booklets  on 
the  “facts  of  life”  for  boys  and 
girls,  also  resulted  in  10,000  let¬ 
ters  being  received  by  Mr.  Hal¬ 
ligan  in  the  first  two  months 
after  he  made  the  offer. 

The  booklets  were  compiled 
by  Mr.  Halligan  and  his  wife 
and  are  mimeographed  as  sepa¬ 
rate  booklets  for  boys  and  girls. 
The  booklets  were  approved  by 
a  medical  doctor  for  facts  and 
by  a  clergyman  for  the  moral 
feature  prior  to  being  offered. 

“Under  21,”  which  is  pub¬ 
lished  five  to  seven  days  a  week 
by  daily  newspapers  in  the 
United  States  and  Canada  is 
syndicated  by  the  George  Mat¬ 
thew  Adams  Service.  However, 
Mr.  Halligan  syndicates  the 
weekly  column  himself  and  also 
his  five-day-a-week,  five-min- 
ute-a-day  taped  radio  show 
which  was  recently  started  by 
radio  stations.  (See  pages  6 A, 
65). 
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Where  there's 

NEWS 

there's 

MARQUIS 

CHILDS 


Washington  Is  his  home 
base,  of  course  .  .  .  but  in 
just  10  months  his  3-times- 
a«weel(  column  has  been 
datelined  from  every  part 
of  the  U.S.,  and  from  Ge¬ 
neva,  Athens,  Karachi,  New 
Delhi,  Rome,  Paris,  London 
and  Madrid! 


Wherever  the  big  news  is 
being  made,  he's  there  . . . 
to  clarify  the  meaning  of 
national  and  international 
events  for  readers  of  ' 125 
I  daily  newspapers! 

I 
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The  Weekly  Editor 


FREEBOOTER 


Publisher  Charles  Deal  has 
stripped  a  bold  new  slogan 
across  the  masthead  of  his  prize¬ 
winning  five-column  weekly 
Marathon  Florida  Keys  Key¬ 
noter: 


“A  Freebootin’  Newspaper 
What  Covers  What’s  Left!” 


To  mainland  Floridians 
who’ve  heard  of  Charlie  Deal 
and  to  neighbors  who  know  him 
best,  he  again  is  sounding  a 
rallying  cry  for  the  community 
he  serves.  And  this  by  far  is  his 
most  noble  and  crucial  attempt. 

This  time,  he’s  telling  the 
people  of  the  central  Florida 
Keys  to  wipe  away  their  tears 
and  get  to  the  job  of  clearing 
the  terrible  devastation  left  by 
the  160-mile-an-hour  buzzsaw 
winds  of  the  killer  hurricane, 
Donna. 


It  was  in  Mr.  Deal’s  principal 
circulation  area  —  a  65-mile 
stretch  of  picturesque  bridge- 
linked  islands  midway  from 
Miami  to  Key  West — that  Donna 
left  her  most  vicious  reminders. 


issue  two  weeks  before.  A  four- 
column  by  15-inch  ad  the  fol¬ 
lowing  week  stated:  “You’re 
right,  the  biggest  business  in 
Princeton  is  real  estate”  followed 
by  copy  describing  the  guide  to 
be  published  the  next  week. 


THURSDATA 


i 


‘PACKAGE’  RATE.S 


Charles  H.  Deal 


But  despite  several  thousand 
dollars  worth  of  damage  to  the 
Keynoter  plant — ^bought  by  the 
Miami  HeraltTs  James  L.  Knight 
in  1966  and  turned  over  to  Mr. 
Deal  in  1957 — the  paper  is  very 
much  alive,  and  the  rallying 
force  in  Donna’s  aftermath. 
(See  E&P,  Sept.  24,  P.  98.) 

Mr.  Deal  was  bom  in  Hickory, 
N.  C.,  and  took  to  printing  and 
newspapering  early  as  a  printers 
devil  at  the  Hickory  Publishing 
Ck)mpany. 

After  military  newspaper  duty 
in  Japan  and  Korea,  he  went 
back  to  college  in  North  Carolina 
for  his  AB,  married,  and  joined 
Knight  organization  in  1967. 

Since  then,  Mr.  Deal  has 
boosted  newsstand  sales  from  400 
weekly  to  1,200,  and  has  huilt 
up  a  mail  subscription  list 
covering  40  states  and  a  half 
dozen  foreign  countries. 

He’s  launched  a  second  weekly 
for  the  upper  part  of  the  Keys 
area,  the  Sun,  and  can  count 
now  a  circulation  of  some  5,000. 

As  a  hard-nosed  newsman, 
ledger-trained  businessman,  ink- 
stained  master  of  any  shop  ma¬ 
chine  and  keen  circulation  plan¬ 
ner,  he’s  already  planning  to 
double  his  plant.  Going  daily  is 
a  fond  hope. 

Under  the  guidance  of  William 
Sandlin,  who  for  30  years  was 
mechanical  superintendent  at 
The  Herald  and  now  oversees 
the  Keynoter’s  shop,  Mr.  Deal 
is  mixing  offset  and  letter  press 
to  experiment  with  better  pro¬ 
duction  of  the  paper  and  job 


shop  orders  for  commercial 
printing. 

Watching  his  town  feverishly 
rebuilding  from  the  waste  left 
by  Donna,  Mr.  Deal  said: 

“If  we’ve  kept  up  spirits  and 
nudged  people  into  action,  then 
we’ve  done  what  any  good  news¬ 
paper  of  any  size  would  want  to 
do.” 


Seven  weeklies  in  Chicago’s 
northwest  exurban  area  have 
announced  a  “package”  adver¬ 
tising  program  designed  to  de¬ 
liver  the  advertiser  50,000-plus 
circulation  on  a  “one  order-one 
proof-one  invoice-one  check  to 
write”  basis. 

Brochures  and  rate  cards  have 
been  mailed  to  .some  1,000  ad 
agencies  throughout  the  mid¬ 
west. 

Smaller  units  of  “The  Big 
Package”  will  be  available  at 
.special  rates. 

Papers  included  are  the  Des 
Plaines  Journal,  Mundelein 
News,  Libertyville  News,  Fron¬ 
tier  Enterprise,  Cardunal  Free 
Press,  McHenry  County  Free 
Press  and  Town  &  Country 
Marketeer. 


BETTER  EQUIPMENT 


HOME  HUNTER'S  GUIDE 


A  five-page  real  estate  section 
in  the  Princeton  (N.  J.)  Pcu:ket 
of  Sept.  15  enabled  the  weekly 
to  equal  its  previous  record  of 
24  pages  (set  in  1959  pre- 
Christmas  season). 

Identified  with  a  four-column 
headline  “The  Princeton  Packet 
Home  Hunter’s  Guide,”  the  real 
estate  promotion  was  carried  in 
the  second  of  the  two-section 
edition. 

There  were  540  column  inches 
of  display  advertising  from  real 
estate  firms  and  housing  de¬ 
velopers  in  the  Greater  Prince¬ 
ton  Area. 

In  addition  to  display  there 
were  105  column  inches  of  real 
estate  classified  advertising.  This 
was  about  a  39  per  cent  increase 
in  classifieds,  according  to  Ed¬ 
ward  P.  Burke,  the  Packet’s 
general  manager. 

News  content  of  the  section 
included  local  housing  news, 
features  and  pictures.  'The  lead 
feature  about  a  prominent  home 
architect  began  on  the  news¬ 
paper’s  front  page  and  included 
a  notice  about  the  special  sec¬ 
tion. 

Promotion  of  the  special  sec¬ 
tion  began  several  weeks  in  ad¬ 
vance  with  a  letter  to  interested 
business  firms  and  announcing 
the  Home  Hunter’s  Guide  issue. 

Teaser  ads  asking  “What’s 
the  biggest  business  in  Prince¬ 
ton”  ran  on  several  pages  in  the 


With  the  installation  of  its 
new  Goss  Suburban  web  offset 
press,  the  Bartash  Publishing 
Co.,  Philadelphia,  is  switching 
this  month  to  offset-cold  type 
operation. 

The  publishing  company  owns 
and  publishes  the  Southwest 
Globe  Times,  and  West  Phila¬ 
delphia  News- Advertiser;  and 
prints  the  Delaware  County 
Times,  Upper  Darby  Telegram, 
North  Wilmington  Times,  Darby 
Progress,  and  Clifton  Review. 

“All  in  all,  we  will  be  print¬ 
ing  about  75,000  copies  a  week 
on  our  new  Goss  press,”  said 
Joseph  Bartash,  president. 


A  PROBLEM  TO  COIB 
HOME  TO — Competition  iImm 
days  among  Idaho  nt-wspapoi 
is  getting  pretty  stiff,  ^iccordog 
to  Robert  Crompton,  publish^ 
of  the  American  Falls  (Idaho) 
Power  County  Press  and  A6«r- 
deen  (Idaho)  Times.  Mr. 
Crompton  wrote  editorially  in 
the  Press:  “The  new  editor  o( 
the  Aberdeen  Times  —  a  wom¬ 
an  of  all  things  —  is  tossing  at 
us  some  of  the  stiffest  competi¬ 
tion  we’ve  had  from  a  nei^ 
boring  newspaper.  In  her  fiijt 
month  at  the  Times’  typewriter, 
two  of  her  editorials  received 
Idaho  state-wide  recognitioa. 
Home-town  compliments  art 
flowing  through  the  dingy  door 
like  water  in  a  spring  run-oft 
Even  an  attorney  in  Los  Ang^ 
les  took  time  to  pen  her  a  com¬ 
plimentary  letter.  Her  editiaj 
job  could  easily  win  her  a  sack¬ 
ful  of  awards  at  the  Idaho  State 
Press  Association  conventk*. 
This  Iwthers  me,  for  it’s  not 
comfortable  to  have  a  shiniat 
star  light  up  Your  Own  Back 
Yard.  Besides,  she’s  going  tobt 
hard  to  live  with — the  new  editor 
of  the  Aberdeen  Times  is  my 
wife.” 


NEW  WEEKLY— The  Sant 
ers  Printing  Company,  Garret- 
son,  S.  D.,  has  published  tkc 
first  issue  of  the  Suburbm 
News  for  the  eastern  part  of 
Sioux  Falls  and  the  rur^  am 
from  Sioux  Falls  to  the  Mm- 
nesota  line. 


No.  14  in  Group 


Carrollton,  Tex. 

Nick  Sindik,  publisher  of  the 
56-year-old  Times-Chronicle,  has 
just  announced  plans  to  add  a 
wing  to  its  plant  to  house  a 
Goss  Cox-O-Type  newspaper 
press.  Mr.  Sindik  said  the  new 
equipment  would  enable  him  to 
print  3,500  copies  an  hour  of 
the  Carrollton  Chronicle  and  the 
Farmers  Branch  Times. 


Arlington  Heights,  Iu. 

Paddock  Publications,  Inc.,  this 
week  announced  another  additka 
to  the  chain  of  suburban  new- 
papers  in  the  Northwest  Chici|» 
area.  Number  14  to  the  grooy 
is  the  Itasca  Register,  which  will 
circulate  in  the  village  of  Ita*a 
(Pop.  3,544)  in  North  DuP»|r 
County.  The  suburb  has  beo 
covered  by  the  chain’s  DuPaft 
County  Register.  First  issue  of 
the  new  paper  will  appear  Od. 
13. 


Elsinore,  Calif. 

Jerry  C.  Gilbertson  has  pur¬ 
chased  the  Elsinore  Leader- 
Press  from  Beverly  C.  James, 
publisher  since  1946. 

Mr.  Gilbertson,  purchased  the 
Elsinore  Sun  earlier  this  year. 


Weeklies  Elect 


Hartland,  Wis. 
M.  J.  Hauck  has  sold  the 
Hartland  Reporter  to  E.  J.  Mc- 
Loone,  former  publisher  of  the 
Stewartville  (Minn.)  Star. 


Vancouver,  B.  C. 

Werden  Leavens  of  the  Bolt» 
(Ont.)  Enterprise  was  eledul 
president  of  the  521-nien4<r 
f' anadian  Weekly  Newspap® 
Association  at  the  conclusion  of 
the  41st  annual  convention  ha* 
recently.  He  succeeds  Leslie  t 
Barber  of  the  Chilliwack  (B.  C.) 
Progress. 
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LlRozene’s  Staff  Builds 
Volume  in  Sister  Paper 
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By  tieorpe  A.  Brandenburg 


Chicago 

“If  I  wore  Art  Rozene,  it 
CTuld  be  a  real  pleasure  for 
nte  to  shave  every  morning,  as 
I  would  be  looking  in  the  mirror 
»t  a  fellow  who  has  put  to- 
either  one  of  the  greatest  sales 
organizations  I’ve  ever  seen.” 


Such  was  the  compliment  paid 
by  Stuart  List,  publisher  of 
''**'**■  Ctieago’s  American,  to  Arthur 
‘  ^  E.  Rozene,  manager  of  the  Chi- 
y  door  Tribune’s  classified  adver- 
taing  division,  now  in  charge  of 
Ange-  5j]jg  and  service  of  want  ads  in 
the  American. 
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Qialk  Up  Record 
The  reason  for  Mr. 


Arthur  E.  Rozen* 

Most  important  of  all,  sales¬ 
men  and  want  advisers  were  im- 


List’s 

complimentary  remark  is  the 
record  that  Mr.  Rozene’s  staff 
****  '^P  classi- 

^  ,  fied  section  of  the  Tribune’s 

f editor  ^he  new  pressed  with  the  fact  that  the 

is  my  ““^'"^tion  operation  went  into  Tribune- American  combination 
'  effect  on  Aug.  2.  offered  classified  advertisers  an 

Hie  28,684  want  ads  pub-  opportunity  to  present  their 
lished  in  the  American  during  want  ads  to  an  audience  total- 
Saai-  month  of  August  outnum-  ing  1,117,000  copies  daily  and 

Garret-  the  classified  ad  counts  1,505,000  copies  on  Sunday  at 
led  the  ot  Chicago  Daily  News  and  rates  that  were  respectively 
iburhm  Chicago  Sun-Times,  making  the  only  35  cents  and  40  cents  per 

part  of  -kiMrican  second  only  to  the  line  more  than  the  regular 

al  arei  Tribune,  which  has  led  all  Chi-  Tribune  want  ad  rates, 
le  Min-  «gD  dailies  in  classified  linage  ^r.  Rozene  assured  his  staff 

.  the  combination  rate  could 

Bwk  of  tbis  success  story  is  realistically  be  offered  to  want 
i^ry  of  a  veteran  adman  advertisers  as  a  real  bonanza- 

iiiHUi  “one  that  would  permit  us  to 

ITS,  lu.  ?  imm^iately  the  advertisers  know  we  were 

,  impossible  takes  a  little  longer.” 

fVe»i»  classified  personnel  Positive  Approach  Pays  Off 

^  pven  a  briefing  session  cov-  , 

®  fniiR  the  potential  sales  ap-  positive  results  of  these 

bichwill  pR^ches  that  might  be  used  briefing  sessions  began  to  im- 
>f  Itaso  laogt  successfully  mediately  pay  off,  he  told  E&P. 

Du^  “We  found  it  'was  necessary  “During  the  first  week  of  the 
as  bw  to  rework  the  American’s  want  combination  operation,  the 
Duftp  li  classification  system  so  it  American  printed  3,906  want 
issu^  would  be  consistent  with  the  ^  thousand  ads  more 

oar  Od-  Tribune’s  classified  operation  ”  *han  it  carried  during  the  same 
lie  said.  “We  also  changed  the  previous  year,”  he 

American  want  ad  type  face  <'^^®  Previous  week’s 

to  conform  with  the  Tribune’s  American  had  carried  a  total  of 
«jie:  and  American  want  ad  2, 640  classified  ads,  approxi- 
B  C  ^***lhues  were  made  consistent  uiately  300  ads  below  its  1959 
iTsoto*  *^°’^Town.  want  ad  level). 

5  electeJ  "^lifi^htly  more  pressing  was  “At  the  end  of  the  second 
-meinhf  Problem  of  informing  and  week’s  operation,  we  found  the 
i\'spa|«<  "^ting  a  sales  and  ad-taking  American’s  want  ad  count  had 
lusioBof  ***  that  previously  had  been  risen  to  7,179  —  more  than  dou- 
tion  hfl*  iu  selling  competitive-  ble  the  1959  volume  for  the  same 

Leslie  E-  ^  •^iust  the  newspaper  we  week.  This  pattern  of  increase 

to*  were  planning  to  ask  them  continued  through  the  third 

sell  to  the  same  want  ad  week.  By  the  end  of  our  fourth 

Itotopects.”  week  of  combined  operation,  our 
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want  ad  staff  had  increased  the 
American’s  volume  to  the  point 
where  the  American’s  classified 
section  contained  just  about  as 
many  want  ads  as  were  carried 
in  the  Daily  News  and  Sun- 
Times  combined.”  (The  want  ad 
lioxscore  for  that  four  weeks 
was:  Tribune,  31,249;  Ameri¬ 
can  7,092;  Sun-Times,  4,931; 
Daily  News,  2,519). 

40-Ycar  Veteran 

Art  Rozene  is  a  veteran  Trib¬ 
une  adman  of  40  years  service, 
who  began  in  classified,  later 
was  in  retail  advertising,  and 
subsequently  classified  display 
before  taking  over  as  classified 
manager. 

Born  in  Paxton,  Ill.,  the  sev¬ 
enth  of  nine  children,  young 
Rozene  moved  to  Chicago,  when 
he  was  20  years  old,  and  went 
to  work  in  the  traffic  depart¬ 
ment  of  the  Illinois  Central 
Railroad.  During  World  War  I, 
he  enlisted  in  the  U.  S.  Army 
Signal  Corps,  later  entered 
aviation  training,  received  his 
commission  as  a  second  lieuten¬ 
ant,  and  was  enrolled  in  the 
Army’s  pursuit  pilot  training 
course  when  the  war  ended. 

Began  in  Oasttified 

He  joined  the  Tribune’s  clas¬ 
sified  ad  staff  in  October,  1920; 
was  assigned  to  the  paper’s  re¬ 
tail  display  ad  .staff  in  1921,  and 
in  1922  was  given  responsibility 
for  retail  furniture  ad  sales. 
The  following  year  he  brought 
in  the  first  million  lines  of  furni¬ 
ture  advertising  ever  published 
in  the  Sunday  Tribune  during 
a  single  year. 

When  W.  R.  Blend  retired  as 
classified  ad  manager  on  March 
1,  1953,  Mr.  Rozene  was  as- 
sigfned  to  the  post.  Under  his 
direction.  Tribune  classified  ad 
linage  climbed  to  an  all-time 
high  of  more  than  14,300,000 
lines  in  1956. 

Automotive  display  ads  were 
introduced  in  Tribune’s  classi¬ 
fied  columns.  A  separate  clas¬ 
sified  ad  section  was  introduced 
as  a  regular  feature  of  each 
Saturday’s  Tribune,  and  the 
staff  was  encouraged  to  accen¬ 
tuate  the  sale  of  weekend  ads, 
to  run  in  both  Saturday  and 
Sunday  papers.  Sales  of  real 
estate  and  other  want  ad  clas¬ 
sifications  also  was  emphasized, 
resulting  in  pushing  up  the 
volume  of  “other  than  help 
wanted”  advertising  from  7,- 
465,000  lines  in  1953  to  ap¬ 
proximately  8,700,000  lines  in 
1959. 

Trainer  of  Men 

During  the  25  years  he  has 
devoted  to  counseling  younger 
salesmen  on  the  Tribune’s  re¬ 
tail,  classified  display  and  clas¬ 


sified  staffs.  Art  Rozene  has  en¬ 
deavored  to  instill  his  personal 
philosophy  into  the  business 
lives  of  his  staffers.  He  con¬ 
stantly  reminds  his  co-workers 
that  “we’ve  got  to  have  some 
fun  out  of  this  business.”  He 
adds,  “one  of  the  most  enjoy¬ 
able  things  for  anyone  in  our 
business  should  be  the  thrill 
of  making  a  sale.  If  a  sales¬ 
man  doesn’t  get  a  thrill  out  of 
.selling,  he’s  in  the  wrong  busi¬ 
ness.” 

*  *  * 

A  Big  One 

CAM  Alva  Thornburgh  re¬ 
ports  a  classified  section  of  the 
Aurora  (Ill.)  Beacon-News  on 
Sept.  23  containing  4,575  inches. 
His  publisher,  William  M.  Hart, 
believes  it  to  be  one  of  the 
largest  classified  ad  sections  pub¬ 
lished  by  a  paper  of  its  size 
(30,000  circ.) 

• 

PERSONAL  NOTES 

Eugene  Fields,  formerly  with 
Rogers  (Ark.)  Daily  News — 
to  assistant  classified  advertising 
manager.  Fort  Smith  (Ark.) 
Southwest  American  and  Times 
Record. 

*  «  « 

Liluan  Zeigler  Graves, 
formerly  Classified  advertising 
manager,  Jamestown  (N.  Y.) 
Post  Journal,  and  Gainesville 
(Fla.)  Sun — to  classified  adver¬ 
tising  manager,  Pompano  Beach 
(na.)  Town  News. 

*  •  * 

Victor  'Treasb — new  classified 
advertising  manager  of  the 
Joplin  (Mo.)  Globe,  succeeding 
Eugene  D.  Orton,  who  died 
Sept.  20  at  the  age  of  74. 

• 

‘Marge’  Block  Dies; 

Wife  of  Publisher 

TOLQK),  O. 

Mrs.  Paul  Block  Jr.,  wife  of 
the  publisher  of  the  Toledo 
Blade,  died  Sept.  30  after  a 
brief  illness.  She  was  born 
Marjorie  Jane  McNab  in  Cleve¬ 
land  in  1917  and,  after  gradu¬ 
ating  from  Kent  State  Univer¬ 
sity,  began  work  as  a  reporter 
on  the  Akron  Beacon  Journal. 

“Marge”  was  City  Hall  re¬ 
porter  for  the  Blade  when  she 
and  the  publisher  were  married 
May  27,  1948.  Mrs.  Block  con¬ 
tinued  her  newspaper  career 
after  marriage,  directing  ex¬ 
pansion  of  the  women’s  depart¬ 
ment  of  the  Blade.  She  was 
elected  a  director  of  the  Blade 
Co.  in  1954.  She  received  many 
citations  for  her  activity  in 
community  affairs. 

Besides  her  husband,  Mrs. 
Block  is  survived  by  twin  sons, 
Allan  and  John;  her  mother,  a 
brother  and  a  sister. 
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MILLION-DOLLAR  FUND 


Pressmen  to  Vote 
On  Defense  Levy 

By  Philip  N.  Schuyler 

A  “serious  situation  threatens  Officers  reported  that  from 
newspaper  locals,”  President  June  1,  1956  to  June  30,  1960  a 
Anthony  J.  DeAndrade  warned,  total  of  $952,792.95  had  been 
closing  the  37th  quadrennial  granted  to  local  unions  for  de¬ 
convention  of  the  International  fense,  strike  and  special  assist- 
Printing  Pressmen  and  Assist-  ance.  Up  to  the  convention,  the 
ants’  Union  of  North  America  Portland  strike  alone  had  cost 


in  New  York  on  Sept.  30. 


close  to  $200,000,  the  report 


Assertions  of  “aggressive”  stated, 
actions  by  publishers  ran  Jack  Ryan,  president  of  the 
through  resolutions  and  speeches  Portland  Newspaper  Union  No. 
during  the  five-day  gathering  17,  told  of  hardships  being  suf- 
that  cost  the  union  close  to  fered  by  the  135  pressmen  on 
$600,000.  Mr.  DeAndrade  hur-  strike.  Strike  benefits  have  been 
ried  his  final  remarks  to  permit  increased  by  contributions  from 
1,400  delegates  to  collect  their  other  locals  to  $45  a  week.  In 
$125  fee  each  for  attending.  addition,  members  have  been 
Besides  taking  action  toward  assisted  in  payment  of  light 
“one  big  union”  (E&P,  Oct.  1),  bills  and  rent, 
the  delegates  vot^  to  submit  to  A  collection  amounting  to 
referendum  a  resolution  that  $3,482  from  convention  dele- 
would  build  and  maintain  a  $1,-  gates  was  presented  to  Mr. 
000,000  defense  fund.  Also  the  Ryan. 

members  will  vote  on  a  plan  to  The  committee  on  the  Press- 
maintain  the  union’s  pension  men’s  Home  in  Tennessee 
plan.  Both  propositions  would  recommended  that  the  tubercu- 
add  to  the  per  capita  tax  levied  losis  sanitorium  there  be  dis- 


on  members. 


^Explosion’  Is  Near 


continued. 

Referred  to  directors  for  study 
was  a  resolution  which  would 


One  of  the  “threats”  against  ^^^ve  organized  newspaper  locals 
a  newspaper  pressmen’s  local  is  geographical  areas  coinci- 
likely  to  “explode”  within  the  ^  geographical  ar^s 

next  few  weeks,  Mr.  DeAndrade  embraced  by  the  existing 

said.  “It  should  be  in  a  city  combines  and  associations  of 
where  we  must  win,”  he  de-  publishers.” 

dared.  Pension  Tax  Proposal 

Earlier  he  had  mentioned 

negotiations  in  which  he  was  Although  officers  and  directors 
participating  with  Detroit  pub-  had  recommended  that  the  union 
Ushers.  &ive  up  its  own  pension  plan 

Other  delegates  linked  his  re-  that  locals  try  to  negotiate 
marks  to  what  they  called  the  employee  the  dele- 

“Portland  Pattern,”  referring  to  ^  substitute  pr^ 

the  strike  situation  that  has  Posal  for  an  inct^  of  22  cents 
prevailed  in  Portland,  Ore.  ^  Pf 

nearly  a  year  with  the  news-  ^  ^ 

papers  continuing  to  publish.  It  referendum, 
was  also  reported  that  in  some  ^  union  mem- 

cities,  publishers  in  the  New-  overwhelmingly 

house  Bn,»p  trying  to  sign 

three-year  contracts  with  the  ^ 

T>v,ru  duced  the  pension  from  $10  a 

PF6Ssni0ri»  X  ii  0  c o n  V 0 n  V 1  o i\  •  .  xi.  a  a. 

adopted  a  resolution  to  limit  to  $32.50  a  month  At 

contracts  to  twi^year  periods.  P^."^ 

,  ,  ,  ,  ,  .  running  disbursements  in  excess 

The  defense  fund  resolution  on  receipts  of  about  $9,500  per 
which  members  will  vote  next  the  directors  reported, 

month  would  assess  all  but  spe-  Effective  Nov.  1,  1960  organ- 
cialty  workers  $1  a  month  until  j^^rs  and  representatives  will 
$1,000,(^  is  reached.  'There-  receive  a  minimum  of  $125  a 
after,  the  ^me  ass^ment  could  ^nd  a  maximum  of  $180. 

again  he  add©d  to  th0  per  capita  Presid0nt  DeAndrade’s  salary 

tax  whenever  the  fund  got  down  boosted  from  $22,500  a  year 
to  $500,000.  to  $24,000;  Secretary-Treasurer 

The  money  so  raised  would  be  George  L.  Googe  will  get  $19,000 
used  for  strike  benefits,  raising  a  year  instead  of  $17,500;  and 
them  from  the  present  $25  a  vicepresidents  will  get  $15,000 
week  to  $50.  instead  of  $13,000. 


Editor’s  Tax 
Case  Before 
High  Court 

St.  Lock 

The  U.  S.  Circuit  Court  of 
Appeals  here  is  considering  tho 
case  of  Alex.  H.  Washburn, 
editor-publisher  of  the  Hojx 
(Ark.)  Star,  who  is  contestinir 
a  federal  income  tax  on  montr 
he  spent  in  circulating  a  refer¬ 
endum  petition. 

Mr.  Washburn  claimed  be 
spent  $6,024.96  in  .sponsorni|, 
preparing  and  circulating  a  peti- 
I.  Tornberg  tion  to  refer  to  a  popular  vote 

a  1955  Arkansas  law  exemptisf 
1  U  x»  livestock  and  poultry  feed  fron 

1  OriLDCrg  IVCtirCS  the  2  per  cent  state  sales  tu 

He  listed  the  expenses  as  a  de 
FrOIH  S3.I0S  Job  Auction  on  his  personal  income 

tax. 

I.  Tornberg,  an  expert  on 

printing  presses  from  the  pit  up  i  f  *  k  n  /  K**- 

.  j  .  u  u  u  eral  election  ballot  on  a  tecr 

whose  advice  has  been  helpful  . 

to  many  a  newspaper  production  11,  ^  j  j  • 

executive,  is  retiring  frv,m  the  , 

Wood  Newspaper  Machinery  bnef  filed  with  the  Court  of  Ap 
ifx  4  0  4.U  J  peals  that  it  was  his  duty  as^ 

anTiheXh  srs" 

Mr  Tornberg  will  relinquish  any  proposal  he  thought  woo: 

the  duties  of  sales  manager  but  ^ 

..  .1  M  ui  ^  cally.  110  contended  the 

will  continue  to  be  available  for 

special  assi^ments  It  was  an- 
nounced  by  John  J.  (Ted)  Shea,  3 
president  of  the  Wood  company. 

M  t"""  ^  to  shop  in  nearby  Texas  to  avo- 

Wood  in  1919,  Mr.  Tornberg  was 

associated  with  R.  Hoe  &  Co.  '  ,  ,  ,  . 

„  .  ,  ,  ,  ,  The  editor  also  contended  16= 

He  IS  probably  one  of  the  most-  3,^^ 

raveled  traveling  salesmen  in  deduction  because  such  e, 
the  country,  at  least  in  the  print-  specifically  author 

mg  busings.  He  h^  gone  all  ^  ^  ^^5 . 

over  the  United  States  many  H^its  petition  expenditures  ar: 
times  and  around  the  world  deductions  to  $25,000. 

^veral  times  both  in  his  quest  government  said  thr 

for  business  and  as  a  personal 

hobby.  defeat  leiHslation  was  ns 


Tornberg  Retires 
From  Sales  Job 


Van  Aurmen  Retires; 
Brainerd  Moves  Up 


The  government  said  thr 
money  spent  either  to  promo" 
or  defeat  legislation  was  as 
deductible  by  law. 


Society  Page  Ad 


Nashua,  N.  H.  Spot 


I.  R.  Van  Aurmen  retired  Helena  Rubinstein,  Inc.,  (v: 
Oct.  1  from  his  duties  as  pub-  Ogilvy,  Benson  &  Mather)  a: 
lisher-manager  of  the  Nashua  nounced  the  starting  time  of : 
Telegraph  and  as  vicepresident  television  spot  commercial,  ’ 
of  the  Telegraph  Publishing  the  style  of  a  “premiere  pr' 
Company.  His  successor  as  gen-  gram,”  in  an  advertisement  " 
eral  manager  is  W.  C.  Brainerd,  the  New  York  Times  Sept  3 
his  assistant.  'The  670-line  insertion  on  tb 

Mr.  Van  Aurmen  has  directed  society  page  was  toplined  ‘'T> 
the  management  of  the  Tele-  night  at  11:15,  Channel  i 
graph  since  Sept.  1, 1956,  coming  followed  by  the  news 
here  from  the  Pawtucket  (R.  I.)  “Helena  Rubinstein  will  chac? 
Times.  He  has  been  active  in  Barbara  Kelly’s  hair  frwn 
the  newspaper  business  for  50  and  pepper’  gray  to  brown  wiii 


years.  new  Color  Life  Coverinse. 

Mr.  Brainard,  who  joined  the  The  cosmetics  company,  = 
Telegraph  on  June  1,  was  heavy  user  of  spots  on 
formerly  general  manager  and  furthered  the  “premiere”  n»; 
vicepresident  of  the  Eden  Pub-  with :  “Tonight,  you  will  see  • 
lishing  Company  of  Southington,  spectacular  commercial  on  yos 
Conn.  television  screen.  .  .  .” 
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‘’Market  Guide,  that  Ih! 


^The  all-new  1961  EDITOR  &  PUBLISHER  MARKET  GUIDE 
now  in  a  connpact  eight-and-a-half  inch  page  size,  but  with  bigger- 
than-ever  content-featuring  1 960  U. S.  Census  data-  plus  six  big 
new  features  to  build  readership  for  your  newspaper’s  promotion! 
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Saginaw  Plant 

(Continued  from  page  12) 

The  basement,  a  block  lonj? 
by  half  a  block  wide,  offers  space 
for  storage  of  about  500  tons 
of  newsprint,  all  automatically 
handled.  Its  ink  storage  tanks 
have  a  5,200-gallon  capacity; 
its  incinerator  makes  short 
work  of  all  except  the  readily 
-saleable  newsprint  strippings; 
its  electrical  control  room  is 
half  a  block  long  and  unbeliev¬ 
ably  complex;  its  “central  sup¬ 
ply”  room  doles  out  office  sup¬ 
plies  for  all  departments. 

The  press,  a  Goss  Headliner, 
plants  its  feet  firmly  in  TVs 
feet  of  reinforced  concrete  and 
towers  three  stories  tall.  Its  16- 
page  units  make  it  capable  of 
a  rated  52,500  48-page  papers 
an  hour,  with  automatic  roll 
changers  letting  its  crew  whip 
through  an  entire  press  run 
without  even  a  slowdown.  It  is 
equipped  for  full  use  of  color. 

Here,  too,  is  evidence  of  that 
“forward  look”  that  is  the  theme 
of  the  entire  project.  There  is 
space,  with  footings  already  in 
place,  for  eight  additional  press 
units,  with  accompanying  fold¬ 
ers  and  conveyors. 

Newsprint  By  Rail 

Newsprint  to  feed  this  easily- 
expanded  press  capacity  comes 
to  the  News  by  rail  to  the 
plant’s  backdoor,  drops  it  by 
lowerator  to  the  basement,  rolls 
it  by  gravity  onto  a  block-long 
conveyor.  A  traveling  kicker 
sends  the  rolls  trundling  gently 
into  place  on  the  storage  floor. 

The  mailing  room,  fed  its 
newspapers  by  two  conveyors, 
quickly  counts  them  into  bun¬ 
dles,  and  the  latest  in  automatic 
equipment  ties  the  bundles  and 
at  the  touch  of  a  button  shunts 
them  off  to  the  appropriate  con¬ 
veyor  gates  and  the  trucks  lined 
up  at  a  100-foot  dock.  This  cir¬ 
culation  dock  fronts  on  a  paved 
work  area  adequate  to  handle 
trucks  and  cars  sufficient  to 
speed  on  their  way  to  subscrib¬ 
ers’  homes  a  circulation  twice 
as  great  as  today’s  52,000. 

Conveyors  whisk  news  copy 
from  newsroom  to  composing 
room,  carry  copy  and  proofs, 
both  news  and  advertising  to 
the  proofreaders  (and  back 
again).  Supplementing  the  con¬ 
veyors  is  a  pneumatic  tube 
system  connecting  newsroom, 
classified  department,  dispatch 
department  composing  room  and 
stereotype  room.  And  both  of 
these  are  backed  up  by  the  good 
old  standby,  a  dumb  waiter, 
linking  first,  second  and  third 
floors. 

The  telephone  system  is  Mich¬ 
igan  Bell’s  most  modem,  auto¬ 


matic  board  that  fi-ees  the  PBX 
operator  of  all  outgoing  and 
inter-com  calls  and  leaves  her 
free  to  be  the  cheery,  courteous 
front-line  greeter  of  perhaps 
99%  of  the  newspaper’s  public. 

Closed-Ciix-uil  TV 

Two  interesting  newsroom  de¬ 
velopments  deser\’e  special  men¬ 
tion.  One  is  the  constantly  moni¬ 
tored  bank  of  radio  receivers, 
bringing  in  city,  .state  and  coun¬ 
ty  police  calls  and  all  fire  de¬ 
partment  calls.  Another  is  a  ven¬ 
ture  into  closed-circuit  televi- 
.sion,  by  which  the  photo  depart¬ 
ment  projects  to  the  City  Desk 
(without  the  time-consuming 
production  of  prints)  a  TV 
screen  image  of  all  available 
picture  negatives,  to  give  the 
city  editor  opportunity  to  make 
a  speedy  selection  and  specify 
size  and  shape  of  the  cut  he 
wants. 

This  TV  development  really  is 
in  the  formative  stage,  with 
great  possibilities  foreseen  for 
its  use  in  color  photography, 
where  it  might  be  used  to  pro¬ 
ject  full  color  photos  before  the 
engraver’s  camera  for  simul¬ 
taneous  production  of  color 
plates — all  without  the  necessity 
of  the  long-drawn-out  and  tedi¬ 
ous  production  of  color  prints. 

Saginaw  News  is  one  of  the 
eight  Booth  Newspapers  of 
Michigan,  all  operating  outside 
Detroit. 

• 

Shreveport  Journal 
Orders  8  Presses 

Douglas  F.  Attaway,  presi¬ 
dent  of  the  Journal  Publishing 
Company,  Inc.  of  Shreveport, 
La.,  has  announced  the  signing 
of  a  contract  for  the  purchase 
of  a  new  eight-unit  Goss  Head¬ 
liner  press  for  installation  in 
1961. 

The  press  will  be  built  for  the 
Journal  Publishing  Company  by 
the  Goss  Company,  a  division  of 
M  G  D  (Miehle  Goss  Dexter) 
Inc,  and  will  print  both  the 
Shreveport  Journal  and  the 
Shreveport  Times. 

Installation  will  take  place  in 
a  new  building  now  under  con¬ 
struction  in  downtown  Shreve¬ 
port,  The  press  will  be  equip¬ 
ped  with  two  folders,  a  Goss 
2:1  Uniflow  folder  on  one  end 
and  a  Goss  Imperial  3:2  folder 
in  the  center. 

In  addition  to  the  eight  press 
units,  five  color  half  decks  will 
be  installed.  Each  of  the  print¬ 
ing  cylinders  will  be  equipped 
with  Goss’  patented  tension 
lockup  and  color  register.  Both 
the  units  and  the  half  decks  will 
have  continuous  ink  feed  system 
to  insure  an  even  distribu¬ 
tion  of  ink  at  all  press  speeds. 

Portable  color  fountains  have 
been  ordered. 


New  Building 
Requires  New 
Top  Executive 

Baltimore 
Donald  Patterson,  production 
manager  of  the  Sunpapers,  has 
been  appointed  assistant  to 
President  William  F.  Schmick 
Jr.,  in  charge  of  expansion  of 
the  building. 

He  has  been  succeeded  as  pro¬ 
duction  manager  by  William  B. 
Marshall,  his  assistant  for  two 
and  a  half  years. 


Mr.  Patterson’s  first  job  with 
the  A.  S.  Abell  Company,  pub¬ 
lishers  of  the  Sunpapers,  was 
as  representative  of  the  com¬ 
pany  in  dealing  with  the  archi¬ 
tects,  engineers  and  builders  of 
the  building  from  1946 — when 
he  returned  from  World  War  II 
Navy  Duty — until  the  new  struc¬ 
ture  was  occupied  at  Christmas 
time  in  1950.  He  is  the  son  of 
the  late  Paul  Patterson.  Since 
1950,  Donald  Patterson  has  been 
production  manager. 

Mr.  Marshall  became  assist¬ 
ant  to  Donald  Patterson  after 
having  been  assistant  produc¬ 
tion  manager  for  three  years  of 
the  Hearst  Baltimore  News-Post 
and  Sunday  American.  Pre¬ 
viously,  he  had  held  similar  posi¬ 
tions  with  the  Providence  (R.  I.) 
Journal  for  four  years  and  with 
the  Boston  (Mass.)  Post. 

The  25,000  square  foot  ex¬ 
pansion  of  the  Sunpapers  Build¬ 
ing  increases  its  floor  space  ap¬ 
proximately  20  percent  in  ac¬ 
cordance  with  original  designs 
which  allowed  for  expansion  to 
six  floors  and  plus  a  four-floor 
tower  as  the  need  arose. 

It  will  provide  space  for  gen¬ 
eral  accounting,  advertising  and 
circulation  bookkeeping  and 
color  photography  studios  for 
Aubrey  Bodine  and  Richard 
Stacks  of  the  Sunday  Sun. 

Third-floor  space  vacated  by 
accounting  and  bookkeeping  will 
be  turned  over  to  expansion  of 
the  cafeteria,  moving  of  the 
building  and  production  depart¬ 
ment  from  the  basement,  and 
enlarging  of  the  mailing  room 
which  will  install  such  modem 
mechanical  equipment  as  the 
bottom  wrapper  feeder. 
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Production’s  base:  rent  spue 
will  be  turned  over  to  the  shop 
and  to  storeroom  facilitiet. 

The  four  passengt  r  and  ou 
freight  elevators  will  all  be  «. 
tended  to  the  sixth  floor,  to 
which  will  be  moved  the  piv 
window — now  conveniently  n«u 
the  cafeteria. 

For  three  weeks,  fifth-floor 
news  and  editorial  daytime  em¬ 
ployees  have  had  the  teeth- 
chattering  experience  of  hearing 
steel  workers  hammering  over 
their  heads — and  knowing  flat 
a  hoist  truck  was  in  operation 
on  the  present  roof. 

• 

Indiana  Plant 
Faces  City  Hall 

Plymouth,  Ind 

The  Plymouth  Pilot-News  hu 
settled  down  in  its  beautifsl 
(stainless  steel  and  pale  yelloi 
porcelain  borders)  plant  whid 
has  10,320  square  feet  of  floor 
space.  One  large  tree — Indiana) 
state  tree,  the  tulip — stands  in 
front  of  the  building  at  Center 
and  Washington,  opposite  City 
Hall. 

S.  E.  Boys,  editor  and  pub¬ 
lisher,  observed  that  the  plaa: 
is  twice  as  big  as  the  neon- 
paper’s  previous  home. 

Much  the  largest  room  in  the 
building  is  the  composing  room 
about  44x72  feet.  It  is  lighted 
entirely  by  fluorescent  lightinf. 
as  are  all  the  rooms  in  the  build¬ 
ing.  The  flooring  in  the  com¬ 
posing  room  is  of  wood  blocb 
tongue-grooved  together. 

Immediately  in  the  rear  i 
the  composing  room  is  the  cast 
ing  room,  which  is  partly  oper 
into  the  composing  room.  It  ha.- 
a  special  ventilating  system. 

T^e  pressroom  is  in  the  rer 
of  the  building,  with  the  mailing 
room  in  front  of  it.  The  founds 
tion  for  the  Goss  Unitube  15- 
page  rotary  press  is  of  concrete 
built  from  20  inches  below  th 
basement  floor.  The  contn 
panel  for  the  press  is  located  r 
the  basement  and  the  ink  ; 
pumped  from  a  l.OOO-gallr 
tank,  also  in  the  basement. 

• 

Building  Plann 

The  Fort  Myers  (Fla.)  li**> 
Press  is  completing  plans  fora 
new  building.  Bolton  McBrydk 
and  William  R.  Frizzel  are  tb( 
architects.  Helsy  &  Latimef- 
of  Miami,  are  the  engineers. 

• 

:  Roi  Ottley 

CHICi» 

Roi  Ottley,  50,  reporter 
i  the  Chicago  Tribune  and  # 
1  author  in  his  own  right,  di*' 
I  here  Oct.  1.  He  wrote  artid# 
!  for  the  Tribune,  dealing  prii^ 
ily  with  Negro  affairs. 
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175  Food 
Editors  At 
Conference 

A  record  number  of  175  food 
editors,  ser\’inK  newspapers  in 
the  United  States  and  Canada 
with  an  atrprepate  circulation  in 
excess  of  49,000,000  copies  daily, 
attende<l  the  18th  annual  News¬ 
paper  Food  Editors  Conference 
at  the  Waldorf-Astoria  Hotel  in 
Kew  York.  The  six-day  meeting 
closed  Oct.  7. 

The  American  Association  of 
Newspaper  Representatives 
sponsors  the  conferences.  The 
chairman  this  year  was  John 
E.  Rohde,  Chicago  sales  man¬ 
ager  of  the  Katz  Agency.  Vice- 
chairman  was  Dave  Preston, 
manager  of  general  advertising, 
Chicago  (Ill.)  Sun-Time^  and 
Daily  News,  assisted  by  Warren 
Hines  of  Johnson,  Kent,  Gavin 
and  Sinding,  Inc.,  and  Douglas 
H.  West  of  Sawyer,  Ferguson 
&  Walker  Co. 

40  .Slates  Represented 

The  food  editors  here  this 
week  represented  98  cities  in  40 
states  and  10  were  from  Can¬ 
ada.  Twenty-two  attended  their 
first  such  conference  and  23 
were  considered  “gold  star” 
food  editors  because  they  had 
worked  in  the  food  field  for 
more  than  20  years.  Forty-three 
food  companies  participated. 

The  first  conference  18  years 
ago  had  only  32  food  editors  and 
lasted  for  only  three  days. 

At  an  international  theme 
luncheon  Monday,  given  by  the 
(3om  Products  Company,  Dr, 
Hugh  Sinclair  of  Great  Britain, 
a  member  of  the  Royal  College 
of  Physicians,  spoke  of  the  rela¬ 
tion  of  fats  and  disease. 

Contrast  With  Japanese 

“You  are  highly  important 
because  you  edit  food  news,  a 
ewnplex  subject,  for  millions  of 
readers,”  said  Dr.  Sinclair. 
“Heart  disease  is  the  most  im¬ 
portant  cause  of  death  in  your 
®antry  and  my  country,  having 
increased  threefold  in  20  years. 
It  claims  nearly  one  million 
lives  annually  in  your  country.” 
Because  of  their  different 
diet,  Japanese  rarely  have  heart 
disease.  Dr.  Sinclair  said. 

“Americans  spend  millions  to 
take  off  flesh,  just  to  put  it  right 
back  on,”  he  observed,  “and 
tkis  flesh  places  a  burden  on 
tb*  heart.  We  must  modify  our 
®*als  and  see  to  it  that  they 

rich  in  useful  fats  and  low 
i#  harmful  fats.  It’s  your  duty 
t®  bring  the  facts  to  the  general 
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IN  A  JAPANESE  TEA  HOUSE,  arranged  by  the  International  Tuna  R$h 
Association  for  visiting  food  editors,  "geisha"  girls  served  tuna  hors 
d'oeuvres  with  sake  and  beer  and  green  tea.  Enjoying  their  share  of  the 
treat  were  Conference  Chairman  John  Rohde  and  Co-Chairman  David 
Preston  with  Ted  Sills.  PR  counsel  for  ITFA,  in  the  middle. 


public  so  the  people  may  enjoy 
health  happiness.” 

Meat  Awardii 

Many  associations  and  food 
firms  were  hosts  at  meals  or 
staged  cooking  demonstrations 
for  the  editors  throughout  the 
week. 

Vesta  Awards,  made  by  the 
American  Meat  Institute  for  the 
first  time  in  seven  years,  were 
given  to  Bertha  Cochran  Hahn, 
food  editor  of  the  Miami  (Fla.) 
News ;  Elizabeth  Hedgcock 
Sparks,  Winston-Salem  (N.  C.) 
Journal  and  Sentinel;  Isabel 
DuBois,  Chicago  Daily  News; 
and  Marjorie  Elwood,  Toronto 
Star  Weekly.  The  citations 
recognized  outstanding  presen¬ 
tations  of  news  and  features 
about  meat. 

• 

Privilege  Statute 

Los  Angeles 
A  proposal  to  extend  to  all 
news  media  the  privilege  of 
confidential  news  sources  now 
granted  newspaper  reporters 
will  be  introduced  in  the  next 
California  legislature.  Plans  to 
submit  the  statute  were  revealed 
by  Assemblyman  Lester  Mc¬ 
Millan,  chairman  of  a  conunittee 
which  conducted  hearings  on 
the  matter  last  summer. 

• 

They  Sh€dl  not  Pass 

Washington 
A  barricade  company,  at¬ 
tempting  to  sell  its  portable 
steel  fences  at  the  meetings  of 
the  International  Association  of 
Police  Chiefs,  has  been  using 
the  following  spiel:  “This  rail¬ 
ing  is  so  good,  it  not  only  keeps 
out  the  crowds;  reporters  and 
even  photographers  can’t  get 
past  it.” 
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Stock  Quotation 
Service  Expanded 

Akron,  O. 

A  financial  page  giving  read¬ 
ers  of  every  one  of  the  paper’s 
eight  editions  extensive  stock 
market  quotations  has  been 
started  by  the  Akron  Beacon 
Journal.  The  paper  heretofore 
has  had  a  short  list  of  leading 
stocks  with  noon  prices  in  its 
Akron  city  edition  and  about  a 
thousand  3:15  p.m.  New  York 
Stock  quotations — high,  low  and 
close — in  its  Night  Final. 

The  new  Night  Final  page 
now  carries  the  complete  list  of 
New  York  Stock  Market  and 
.American  Stock  Market  closing 
quotations.  It  also  lists  the  ad¬ 
vance  or  decline  in  the  price  of 
the  shares  for  the  day. 

In  the  next  day’s  first  six 
editions  about  800  of  the  pre¬ 
ceding  day’s  Big  Board  closing 
quotations  and  300  to  400  of  the 
American  Stock  Market’s  clos¬ 
ing  quotations  are  picked  up. 
In  the  Akron  city  edition,  going 
to  press  at  1 :30,  noon  quotations 
are  substituted.  The  quotations 
are  set  in  four  eight-pica  col¬ 
umns  in  three  11-pica  columns. 

In  the  Sunday  edition  the 
complete  record  of  the  stocks 
traded  during  the  week  on  the 
two  markets  are  carried  with 
1960  high  and  low  prices,  the 
dividends,  sales,  high,  low,  last 
and  net  changes  done  in  two- 
column  measure. 

The  balance  of  the  daily  page 
carries  Sylvia  Porter  and  Wil¬ 
liam  Doyle  syndicated  columns 
and  the  local  columns  of  Busi¬ 
ness  Reporter  Joseph  Kuebler 
and  Market  Editor  George  Hat¬ 
tie. 


Split  News 
Personality 
Seen  Ahead 


Philadelphia 
A  bright  future  for  both  large 
and  small  dailies  in  the  next 
decade  was  predicted  to  100 
members  of  the  Interstate  Cir¬ 
culation  Managers’  Association 
here  this  week. 

E.  Z.  Dimitman,  assistant  to 
the  publisher.  Triangle  Publica¬ 
tions  ( Philadelphia  Inquirer  and 
Philadelphia  Daily  News),  said 
he  believes  metropolitan  papers 
will  become  regional  papers, 
covering  national  and  inter¬ 
national  news  in  depth  and  will 
complement  smaller  papers 
which  stress  affairs  of  their 
communities. 

“I  don’t  think  newspapers  are 
dying,  or  even  sick,”  Mr.  Dimit¬ 
man  said.  “As  a  matter  of  fact, 

I  foresee  an  even  brighter  fu¬ 
ture  for  our  business.” 

He  said  metropolitan  news¬ 
papers  were  undergoing  a  quiet, 
slow  change-over  to  devoting  a 
major  portion  of  space  to  sum¬ 
mit  meetings,  presidential  cam¬ 
paigns,  disarmament,  the  Con¬ 
go,  Castro,  and  Hoffa. 

He  claimed  that  the  Inquirer 
reader  in  Bridgeton,  N.  J.,  had 
no  interest  in  the  city  council 
meeting  at  Media,  Pa.,  and  the 
Norristowm,  Pa.,  reader  didn’t 
care  about  the  factory  fire  in 
Camden. 

He  also  warned  circulators 
that  the  subscription  price  must 
rise  in  the  10  years.  He  forecast 
all  newspapers  selling  for  10 
cents  daily  and  25  cents  or  more 
on  Sunday. 

Mr.  Dimitman  called  for  the 
development  of  new  outlets  for 
sales  of  morning  papers.  Bull¬ 
dog  sales  have  suffered  in  cen¬ 
tral  city  because  the  early  eve¬ 
ning  crowd  which  once  fre¬ 
quented  there  are  now  home 
watching  television.  Stores  once 
open  until  10  and  11  p.m.  were 
now  closing  at  8  or  9  p.m. 

“Wherever  people  go  or  con¬ 
gregate  in  numbers,  there  the 
newspaper  must  become  avail¬ 
able,”  he  said. 

John  E.  Price,  circulation 
manager  of  the  Pittsburgh  (Pa.) 
Press,  moved  up  to  president  of 
the  association,  succeeding  Rob¬ 
ert  A.  Lewis,  Hagerstown  (Md.) 
Herald-Mail. 

Lewis  J.  Gorsuch,  Vineland 
(N.  J.)  Times-J oumal,  became 
first  vicepresident;  Jack  F. 
Patterson,  Washington  (D.  C.) 
Post,  second  vicepresident;  and 
Virgil  Fassio,  Wilmington 
(Del.)  News- Journal,  secretary- 
treasurer. 
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Teacher  ’«  Project 

(Continued  from  page  9) 


their  destribution  and  use  in 
the  various  classrooms  for  the 
teaching  of  a  wide  variety  of 
subjects.  The  papers  are  de¬ 
livered  five  mornings  each  week 
and  the  subscriptions  are  paid 
from  the  school  budget  just  as 
are  other  teaching  aids. 

During  Newspaper  Week  last 
year,  the  Courier-Express  ran 
a  series  of  articles  showing 
creative  use  of  the  paper 
throughout  Western  New  York 
classrooms.  One  result  of  these 
efforts  has  been  the  considerable 
expansion  of  newspaper  use, 
once  confined  mostly  to  English 
and  Social  Studies  classes,  to 
virtually  every  subject  taught 
in  the  schools. 


‘Grownup  Feeling’ 


tabulations;  temperature  list¬ 
ings;  stories  about  tax  rates, 
population  figures,  industrial 
and  employment  statistics. 

For  kindergarten  and  pr*. 
reading  classes  —  identifying 
persons  and  items  in  pictures, 
ads,  cartoons  and  drawings  and 
explaining  about  the  i)ersona, 
their  jobs  or  positions  and  about 
the  use  of  items. 


Editor  Buys  Stock 
In  Indiana  Daily 


Teachers  of  elementary  grades 
report  that  use  of  the  newspa¬ 
per  gives  the  pupils  a  grownup 
feeling,  bridges  the  gap  between 
school  work  and  topics  the  pupils 
hear  at  home  and  elsewhere  in 
the  community  and  serves  as  a 
stepping  stone  to  the  problems 
of  high  school  and  adult  life. 
These  teachers  also  say  news¬ 
paper  classroom  use  fosters 
pupil  participation  in  family 
home  discussions.  Pupils  return 
to  class  the  next  day  saying  “I 
discussed  this  topic  with  my  fa¬ 
ther  last  night  and  he  said.  .  .  .” 

In  high  schools,  teachers  re¬ 
port,  newspaper  use  adds  a 
sense  of  realism  and  immediacy 
to  what  might  otherwise  seem 
to  the  student  to  be  dull  theory. 

A  teacher  of  “Our  Economic 
World”  and  “Problems  of  De¬ 
mocracy”  courses  recently  said: 
“Imagine  trying  to  teach  about 
our  government  without  a  news¬ 
paper  in  the  classroom  —  why, 
that  would  be  like  trying  to 
teach  swimming  without  water.” 

The  daily  stories  about  the 
Presidential  election  campaign 
are  being  used  by  many  teach- 
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RocHESTtai,  Ind. 

Miss  Hilda  Dillon,  English  teacher  at  West  Seneca  Central  High  School 

at  suburban  Buffalo,  has  been  making  use  ot  newspapers  like  this  tor  20  o'^ership  of  the  Baimhurt-Van 
years  in  her  classrooms.  Trump  Company,  Inc.,  pub¬ 

lishers  of  the  Rochester  News- 

ers  as  starting  points  for  discus-  testants,  scoring  methods,  de-  Sentinel,  a  4,000  circulation 
sions  on  the  duties  of  elected  scriptions  of  athletic  events.  daily,  has  been  announced, 
and  appointed  officials  and  the  Home  economics  —  study  ads  Mrs.  Elizabeth  Van  Trump, 
makeup  of  federal,  state  and  for  new  food  and  household  vicepresident,  and  her  daughter, 
local  governments.  products  and  their  use;  study  Mrs.  Everett  Lichtenwalter, 

„  .  ^  prices,  quantities  and  qualities  have  sold  their  interests  to  Jack 

.Matters  of  Suspense  consumer  purchasing  K.  Overmyer,  and  to  the  B-VT 

Another  teacher,  pointing  out  classes;  study  columns  and  corporation.  Controlling  inte^ 
that  textbooks  are  frequently  stories  on  recipes,  interior  dec-  est  in  the  firm  is  held  my  Mr. 
several  years  old  and  that  even  orating,  child  care,  family  rela-  Overmyer  and  Hugh  A.  Barn- 
weekly  magazines  can  never  be  tions.  hart,  president.  Mr.  Overmyer, 

up  to  date,  said:  “It’s  futile  to  ,  who  has  been  editor  of  the  Newfi- 

talk  to  .students  about  the  sus-  Useful  Sentinel  since  1952,  has  a  con- 

pense  the  world  was  in  last  week  Geography  _  study  maps  in  ^  additional  shares  of 

when  all  of  them  seen  the  out-  newspaper  locating  news  events ;  t>  .  -r 

come  on  television.  Things  hap-  travel  pages;  news  stories  de-  Bamhart-Van  Trump 

pen  quickly  since  Mr.  Khrush-  scribincf  ceocrranhical  character-  Company  Inc.  was  organized 

chev  arrived  at  the  UN  in  New  iS  of  ^SitS!  regliS!  con-  ^^24,  with  the  consolida- 

York.  So  we  look  to  the  news-  tinents;  stories  about  typhoons,  tion  of  the  Sentinel  and  the 

paper  to  bring  us  up  to  date  to  hurricanes,  famines,  quakes;  ^’Vcw.v,  the  latter  having 

the  moment  the  school  bell  seek  out  localities  mentioned  in  heen  formed  a  year  earlier  from 
rings.  .  .  .”  datelines.  ^  merger  of  the  Republican  and 

Guidance  counselo^  have  r^  English  -  write  reply  to  the  Fwjfon  Coimty  Sun 
ported  that  use  of  the  newspa-  classified  ads;  write  letter  to  „  Floyd  Vm 

per  in  classrooms  is  winning  editor  nertainintr  to  edi-  Trump  became  owners  of  the 

prestige  and  added  ^pect  for  tJrial  or  story  in  thf  newspa- 
newspapers  among  the  students  congress- 

and  may  result  in  increased  in-  pertaining  to  issues  men-  • 

terest  in  journalism  ca^rs.  series;  write  ^  ^ 

Early  acquisition  of  the  daily  editorial  opposing  the  view  De-Inked  Newsprint 
reading  habit  also  is  expwted  given  by  the  newspaper;  under-  Mill  Suirts  in  ^62 
to  result  in  more  subscriptions 

once  these  students  head  their  ,^0^  for  them  in  dictionary;  find 
hlnce^^"'‘  ^  ^  synonyms  in  headlines;  prepare 

Besides  the  use  of  clippings 

important  stories  in  today’s 
issue. 


for  class  bulletin  boards  and 
student  scrapbooks  on  particu¬ 
lar  subjects,  ways  in  which 

V  •  1  •  AVAtAOIV  aiiu  AX  G  ApUXCrVJaVlVRll 

newspapers  are  beinc:  used  in  .  ,  ^  , 

,  •  iu  r.  «  1  study  reviews,  cartoons,  draw 

/«ioccv*/vr\mo  rno  KiiTToIrk  ov*au  •/  r  f 


a  one-minute  newscast  by  se- 

lecting  and  condensing  the  most  January,  1%2, 


classrooms  in  the  Buffalo  area 
include 

Driver  education  classes  — 


regular  weekly  art  and  music 

j_/i  ivc^i  «;uuGAi>iR./ii  GiAosvra  -  t  a.  i.  •  1 

analysis  of  traffic  accident  ^^^tch  for  special 


ings,  photo^phs;  study  the 

It  will  have  an  initial  capacity 


AliAlVOlO  VfX  AV>A.lUdlV  a  .v  1_  •  1 

......  ,  stones  on  these  subjects. 

stories  to  detect  possible  causes  \  , 

and  ways  in  which  the  mishaps 
could  have  been  avoided.  Study 


of  fire  and  home  accident  stories.  Business  subjects  —  study  the  East. 
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Newark,  N.  J. 
Production  of  newsprint  from 


at  the  $4  million  plant  which  is 
under  construction  near  here. 
Richard  B.  Scudder,  publish* 
.T  of  the  Newark  News,  is  presi¬ 
dent  of  Garden  State  Paper  Co, 
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of  45,000  tons  of  newsprint  per 
year  and  a  potential  of  80,000 


History  —  study  background  tons, 
stories,  historical  features  and  "The  News  Mr.  Scudder  gp«l, 
of  traffic  safety  articles  and  out  historical  material  ap-  vrill  take  less  than  10  percent 

pictures.  pearing  as  background  in  news  tj,e  plant’s  output.  The  rest 

Health  education  —  analysis  stones. 


has  been  sold  to  newspapers  u 


Study  of  regular  health  col-  stock  market  tabulations;  study  Mr.  Scudder  said  the  procem 
umns,  articles  about  medical  business  and  court  stories  for  to  be  used  has  been  proven  sue 
discoveries,  stories  containing  vocabulary  such  as  “common  cessful  in  rented  mills  and  vriB 
advice  from  County  health  com-  stock,”  “common  law,”  “terms  utilize  about  90  percent  de-inlad 
missioner  on  how  to  avoid  colds,  of  contract,”  etc.  newspaper  and  10  percent  chemi- 

heat  stroke,  etc.  Mathematics  —  baseball  bat-  cal  fiber.  The  paper  ■will  be  com- 

Physical  education  —  study  ting  averages  for  percentages  petitive  in  price  and  quahty 
sports  stories  for  sports  termi-  and  decimals;  ads  for  prices  with  standard  Canadian  newt- 
nologry,  techniques  used  by  con-  and  quantities;  stock  market  print,  he  said. 

EDITOR  at  PUBLISHER  for  October  8,  196P 
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Sears’  Expanding  Ad 
Cover  14  Years 
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Evansville,  Ind. 
Keeping  up  with  the  Ameri¬ 
can  customer  is  a  real  challenge 
for  retailers  today,  Charles  H. 
Kellstadt,  chairman  of  the  board 
of  Sears,  Roebuck  &  Co.,  de¬ 
clared  here  Oct.  4  at  the  35th 
anniversary  celebration  of 
Sears’  first  out-of-plant  retail 
store. 

Mr.  Kellstadt  said;  “This 
means  our  advertising  must  be 
honest  and  truthful  at  all  times 
.  .  .  our  iirices  must  be  lower 
than  others  are  charging  for 
equal  quality  .  .  .  our  credit 
terms  must  be  fair,  and  tailored 
to  your  budget  needs  ...  we 
must  faithfully  back  our  mer¬ 
chandise  with  the  pleelge,  ‘Satis¬ 
faction  (luaranteed  or  Your 
Money  Back.’  ’’ 

The  Evansville  store,  first 
opened  by  Sears  outside  of  a 
mail  order  building,  triggered 
a  full-scale  entry  into  the  re¬ 
tail  field.  Today  the  company 
operates  738  retail  stores  in  the 
U.  S. 

14  Year  GroHih 

The  celebration  sen-ed  as  an 
occasion  for  Sears  to  highlight 
the  growth  of  its  retail  adver¬ 
tising.  Since  1945,  annual  retail 
ad  expenditures  have  increased 
:586  percent ;  space  purchased  in 
newspapers  372  percent. 

Altogether,  newspapers  re¬ 
ceived  $485,8()(),0()0  during  this 
14-year  period,  a  sum  which 
purchased  3,455,000,000  lines  of 
white  space. 

In  1945,  the  year  before  post¬ 
war  expansion  began,  Sears 
spent  $15,097,000  for  retail  ad¬ 
vertising.  In  1959,  retail  ad  ex¬ 
penditures  reached  $73,746,300. 
Of  this  amount,  more  than  $52 
million  was  spent  in  925  news¬ 
papers. 

Ad  expenditures  for  the  first 
six  months  of  this  year  were 
437,713,000  as  compared  with 
435463,000  in  1959. 

“Traditionally  newspapers 
I  have  received  the  major  share 
of  Sears  retail  advertising  dol- 
'w,  and  this  share  has  remained 
Toite  constant  over  the  years,” 
4fr.  Kellstadt  said.  “From  1946 
thioogh  1959,  newspapers  re- 
'wved  —  on  the  average  —  73.2 
potent  of  the  retail  advertising 
'hllars  spent  by  the  company.” 

Wien  Sears’  first  retail  stores 
opened  in  the  mid-’20’s,  the  com¬ 
ply  did  not  provide  them  with 
**y  kind  of  advertising  service. 

managers  bought  their 
'on  art,  had  cuts  made  locally, 

editor  ac  PUBLISHER 


and  placed  their  own  advertis¬ 
ing.  Only  Sears’  largest  stores 
did  any  advertising.  Smaller 
stores  relied  on  window  dis¬ 
plays. 

Sears  inaugurated  a  national 
advertising  service  in  .April 
1929. 

• 

J.  R.  Knowlaiid  Sr. 

Drupn  Editor  Title 

Oakland,  Calif. 

J.  R.  Knowland  Sr.,  has 
dropped  the  title  of  editor  of 
the  Oakland  Tribune  in  favor 
of  his  son,  former  U.  S.  Senator 
William  F.  Knowland.  The  news 
veteran  continues  as  publisher 
and  as  president  of  the  Tribune 
Publishing  Co. 

Senator  Knowland  and  his 
older  brother,  J.  R.  Knowland 
Jr.,  each  carry  the  title  of  assist¬ 
ant  publisher.  J.  R.  Knowland 
Jr.  is  the  Tribune’s  general 
manager. 

The  Tribune  publishership  has 
been  in  the  same  hands  since 
1915. 


Article  .About  ‘S-I’ 

’The  Saturday  Review’s  Oct. 
8th  issue  contains  the  maga¬ 
zine’s  first  Communications 
supplement,  a  new  monthly  sec¬ 
tion  devoted  to  reporting  on  the 
l)erformance  of  the  various 
media  of  communication.  The 
newspaper  section  features  an 
article  on  the  rise  of  Samuel  I. 
Newhouse,  by  Robert  Shaplen. 


Not  the  ‘First’ 

E&P  is  advised  that  a  full- 
page  color  ad  in  the  Cleveland 
(O.)  Press  for  Kenny  King’s 
restaurants  was  not  the  first 
time  a  restaurant  had  used  ROP 
color  in  Ohio  or  in  the  U.  S. 
(E&P,  Sept.  3).  Akron  and 
Dayton  dailies,  among  others, 
have  run  color  in  restaurant 
ads. 


Hoiles  Jr.  Killed 

Sarasota,  Fla. 

Arthur  J.  Hoiles  Jr.,  26,  mem¬ 
ber  of  the  newspaper  publishing 
family,  was  killed  Oct.  5  when 
his  sportscar  went  off  the  road 
near  here.  Mr.  Hoiles  has  been 
working  the  past  year  as  an 
advertising  salesman  for  the 
Sarasota  News. 


Broadcasters  Pick 
Governor  Collins 
As  Industry  Voice 

Washinoto.n 

The  broadcasting  industry  has 
selected  an  outstanding  Demo¬ 
crat  to  be  its  spokesman  and 
chief  public  relations  man.  He 
is  LeRoy  Collins,  Governor  of 
Florida  and  permanent  chair¬ 
man  of  the  Democratic  National 
Convention  which  nominated 
Senator  John  F.  Kennedy  for 
President. 

A  special  meeting  of  the  di¬ 
rectors  of  the  National  Associa¬ 
tion  of  Broadcasters  has  been 
called  here  Oct.  10  to  work  out 
contract  details  for  the  $75,000- 
a-year  plus  job.  Governor  Col¬ 
lins  has  already  said  he  would 
be  available  to  begin  work  after 
his  term  expires  in  January. 

Second  choice  of  a  committee 
which  has  been  convassing  since 
March  for  a  successor  to  the  late 
Harold  E.  Fellows  was  Ambas¬ 
sador  George  V.  Allen,  director 
of  the  U.S.  Information  Agency. 

Gov.  Collins,  successful  law¬ 
yer  and  politician,  is  a  son  of 
a  Methodist  circuit-riding 
preacher. 


Unequal  Coverage. 

Look  at  the  Recortl ! 

Utica,  N.  Y. 

When  a  city  alderman  at¬ 
tacked  the  Utica  newspapers  for 
inequality  in  coverage  of  the 
presidential  race.  Mason  C. 
Taylor,  executive  editor,  applied 
a  yardstick  answer. 

A  check  of  the  three  Gannett 
newspapers  here  for  11  days 
showed : 

Nixon-Lodge  ticket:  470 
inches  of  news  and  pictures. 

Kennedy-Johnson:  439  inches. 

Stories  that  combined  the 
two  teams  and  were  neither  pro 
or  con:  203  inches. 

• 

Divided  on  Election 

Two  newspapers  owned  by 
S.  I.  Newhouse  in  the  New  York 
City  area  —  the  Long  Island 
Press  and  Long  Island  Star- 
Journal  —  editorially  endorsed 
Senator  John  F.  Kennedy,  the 
Democratic  candidate  for  Presi¬ 
dent,  this  week,  a  few  days  after 
the  St.  Louis  (Mo.)  Globe- 
Democrat,  of  the  Newhouse 
group,  had  called  for  the  elec¬ 
tion  of  Vice  President  Richard 
M.  Nixon,  the  Republican  can¬ 
didate.  The  Long  Island  papers 
supported  Adlai  Stevenson  in 
1956. 
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Benefit  from  our  Vast  Newspaper  Audience 


.VNINOUN(’.EMENTS 


Newspaper  Brokers 


ITS  NOT  the  down  i»yment  that  j 
buyH  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellinK. 

L£N  FBaOHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


ANNOUNCEMENTS 

Newspaper  Brokers 

WESTERN  NEWSPAPERS 
Jo^ih  A.  Snyder.  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone  KEystone  3-1361. 


WE  KNOW  CAUFORNIA 
AND  ARIZONA 

nwspapers — and  they  know  us.  If  you 
want  to  buy  a  California  or  Arizona 
newspaper  property,  let  us  show  you 
how  our  (lersonal  service  operatee. 
GABBERT  &  HANCOCK 
3709-B  Arlinirton  Avenue 
Riverside  California 

SALES-PITRCHASES  handled  with  dis¬ 
cretion.  P.  T.  Hines,  Publishers  Serv¬ 
ice,  Box  3132,  Greensboro,  N,  G. 


MAY  BROTHEKS,  Binirhamton,  N.  Y, 
Established  1914.  Newspapers  bouftht 
and  sold  without  publicity 


SALBS-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


YOU  CAN'T  beat  midwest  newspapers 
for  stability.  HERMAN  KOCH,  2923 
Viririnia  St.,  Sioux  C3ty,  Iowa. 

DIAL 

"America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit  3,  Mioh.  TO  3-5864 


NEWSPAPER  APPRAISALS  for  all 
purposes.  Newspaper  Service  Cb.,  Inc., 
408  S.  Bonita  Dr.,  Panama  City,  Fla. 

ARIZ.  NEWSPAPER  PROPERTIES 
Dean  Sellers,  625  E.  Main,  Mesa,  Ariz. 
Affiliate  of  Cummins  Trust. 


Newspaper  Appraisers 


•  •  SOUND  INVBSTME»JTS 
In  Selected  Publication  Properties 
ARTHUR  W.  STYPBS 
625  Market  St.,  San  Francisco  5 

Many  buyers  and  sellers  in  California 
turn  to  Vernon  V.  Paine,  who  provides 
complete  economic  reports  on  each 
market.  With  I*  H.  PAINE.  Write 
P.  O.  Box  265,  Upland.  Calif, 


CONFIDENTIAL  INFORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


I  Valuations  of  newspapers,  subsidiaries. 

television,  radio  and  syndicates — for 
I  tax  and  other  purposes.  More  than  200 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 

I  Qualified  exiDert  court  witness. 

A.  S.  VAN  BBSITHUYSEN 
446  Ocean  Avenue,  Brooklyn  26.  N.  Y, 

Newspapers  For  Sale 

t  STRONG  SO.  WIS.  OO.  Seat  Weekly, 
i  unopposed,  Krowth  area,  good  bIdK. 

and  equip.,  web  press.  To  qualified 
{  buyer  3MM  down,  terms  to  10  yrs. 

I  H.  Quirt,  agt:  Stougrhton,  Wis. 

CAUFORNIA  EXCLUSIVE  RURAL 
WEl^LY  Good  plant,  (rood  farm  area, 
i  $10,000  down  includes  receivables.  Jos. 

A.  Snyder,  Newspaper  Broker.  2234 
I  Bast  Romneya  Dr,,  Anaheim,  Calif. 
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Newspapers  For  Sale 


Newspapers  For  Sale 


ANNOUNCEMENTS  i  MACIIINEKY  and  SUPPLIES 

Newspapers  Wanted  |  Press  Room 


CALIFORNIA  EXCLUSIVE 

DAILY  $20,000.DOWN 

liwlated,  well-established,  in  diversified 
income  town,  sound  profitabie.  Rood 
plant,  act  quickly.  Jos.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  California. 


FOR  IMMEDIATE  ACTION,  price  has 
been  reduced  JIO.OOO,  to  1150.000  on 
prize-winninR  weekly  and  shopper  com¬ 
bination  in  ^cramento  Valley.  Above- 
averaire  plant.  Rood  commercial  vol¬ 
ume  29%  down,  and  will  consider  sell¬ 
ing  51%  with  option.  Don  C.  Matchan. 
The  Krause  Co.,  130  Main  St.,  Los 
Altos,  Calif. 


CHART  AREA  2  DAILY 
Exclusive,  operation  RrossinR  $700,000, 
circulation  15M  net  paid,  excellent 
plant.  Priced  near  Rross.  Principals 
deal  only  with  LAWYER.  Box  138 
Editor  &  Publisher. 


CO-PUBUSHER  EDITOR  NEEDED 
to  assume  part  ownership  and  to  edit 
new  Oregon  offset  Weekly  publication. 
Can  become  morning  Daily  shortly.  New 
building,  new  equipment,  new  ideas. 
Substantial  share  may  be  purchased  for 
$17,500  down.  Air-mail  record  to  Box 
181  Editor  &  Publi^er. 


HIGH-NET  OPERATION 

We  offer  strong  semi-wkly  vol.-pay  op¬ 
eration  southern  Calif.  $35,000  net  first 
half  1960  plus  heavy  owner-withdraw¬ 
als.  Fine  plant,  exc.  lease.  Should  gross 
$600,000  this  yr.  $600,000  with  29% 
down.  Don  C.  Matchan,  The  Krause 
Co.,  130  Main  St.,  Los  Altos,  Calif. 


ILLINOIS  EXCL.  WKLY.  $30M— low 
down  pmt.  Price  includes  good  2-story 
bldg.  Fine  plant.  Bailey-Krehbiel,  Box 
88,  Norton,  Kansas. 


SEMI-WEEKLY,  half-million  gross 
with  excellent  net.  One  of  best  non¬ 
dailies  in  California.  Down  pay.  $150,- 
000.  Identity  of  pa|>er  will  not  Iw  re¬ 
vealed  until  qualifit^  buyer  can  make 
personal  inspection.  Vernon  V.  Paine 
with  L.  H.  Paine,  broker,  P.O,  Box 
265,  Upland.  Calif. 


Weekly  Newspaper 
Sacrificed 

Est  1898:  present  owner  40  yrs.;  A-1 
brick  bldg.;  fully  eqpd.  for  publishing 
newsi>aper  A  commercial  printing ;  plot 
60x100 :  in  town:  rare  oijportunity : 
especially  recommended  for  husband  A 
wife  team;  underpriced  at  $45,000,  part 
down.  E.  Meredith.  STROUT  REALTY. 
.58  E.  High  St..  Herald  Bldg.,  Salem, 
West  Va. 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


UNOPPOSED  DAILY  i 
AVAILABLE  IN  SOUTHWEST 

In  a  town  of  14,000,  this  property  | 
has  never  changed  ownership  (nearly  ' 
50  years),  is  the  only  daily  in  county 

.  .  over  30.000. 

In  the  3.000-circulation  class,  owner 
has  averaged  over  $30,000.00  annually. 
Excellent,  experienced  itersonnel  aver¬ 
age  over  12  years:  never  any  labor 
problems.  All  opposition  papers  put  out 
of  business. 

This  newBiMiter  has  modem  equip¬ 
ment  throughout,  an  ui>-to-date  winter 
and  summer  central  air-conditioning  in 
offices  and  mechanical  and  press  roonris  ; 
entire  premises  sprinklered.  Operation 
covers  over  5,500  square  feet  net  rental 
lease  for  $175  per  month  .  .  .  adequate 
storage  for  one  and  one-half  cars 
newtmrint. 

This  newspai>er  is  located  in  a  town 
that  has  an  exceirtionally  bright  eco¬ 
nomic  outlook  with  a  definite  plan  for 
industrial  growth  in  the  near  future. 
Owners  to  dispose  of  this  projterty  be¬ 
cause  of  other  (family)  interests. 

This  is  an  excellent  opportunity  for 
person  wanting  to  invest  in  a  prop¬ 
erty  that  increa.ses  in  value  each  year 
as  well  as  getting  substantial  return 
on  investment.  TTiis  is  a  clean  opera¬ 
tion,  located  in  a  town  that  has  sub¬ 
stantial  increases  in  population  every 
census.  By  no  means  is  this  a  “dis¬ 
tress”  sale,  and  is  not  a  “steal”;  this 
newspaper  has  an  exceedingly  high 
value  and  is  priced  accordingly. 

Books  and  records  to  subst^tiate  the 
above  are  available  .  .  .  but  only  to 
selected  principals.  Price:  $278,000. 
Available  immediately  or  will  be  held 
several  montlis. 

Financial  status  and  responsibility 
must  be  established  in  first  letter  .  .  . 
otherwise,  no  consideration.  Inquiry  is 
not  invited  unless  purchaser  can  make 
a  minimum  down-payment  of  $90,000.00 
in  cash  .  .  .  nothing  leas. 

No  prospectors,  curiosity  seekers  or 
brokers,  please. 

Box  230,  Editor  A  Publisher. 


CALIFORNIA  RURAL  EXCLUSIVE 
weekly  newspaper,  exceptionally  fine 
plant,  steady  growth,  isolation  from 
competition.  Ch^rating  profit  $21,000. 
Down  payment  $25,000.  Jos.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr..  Anaheim,  Calif. 


Newspapers  Wanted 


SEASONED!  SUCCESSFUL  11 
Trio  of  newspapermen  with  66  aggre¬ 
gate  years  growth  in  publishing  in¬ 
dustry  seek  daily  or  weekly  owner 
with  management  and  profit  problems. 
Management  experience  in  every  im¬ 
portant  phase:  new  printing  processes, 
i  contract  negt^ations,  circulation,  re- 
I  tail  and  national  sales  and  promo¬ 
tion.  Convincing  references.  Eventual 
!  ownerahip  intended.  R^ly  in  com- 
'  plete  confidence.  Box  132,  Editor  A 
.  Publisher. 


TEXAS  WEEKLY  wanted  on  lease-  ] 
buy  arrangement  by  young  Texan  i 
Journalist.  Box  185,  E^tor  A  Pub-  ' 
lisher. 


Business  Opportunities 


REFINANCING  —  mall.  100-year-old 
Daily,  Chart  Area  2.  Will  give  first 
mortgage  for  $60,000  loan.  Box  147, 
Editor  A  Publisher. 


Loans  and  Financing 


LOANS  NECKmATED— $200,000  and 
up,  for  expansion  or  purchase  of  news- 
pai>ers.  radio  and  TV  properties.  PUB¬ 
LISHERS  SERVICE.  P.  O.  Box  3132. 
Greensboro,  North  Carolina. 


NEWSPAPER  SERVICES 


Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 
Dallas  2.  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


UPECO  INC. 

Move — E^rect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-3744 


Newspaper  Press  Installations 
MO  VING— REPAI  RING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38,  N.  Y. 
BArclay  7-9776 


NEWSPAPER  ERECTORS,  INC. 

Erecting-Planning-Repair 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paid  F.  Bird,  GenT  Mgr. 


MACHINERY  and  SUPPUES 


Composing  Room 


PRESSES 


•  EXTRA  SPECIAL  • 

SCOTT  MULTI-UNIT  >2% 

4  or  5  Unit  Press  with  ii  reveniUi 
Unit  and  extra  Color  Cylind.  — SOOW 
Heavy  Duty  3  to  2  Double  FolAn 
with  C-H  Conveyors — ^)TT  3  Am 
Reels  with  Jones  Tensions— Tracksit 
Turntables,  Steel  Floor  Plate.  LAST 
PRESS  located  at  BOSTON  HERAU). 
TRAVELER. 

TERMS  for  immediate  riMnovall 


DUPLEX  METROPOLITAN  23-9/11* 
Up  to  21  Units — 6  Color  Cylinders— i 
Folders  with  Upper  Formers  —5  IlrivM 
— End  Feed  or  on  Substructure  with  I 
Arm  Reels.  Available  as  result  of  Me. 
chanical  Merger  of  St.  Louis  Globt. 
Democrat  and  PostJIispntch. 

6  UNIT  SCOTT  23-9/16* 

2  Double  Folders — 2  AC  Drives.  Le 
rated  Knoxville  Journal, 

DUPLEX  METROPOLITAN  22\* 

4  and  5  Unit  Presses — Double  FoMen 
AC  Drives — Located  Staten  Island  A6 
vance — Charlotte  News. 

3  UNIT  HOE  22%* 

With  Reversible  Unit — Color  Cyliadv 

3  Pancoast  Color  Couples — AC  Drive- 
Reels  and  Pasters.  Located  Jarkaoa- 
ville  'Hmes-Union. 

3  UNIT  HOE  22%* 

With  Odor  Cylinder — End  Fed— AC 
Drive.  Located  Lebanon,  Pa. 

2  UNIT  HOE  22%* 

End  Fed — AC  Drive — Stereo.  Located 
W,  Lebanon,  N.  H. 

16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
San  Diego,  Calif. 

2-MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford.  N.  C.  and  Salt  Lake 
City,  Utah. 


COX-O-TYPE  and  complete  letterpress 
plant  including  Linotype  14 ;  Linotype 
5  with  TTS;  Ludlow  mats  and  cabi¬ 
nets;  saw,  proof  press;  stereo  plate 
shaver;  Elrod;  turtles  Little  Giant  6 
other  equipment.  All  but  Linotype  14 
less  than  10  yrs.  old.  exc.  cond.  Can  be 
seen  in  operation.  Write  for  conoplete 
I  descriptive  list,  specifications,  prices, 
i  W.  P.  Hastings,  Evening  Standard, 

I  Milton,  Pa. 

FOR  SALE — '16  fonts  of  ^  48  Excelsior 
I  W.B.F.  No.  2;  1  font  of  sorts.  Con¬ 
tact:  Hans  E.  Rosberg,  Production 
Manager,  San  Jose  Mercury-News,  211 
I  W.  Santa  Clara  St.,  San  Jose,  Calif. 

L.  &  B.  HEAVY  DUTY  Newspaper 
Turtles  are  in  use  all  over  the  United 
States  and  foreign  countries.  “Ask  the 
man  who  uses  them.”  $84.50  to  $97.50. 
None  better  at  any  price.  Write  for 
I  literature.  L.  &  B.  ^LES  CO.,  Box 
i  560,  Phones  27  and  96.  Elkin,  N.  C. 
I  World’s  largest  distributor  of  Newspa- 
I  per  Form  'Trucks. 


Press  Room 


HOE— 6  Units,  2  Folders 
23%  *  cut-off 

Roller  Bearings,  high  ^)eed 
$35,000 

CLAREMONT  PRESS 
1525  High  St.,  Portsmouth.  Va. 


CHIPPING  BLOCKS  all  size  diameter. 
A  C  motor  press  drives  ail  sizes. 

Roil  arms  for  semi-plate  units. 
Quarter-page-folders. 

(jeorge  Oxford,  Box  903,  Boise,  Idaho 


MODEL  AB  DUPLEX:  Model  E  Du¬ 
plex.  Located  Long  Island  City.  Excel- 
I  lent  condition.  ERNEST  PAYNE 
I  CORP’N.,  82  Beekman  St.,  N.  Y. 


GOSS  COME!' 

Located  Shimrensburg.  Pa.  Avsilikh 
immediately. 

STEREOTYPE 

WOOD  JUNIOR  AUTOPLATBS 
Right  and  Left — AC— Vacuum  Bsdi 

WOOD  STANDARD  AUTOSHAVB8S 

WOOD  PREREGISTER  MACHIN* 

8  and  10  TON  KEMP  IMMBRSIOK 
PO'TS — Complete  with  Carburetor! 

2S0'  JAMPOL  PLATE  CXINVEYOB 

16'  JAMPOL  Raised  Plate  Rcturs 

MAILROOM 

2- JAMPOL  BUNDLE  PUSHERS 

2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  and  12  Telescopic  Losd««! 

LINOTYPES 

MODEL  30  MIXEH.  NO.  51963 
2/90-2/72-4/34  Magazines  —  6  Moik 
Electri;  Pot,  Margach  Feeder,  At 
Motor. 

BEN  SHUIMAN  ASSOCIATES 

60  East  42nd  St.,  N.  Y.  17 

Oxford  7-4590 
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IIACHI>KRY  and  SUPPUES  I  MACHINERY  and  SUPPUES  I  MACHINERY  and  SUPPUES  |  MACHINERY  and  SUPPUES 


t^IX)W  electric  pot,  2 

Akiset*'  o"*'  surfacer.  12  A  18 

niaUin  Gu'.hic;  24  to  72  Sq.  Gothic 
24  to  72  Medium  Cbndented 
GodUe';  4H.  t>0,  72  Tempo  Black;  36. 
JjtO  Temiio  Heavy ;  72  pt.  Tempo 
Italic:  84  ft.  Gape^ 

1  aa  pot.  one  cabinet.  6  to 
It  TMnpo  Medium;  6  to  12  Goudy  ; 
Ujht:  6  to  12  Tempo  Liftht;  8  &  10  j 
3g,laiii  Modi-m  Roman:  aaaorted  6  &  12  I 
pt.  Gothic  Kacee. 

APEX  PRINTING 
machinery  CO.  INC. 

210  Elizabeth  St. 

N«#Yorlt  12.  N.  Y.  WOrth  6-0070 

jdJNlT  SCOTT  newspaper  press  with 
an'  cut-oir,  two  folders,  two  color 
cpliodera.  (>.  E.  control  panel  and 
drive.  Bach  unit  has  Scott  3-arm  reels 
Jones  tension.  40-80  pafte  press. 
Sttfcotype  equipment  included.  MUST 
SELL.  MAKE  OFFER  ON  AL.L  OR 
PART. 

(Subject  to  prior  sale) 

San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco  3,  California 

HOE  4-DECK  32  PAGE  PRESS— 23% 
ratoff.  %  and  %  fold.  (2)  40  HP 
u4  (1)  25  HP  motor  drives,  control 
laatl.  Now  running.  Will  sell  corn- 
plate  with  all  stereo  equipment.  Avail- 
>Ut  January.  VALLEY  TIMES-NEWS, 
Wm  Point,  Georgia. 


Preu  Room 


GOSS 

6  Units  &  2  Folders 
HOE 

8  Units  &  2  Folders 
GOSS 

3  Units  &  I  Folder 


Prets  Room 


i  16-page  DUPLEX  TUBULAR.  2  to  1 
model-complete  stereo-AC,  drive. 

2.unH  GOBS.  23%"  End  Feed  Complete 
Stereo-AC.  drive. 

24-poge  DUPLEX  TUBULAR.  2  to  1 
I  model-complete  stereo-AC,  drive. 

I  R-ptwe  DUPLEX  TUBULAR  DECK. 
I  Roll  Arm  Brackets- Upper  Former. 

i  8-page  GOSS  COMET  FLATBED.  AC. 


nil  PI  py  AR  R  PanA  PrAtc  8-page  GOSS  COMET  h'LATI 

UUFLtA  AD  D-rage  rress  arive-<iuarter  and  half-folder, 


JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave..  New  York  17,  N.Y. 

GOSS  DUPLEX  Model  "E”.  serial 
1600’s  new  1951.  Web-perfecting,  flat¬ 
bed  preu.  Prints  up  to  6,000  copies 
per  hour  in  4-6-8  standard  size  or 
8-12-16  tabloid  size  pages.  Roll  size  up 
to  77%,  36-inah  diameter,  22%"  cut-off. 
Built-in  two  station  push  button  con¬ 
trol.  slitter  and  paper  roil  hoist. 
Fifteen  HP  AC  V  belt  motor  with  con¬ 
trols.  Sixteen  8  to  10  columns  chases 
included.  Available  at  once.  May  be 
seen  in  New  York.  Box  111,  Editor  & 
Publisher. 

20-PAGE  DUPLEX  1-1  Tubular,  win¬ 
ner  Ayer  and  NEA  awards,  excellent 
condition,  rubber  rollers,  GE  control 
and  drive,  500-gal.  bulk  delivery  ink 
tank  and  pump;  complete  stereo  equip¬ 
ment  including  mat  roller ;  Kemp 
immersion-burner  gas  pot.  Available 
February-March  1961.  (Dan  be  seen 
running  every  day.  Evening  Tribune, 
Homell.  N.  Y. 


2-Cutler-Hammer  75  H.P.  AC,  Drives 
w/ Parallel  Control  Panels. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Preu  Erector” 

11164  Satieoy  St.  Sun  Valley.  Calif. 
POplar  5-0610  TRiangle  7-3871 


DUPLEX  8-page  PRESS.  Ser.  No.  441 
complete  with  the  following: 

10  horse-power  General  Electric  motor 
and  controller,  alternating  current, 
220-volt.  60-eycle 
20  chasses 

7  chase  clamps 

2  paper  roll  spindels 
24  long  ink  rollers 

8  short  ink  rollers 

Machine  in  good  working  condition. 
Delivery :  on  floor  New  York  City,  N.Y. 
Contact;  Hutchin's  Co..  736  Grant 
Ave.,  San  Francisco  8.  Calif. 


Wanted  to  Buy 


NEWSPAPER  PREISSES 
COMPLETE  PLANTS 
MAT  ROLLEniS 
.STE»EO  EQUIPMENT 

BFN  SHULMAN  ASSOCIATFS 

60  East  42nd  St.  N.Y.  17  OXford  7-4590 


NFWSPAPFR  FQUIPMFNT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
rELETYPESETTER  EQUIPMENT 
Ludlows— Elrods— Mst  Rollers 

COMPLFTF  PLANTS 

INLAND  NFWSPAPFR 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5.  Mo. 

Linotypes — Intertjrpeo — Ludlows 
PRINTORAFT  REPRESENTATIVE3S 
37  Warren  St.  New  York  7,  N.  Y. 

CASH  I  I 

Immediately  for  your  plant  or  indi¬ 
vidual  item.  A  call  (WOrth  6-00701 
or  letter  will  receive  prompt  action. 
OSCAR  lANBLLO 

210  Eaizabeth  St..  New  York  12.  N.  Y. 


WANTED:  8-page  Duplex  or  Gou  flat¬ 
bed.  Adviu  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St.,  E^iladelphia  6,  Pa. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


dilminintratire 


NFWSPAPFR 

PRODUCTION 

MANAGFMFNT 

Excellent  career  opportunity  with  top 
Oiilj  publication  for  a  man  who  is 
usbitk^,  tenacious  and  hard  working. 
Will  be  trained  in  all  phasu  of  news- 
psper  production  management  including 
likor  relations.  Prefer  previous  ex- 
pvience  in  craft  or  management  of 
■Bill  Dailies  or  Weeklies  plus  college. 
PlesM  state  complete  details  including 
alary  requirements.  Box  180,  Editor 
4  Polisher. 

BUSINESS  MANAGER  wanted  by 
krong  newspaper  in  New  England 
tres.  Sales  background  and  administra¬ 
tive  training  desirable.  Write  full  de¬ 
tails  in  first  letter  to  Box  204,  Editor 
4  Publisher. 

WANTED  —  GENERAL  MANAGER. 
We  have  an  unusual  opening  for  a 
tewipaperman  with  a  bent  for  man- 
■lanent.  Opjmrtunity  to  gain  part 
cenenhip  out  of  earnings.  Weekly 
hup  in  midwest,  excellently  located. 
Write  me  c/o  Box  216,  ESditor  &  Pub- 
!»ber. 


iW  DIRECTOR,  staff  of  8-10,  newa- 
Papar  promotion.  Excellent  opportunity 
*  flew  York  City  for  man  who  can 
®*<4nie  administrative,  creative  tal- 
y.  Must  have  had  some  supervisory 
•faience.  Salary  range  $8-9.000.  Sub- 
y.  *y°Plc  tissue  layouts,  with  resume 
?*Bng  age,  references,  to  Box  171, 
“w  &  PuUisher. 

'Wist  to  work  with  writer  on  new 
atrip.  Must  be  tops  at  solid, 
S«ic  style.  N.  Y.  area.  Box  237, 
yar  t  Publieher. 

IT  IS  NOT  ADVISABLE 
*  Nad  balky  packages  or  original 
*'4*tial  to  E  &  P  box  nombersl 


('.ircidation 


DISTRICT  CIRCULATION  MANAG¬ 
ER,  experienced,  who  is  ambitious  and 
who  would  want  the  top  job  in  a 
newspaper  of  15.000  circulation.  Must 
be  promotion-minded — a  real  opportu¬ 
nity  to  show  your  taUent — and  a  real 
chance  to  grow  with  one  of  the  fastest 
growing  small  newspapers  in  the  East. 
Box  153,  Eiditor  St  Publisher. 


Experienced  1st  or  2nd  man  in  CHrcu- 
lation  Department  for  interesting  and 
rewarding  career  connection  _  in  sales 
with  substantial  compftny  serving  news- 
IMipers  over  40  years. 

You  will  join  our  present  sizeable  field 
executive  force.  Position  is  salaried, 
with  car  and  travel  exiwnse  famished. 

In  your  reply  which  will  be  keirt  con¬ 
fidential,  please  give  full  details  in¬ 
cluding  age,  education,  experience, 
present  income,  etc. 

Box  226,  Editor  &  Publisher. 


RELIABLE,  SOBEHt  YOUNG  MAN  for 
district  manager  evening  and  Sunday 
in  Southwest.  Prefer  single  man  with 
one  to  three  years  experience.  Please 
write  in  full  detail.  Voyle  Kendall, 
Farmington  (New  Mexico)  Times. 

CloaBified  Advertiting 

SALESMAN.  25-40,  with  minimum  two 
year*  eocparience  in  Automotive  and 
Real  Estate.  Service  established  ac¬ 
counts.  develop  new  business.  Growing 
Daily  Southern  California  offers  sal¬ 
ary.  commieoion,  liberal  retirement 
plan  to  qualified  man.  Box  3719,  Editor 
St  Publisher. 

WE  NE3S>  AN  EXPERIENCED  Clas- 
sified  Advertising  Manager,  We  are 
looldng  for  a  man  who  is  now  doing 
a  good  job  but  in  second  spot  in  a 
dept.  TTiis  is  a  chance  to  move  up. 
P7ne  community — home  newspiK>er  of  a 
group.  Write  A.  V.  Lund,  Dixon.  Eve¬ 
ning  Telegraph,  Dixon,  III. 


Diaplay  Advertiaing 


ABILITY  TO  SELL  most  imimrtant. 
Top  scale  salary  will  be  paid  for  ex- 
Iierienced  display  advertising  salesman 
with  car.  Mileage  and  other  benefits. 
Staff  expanaion.  Write  only  and  in¬ 
clude  complete  resume.  David  P. 
Bliven.  Advertising  Msnsger,  UNION 
LEADER,  Manchester,  New  Hamp¬ 
shire. 

NEEDED  AT  ONCE — Good  layout  and 
copy  man  who  can  assume  responsi¬ 
bilities  of  promotion  department.  Some 
merchant  ontacts  on  special  needs. 
Work  closely  with  pleasant,  permanent 
staff.  (Dity  of  50,000  in  expanding  mar¬ 
ket.  Chart  Area  5.  Replies  confidential. 
Interview  at  our  expense.  Write  Box 
118,  Editor  St  Publisher. 

SOUTHWESTERN  DAILY  (25,000 
circulation)  has  an  opportunity  for 
young  Advertising  Salesman  that  is 
presently  employed  on  a  small  Daily. 
Excellent  opportunity  for  advancement. 
Writs,  giving  full  background.  Box 
144,  Editor  St  Publisber. 


A  STAFF  ADDITION 

DISPLAY  ADVERTISING  SALES¬ 
MAN  —  permanent,  opportunity-filled 
position  open  on  prize-winning  after¬ 
noon  daily.  We  seek  a  young  hustler, 
competent  with  copy  and  layout,  expe¬ 
rienced  in  selling  and  servicing.  Con¬ 
genial,  professional  staff,  modem 
plant,  clean,  prosperous,  one-paper 
community.  We  pay  top  wages  with 
merit  raises.  Prefer  family  man  who 
wants  to  “stay  put"  while  getting 
ahead.  Write  details  of  training,  expe¬ 
rience,  background  to  Kankakee,  Illi¬ 
nois.  Daily  Journal. 

ONE  OF  THE  MIDWEST’S  leading 
newspapers  has  an  opening  for  an 
Assistant  Advertising  Director.  If  you 
feel  that  your  experience  qualifies  you, 
we’d  like  to  hear  from  you  in  total 
confidence.  ’The  salary  is  open  and  the 
working  conditions  are  among  the  na¬ 
tions  best.  Write  all,  giving  education 
experience,  age,  marriage  status,  etc. 
If  you  interest  us  sufiieiently  we  want 
to  interview  at  our  expense.  Box  196, 
Editor  A  Publisher. 


Diaplay  Advertiaing 


ASSISTANT  TO  ADVTG.  MANAGER 
of  top-flight  New  Jersey  Weekly  news¬ 
paper.  You  run  the  office,  we’ll  sell 
the  ads.  Write,  telling  us  how  good 
you  are  at  advertising  copy  and  lay¬ 
out.  proofreading,  keeping  advertiting 
records,  and  otherwise  being  helpfni 
to  hard-hitting  advertising  sales  team. 
Box  187,  Editor  &  Publisher. 

$130.00  PER  WEEK  PLUS  BONUS, 
pension,  vacation,  hospital  and  surgical 
benefits  to  fully  experienced  salesman. 
Fast  growing  45.000  daily  in  Chart 
Area  2.  Ability  to  sell  most  important, 
but  layout  and  copy  writing  a  decided 
aseet.  Write  in  confidence  complete 
resume  and  include  layout  examplea 
to  Box  197.  EMitor  St  Publisher. _ 

THINK  THIS  AD 
OUT  CARFFULLY 

Due  to  fast  expanding  met¬ 
ropolitan  area  and  crea¬ 
tion  of  large  perimeter 
shopping  centers  and  areas, 
we  are  looking  for  a  man 
who  has  a  good  sales  back¬ 
ground  and  exiwrienee  in 
orgranizing  planned  promo¬ 
tional  and  advertising  ac¬ 
tivities  of  groups  of  mer¬ 
chants,  pl<u  a  good  back¬ 
ground  in  retail  display 
advertising.  ’This  spot  is 
open  on  large  Eastern 
daily.  If .  you  are  the  right 
man.  send  full  particulars 
to  Box  196,  Editor  & 
Publisher,  All  repliee  con¬ 
fidential. 


$$  GO  WFST,  FFLLAH!  $$ 

Yee.  we’ll  pay  big  money  to  someone 
experienced  in  shopping  news  display 
advertising  sales.  Dodge  those  snow¬ 
balls  in  ’Tucson.  Aria.,  one  of  Ameri¬ 
ca’s  fastest  growing  cities,  where  cli¬ 
mate  is  king.  Give  complete  details  in 
letter — all  confidential.  Must  have  car. 
If  you  can  sell  and  would  like  to  move 
ahead,  contact  Oommunity  Newspapers, 
40  W.  28th  St.,  ’Tucson.  Ariz. 
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HELP  WANTED 

WANTED 

HELP  WANTED 

HELP  WANTED 

Display  Advertising 

Editorial 

Editorial 

Editorial 

ADVERTISING  MANAGER,  to  sell  and 
direct  two  others  on  six-day  afternoon 
newspaper.  Write  fully  qualifications,  ' 
salary  requirements,  .supply  references. 
Press,  Charles  City,  Iowa. 

LARGE  MIDWEST  NEWSPAPER  has 
rare  opportunity  for  a  hard-hittiuK  ad¬ 
vertising  salesman.  If  you  can  work 
hard  and  sell  hard,  we  can  assure  you 
a  briirht  future.  Write  in  strict  con¬ 
fidence.  Box  2H2,  Editor  &  Publisher. 

YOUNG  MAN  AS  SALESMAN  of  Gen¬ 
eral  Advertisinir  in  a  large  Metropoli¬ 
tan  area  Eastern  newspaper.  Job  en¬ 
tails  calling  on  wholesalers,  brokers, 
ad  agencies,  etc.  Newspaper  experience 
necessary.  Advancement.  Write,  giving 
details  and  salary  expected.  Box  235, 
Elditor  &  Publisher. 


WANT  TO  BECOME  A  SUB-EDITOR 
on  medium  Texas  Daily  at  good  start¬ 
ing  salary  and  chance  to  go  to  ^e 
topT  Prefer  man  from  region  9.  Also 
need  reporter.  Write  Box  107,  Elditor  A 
Pablisfaer. 

CITT  EDrrOR,  growing  Daily  in 
16,090  city.  Chart  Arsa  7.  Cover  local, 
city  nowa  beat.  Will  pay  well  for  ca¬ 
pable  young  man.  Box  101,  Editor  A 
Publisher. 


APPRENnCK  REPORTER  wanted  to 
oover  Congress  by  Washington,  D.  C.  | 
political  poblication.  State  age,  exiwri- 
ence,  education,  past  salaries,  salary 
expected,  political  party  registration — 
if  none,  stete  preference.  No  considera¬ 
tion  given  to  "liarty  independents.” 
Write:  Box  04,  Benjamin  Franklin 
Station.  Washington,  D.  C. 

REPORTER  for  large  ABC  Weekly. 
Camera  experience  helpful.  He  Leader, 
Wildwood,  New  Jersey. 

EHIITOR— NUCLEAR  FIELD :  Estab¬ 
lished  publishing  firm  seeks  chief  edi¬ 
tor  with  thorough  knowledge  and  a 
crusading  enthusiaam  for  the  use  of 
nuclear  materials  in  industry.  Must 
be  able  to  select,  organise  and  present, 
in  non-technical  language,  industry 
news,  new  usee,  new  products,  news 
of  related  equipment  and  supplies, 
technical  and  business  developments. 

Good  salary,  plus  incentive.  NYC  area. 
Resumes  acoqtted  in  strict  confidence. 
Box  198,  Editor  A  Publisher. 

MANAGING  EDITOR  capable  of  su¬ 
pervising  8-man  news  staff,  writing 
local  copy  and  some  editorials  for 
aggressive  afternoon  Daily  and  Sunday 
in  14,000  circulation  bracket.  Chart 
Area  7.  Uve  college  town;  modem 
air-conditioned  plant.  Prefer  experi¬ 
enced  young  man  on  way  up.  S^ary 
open.  Box  160,  Eklitor  A  Publisher. 


NIGHT  DE3SKMAN  for  2-man  lobster 
shift  on  Massachusetts  Daily.  Must  be 
able  to  lay  out  pages.  Good  salary, 
excellent  insurance  and  health  plan. 
Send  full  Information.  Box  202,  Eklitor 
A  Publisher. 

REPORTER  WANTED,  with  about 
two  years’  experience  on  small  Daily, 
who  wishes  to  move  up  to  middle- 
sited  Massachusetts  evening  Daily.  Ebc- 
cellent  working  conditions.  Send  full 
information.  Box  203,  Editor  A  Pub¬ 
lisher, 


USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  AAACHINERY  OR  EQUIPMENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

ClassifiAd  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _  _ 

(Count  30  characters  and/or  spaces  per  line) 

CLASSIFICATION: _ 

COPY: _ 


insertions. 


□  Assign  a  box  number  and  mail  my  replies  daily! 

NAME _ 

ADDRESS _ 

CITY,  STATE _ 

Authorized  BY _ 

(For  Situations  Wanted  Ads.  Kindly  andosa  ramittanca  witti  orda 
saa  Oassifiad  AdvarKsing  Rata  Box) 


SPORTS  BDITOR,  small  Ohio  Daily. 
Use  camera.  Includes  wire  editing  and 
some  general  assignment.  Box  206,  | 
Editor  A  Publisher.  | 

1  SPORTS  EDITOR  for  afternoon  Daily, 

■  Chart  Area  7.  College  town,  state's 
'  largest  sports  arena,  modem  newspa-  ' 

'  per  plant,  14,000  dreulation.  Sunday 
and  Daily,  Write  Robert  D.  Lusk. 
Daily  Plainsman,  Huron,  So.  Dakota.  : 

T.  V.  NEWS  OPENING  I 

OPENING  FOR  EXPERIESICED  news- 
j  man  with  photo  background  in  highly 
competitive  'Television  News  market. 

!  Motion  Picture  experience  desirable  but  . 

not  mandatory.  'Two  years  newsphoto  I 
I  experience.  Need  immediately.  Call  or  I 
Write  Jack  Vandermyn,  News  Direc-  : 
tor,  WflE-TV,  Evansville,  Ind. 

WIRE  EDITOR  for  afternoon  Daily.  ! 
Immediate  opening.  Apply  General  I 
Manager,  The  Covington  Virginian,  i 
Covington.  Va.  i 

;  BEGINNING  REPORTERS  -Male  and 
'  Female.  Jobs  available  from  Coast  to  ' 
[  Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
I  McKee,  BIRCH  PERSONNEL,  67  E. 

I  Madison  St..  Chicago  2,  Illinois. 

I  CE  6-5670. 

CITY  EDITOR  for  quality  daily,  salary 
I  $9,(MH>.  Must  have  solid  newspaper  ex- 
lierience,  proven  ability  to  direct  a  staff 
'  with  imagination  and  thoroughnesa. 
i  List  previous  employers  and  immediate 
:  sui>eriors  along  with  complete  back¬ 
ground,  references.  All  replies  confi¬ 
dential.  Box  239,  Editor  A  Publisher. 

I  DON’T  APPLY  for  this  Reiiorter’a 
I  |K>sition  unless  you  want  to  work  hard 
I  and  long  hours  in  a  challenging  situa¬ 
tion  with  a  small.  Northern  New  Eng- 
{  land  afternoon  Daily.  You’ll  start  at 
I  $70.00  and  advance  as  rapidly  as  you’re  , 
worth,  thoroughly  learning  the  busi- 
I  ness.  You’ll  need  a  car,  and  must  use  I 
I  camera  or  be  taught  how.  Some  expe-  1 
ricnce  wanted  but  common  sense,  | 
I  eagerness  and  a  “nose  for  news”  will 
I  do  as  well.  Box  229,  Editor  A  Pub-  | 
:  lisher.  j 

EDITOR.  VERSATILE  DESK  man  for 
I  growing  national  publication ;  heavy 
I  experience  in  editing  and  photos  es- 
'  sential.  $7,500.  Box  1012,  1501  Broad- 
I  way.  New  York,  N.  Y. 

I  EDITOR  for  large  twice-weekly  news- 
I  paper,  daily  p^ential.  City  13,000. 

^  Minden  (La.)  Press. 

EDITOR  OR  ASSISTANT  EDITOR. 
Must  know  lx>at8,  trade  pub.  experience 
I  helpful.  Write  Lakeland  Boating,  781 
!  Jefferson,  Milwaukee.  Wis. 


EDITOR  SPORTS,  national  laiklici. 
tion  solid  newspaper  exi  erience;  u 
head  department  $7,800.  Bex  1010. 
Broadway.  New  York,  N.  Y. 

NEW  JERSEY  DAILY  ' 
'Trained  reiiorter  who 
has  zest  for  local  news 

Copyreader  who  cai.  make 
the  news  meaningful 

.'i-day,  .77'4-hour  \.eek, 
day  or  night  side 

Complete  welfare  iiiogram 

Write  fully  Box  240,  Editor  A  PhiUidwr 

WANTED:  reiiorter  with  at  least  om 
year  experience  for  Western  Penniyl. 
vania  newsi>ai>er.  24.000  rirculatioe  (. 
day  week,  excellent  working  conditioBi. 
hospitalization  and  pension  plan.  Rtf^ 
erences  checked  before  inteiniiew,  Boj 
225,  Editor  A  Publisher. 

Free  Lance 

STRINGER  FROM 
Hollywood.  San  Francisco,  Honolih 
and  Miami  wanted  to  produce  featnm 
and  interviews  on  regular  batia  far 
international  newsiiaper  syndicatr. 
Send  brief  resume  to  Box  227,  Editor  4 
Publisher. 

i  WRITERS :  We  want  articles  of  ms 
I  nomic  interest  and  practical  hdp  u 
I  dentists:  conversational  style,  diran 
quotes,  using  “yrai.”  Around  lj|i 
I  words.  No  photos.  Dental  Managtintit. 
I  Box  285,  Ridgeway,  Stamford,  Owi 


Mechanical 

OWNER  ABOUT  TO  RETIRE  wna 
an  energetic  manager  for  combiaaliaa 
letterpress  and  offset  shop  ht  eta 
jtmetion  with  weekly  newspaper.  Ihi 
who  haw  had  iwtual  work  both  Idle, 
preaa  and  offset  and  who  can  taka  It 
coat  off  and  help  if  nee<M.  Mtlia 
politan  Boaton.  Give  full  partiealta 
and  salary  wanted  in  first  letter,  la 
126,  Euitor  A  Publiaher. 


PRODUCTION  MANAGER 

Excellent  opportunity  for  yoosi 
I  man  with  proper  training  and  a- 

renoe  and  a  deaire  to  rsally 
a  job.  Will  be  given  full  le 
I  KwnaibiUty  of  maehanieal  optfs- 

tion  on  one  of  the  largaat  ntea 
I  papers  in  Chart  Area  9.  Wrkt 
giving  education,  exparianoe,  rsfw- 
I  enees,  panooal  ehaxewtarlstles,  til- 
ary  axpaetad,  ate. 

I  Box  163  Editor  A  Poblitke 


WANTED 

NIGHT  COMPOSING  ROOM 
FOREMAN 

For  Open  Shop  Indiana  Daily.  Sspn- 
vise  and  work  with  12  man  crew.  Pm- 
sion  plan,  insurance,  vacations  (iP  ■ 
3  weeks),  good  i>ay.  A  iiermaneot  jd 
for  right  man-  no  layoffs.  Givisg  hi 
details  of  experience,  etc.,  write  Be 
210,  Editor  A  Publisher. 

Prcrduction 


;  EDITORIAL  PERSONNEL  NEEDED  PRODUCTION  MAN,  editorial, 
j  on  New  York  State  newspapers.  Send  O*""',  .“nd  circulation  traffic.  Gew 
resume  to  N.  Y.  State  Publishers  knowl^ge  of  engraving  and  retews 
!  Assoc.,  Journalism  Center,  Syracuse  R®*  Broadway,  w* 

!  University,  Syracuse  10,  N.  Y.  York.  N.  Y. 


EXPERIENCED  NEWSMAN.  AicKres- 

sive  25,000  Daily,  Chart  Area  7.  Ex-  .  _ .  _ - 

cellent  working  conditions.  salary, 

benefits.  Prefer  small  Daily  experience.  SENTATIVES  seekinc  . 

Airmail  complete  biacksrouiid,  refer-  *®veraJ  years  newspaper 
ences.  Box  208,  Editor  A  Publisher.  ««*.  “<}  manufartysj* 

_ _ tacts  in  New  York  City. 

G^ERAL  ALIGNMENT  REPORTS  FotwTTres^^anTiJuS^ 

J*ii' nnn**  «?Pej'ence  for  q„iremenU  to  Box  201,  Editor  k 

18,000  afternoon  Daily,  six-day  week,  )i,her. 

in  Piedmont  Virginia  near  Blue  Ridge  _ 

Mountains.  Good  pay  with  fringe  bene- 

fits.  James  A.  Hodges,  City  Editor,  INSTRUCmON 

The  Daily  Advance,  Lynchburg,  Va.  —  *** 

- Linotype  School 

WANTED:  CAPABLE  NEWSMAN  for  - ' 

top  semi-weekly  in  Middle  Tennessee  OHIO  LINOTYPE  SCHOOL 

town  of  16,000.  Have  5-man  news  staff,  LOGAN  4,  OHIO 

modern  plant.  Write  Tullahoma  News,  Linotype.  Intertype  Instnictise 

Box  1399,  Tullahoma,  Tennessee.  Free  Information 

EDITOR  ac  PUBLISHER  for  October  8, 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


idminUlratire 


$$ MONEY  Mr.  PUBLISHERS 

‘Hred  of  detail,  deeUions  and  ne¬ 
gotiations  7  Let  my  ability  to  ac- 
eonpli'<h'  knowled^  of  newapaper 
mbiishK'.i;— thirty  aucceaaful  yeara 
S^rience  SAVE  YOU  TIME  and 
make  you  money  I  Now  assistant 
to  Publisher.  Swlting  'spot'  with  . 
Aallenyi' — future  I  Excellent  health 
—education.  Family.  Sober.  South. 
Qaarantce  secrecy  in  contact — in- 
tarricw.  Box  18S,  Editor  &  Pub- 
liaber. 

EXPERUiNCB®  AD  DIRECTOR:  imod 
produetioii  record,  excellent  references: 
ability  to  direct  and  assist  publisher. 
Box  21t,  Iklitor  &  Publisher. 

EXPERII^sICBD  NEWSPAPER  EX¬ 
ECUTIVE  deeiree  a  iKmition  as  Pub- 
liiher  or  (ieneral  Miinasrer  of  small 
Daily.  Proven  record  of  jirofit  and 
KTowth.  Will  buy  interest.  Box  228, 
Wtor  &  Publisher. 

Circulation 

CntCDLATION  MANAGER  desires  to 
leasts  Southwest.  Area  10.  Twenty 
ftara  experience  in  sales,  personnel, 
dllMbution,  little  merchant  plan,  or- 
gsaisation.  records  and  procedures. 
WW  consider  Assistant  ManaKcr.  Write 
ta  102,  Editor  A  Publisher. 

CIKCULATTON  MANAGER  or  Repre- 
Mstatire.  Ayre  47.  Fifteen  years’  expe- 
rlaee  on  larire  Metroimlitan  as  Trav- 
dinK  Representative.  Ten  years’  ex- 
pariraos  in  Asency.  Chart  Areu  6.  7, 
I.  Box  ISC.  Elditor  A  Publisher. 

DISTRKTT  MANAGER  with  2^  years’ 
oparience  and  record  of  accomplish- 
smit  in  touKh  competitive  area,  wishes 
kisher  position  in  Chart  Areas  6,  7 
or  8.  Box  188,  Editor  A  Publidier. 

CIRCULATION  MANAGER  -10  years' 
Daily  ABC.  Little  Merchant,  motor 
ronte.  distributor  and  district  manafter 
methods.  Married,  sober.  Box  231,  ^i- 
tor  A  Publisher. 

EXPERIENCED  CIRCULATION 
KANAGER  (53)  employed.  Desires 
ckanye  by  Jan.  1st.  Country  depart¬ 
ment  preferred.  Consider  P.  M.  Motor 
route.  Excellent  references.  Chart  Area 
9-10-11-12.  Write  Box  223,  Editor  A 
Publisher. 


MR.  PUBLISHER! 
CIRCULATION  PROBLEMS? 

READ  ON  .  .  . 

PROVEN  top-fliKht  Circulation  Man- 
•«er  with  diversified  backKround  and 
raexcelled  record  of  achievements  in 
naxKement,  promotion  and  labor, 
rt^ical  knowledge  of  developing;  cir¬ 
culation  department  on  a  sound,  eco- 
uomical.  productive  baais.  Hiorouirhly 
competent  of  executinic  all  circulation 
problems  efficiently.  All  neRotiations 
^fidential.  Can  arrangre  for  interview. 
Box  238,  Editor  A  Publisher. 

OUTSIDE  CHRCULATION  MAN.  ■  15 
wars'  experience  includinR  promotion 
md  supervisory  work.  References.  1345 
■snninK  St..  PitUburnfa  6.  Pa. 

Display  Advartising 

fP,  DIRECTOR,  proven  salea  producer, 
■^-quality  bosineas  and  personsd 
newspaper  trainsd,  aKCies- 
iws,  ability  to  direct  and  sail ;  d^rea 
•••rtunlty — poaitioa  with  newspaper, 
company.  Box  112.  Editor  A 

Wl.  director,  15  years  successful  ex- 
wnmees,  J-school  Rraduate,  staff  of 
■jii  .***'’®<*’  produce  plus  business, 
•“I;  Desires  job  on  larRer  newspaper 
"increase  income.  Box  211,  Editor  A 
ruNisher. 


Display  Advertising 


I'M  NO  MIRACLE  WORKER.  Just  a 
top-notch  advertisinir  salesman  whose 
formula  is  98%  iierspiration  and  2% 
in.sipration.  And  I  have  a  supply  of 
both.  I'd  like  to  take  some  burdens 
off  an  over-worked  ad  exec.  I'm  31. 
Married.  Have  had  8  years  of  com¬ 
petitive  newspaper  experience  and  un¬ 
derstand  the  problems  of  competina 
merchants.  Make  me  an  offer.  Box 
213.  Elditor  &  Publisher. 


Editorial 

COMPETENT  SPORTS  REPORTER. 
Hlva  years  experience.  Seeks  spot  larRC  I 
or  Metropolitan  Daily,  ^cellent  knowl- 
edn  of  minor  oollegriate  sports.  Top 
refarenoea.  SO,  married,  BA  Journal¬ 
ism.  Handle  make-up.  desk,  column. 
Box  182.  Iklitor  A  Publisher. 

MANAGING  EDITOR  position  wanted, 
small-medium  Daily.  Eleven  versatile 
years  news  writinR,  most  200.000  cir¬ 
culation  class,  three  years  13.0M-20,000. 
Administrative  ability.  Excellent  ref¬ 
erences.  ThorouRhIy  Rrounded  in  South, 
immediately  adapt^le  other  areas.  ARe 
36,  family.  Sober,  dedicated.  Box  129. 
Editor  A  Publisher. 

TEN  YEARS  EXPERIENCE  in  U.  S. 
Marine  Corps  as  Information-^itorisl 
siieeialist,  newsw  liter,  photORrapher, 
copyreader,  rewrite  man.  some  sports. 
GoinR  on  open  market  November  1st. 
Bxeellent  references  from  workinR  edi¬ 
tors,  Steady,  dependable  but  SRRree- 
sive.  Seek  Daily  or  top-notch  Weekly 
openinR,  Chart  Area  6,  7,  8.  Box  103. 
Editor  A  Publisher. 

WIRE  EDITOR  —  fine  backRround. 
Fifteen  years  in  news.  advertisinR.  Top 
references.  Start  flOO  weekly.  Box  104, 
Editor  A  Publisher. 

r  WlRIeNEWS  EDITOR,  experienced  all 
phases,  KnowledReable,  comjietent. 
steady.  Now  on  40,000  Daily.  Box  110, 

'  Editor  A  ^bllAer. 

AWARD  'WINNER 

Editorial  paxe  editor-writer  available. 
Informed.  level-headed,  conservative, 
world-traveled.  Llxht  and  heavy  touch, 
i  Box  178,  Editor  A  Publisher. 

EDITOR-REPORTER- WRITER 
:  Five  yesfs’  solid  experience.  Seeks 

I  chsUlenRinR  job  on  (^ifornia  Daily 
i  or  Weekly.  Journalism  Rraduste : 
married.  Box  173,  Editor  A  Pub¬ 
lisher. 

;  EDITORIAL  ARTIST.  Experienced 
and  tops  in  layout — retouchinR — illua- 
tratins.  Desires  position.  Box  146,  Edi¬ 
tor  A  Publisher. 


^  AFTER  10  YEARS  med.  Dsilies  (re¬ 
porter-copy  desk).  tried  radio.  Want  : 
I  back  in  any  siie  Daily,  anywhere.  32. 

'  married,  4  children.  Box  191,  Elditor  A 
Publisher. 

■  EJDTTORIAL  WRITER  —  ViRoroue. 

readable  style.  SeekinR  Chart  Area  1 
'  or  2  spot.  Box  189,  Editor  A  Pub- 
I  Usher. 

FORMER  EDITORIAL  WRITER  on 
midwest  and  eastern  dailies,  top  train- 
inR  in  political  science  as  foreiRn  af¬ 
fairs  specialist,  wide  experience  in  U.S. 
i  and  overseas  publications,  hopes  to 
j  break  out  of  present  noninoflt-institu- 
tion  dead  end.  Dream  j^  would  be 
editorial  director  of  viRorous,  independ¬ 
ent.  liberal  daily  In  small  city  with 
cultural  opportunities,  west  of  ChicaRO. 

I  Ready  to  consider  somethinR  leas  than 
:  the  dream  via  confidential  correapond- 
I  ence.  Box  194,  Editor  A  PuUiaher. 

i  ABLE.  ALL-AROUND  NEWSMAN. 

I  4.'>.  seeks  small-town  opportunity  in 
j  West  or  S.  W.  Top  notch  ability, 
writinR,  desk  or  executive  roles.  Family 
man,  Rood  reputation.  Box  236,  EUitor 
I  A  Publisher. 

I  CAPABLE  EDITOR,  experienced,  ma- 
'  ture,  offers  top-standard  ability.  Write 
Box  234,  Editor  A  Publisher. 

COPY  EDITOR,  slot,  make-up,  tele- 
Rraph  desk:  Metropolitan  Dailies.  Bo.x 
,37()<1,  Editor  A  Publisher. 

I  **  EDITOR  &  REPORTERS  ** 

National  clearinR  house  for  comi>etent 
personnel  coast-to-coaat  at  no  charRe 
I  to  employer.  Phone,  Write  or  Wire 
,  HEADUNE  PERSONNEL  (ARency) 
.'.6  W.  45  St.,  New  York,  OXford  7-6728 

:  EXPERIENCED  REPORTER,  43. 
i  wishes  to  make  changre ;  Missouri 
I  Rraduate :  Navy  veteran.  I>e«k  or  re- 
'  iiortinR — know  both  I  Box  238,  Editor 
:  A  Publisher. 

MAGAZINE  EDITOR,  weekly  and  daily 
'  ^ckRround,  one  time  part-time  photo¬ 
journalism  instructor,  with  recoRUized 
I  instructional  ability,  wants  opportunity 
to  teach  on  colleRe  level  and  same 
I  time  complete  deyrees,  start  Fall  1961. 

;  Box  224,  Editor  A  Publisher. 

MANAGING  EDITOR,  family  man  in 
30’s,  seeks  |>ermanent  copy  desk  iMsi- 
I  tion  in  New  EnRiand  area.  ^Rht 
I  years’  newspaper  experience.  Box  209, 
Editor  A  Publisher. 

I  MANAGING  EDITOR,  news  or  wire 
j  desk.  ProRreasive.  capable.  Bo.x  218. 
Editor  A  Publisher. 


REPORTER.  15  years’  exiierience 
:  iiolice,  courts,  local  Rovernment,  fea¬ 
tures.  Some  desk.  Box  216,  Editor  A 
Publisher. 

Mechanical 

SUPERIN’TENDENT  experienced  in 
all  phases  of  newspaiDer  and  maRszine 
production.  ColleRe  backRround  In 
plant  expansion  and  production  con- 
I  trol.  Know  TTS,  Fotoaetter,  Linofllm 
.  method.  SeekinR  permanent.  challenR- 
'  inR  position.  All  replies  confidential. 

;  Box  156,  Editor  A  Publisher. 

I  COMPOSING  ROOM 

I  SUPERINTENDENT 

ARe  49.  All  phases  hot  or  cold  type. 

‘  Two  years’  cold  type  foreman.  26 
years’  hot  type,  all  branches.  Available 
Jan.  1.  1961.  Box  192,  Editor  A  Pub- 
I  Usher. 

EXPERIEINCTED  DAILY  FXIREMAN 
i  seeks  changre.  Will  consider  any  i>er- 
manent  proposition.  Family  man,  hard. 

!  .-sober  worker  with  Rood  manaRement 
record  and  wide  newspaper  backRround. 
Box  233.  Editor  A  Publisher. 

Public  Relations 

!  WIRE  SERVICE  MAN,  nine  years’  ex- 
j  perienee,  seeks  public  i^ationa  or  pub- 
I  licationa  writinR-editinR  job  with  fu- 
.  ture.  Journalism  graduate,  33:  mar¬ 
ried,  veteran.  Box  154,  Editor  A  Pul> 

.  Usher. 

i  PUBUC  RELATIONS— We  have  hun¬ 
dreds  of  iHiblicity,  public  relations 
'  and  employee  communications  people 
I  cn  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact ; 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicagro  2,  Illinois. 
CE  6-5670. 

WESTERN  NBWSPAPERMAN.  7 
years’  exi>erience  mostly  100,000  plus 
Dailies,  seeks  publicity,  public  rela¬ 
tions,  employee  communications  i>oet. 
Arc  30,  married,  $7,800  minimum.  Box 
220,  Editor  A  iKiblisher. 


KPlKiro7(3BD  EaCHTOR-RBPOR'^,  NEWS.  OR  WIRE  DESK,  experienced. 

™**^*2?!f*^  *  potion  I  Mild  sinus,  seek  altitude  or  dry  region. 
Swtheaat.  Box  16«,  Editor  A  Pub-  Box  217.  Editor  A  Publisher. 

Haber.  |  _ 

IS  ’ms  WHAT  YOU  NEED?  NEWS  \TOITER.  WOMAN,  reliable. 
A  wire  editor  in  step  with  national  I  *' 

and  worW  affairs:  exxwrt  in  layout,  i 

pietoiee,  profiles.  Interpretivea.  Now  I  '‘'"all  Dwl/..  Have  Rood  rword,  con- 
employed.  Box  179,  Editor  A  Publisher.  |  disposition,  experience  '^h 

_ ! _ I  the  puUie,  some  college  work.  Good, 

PHOTOGRAPHER  -  DARK  ROOM  !  J*''*®"*'  reason  for  wantinR  to  chanRe. 
TECHNICIAN.  Five  years  experience  9?"  '"terview.  Box 

color  A  black  and  white.  Vow  em-  Editor  A  Publisher. 


IS  ’ms  WHAT  YOU  NBEDT 
I  A  wire  editor  in  step  with  national 
and  world  affairs:  exxiert  in  layout. 

I  pictores,  profiles,  interpretivea.  Now 
I  employed.  Box  179,  Editor  A  Publiaher. 

j  PHOTOGRAPHER  -  DARK  ROOM 
TDCHNKTIAN.  Five  years  experience 
color  A  black  and  white.  Now  em¬ 
ployed  as  sole  photORrapher  on  28,000 

REPORTER-PHOTOGRAPHER.  beRin- 
170,  Editor  A  Publisher.  ,  ner  with  some  experience,  wants  work 

I  with  Daily  or  Weekly.  Available  now! 
SAN  FRANCISeX)  NEWSMAN,  expe-  S.  Phillipeon.  401  Capital  Apts.. 

I  rienced,  wants  Bay  area — reaular  or  RaleiRh.  N.  C. 
spot  aaslRnments.  Specialist  industry  _ 

A  reporter- WRITER.  7  years’  Weet- 

. . .  .1 _ .  ern  Daily  experience,  seeks  job  with 

I  YOUNG  PHOTOGRAPHER  seeks  Rrowth.  ARe  30.  HMvy 

'  move.  Prefer  Chart  Area  6— will  eon-  KO'^^nment.  political 

aider  others.  SinRle.  11,200  personal  S?. 

;  equipment.  Box  149,  Editor  A  Publisher,  j  pujjjjjh™  * 

DESKMAN  -  REPORTER,  80.  seeks 

same  Chart  Area  2,  or  4.  Now  with  SPORTS  WRITER,  25,  degrrees,  North- 
award-winninR  18,000  Daily  dolnR  re-  western.  Yale.  Knows  baseball  thor- 
write,  heads,  make-up,  editins.  Also  ouslily,  can  cover  all  pro.  collegre 
municipal  reportinR,  column,  features  sports.  Coaching  experience.  Major 
and  sports.  SinRle,  will  relooate  for  lesRUe  baseball  references.  Wants  uni- 
financial  RTOWth  opportunity.  Box  190,  ^  versity  city  Areas  7,  10,  12.  Box  212, 
Editor  A  Publisher.  !  Editor  A  Publisher. 


I  Special  Editions 

I  CENTENNIAL,  SESQUI,  PROGRESS 
:  E^tions.  Ten  years’  experience.  Sin- 
I  cere;  will  produce  results.  ColleRe;  37. 
Box  199,  Editor  A  Publisher. 


"WE  DONT  SCORCH  THE  EARTH’’ 

'  Special  Edition  salesman  available  im- 
I  mediately.  Commission  basis  only.  No 
pressure  and  25%  of  our  commission 
is  held  by  you  until  45  days  after 
publication.  References.  Robert  Peck 
Carmean  A  Associates,  P.  O.  Box  3362, 
Austin  13.  Texas. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trwrt 


X  ■ 


By  Robert  U.  Brown 

Measuring  Co-op 

On  Sept.  17  we  conunented 
that  the  decline  in  national  lin¬ 
age  (according  to  Media  Rec¬ 
ords)  is  being  used  by  competi¬ 
tive  media  to  convince  advertis¬ 
ers  that  newspapers  are  slip¬ 
ping,  and  we  advanced  the 
theory  that  most  if  not  all  of 
the  loss  in  national  is  being 
made  up  by  an  increase  in  co¬ 
operative  advertising  appearing 
as  increases  in  the  retail  classi¬ 
fication. 

If  this  were  true,  we  specu¬ 
lated,  national  advertisers  are 
spending  the  same  or  more  dol¬ 
lars  in  newspaper  advertising 
but  placing  it  through  dealers 
as  cooperative  space  at  a  lower 
rate. 

The  Chicago  Tribune  provides 
some  figures  supporting  the 
thesis. 

The  advertising  of  radio  and 
TV  sets  in  newspapers  is  a  clas¬ 
sification  in  which  only  one  na¬ 
tional  manufacturer  out  of  10 
places  copy  at  the  national  rate, 
we  are  told.  After  measuring 
ail  general  and  retail  copy  ap¬ 
pearing  in  Chicago  pai)ers  for 
radio  and  TV  sets  (excluding 
private  label  brands),  Howard 
M.  Keefe,  manager  of  the  Trib¬ 
une’s  marketing  division,  re¬ 
ports: 

In  the  first  six  months  of  this 
year  compared  to  the  same 
period  last  year,  general  linage 
in  this  classification  increased 
41%  from  63,128  lines  to  89,000 
lines; 

Retail  linage  (which  is  almost 
100%  co-op)  increased  46.5% 
from  475,545  lines  to  696,721 
lines. 

The  important  comparison  is 
not  the  percentage  increase  but 
the  difference  in  linage:  general 
linage  increased  by  26,872 
whereas  retail  went  up  221,176. 

Television  set  advertising 
placed  by  retail  stores  in  that 
period  increased  from  320,905 
lines  to  476,001  lines. 

Radio  set  advertising  placed 
by  retail  stores  in  that  period 
went  up  from  154,640  lines  to 
229,720  lines. 

Most,  if  not  all,  of  this  linage 
was  co-op.  The  increases  tend  to 
prove  that  national  advertisers 
are  relying  heavily  upon  news¬ 
paper  advertising  even  though 
their  linage  doesn’t  show  up  in 
the  general  (or  national)  classi¬ 
fication. 

This  particular  classification 
of  radio  and  TV  sets  also  hap¬ 
pened  to  show  an  increase  in 
general.  We  believe  that  in  most 


other  advertising  classifications, 
where  there  happen  to  be  losses 
in  general  lineage,  those  losses 
will  be  more  than  wiped  out  by 
larger  increases  in  co-op. 

The  question  is:  How  do  you 
measure  it? 

All  of  the  linage  measuring 
and  checking  services  can  do  it 
but  they  have  to  know  which 
accounts  are  paying  for  co-op 
space  in  order  to  be  anywhere 
near  100%  accurate. 

Is  it  possible  that  some  other 
newspaper  has  made  a  study  of 
co-op  linage  in  classifications 
that  are  heavily  co-op,  such  as 
drugs  or  beauty  aids? 

Dr.  Peale’s  Comment 

We  are  delighted  to  have  an 
extremely  frank  letter  from  Dr. 
Norman  Vincent  Peale  in  which 
he  says:  “I  should  not  have 
made  the  statements  that  I  did 
concerning  the  press.  I  was 
wrong  in  so  doing  and  wish  I 
had  not  done  so.” 

Our  column  of  Sept.  24  re¬ 
ported  a  form  letter  being  sent 
out  by  his  office  accused  the 
press  of  distortion  in  reporting 
the  circumstances  of  the  Sept. 
7  meeting  in  Washington,  D.  C. 

Dr.  Peale’s  letter  dated  Sept. 
28  said  he  had  checked  with  his 
office  and  found  that  for  a  week 
or  ten  days  the  form  letter  to 
which  we  referred  had  been  dis¬ 
continued.  Another  letter,  a  copy 
of  which  he  supplied  to  us,  has 
been  sent  to  members  of  the  con¬ 
gregation  of  the  Marble  Col¬ 
legiate  Church.  It  deplores  in¬ 
accurate  references  in  the  press 
to  “the  Peale  group”  and  ex¬ 
plains  that  he  had  no  part  in 
calling  the  meeting,  attended 
only  one  session,  had  no  part  in 
preparing  the  statement  by  the 
group,  and  immediately  disas¬ 
sociated  himself  from  the  group. 
Previous  criticisms  of  the  press 
are  missing. 

Dr.  Peale,  in  his  personal  let¬ 
ter  to  us,  said:  “At  the  much 
discussed  meeting  in  Washing¬ 
ton,  I  thought  the  reporters 
were  quite  hostile  in  their  per¬ 
sonal  attitude,  but  no  doubt  this 
was  due  to  the  poor  public  rela¬ 
tions  of  the  directors  of  the 
meeting.  I  had  no  contact  at  all 
with  the  Director  of  the  meet¬ 
ing,  but  apparently  someone  had 
annoyed  the  reporters,  which 
apparently  accounted  for  the 
hostile  attitude  of  some  of  them. 
For  the  most  part  they  were 
very  decent,  as  I  have  found  re¬ 
porters  uniformly  to  be.” 


'Headlines  aren't  as  big  as  they  used  to  be,  Mister; 
you'll  have  to  buy  a  paper  to  read  it.'' 


U  a  a  A  a  idea  of  withdrawing  new  car 

Jj0ll0r  r^llT-O  copy  from  classified  won  little 

or  no  endorsement  by  car  mann- 
facturers,  who  prefer  to  leave 
the  matter  of  local  advertising 
-g-  1  ^  individual  dealers. 

In  Llassitied 

The  groundwork  for  action  to  the  first  one  were  represents- 
improve  the  climate  for  auto-  tives  of  the  ethics  committee  of 
mobile  advertising  in  the  classi-  National  Automobile  Deal- 
fied  columns  was  laid  this  week  c'’®  Association,  the  advertising 
at  a  New  York  meeting  of  committee  of  the  Automotive 
spokesmen  for  auto  dealers  and  Trade  Association  Managers, 
newspapers.  officers  of  the  Newspaper  Ad- 

After  the  session,  the  Bureau  vertising  Executives  Associa- 
of  Advertising  described  it  as  fion  and  of  the  Association  of 
“a  fruitful  one”  for  both  par-  Newspaper  Classified  Advertis- 
ties.  ing  Managers,  and  executives 

“Both  sides,”  according  to  the  of  the  Bureau  of  Advertising. 
Bureau  statement,  “evinced  • 

concern  about  the  problem  of  Unions  Plan  Drive 
occasional  obj^tmnable  dealer  Qn  Strikebreaking 
advertising  and  both  expressed  ^ 

a  willingness  to  do  whatever  Washington 

was  necessary  and  feasible  to  Representatives  of  five  nev» 
help  make  good  advertising  unions  met  ()ct.  5  to  difr 

more  effective  and  to  help  im-  ouss  plans  for  a  drive  to  ob^ 
prove  poor  advertising.”  legislation  that  would  outuw 

the  importation  of  help  to  break 
Dealers’  Rivalry  Oted  strikes  in  the  newspaper  busi- 

The  meeting  gpw  out  of  a  combined  effort  is  being 

resolution  adopted  l^t  summer  motivated  by  the  President.’ 
by  the  Automotive  -rrade  Asso-  committee  of  Allied  Printing 
ciation  Managers  which  sought 

the  elimination  of  new  ^  ads  ^he  International  Typogmphi- 
from  classified  sections  Wause  drafted  a  model 

of  unreah^ic  price  and  tei™  ^^^^ute  which  is  similar  to  an 
copy  for  both  new  and  used  i  .  n  ,  .  ,  *  w.- 

ca?s.  Classified  salesmen  a,ere  '“T  5" 

blamed  tor  ■‘stirrinr  up"  rivalry  or'"w"rLTi 

among  dealers.  (E4P,  Aug.  13,  ^Tn  alaljr  dir;ut 

^  ^  ,  The  campaign  discussed  hew 

Edward  A.  Falasca,  creative  focus  on  efforts  to  intend 
vicepresident  of  the  bureau,  local  unions  in  working  for 
presented  a  program.  Greater  passage  of  the  law  in  state  log- 
reliance  on  the  Better  Business  islatures.  Ellis  T.  Baker  of  the 
Bureau  for  solving  problems  of  Guild  said  something  may  be 
deceptive  advertising  was  sug-  done  also  to  obtain  a  federnl 
gested  in  the  discussion.  anti-strikebreaking  law  in  €<»• 

It  was  brought  out  that  the  gress. 
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Mergenthsler  Linotype  Company 
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John  Troan  will  brief  you  on  it! 


Soon,  man  will  rocket  to  the  moon. 
And  the  moon’s  surface,  unaltered  by 
erosion,  may  reveal  many  secrets  of 
the  universe. 

How  best  to  keep  abreast  of  startling 
space  advances?  Read  the  fascinating 
articles  of  John  Troan,  Scripps- 
Howard’s  knowledgeable  space  man. 
Troan  has  been  president  of  the 


National  Association  of  Science  Writ¬ 
ers.  He  has  been  cited  by  The  Carnegie 
Institute.  His  authoritative  “Man  in 
Space”  series  won  national  recognition. 

Enjoy  John  Troan’s  down-to-earth 
explanation  of  man  and  the  missile, 
his  expert  insight  into  outer  space, 
exclusively  in  the  Scripps-Howard 
newspapers. 


Give  light 

and  the  people  will 
find  their  own  way. 
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